SUCCESS STORY

ENERGY STAR
Efficient Clothes Washers
®

Consumers in the Northwest once had little awareness of the benefits of energyefficient clothes washers. With ENERGY STAR certified models commanding only
two percent of the market in 1997, the region’s utilities came together to alter consumer
behaviors and drive demand through targeted incentives, rebates and consumer
awareness campaigns. As a result, highly efficient clothes washers became the
new standard for manufacturers, retailers and consumers around the U.S.
Our Role in Market Transformation
Innovation: Our incentive programs for manufacturers and retailers were early successes, increasing
market share for efficient clothes dryers to 20 percent by 2001. We introduced new programs in
2004 and 2006 to encourage utilities and manufacturers to offer consumers matching rebates
for new purchases.

THE PROMOTIONS WERE SO SUCCESSFUL THAT THEY
WERE DUPLICATED BY UTILITIES ACROSS THE COUNTRY.
Action: By 2006, market share for efficient clothes dryers had reached 50 percent. Using
this increase in market share as leverage, we worked with our partners to influence new
federal standards for clothes washer efficiency and even higher ENERGY STAR specifications.
Since the initiative began, we have continued working with ENERGY STAR to raise efficiency
specifications multiple times, with three of the most stringent standards reaching 100 percent
market share in 2011.
Outcome: ENERGY STAR clothes washers now use
20 percent less energy and 35 percent less water than
regular washers. The initiative exceeded its initial goals,
achieving 41 aMW in co-created savings from 1997
to 2007 — enough to power 30,000 U.S. households
each year. Funding for this initiative ended in 2007
after market barriers had been successfully removed.
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DELIVERING LONG-TERM SAVINGS ON REGIONAL INVESTMENTS

NEEA INVESTMENT

The initiative surpassed its initial goal, exceeding
20 percent market share in January 2001. NEEA worked
with ENERGY STAR to raise standards multiple times,
with three standards reaching a 100 percent market
share by 2011. For our efforts, we were honored
as the 2006 ENERGY STAR partner of the year.
MEF= Modified Energy Factor. A higher MEF means a product is more efficient.

MARKET SHARE

Lack of demand, federal
standards and consumer
awareness presented an
opportunity for energy
savings in the clothes
washer market.

Northwest utilities leveraged
their influence to intervene
and remove barriers through
incentives and consumer
awareness campaigns.

– 1997 TO 200 7 –
THREE NEW
STANDARDS REA C H E D

ENERGY STAR was encouraged
to improve efficiency
specifications, and the
federal government responded
with improved efficiency
standards for clothes washers.

– 1997 TO 2007 –

– 1997 TO 2007 –

aMW IN TOTAL
REGIONAL SAVINGS

aMW OF
CO-CREATED SAVINGS

$17M 100% 105.6
– 19 97 TO 2 00 7 –

INVESTED

MARKET SHARE

Market share for
efficient clothes washers
increased significantly
over the 10-year initiative
and continues to do so
without further intervention.
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