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About the Northwest Energy Efficiency Alliance 
Nearly 30 years ago, utilities and energy efficiency organizations 
around the Northwest established the Northwest Energy Efficiency 
Alliance (NEEA) to share the costs and benefits of coordinating 
efforts to transform markets for energy efficiency. 

NEEA is a collaboration of more than 140 utilities and efficiency 
organizations working together to advance energy efficiency in the 
Northwest on behalf of more than 14.5 million consumers. 

The alliance aggregates the power of the region to effect both long-
term market change and to deliver near-term benefits, like increasing 
the availability and affordability of energy-efficient products for 
Northwest customers. 

NEEA operates in five-year cycles. From 2025-2029, the alliance’s 
funding is $211.8 million for electric and $35.3 million for natural 
gas Market Transformation, with optional special funding 
opportunities for end-use load flexibility, whole building efficiency 
and future areas. 
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Alliance Funders
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Mission + Purpose

Mission: NEEA catalyzes the most 
efficient use of energy for a thriving 
Northwest. 

Purpose: NEEA is an alliance of utilities 
and partners that pool resources and 
share risks to transform the market for 
energy efficiency to the benefit of all 
consumers in the Northwest.
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What are the Benefits of Market Transformation? 

As an alliance of utilities and energy efficiency organizations, NEEA is uniquely 
equipped to act as a neutral bridge between private sector investment and Northwest 
customer needs, helping industry partners identify and align around market signals. 

NEEA’s work delivers measurable benefits for Northwest customers, including efficient 
products that perform well and save energy, making homes and businesses more 
affordable to power. NEEA is an alliance of utilities and partners that pools resources 
and shares risks to transform the market for energy efficiency to the benefit of all 
consumers in the Northwest.   

Better Together: Delivering Market-based Choices 

NEEA aggregates and leverages the power of the region, creating economies of scale to 
identify and vet emerging technologies, bringing forward new products that are proven 
to perform well and save energy. 

Increasing the availability of high-performing efficient technologies in the market gives 
customers more and better options when it comes to the products and technologies 
they can purchase. 

By identifying and developing emerging energy efficiency technologies, NEEA creates a 
continuous pipeline of long-term energy savings for the region’s utilities, increasing the 
availability and affordability of energy-efficient products for Northwest customers.
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Supporting Affordable, Resilient and Secure Natural Gas and Electric Efficiency 

Energy efficiency is a proven tool for reducing energy waste, making homes more affordable to power and 
helping businesses thrive. NEEA accelerates the development and advancement of more energy-efficient 
products and technologies for homeowners and businesses, as well as commercial building owners and 
operators, to help support the whole supply chain through training, education and awareness activities, 
ultimately creating more efficient homes and businesses. 

Reducing energy waste ensures the overall economy and energy system operates efficiently, allowing 
consumers and businesses to thrive and helps the energy system. 

As a dual-fuel alliance, NEEA plays an important role in finding integrated fuel opportunities that provide 
affordable, reliable energy options so that all Northwest customers—both electric and natural gas—can 
benefit from proven energy-efficient technologies and innovative solutions. 

Market-based, Northwest Solutions for Northwest customers 

The alliance supports Northwest businesses through ongoing workforce development, offering training, 
tools and resources that prepare local contractors to install, test and maintain energy-efficient products, 
services and practices. 

The alliance’s work translates to these day-to-day benefits for the Northwest: 

• More knowledgeable contractors, better customer experience. 

• Higher consumer awareness about efficient technologies to expand customer choice in the buying 
process. 

• More efficient products available to consumers through more local stores across the Northwest. 

• Accelerated opportunities for customers to participate in local utility programs that reduce energy 
waste and help them save money. 

• Homes and commercial buildings that are more comfortable and affordable to power and operate.
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The Power of the Alliance 

As an alliance of utilities and energy efficiency organizations, NEEA is uniquely equipped to act as a neutral 
bridge between private sector investment and Northwest customer needs, helping industry partners identify 
and align around market signals. 

NEEA’s breadth of market data, expert analysis and unique convening power helps the industry bring 
forward new product options for consumers that have been tested to make sure they perform well and save 
energy. 

 NEEA works at a regional and national level to support the supply chain and increase the market’s ability to 
deliver lasting energy-efficient market solutions, resulting in more available and affordable energy-saving 
products in the market with market infrastructure that can support Northwest consumers and businesses. 

At its core, energy efficiency enables the region to meet its energy needs and do so in low cost and 
affordable ways that benefit consumers and businesses. And today, more than ever, energy efficiency is a 
uniting force that delivers multiple dimensions of value across the region: It reduces peak demand, supports 
grid resilience and reliability, helps reduce energy waste, improves health outcomes, supports workforce 
development, helps the region withstand increasing unpredictability events, and more. 

Boilerplate Description 

If asked for an official description of NEEA and its work, please use the following: 

The Northwest Energy Efficiency Alliance (NEEA) is an alliance of more than 140 utilities and energy 
efficiency organizations working on behalf of over 13 million energy consumers across the four Northwest 
states. 

Since 1996, NEEA has taken a market-driven approach to energy efficiency that is grounded in data, 
collaboration and rigorous evaluation. NEEA works to transform markets by filling information gaps and 
identifying and removing barriers so that the market can align around evolving electric and natural gas 
energy efficiency needs.
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NEEA Brand Usage
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NEEA’s Corporate Brand  
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NEEA’s corporate (or internal) brand is most commonly used with utilities, efficiency organizations and other 
entities who have long-term relationships with the alliance across programs and sectors. The brand is 
primarily used with upstream and midstream audiences to ensure the alliance has a relationship with 
manufacturers and other upstream partners across multiple programs and sectors. 

REEOs, DOE,  State/local energy 
offices

NEEA’s corporate brand strategy is a business-to-business one, meaning that the alliance will not build an 
end-use customer-facing corporate brand. 
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Market-Facing 
Brands

Market Facing Brands

Market partner brands influence downstream audiences. Product-specific brands are created for 
specific programs (i.e. Hot Water Solutions). Co-branding with market partners or utilities is pursued 
whenever possible and customizable templates are created to encourage uniform messaging to 
downstream audiences. 

**Please note that any co-branding with funding entities needs to be coordinated in advance with the 
utility or NEEA’s internal marketing lead on the program.**

• Using these market-facing brands serves to: 

• Provide an unbiased, third-party entity to educate and inform midstream and downstream 
audiences and enables co-branding by market partners and utilities; 

• Prevent the NEEA brand from being a consumer-facing brand, which creates competition with 
funders’ brands and their communications to their end-use customers; and 

• Create a standalone product-oriented, efficiency focused—rather than entity focused—brand that 
is not associated with any utility unless that utility desires the association. 

Usage of Market Facing Brands by Audience 

• Upstream: Communications using market-facing brands are targeted to midstream and 
downstream market actors; manufacturers are aware of them as their products are being 
promoted. 

• Midstream: Communications leveraging market-facing brands to midstream audiences include 
trainings for the supply chain, listings of trained installers on program websites, distribution of 
customizable templates, email communications, etc. 

• Downstream: Communications that leverage market-facing brands to downstream audiences 
include customer-facing websites and communications to build awareness, educate and drive 
traffic to funder and supply chain partners’ incentives and offers.
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Websites
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Purpose and 
Differentiation
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NEEA Logos
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Using the NEEA 
Copyright 

All Market Transformation presentations/materials from 
NEEA/NEEA staff and materials that NEEA produces or is 
produced on NEEA’s behalf should be copyrighted as:

 ©YEAR Northwest Energy Efficiency Alliance 

 Examples: logic models, research, baselines, etc.  

No one can sell, reproduce, or distribute, all or any part of 
the Data without the express, prior written permission of 
NEEA. 

The YEAR should be the year that the content was 
released.
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Writing Guidelines
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Language, Tone 
+ Structure 
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Tone, language and 
communications structures 
should demonstrate the alliance’s 
literal purpose while embracing 
partnership and togetherness. 

Funders value collaboration and 
partnership, and all 
communications should support 
funders feeling heard, 
understood, valued, energized, 
appreciated and inspired. 
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Style + Voice 
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The alliance follows writing 
guidelines established by the 
Associated Press (AP) Style 
Guide to encourage consistency 
across all communications. 
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General Guidelines
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General Guidelines
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Funder 
Lockup
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NEEA represents third parties in its 

communications. The most common 

scenario is representing its funders. 

Use of this lockup is recommended 

for all NEEA communications. Do 

not rearrange logos or modify lockup. 

The lockup is updated for each 

funding cycle. 

Permission should be obtained 

before using funder logos. Please 

contact Corporate Strategy and 

Communications with questions. 
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Color 
Palette
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Nothing differentiates a brand like 

color. Color creates context and sets 

mood. It can create a lasting 

impression and is an instantly 

recognizable part of a brand. 

Using the brand colors correctly is 

important. But it’s also important to 

use them creatively. Color lends an 

opportunity to amplify design, 

depending on the audience and 

intended message. 
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Logo Usage – NEEA Primary Mark
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Logo Usage – NEEA Primary Mark



Thank 
You!
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NEEA Corporate Communications
info@neea.org | neea.org/brand

mailto:info@neea.org
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