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Executive Summary

The Northwest Energy Efficiency Alliance (NEEA) is a non-profit organization working to
effect market transformation through the acceleration and adoption of energy-efficient
products, services, and practices. Northwest ENERGY STAR® Homes, an initiative of NEEA,
is aregional program in Idaho, Montana, Oregon, and Washington, intended to promote the
construction of energy-efficient homes using the guidelines set forth by the EPA. These
certified homes offer energy-efficient features and increased comfort, and they are at least
15% more efficient than homes built to existing state building codes. To date, over 20,000
homes have been certified through the program.

To better understand the importance of energy efficiency in the home purchase process,
NEEA commissioned quantitative studies with two key consumer audiences in the
Northwest region—potential homebuyers and ENERGY STAR homeowners. The objective
of the research was to better understand key motivators for homeowners who have
already purchased Northwest ENERGY STAR homes in the Northwest region (including the
four states of Idaho, Montana, Oregon, and Washington) and to better understand the
awareness and importance of energy efficiency in the purchase decision-making process of
potential homebuyers and existing ENERGY STAR homeowners in the region.

Energy efficiency was a strong secondary driver in the homebuyer’s selection
process.

In the past year, more than 200 thousand adults in the region were in the home search
process. Demographically, these potential homebuyers tended to be younger and family-
oriented (married or partnered with children in the home), with lower to middle
household incomes. More than seven out of ten actually had previous experience in
purchasing a home, with only 28% being first-time homebuyers.

The primary characteristics driving their home search and selection centered around
issues like floor plan/home size, affordability, quality of construction, and neighborhood
quality. While the majority of homebuyers considered energy conservation important and
believed energy efficiency to be an important feature in their search, it was not in the top
quartile of criteria for home selection. It was, however, a strong secondary driver for
potential homebuyers in the region.

Potential cost savings positively impact interest in green/energy-efficient homes.
In fact, just over one-third of homebuyers were looking for a certified green/efficient home.
Awareness of the cost savings significantly impacted interest in the certification, and

homebuyers valued energy efficiency enough to be willing to pay a premium for it,
although that premium was generally limited to 10% or less.
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Existing ENERGY STAR homeowners value the energy efficiency of their homes.

Current ENERGY STAR homeowners were older—primarily Gen X and Boomers (aged 35-
64)—and more affluent than likely homebuyers. They were also seasoned homebuyers.
Their strongest perceptions were that ENERGY STAR homes have lower bills, higher
quality, increased comfort, and higher resale values.

The most surprising finding, however, was that four out of ten of these homeowners didn’t
even know that their home was built to ENERGY STAR standards, suggesting the need for
better labeling/identification directly on the homes. Despite the lack of awareness, the
majority of ENERGY STAR homeowners did recognize and value the energy efficiency of
their homes. Given this experience, the majority of ENERGY STAR homeowners were
willing to pay a premium for a home that is energy efficiency certified and indicate an
intention to offer a lower price for a home that is not certified as energy efficient.

Two core groups offer the strongest potential for increasing program penetration.

The most likely homebuyers for certified green/efficient homes were younger and low to
middle income. They were primarily current homeowners, although about 40% were
renters. This has implications for efficiently directing marketing support for the Northwest
ENERGY STAR Homes program. Based on household income and age, they are likely to be
moving up from their first (likely older/fixer-upper) starter home to their first new home,
but the home must still be affordable—appropriately priced for this target audience. There
is also significant opportunity among Boomers! staging for retirement. Specifically, those
seeking new homes were more likely to be older and more affluent.

Among both of these core groups, the most compelling reason to purchase a home certified
as energy efficient is centered around lower utility bills or lower operating costs, with a
strong secondary message being an environmental one—either “one way to help improve
the environment” or “to protect our environment and save natural resources.”

Conclusions

There is a significant opportunity to generate stronger interest in these homes by
increasing the level of awareness that such homes exist and of the benefits associated with
energy-efficient homes. While only 31% of potential homebuyers were aware that
Northwest ENERGY STAR certified homes are designed to be 15% more efficient than
homes built to code in the same year, awareness of the cost-saving benefits significantly
increased interest in these homes.

Study results also indicate that the most effective immediate target for the current ENERGY
STAR homes in the region will be more aligned with characteristics of existing ENERGY
STAR homeowners, who tend to be older, married/partnered, more educated, higher

! According to the U.S. Census Bureau report “The Older Population: 2010,” issued in November 2011, Boomers
were born during the demographic Post-World War 1l baby boom between the years 1946 and 1964.

Shelton Group v



Understanding the Importance of Energy Efficiency

income, and not first-time homeowners. Communicating and messaging around lower
utility bills and/or lower operating costs will be most likely to resonate with this audience,
with a strong secondary message being an environmental one.
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1. Introduction

1.1 Background

The Northwest Energy Efficiency Alliance (NEEA) is a non-profit organization working to
effect market transformation through the acceleration and adoption of energy-efficient
products, services and practices. NEEA is an alliance of more than 100 Northwest utilities
and energy efficiency organizations working on behalf of more than twelve million energy
consumers.

NEEA works in partnership with utilities, the U.S. Environmental Protection Agency,
Northwest builders, and others to transform the way new homes are constructed, deliver
sustained energy savings to the region, and build market readiness for more stringent
residential energy codes. The Northwest ENERGY STAR® Homes program has helped
builders to differentiate themselves in the market and consumers to identify new homes
that are built to be 15% more efficient than homes built to standard codes. This effort
continues to accelerate the adoption of the most advanced building practices and
technologies and raises the bar for energy efficiency in new construction.

1.2 Research Study Objectives

The primary objectives for this project were:

1. to understand key motivators for purchasing Northwest ENERGY STAR® homes
across the four states of Idaho, Montana, Oregon, and Washington;

2. to understand the awareness and importance of energy efficiency in the purchase
decision-making process of potential homebuyers across the four states of Idaho,
Montana, Oregon, and Washington.

2. Methodology

2.1 Potential Homebuyer Study

The Potential Homebuyer Study was conducted as a mixed-mode telephone/online survey,
with an average interview length of fifteen minutes. Interviews were completed between
March 12 and April 4, 2013. Sample for the telephone study was purchased through Survey
Sampling International (SSI), with online completes sourced from SSI's online survey panel
of 3.5 million participants.

The questionnaire for this study was designed by Shelton Group in collaboration with
NEEA and contained fixed-response alternative questions, Likert scale, and an open-
response question. A copy of the survey instrument can be found in the Appendix to this
report.

Shelton Group 1
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A total of 304 adults were surveyed across the four-state region, including Idaho, Montana,
Oregon, and Washington. According to the Mediamark Research Intelligence (MRI) 2012
database there were approximately 228,000 adults in the region who were likely to
purchase a house/residence in the next twelve months.

Results from this study would be comparable to Random Digit Dial (RDD) sample of the
population with an overall confidence interval (margin of error) of less than +/- 5.8% at the
95% confidence level.

2.2 ENERGY STAR® Homeowner Study

The ENERGY STAR Homeowner Study was completed by telephone, entirely in English,
with an average interview length of fifteen minutes. Interviews were completed between
March 12 and April 4, 2013.

The questionnaire for this study was designed by Shelton Group in collaboration with
NEEA and contained fixed-response alternative questions, Likert scale, and an open-
response question. A copy of the survey instrument can be found in the Appendix of this
report.

As a basis for the study sample, NEEA provided a list of 15,084 addresses of ENERGY STAR
homeowners in the four-state region (Idaho, Montana, Oregon, and Washington) who built
a home between 2008 and 2013.

Using a reverse append process, in which the list of addresses was run against a database
to link a phone number to the record, a telephone sample list with 3,090 records was
generated (20% match rate). With a sample of 201 respondents, overall results have a
confidence interval (margin of error) of less than +/- 7.1% at the 95% confidence level.

3. Findings
3.1 Potential Homebuyers

3.1.1 Audience Characteristics

Demographically, potential homebuyers in the four-state area (Idaho, Montana, Oregon,
and Washington) were more likely to be younger than the average adult in the region, with
46% between ages 18 and 44 (primarily Millennials/Gen X). That being said, there were
also core groups who were older—about one-third of those surveyed (36%) were Boomers
(aged 45-64) and 17% were aged 65 and up (the Silent Generation.)

In regard to race/ethnicity, potential homebuyers were more likely to be white/Caucasian
(88%). As a group, they tended to be family-oriented, with 68% married or partnered and
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just over one-third with children under 18 (40%). Compared to the average median income
in the area, they were somewhat more likely to be lower to middle income (71% had a
household income below $75,000) and worked in a mix of occupations, with 29%
identifying as white-collar, 19% as blue-collar, and 19% as retired.

Many of the potential homebuyers already had experience in the home market. Seven out
of ten potential homebuyers had previous experience in purchasing a home. Specifically, six
out of ten currently own their home, with 40% renting. Among those who are currently
renting their home, however, 30% have purchased a home previously. The net impact is
that 72% of the potential homebuyers have purchased a home previously.

3.1.2 The Search Process

When asked, “What kind of home are you looking for?” most homebuyers responded that
they were seeking single-family detached homes (86%). While not statistically significant,
those seeking other types of housing units (specifically condominiums, townhouses, and
duplexes) tended to be younger adults under 35 and older adults (55 and up).

The majority of the potential homebuyers surveyed were looking to purchase a pre-
existing home (71%). Only 14% were looking to purchase a new custom home, and a
similar proportion (13%) were looking for a new home built to a plan offered by a builder
in an established neighborhood. As expected, those seeking custom-built and newer homes
were more likely to be older and more affluent.

As Figure 1 illustrates, homebuyers have completed a number of activities in their search
process, with an average of four activities completed by the typical respondent. Most
homebuyers have looked online for homes (81%) and/or driven through neighborhoods to
look for homes (68%). While most activities were consistent across the demographic
groups, we did note the following statistical differences in search behavior:

e Women were more likely to have looked online for homes for sale (85% of women
vs. 75% of men) and for information about the home buying process (59% of
women vs. 42% of men).

e Younger adults (under 35) were more likely to have looked online for information
about the home buying process than adults over 55 (65% of 18-34 years old vs. 39%
of those 55 years old and older).

e Adults with some college or more education were significantly more likely to have
contacted a real estate agent or broker than those who were less educated (56% vs.
33%, respectively).

e Affluent adults with household incomes of $100,000 or more were less likely to have

looked online for information about the home buying process (36% vs. 54%,
respectively).

Shelton Group 3



Understanding the Importance of Energy Efficiency

e Renters were more likely to have looked online for information about the home
buying process than were homeowners (63% vs. 43%, respectively).

Figure 1. Home Search Activities of Potential Homebuyers

Looked online for homes for sale 81%

Driven through neighborhoods to look for homes

Looked online for information about the home
buying process

Saved for the down payment on the home
Contacted a real estate agent or broker
Visited an open house

Looked at floor plans for new homes

Applied or gotten pre-qualified for a mortgage

Visited a builder and/or looked at spec homes

Notes: Results show breakdown of responses to survey question #6: “Which (if any) of the
following activities have you done?” Multiple responses allowed. (Total n=304)

3.1.3 Impact of Energy Efficiency Certification

Just over one-third of homebuyers had looked for a certified green/efficient home prior to
this survey, with the Northwest ENERGY STAR® program dominating the list of energy
efficiency certifications under consideration. That still leaves a significant market
opportunity among the remaining two-thirds of homebuyers (63%) who are not yet
seeking energy efficiency home certification.
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Figure 2. Homebuyers Looking for a Home Certified and/or Built to Any of the
Following National Standards

Yes (Net)

Northwest ENERGY STAR® program
NAHB Green Building Program
LEED® for Homes™

Built Green® (Washington only)
Earth Advantage® (Oregon only)
Some other EE certification program

No* 63%

Notes: Results show breakdown of responses to survey question #9: “Prior to this survey,
were you looking for a home certified and/or built to any of the following national green
and/or efficiency standards?” Multiple responses allowed. *No includes don’t know and no
answer responses. (Total n=304)

The level of interest in certifications may be related to the lack of awareness about the
benefits related to these homes. When asked, “Were you aware that Northwest ENERGY
STAR certified homes are designed to be 15% more efficient than homes built to code in the
same year?” only 31% of potential homebuyers said they were aware of this benefit.

Awareness of the cost savings benefit related to these homes significantly impacts interest
in the certification. In fact, homebuyers said that awareness of the cost savings benefit
would have an impact on their search process, and more importantly, 60% said they would
be more likely to search for an ENERGY STAR certified home.

3.2 ENERGY STAR® Homeowners

3.2.1 Audience Characteristics

Demographically, ENERGY STAR® homeowners were primarily Gen X and Boomers (44%
ages 35-54 and 50% ages 55 and up). In regard to race/ethnicity, they tended to be mostly
white/Caucasian (93%). The majority were married or partnered (78%), with just over
one-third having children under 18 (35%).

They were generally more affluent, with 62% having a household income of $75,000 or
more. In terms of occupation, a significant proportion were white-collar

workers/professionals (49%) and retirees (30%). Geographically, the distribution of
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respondents mirrored the building patterns in the region, with 53% in Washington, 25% in
Oregon, 17% in Idaho, and 4% in Montana.

Most ENERGY STAR homeowners were experienced homebuyers. Only 14% of those
surveyed indicated that this is the first home they have purchased. Although these homes
were built within the past five years, 19% of ENERGY STAR homeowners do not recall the
name of the home builder. While these homes were likely purchased as new, this lack of
recall may reflect the quantity of smaller niche builders in the market, or it possibly could
be economically related, as some of these homes may have been purchased through
foreclosure and/or bank seizures rather than directly from the builder.

3.2.2 Perceptions of Energy Efficiency

ENERGY STAR® homeowners believe that energy-efficient homes have lower bills and
higher quality, and are more comfortable. The majority of ENERGY STAR homeowners
recognize the efficiency of their homes, with 97% saying that their home is efficient or very
efficient. In addition, 87% of ENERGY STAR homeowners feel that their ENERGY STAR
home is more efficient than their previous home; however, about one out of ten ENERGY
STAR homeowners surveyed feel that their current certified home is not more efficient
than their previous home.

3.2.3 Awareness of Certification

Despite the recognition of the efficiency of their homes, awareness of certification was
relatively lower, with only six out of ten ENERGY STAR® homeowners surveyed reporting
that their home was built to ENERGY STAR specifications. While there were no differences
in awareness level by gender and age, those who were more educated were more likely to
be aware of the ENERGY STAR certification (62% of those with some college or more
education vs. 42% of those who were less educated).
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Figure 3. Awareness of Certification among ENERGY STAR® Homeowners

Northwest ENERGY STAR® Program 59%
Don't know or not sure

NAHB Green Building Program
LEED® for Homes™

Built Green® (Washington only)
Earth Advantage® (Oregon only)

Some other certification program

Not certified by any of these

Notes: Results show breakdown of responses to survey question #6: “To the best of your
knowledge, was your home certified and/or built to any of the following national green
and/or efficiency standards?” Multiple responses allowed. (Total n=201)

On a more positive note, about half of ENERGY STAR homeowners realize the design
benefit of ENERGY STAR certified homes. In contrast, only 31% of homebuyers in the
region were aware of the design benefits (that they are 15% more efficient than homes
built to code in the same year.)

3.3 Impact of Energy Efficiency on Home Purchase Evaluation
among Potential Homebuyers and ENERGY STAR®

Homeowners

Potential Homebuyers

Two-thirds of potential homebuyers considered energy conservation important. In fact,
more than three-quarters of potential homebuyers agreed that homes certified as energy
efficient have lower utility bills, and that energy efficiency will be an important feature in
the next home they purchase.

In addition, 72% agreed that homes that are ENERGY STAR certified have higher resale
values, although a similar proportion (70%) believed that homes certified as energy
efficient (non-label specific) have higher resale values.
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Figure 4. Attitudes toward Energy Efficiency among Potential Homebuyers

B Agree ® Neutral Disagree

Homes that are certified as energy efficient have

lower utility bills. 5%

Energy efficiency will be an important feature in the
next home you purchase.

Homes that are ENERGY STAR® certified have
higher resale values.

5%

5%

Homes that are certified as energy efficient have

. 4%
higher resale values than other homes.

Homes that are certified as energy efficient are

more comfortable. 7%

Homes that are certified as energy efficient are

higher-quality homes. 8%

Homes that are LEED® for Homes™ certified have

()
higher resale values. o

Notes: Results show breakdown of responses to survey question #8: “On a scale of 1 to 5,
where 1 is ‘strongly disagree’ and 5 is ‘strongly agree,’ please tell me how much you disagree
or agree with each of the following statements?” (Total n=304)

As one would expect, there are a number of features that potential homebuyers consider in
the home purchase process. On average, homebuyers consider eight of these features
important in their home selection. When looking at the distribution of responses of the
twelve features (see Figure 5), Shelton Group found that the top eight features tended to
cluster within one standard deviation, with energy efficiency having the seventh highest
selection rate of items on the list. These ratings indicate that while energy efficiency is
important to homebuyers, it is not considered a primary driver in the actual home
selection.

Factor analysis of features considered important in the next home purchase suggests that
homebuyers cluster into the following four component groups:

Value: Affordability, energy efficiency, heating and cooling costs

Aesthetics: Finishes and floor plans

Convenience: Proximity to work and to school

Recreation: Convenient to shopping and entertainment

Shelton Group 8
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Figure 5. Features Considered Important in Next Home Purchase among Potential

Homebuyers

Size: # of bedrooms, bathrooms, etc.
Affordability of the home

Quality of the construction

Quality of the neighborhood
Heating and cooling costs

Comfort of the home

Energy efficiency of the home

Floor plan

Convenience to shopping and entertainment
Finishes: color scheme, flooring, etc.
Proximity to work

School district/proximity to schools

45%
41%
41%

37%

85%
83%
78%
78%
76%
75%
73%

73%

Notes: Results show breakdown of responses to survey question #7a: “When considering
your next home purchase, which of the following features do you consider important?”

Multiple responses allowed. (Total n=304)

Figure 6. Most Important Feature in Next Home Purchase for Potential Homebuyers

Affordability of the home

Quality of the construction

Size: # of bedrooms, bathrooms, etc.
Quality of the neighborhood

Floor plan

Comfort of the home

School district/proximity to schools
Energy efficiency of the home
Proximity to work

Heating and cooling costs

Finishes: color scheme, flooring, etc.

Convenience to shopping and entertainment

29%

Notes: Results show breakdown of responses to survey question #7b: “Which of these
features do you consider the single most important in your next home purchase?” (Total

n=304)
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Assuming other features are comparable, however, energy efficiency can be a strong
secondary driver. When other features like price, size, location, and major amenities were
comparable, 77% of potential homebuyers said that energy efficiency would impact their
selection decision.

Existing ENERGY STAR Homeowners

There were clear differences in responses between existing ENERGY STAR homeowners
and potential homebuyers in regard to the importance of energy conservation. Three-
fourths of ENERGY STAR homeowners believe energy conservation is important. In
contrast, we found that 67% of potential homebuyers consider energy conservation
important. Although not explored within the context of this study, using this study data,
Shelton Group hypothesizes that this may be related to their personal experience in an
ENERGY STAR certified home.

Attitudinally, ENERGY STAR homeowners believe energy-efficient homes have lower bills
and higher quality, and are more comfortable. While potential homebuyers also connected
energy efficiency with lower bills, they were not as likely to make the connection between
energy efficiency and quality/comfort, which suggests that communications emphasizing
quality and comfort benefits to potential homebuyers would be more effective if they help
bridge those concepts to homebuyers.

Figure 7. Attitudes toward Energy Efficiency among ENERGY STAR® Homeowners

m Agree m Neutral Disagree

Homes that are certified as energy efficient have
lower utility bills.

Energy efficiency will be an important feature in the
next home you purchase.

Homes that are certified as energy efficient are
higher-quality homes.

Homes that are certified as energy efficient are
more comfortable.

Homes that are certified as energy efficient have
higher resale values than other homes.

Homes that are ENERGY STAR® certified have
higher resale values.

Homes that are LEED® for Homes™ certified have
higher resale values.

Notes: Results show breakdown of responses to survey question #9: “On a scale of 1 to 5,
where 1 is ‘strongly disagree’ and 5 is ‘strongly agree,’ please tell me how much you disagree
or agree with each of the following statements?” (Total n=201)
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As with homebuyers, ENERGY STAR homeowners considered a number of factors in their
home selection process.

Figure 8. Features Considered Important in Home Purchase among ENERGY STAR®
Homeowners

Comfort of the home 99%
Quality of the construction 95%
Floor plan 94%
Affordability of the home 93%
Size: # of bedrooms, bathrooms, etc. 91%
Quality of the neighborhood 91%
Energy efficiency of the home 89%
Heating and cooling costs 84%

Finishes: color scheme, flooring, etc.
Convenience to shopping and entertainment
Proximity to work

School district/proximity to schools

Notes: Results show breakdown of responses to survey question #8a: “When considering
the purchase of your current home, which of the following features did you consider
important?” Multiple responses allowed. (Total n=201)

In Figure 9, energy efficiency was considered to be one of the top five most important
factors for ENERGY STAR homeowners. More than twice as many existing ENERGY STAR
homeowners as potential homebuyers selected energy efficiency as the most important
feature (12% vs. 5%, respectively).
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Figure 9. Most Important Feature in Home Purchase among ENERGY STAR®
Homeowners

Floor plan 22%
Affordability of the home

Quality of the construction

Energy efficiency of the home
Quality of the neighborhood

Size: # of bedrooms, bathrooms, etc.
Proximity to work

Comfort of the home

Heating and cooling costs

School district/proximity to schools

Finishes: color scheme, flooring, etc.

Convenience to shopping and entertainment

Notes: Results show breakdown of responses to survey question #8b: “Which of these
features did you consider the single most important in the purchase of your current home?”
(Total n=201)

Also similar to the homebuyer market, energy efficiency was a stronger secondary driver
among existing ENERGY STAR homeowners. When other features like price, size, location,
and major amenities were comparable, 84% of existing ENERGY STAR homeowners said
that energy efficiency impacted the selection decision (compared to 77% of potential
homebuyers).

3.4 Impact of Energy Efficiency on Perceived Home Value among
Potential Homebuyers and ENERGY STAR® Homeowners

Potential Homebuyers

Homebuyers value energy efficiency, and many are willing to pay a premium for it. In fact,
two-thirds (66%) of homebuyers in the region would be willing to pay more for a home
that is energy efficiency certified. The majority of those willing to pay, however, limit the
premium to less than 10%, with the 5% premium level being optimal.

In contrast, about half of homebuyers say they would offer a lower price for a home that is
not energy efficiency certified. Responses to this question were very consistent
demographically, with no significant difference by gender, age, education, or household
income.
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Existing ENERGY STAR Homeowners

ENERGY STAR homeowners recognize the energy efficiency of their home and would be
willing to pay a premium for it on their next home. Of the ENERGY STAR homeowners
surveyed, 79% would be willing to pay more for a home with energy efficiency
certification. In contrast, two-thirds of homebuyers in the region would be willing to pay
more for a home that is energy efficiency certified.

The majority of ENERGY STAR homeowners who would be willing to pay more expect the
premium to be less than 10%. The proportion of those willing to pay a premium of 10% or
more, however, is higher among ENERGY STAR homeowners than among potential
homebuyers (29% vs. 20%), likely to due to the result of experiencing the benefits of a
more efficient home.

When it comes to purchasing a home that is not certified, ENERGY STAR homeowners were
more in alignment with potential homebuyers. Fifty-four percent of ENERGY STAR
homeowners were likely to offer a lower price for a home that is not certified, compared to
52% of potential homebuyers.

3.5 Effective Messaging Directions among Potential Homebuyers
and ENERGY STAR® Homeowners

Potential Homebuyers

Saving money and reducing operating costs were the key drivers overall among
homebuyers, although we also observed some statistically significant differences by
demographics:

e Women were more likely to select “to protect our environment and save natural
resources” as a driver (15% women vs. 7% men), while men were more likely to
select “to be more comfortable in your home” (14% men vs. 4% women).

e Compared to the overall sample, adults with higher household incomes ($100,000
or more) were more likely to select “to get more control over personal energy
consumption and costs” (18% vs. 10% overall) and “to preserve the quality of life
for future generations” (14% vs. 6% overall) as drivers.

e Homeowners were more likely than renters to select “to protect our environment
and save natural resources” (18% vs. 7%, respectively) as a driver.
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Figure 10. Top Reason to Purchase a Home Certified as Energy Efficient among
Potential Homebuyers

To save money 25%

To have a home with lower home operating costs

To protect our environment and save natural resources

To get more control over personal energy consumption
and costs

To be more comfortable in your home
To preserve the quality of life for future generations
To be responsible and not waste

To have a healthier home

To protect our nation’s economy and reduce our
dependence on other countries
To reduce greenhouse gas emissions and curb climate
change

To have a home with a higher resale value

Notes: Results show breakdown of responses to survey question #18: “What’s the number
one reason to buy a home that is certified as energy efficient?” (Total n=304)

Of the ten statements tested in Figure 11, “lower utility bills” was the most effective
messaging direction to encourage homebuyers to spend more for a certified energy-
efficient home. About eight out of ten potential homebuyers also felt that the
environmental impact message (“having an energy-efficient home is one way to help
improve the environment”), the resale message (“energy-efficient homes have higher
resale values”), and the waste message (“having a more energy-efficient home allows you
to live responsibly and not waste energy”) were effective statements.
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Figure 11. Effectiveness of Statements in Persuading Potential Homebuyers to Spend
an Extra 5% of the Total Price for a Certified Energy-Efficient Home

m Effective ™ Neither ineffective nor effective  Ineffective

|

Energy-efficient homes have lower utility bills. 86% °N 5%

Having an energy-efficient home is one way to help
improve the environment.

80% G4 9%

Energy-efficient homes have higher resale values. 78% 15% A%

Having a more energy-efficient home allows you to

0, 0, 0,
live responsibly and not waste energy. v 16% g

An extra investment of $4,000 would, on average, be
paid back within six years through reduced utility 73% I 9%
costs.

An energy-efficient home gives you more control
& ome BIves ¥ . 73% 18% [ELL

over energy consumption and future rate increases.

There are state and/or utility incentives for certified

0, 0, 0,
energy-efficient homes. T Rl 10%

An energy-efficient home is a higher-quality home. 70% A 10%

An energy-efficient home is more comfortable than

other homes. 69% A 8%

An energy-efficient home allows you to use more
hot water or use a warmer thermostat setting (in 64% 22% 13%
winter) without paying more.

|

Notes: Results show breakdown of responses to survey question #16a: “On a scale of 1 to 5,
where 1 is very ineffective and 5 is very effective, please rate how effective you think each of
the following statements would be to persuade you to spend an extra 5% of the total price for
a certified energy-efficient home.” (Total n=304)

Overall, messaging about lower utility bills had significantly more appeal to homebuyers

(see Figure 12). When asked, “Which of these statements did you feel was most effective?”
25% of potential homebuyers selected the statement about lower utility bills.

Shelton Group 15



Understanding the Importance of Energy Efficiency

Figure 12. Most Effective Statement among Potential Homebuyers

Energy-efficient homes have lower utility bills. — 25%

An extra investment of $4,000 would, on average, be

paid back within six years through reduced utility _ 11%

costs.

There are state and/or utility incentives for certified _ 10%
0

energy-efficient homes.

Having an energy-efficient home is one way to help _ 9%
improve the environment. 0

Having a more energy-efficient home allows you to _ 9%
live responsibly and not waste energy. 0

An energy-efficient home is more comfortable than _ 8%
other homes. 0

An energy-efficient home allows you to use more
hot water or use a warmer thermostat setting (in _ 8%
winter) without paying more.

Energy-efficient homes have higher resale values. _ 7%

An energy-efficient home gives you more control - 79
. . 0
over energy consumption and future rate increases.

An energy-efficient home is a higher-quality home. F 6%

Notes: Results show breakdown of responses to survey question #16b: “Which of these
statements did you feel was most effective?” (Total n=280)

Existing ENERGY STAR Homeowners

Similar to results with homebuyers, lower operating costs and saving money are key
drivers among ENERGY STAR homeowners. Results for this question were not statistically
different by gender, age, and education. ENERGY STAR homeowners with lower household
incomes ($50,000 or less), however, were more likely to select “to save money” as a driver
(31% vs. 17% overall).
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Figure 13. Top Reason to Purchase a Home Certified as Energy Efficient among
ENERGY STAR® Homeowners

To have a home with lower home operating costs 25%

To save money

To protect our environment and save natural
resources

To be more comfortable in your home
To be responsible and not waste

To preserve the quality of life for future generations

To protect our nation’s economy and reduce our
dependence on other countries
To get more control over personal energy
consumption and costs
To reduce greenhouse gas emissions and curb
climate change

To have a healthier home

To have a home with a higher resale value

Notes: Results show breakdown of responses to survey question #17: “What’s the number
one reason to buy a home that is certified as energy efficient?” (Total n=201)

The top four messaging preferences were similar among ENERGY STAR homeowners and
potential homebuyers. As Figure 14 illustrates, the strongest message among homeowners
was “lower utility bills,” followed by environmental impact, higher resale values, and the
“avoid waste” message.
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Figure 14. Effectiveness of Statements in Persuading ENERGY STAR® Homeowners to
Spend an Extra 5% of the Total Price for a Certified Energy-Efficient Home

m Effective M Neither ineffective nor effective  Ineffective

|

Energy-efficient homes have lower utility bills. 86% 9% BEY)

Having an energy-efficient home is one way to help

0, 0, 0,
improve the environment. E0 11% gt

Energy-efficient homes have higher resale values. 78% 15% WS

Havmg.a more ene.rgy-eff1c1ent home allows you to 77% 16% B

live responsibly and not waste energy.
An extra investment of $4,000 would, on average, be
paid back within six years through reduced utility 73% 18% RERA
costs.

An energy-efficient home gives you more control

0, 0, 0,
over energy consumption and future rate increases. 18 18% gl

There are state and/or utility incentives for certified

0, 0, 0,
energy-efficient homes. oA R 0%
An energy-efficient home is a higher-quality home. 70% 20% 10%

An energy-efficient home is more comfortable than

0
other homes. 69% 22% 8%

An energy-efficient home allows you to use more
hot water or use a warmer thermostat setting (in 64% 22% 13%
winter) without paying more.

Notes: Results show breakdown of responses to survey question #15a: “On a scale of 1 to 5,
where 1 is very ineffective and 5 is very effective, please rate how effective you think each of
the following statements would be to persuade you to spend an extra 5% of the total price for
a certified energy-efficient home.” (Total n=201)

As seen in Figure 15, “lower utility bills” was the most effective statement tested;
environmental impact and comfort also resonated with ENERGY STAR homeowners.

Shelton Group 18



Understanding the Importance of Energy Efficiency

Figure 15. Most Effective Statement among ENERGY STAR® Homeowners

Energy-efficient homes have lower utility bills. — 21%

Having an energy-efficient home is one way to help _ 149%
improve the environment. 0

An energy-efficient home is more comfortable than
I
other homes.

An extra investment of $4,000 would, on average, be

paid back within six years through reduced utility _ 11%
costs.

An energy-efficient home gives you more control _ 10%
. . 0
over energy consumption and future rate increases.

An energy-efficient home is a higher-quality home. - 7%

Energy-efficient homes have higher resale values. - 7%

An energy-efficient home allows you to use more
hot water or use a warmer thermostat setting (in - 7%
winter) without paying more.

Having a more energy-efficient home allows you to
0,
live responsibly and not waste energy. - 6%

There are state and/or utility incentives for certified F 49
0

energy-efficient homes.

Notes: Results show breakdown of responses to survey question #15b: “Which of these
statements did you feel was most effective?” (Total n=201)

4, Conclusions/Recommendations

Two comprehensive surveys were fielded in the Northwest region (Idaho, Montana,
Oregon, and Washington) during the March-April 2013 timeframe. The study fielded with
homeowners residing in Northwest ENERGY STAR® homes was designed to understand
key motivators for purchasing these homes. The study with potential homebuyers in the
region focused on understanding the awareness and importance of energy efficiency in the
purchase decision-making process.

Both studies found that while energy efficiency was not in the top quartile of criteria for
home selection, it was a strong secondary driver among both existing ENERGY STAR
homeowners and potential homebuyers. Among both of these audiences, the strongest
motivators to purchase a home certified as energy efficient center around lower utility bills
or lower operating costs, with environmental impact being a strong secondary message—
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either “one way to help improve the environment” or “to protect our environment and save
natural resources.”

Awareness of the benefits of ENERGY STAR qualified homes significantly impacts interest
in this certification, and both groups valued energy efficiency enough to pay a premium for
it, with the optimization at the 5% level. In addition, both existing ENERGY STAR
homeowners and potential homebuyers report that they would offer a lower price for
homes that are not energy efficiency certified.

Program Target Recommendations

Potential homebuyers were generally younger, with lower household income. In fact, about
40% of this audience is made up of renters who have never purchased a home. Census data
shows that only a very small percentage of 20-somethings actually own a home in the
region, suggesting that for many potential homebuyers the actual purchase is more
aspirational and may not actually come for several years.

For this reason, the most effective immediate target for the current ENERGY STAR homes
in the region will be more aligned with characteristics of existing ENERGY STAR
homeowners, who tend to be older, married/partnered, more educated, higher income, and
not first-time homeowners. Demographically, there are two core groups who offer the
strongest opportunity for growing the Northwest ENERGY STAR Homes program:

e Gen X/Younger Boomers: Income indicators for this group suggest that this group
will be most interested in more affordable “starter” homes, with lower price points
than many of the custom homes in the region.

e Older Boomers/Pre-Retirees: This group is more likely to be “staging” for
retirement, and tends to be looking for smaller, better quality homes. For this
audience, consider emphasizing lower monthly operating costs, as well as comfort
and performance. Single-story with ADA features would likely resonate among
segments of this group.

Value Proposition

For marketing purposes, it is important to note that since a segment of potential
homebuyers are less experienced in the market, they likely don’t understand the role
energy efficiency plays in the overall homeownership value proposition. They also may not
make a clear connection between energy efficiency and the attributes of comfort, quality,
and performance. In fact, Shelton Group observed a clear difference between prospective
homebuyers and current ENERGY STAR homeowners in the valuation/prioritization of
energy efficiency features, likely resulting from experience.

While it’s important to lead with the lower utility bills claim, first-time homebuyers won’t
“get” what that means in terms of real dollars. Real-world examples are likely needed, and
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Shelton Group believes that testimonials from current owners can be used as a foundation
to a very powerful marketing campaign.

Bridging the Awareness Gaps

Consumers value energy efficiency, and increasing awareness of the program can spur
further growth. The study found that seven out of ten homebuyers are not aware that
ENERGY STAR homes are 15% more efficient than homes built to code in the same year,
but six out of ten say knowing that would have a positive impact on their search process. In
addition, only six out of ten ENERGY STAR homeowners realize that their home was built to
ENERGY STAR specifications, and only about half are aware of the design benefit of
ENERGY STAR certified homes.

Consider potential strategies for bridging the awareness gap:

e Continue training builders and providing consistent marketing materials for them
that can be integrated into their sales kits.

e Consider leveraging findings from these studies to provide additional materials for
Realtors to inform and educate them about the value potential homebuyers place on
energy efficiency.

e Consider marketing/promotional efforts to current homeowners to congratulate
them on their “smart” ENERGY STAR home purchase, with the goal of

ambassadorship and/or to nudge/remind them for the next home purchase.

e Continue working with builders to improve visibility /presence of the certification
through improved signage and labeling of ENERGY STAR certified homes.

5. References

The data presented in this report is drawn from the Potential Homebuyer Study and the
ENERGY STAR® Homeowner Study conducted by Shelton Group on behalf of NEEA during
March and April 2013.
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APPENDIX A: Survey Instrument for Potential Homebuyer Study
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m NEEA Homebuyer Telephone/Online Hybrid Survey

TELEPHONE INTRO: Hello, I'm with , a market research company. We are not
selling anything. We just want to ask someone in your home a few questions about home
purchasing priorities. May I speak to a person in your household who is familiar with your utility
bills and likely to make decisions about major home purchases?

If yes: Would you be willing to spend about 10-15 minutes now to answer a few questions?

If no: Is there a better time when we could try again?

ONLINE INTRO: You are being asked to participate in an online survey on behalf of a market
research firm about home purchasing priorities. Are you a person in your household who is familiar
with your utility bills and likely to make decisions about major home purchases?

O Yes
O No

INTERVIEWER: ENTER PHONE NUMBER AND STATE

1. Let’s begin with a couple of questions about your home and your plans. First, is your home
owned by someone in your household or rented? (DO NOT READ LIST.)

O Owned
O Rented
O Other

2. In the next 24 months, do you plan to build or purchase a different home?
O Yes
O No (THANKAND TERMINATE.)

3. IF RENTER OR OTHER IN Q1: Will this be your first home purchase?
O Yes
O No

4. What kind of home are you looking for?

A single-family detached home

A condominium, townhouse or duplex

A manufactured home or mobile home

Something else (Please specify: )

DO NOT READ: Don’t know or not sure (PROGRAMMER EXCLUDE ONLINE)

O o0Ooagaano
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5. Areyou looking to purchase ... ?

O

(|
(|
(|

A pre-existing home
A new home built to a plan offered by a builder in an established neighborhood
A new custom home

DO NOT READ: Don’t know or not sure (PROGRAMMER EXCLUDE ONLINE)

6. Which (if any) of the following activities have you done? (Check all that apply.) (RANDOMIZE.)

OO0OO0OoO0Oo0OoOoogoaoaoaod

Applied or gotten pre-qualified for a mortgage

Contacted a real estate agent or broker

Driven through neighborhoods to look for homes

Looked at floor plans for new homes

Looked online for information about the home buying process
Looked online for homes for sale

Saved for the down payment on the home

Visited a builder and/or looked at spec homes

Visited an open house

None of these (THANK AND TERMINATE.)

IMPORTANCE OF EE ON HOME PURCHASE

7. A.When considering your next home purchase, which of the following features do you consider
important? (Check all that apply.) (RANDOMIZE.)

O

O0o0O00ooaooaod

Affordability of the home

Comfort of the home

Convenience to shopping and entertainment
Energy efficiency of the home

Finishes: color scheme, flooring, etc.

Floor plan

Heating and cooling costs

Proximity to work

Quality of the neighborhood

Quality of the construction

School district/proximity to schools
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O Size: # of bedrooms, bathrooms, etc.

O None of these

B. PROGRAMMER: SHOW LIST SELECTION FROM Q.A
Which of these features do you consider the single most important in your next home purchase?

8. Onascale of 1to 5 where 1 is “strongly disagree” and 5 is “strongly agree,” please tell me how
much you disagree or agree with each of the following statements? (RANDOMIZE.)

Strongly Strongly
Disagree Agree
1 2 3 4 5
Energy efficiency will be an
important feature in the next home
you purchase. 1 2 3 4 5
Homes that are certified as energy
efficient are more comfortable. 1 2 3 4 5
Homes that are certified as energy
efficient are higher-quality homes. 1 2 3 4 5
Homes that are certified as energy
efficient have lower utility bills. 1 2 3 4 5
Homes that are certified as energy
efficient have higher resale values
than other homes. 1 2 3 4 5
Homes that are ENERGY STAR®
certified have higher resale values. 1 2 3 4 5
Homes that are LEED® for Homes™
certified have higher resale values. 1 2 3 4 5

9. Prior to this survey, were you looking for a home certified and/or built to any of the following
national green and/or efficiency standards?

IF WASHINGTON: Built Green®

IF OREGON: Earth Advantage®

The Northwest ENERGY STAR® home program

The National Association of Home Builders (NAHB) Green Building Program
LEED® for Homes™

O 0OooOoo0oaoao

Some other energy efficiency certification program (please specify: )
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O No, I'm not really looking for an energy efficiency certified home.

O Don’t know or not sure

10. Were you aware that the Northwest ENERGY STAR® certified homes are designed to be 15%
more efficient than homes built to code in the same year?

O Yes
O No

11. Does knowing that the energy costs for ENERGY STAR® certified homes are designed to be 15%
less impact your search process? Would you be ...

O Less likely to search for an ENERGY STAR® certified home
O No impact/neither more nor less likely

O More likely to search for an ENERGY STAR® certified home

IMPACT OF EE ON NEXT HOME PURCHASE

12. In comparing two homes for purchase, how much would energy efficiency impact your selection
decision, assuming other features like price, size, location and major amenities were
comparable?

O Notatall
O Not much

O Undecided
O Somewhat
O Very much

13. Would you be willing to pay more for a home that is energy efficiency certified?
O Yes
O No

14. IF YES: How much more would you be willing to pay for a home that is energy efficiency
certified, compared to a similar home that is not certified?

O Up to 4% more
O 5to9% more

O 10to 14% more
O

15% or more
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15. How likely are you to offer a lower price for a home that is not energy efficiency certified?

O

Very unlikely to offer less for a home that is not certified
Somewhat unlikely

Neither likely nor unlikely

O
O
O Somewhat likely
O

Very likely to offer less for a home that is not certified

16. A.On a scale of 1 to 5 where 1 is very ineffective and 5 is very effective, please rate how
effective you think each of the following statements would be to persuade you to spend an extra
5% of the total price for a certified energy-efficient home.

Neither
Very ineffective Very Most
ineffective Ineffective | nor effective Effective effective effective

An energy-efficient
home allows you to use
more hot water or use a
warmer thermostat
setting (in winter)
without having to pay
more.

An energy-efficient
home gives you more
control over energy
consumption and future
rate increases.

An extra investment of
$4,000 would, on
average, be paid back
within six years through
reduced utility costs.

Energy-efficient homes
have higher resale
values.

Energy-efficient homes
have lower utility bills.
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Neither
Very ineffective Very Most
ineffective Ineffective | nor effective Effective effective effective

Having a more energy-
efficient home allows
you to live responsibly
and not waste energy.

An energy-efficient
home is a higher-quality
home.

Having an energy-
efficient home is one
way to help improve the
environment.

There are state and/or
utility incentives for
certified energy-
efficient homes.

An energy-efficient
home is more
comfortable than other
homes.

B. Which of these statements did you feel was most effective? (Review those rated four or five, if
needed.) (RANDOMIZE LIST OF THOSE RATED EFFECTIVE OR VERY EFFECTIVE.)

17. How important would you say energy conservation is in the way it affects your daily purchase
choices and activities? Would you say it’s ...
O Very unimportant
O Unimportant
O Neither unimportant nor important
O Important
O

Very important
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18. What'’s the number one reason to buy a home that is certified as energy efficient? (RANDOMIZE
LIST.)

[0 To be more comfortable in your home

To be responsible and not waste

To get more control over personal energy consumption and costs

To have a healthier home

To have a home with a higher resale value

To have a home with lower home operating costs

To preserve the quality of life for future generations

To protect our environment and save natural resources

To protect our nation’s economy and reduce our dependence on other countries

To reduce greenhouse gas emissions and curb climate change

OO00000000a0

To save money

19. If a friend or family member were in the process of purchasing a home and asked you for
advice, would you recommend looking for a home that is certified as energy efficient?

O Yes
O No

20. Why or why not?

DEMOGRAPHICS

21. RECORD GENDER. (DO NOT ASK.)
O Female

O Male
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23.

24,

25.

26.

Understanding the Importance of Energy Efficiency

We're almost done now. I just have a few final questions about you that will be combined with
the responses from all other survey participants to help us better analyze our findings. Your
identity is not a part of this survey record.

For classification purposes only, would you please tell me your year of birth? __ _ _

Which of the following best describes your race or ethnicity? (STOP READING LIST WHEN
RESPONDENT ANSWERS.)

White

Black or African-American

Hispanic or Latin American

Asian or Pacific Islander

American Indian, Eskimo or Alaska Native

Some other race (SPECIFY: )

DO NOT READ: Refused (PROGRAMMER EXCLUDE IN ONLINE VERSION)

O 0O0O0oo0a0o0oad

What is your marital status?

Now married

Widowed

Divorced

Separated

Living in a partnered relationship
Never married

DO NOT READ: Refused (PROGRAMMER EXCLUDE IN ONLINE VERSION)

OOo0Oo0o0aoao

Do you have any children under the age of 18 living at home?

O Yes

O No

O DO NOT READ: Refused (PROGRAMMER EXCLUDE IN ONLINE VERSION)

What is the highest level of education that you have completed? (DO NOT READ LIST.)
IF RESPONDENT SAYS “HIGH SCHOOL” OR “COLLEGE,” THEN PROBE: Did you graduate?
O Less than high school

O Graduated high school, including a GED

O Special technical or vocational training
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Some college or an associate degree

A bachelor’s degree

A master’s or doctorate degree

DO NOT READ: Refused (PROGRAMMER EXCLUDE IN ONLINE VERSION)

What is your occupation? (DO NOT READ LIST.)

(INTERVIEWER: IF STATED OCCUPATION NOT OBVIOUSLY CODEABLE, PROMPT WITH “Would
you describe that as blue-collar, white-collar or professional?”)

I I [ N I By

Blue-collar (manual labor, service or retail worker, etc. - no college degree required)
White-collar (office worker, technician, etc. — at least some college required)
Professional (doctor, lawyer, etc. — advanced degree required)

Student

Retired

Homemaker

Unemployed

Other (SPECIFY: )

DO NOT READ: Refused (PROGRAMMER SHOW LIST, BUT EXCLUDE THIS OPTION IN
THE ONLINE VERSION)

Which category best describes your total, gross household income last year?

OOoooo0ooaoad

Less than $25,000

$25,000-$49,999

$50,000-$74,999

$75,000-$99,999

$100,000-$149,999

$150,000-$199,999

$200,000 or more

DO NOT READ: Refused (PROGRAMMER EXCLUDE IN ONLINE VERSION)

CONCLUSION: That’s all the questions I have for you today. Thank you for your time. Have a good
day!

Shelton Group 31



Understanding the Importance of Energy Efficiency

APPENDIX B: Overall Summary and Crosstabulations for Potential
Homebuyer Study
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Note: Frequencies and crosstabulations are in Excel format and have been integrated into the
final PDF version of the report.
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Overall frequencies valid Cumulative
Frequency Percent Percent Percent

Q1 - First, is your home owned by someone in your household or rented?

Owned 182 59.9 59.9 59.9
Rented 122 40.1 40.1 100.0
Total 304 100.0 100.0

State - Where do you live?

Idaho 46 15.1 15.1 15.1
Montana 42 13.8 13.8 28.9
Oregon 95 31.3 31.3 60.2
Washington 121 39.8 39.8 100.0
Total 304 100.0 100.0

Q2 - In the next 24 months, do you plan to build or purchase a different home?
lyes 304 100.0 100.0 100.0|

Q3 - Will this be your first home purchase?

Yes 86 28.3 70.5 70.5
No 36 11.8 295 100.0
Total 122 40.1 100.0

System missing 182 59.9

Total 304 100.0

Q4 - What kind of home are you looking for?

A single-family detached home 262 86.2 86.2 86.2
A condominium, townhouse or duplex 19 6.3 6.3 92.4
A manufactured home or mobile home 15 4.9 4.9 97.4
Something else 5 1.6 1.6 99.0
Don't know/not sure 3 1.0 1.0 100.0
Total 304 100.0 100.0

2013 NEEA Home Buyer
Telephone/Online Hybrid Survey
conducted by Shelton Group



Overall frequencies

Valid Cumulative

Frequency Percent Percent Percent

Q4oth - Type of home looking for

Q5

Q6

Affordable 1

property with a combination storage and single family home 1

Ranch 1

Resort 1

Vacation home 1

Total 5

- Are you looking to purchase ... ?

A pre-existing home 216 71.1 71.1 71.1
A new custom home 43 141 141 85.2
A new home built to a plan offered by a builder in an established neighborhood 39 12.8 12.8 98.0
Don't know/not sure 6 2.0 2.0 100.0
Total 304 100.0 100.0

- Which (if any) of the following activities have you done*.

Looked online for homes for sale 245 80.6

Driven through neighborhoods to look for homes 206 67.8

Looked online for information about the home buying process 156 51.3

Saved for the down payment on the home 155 51.0

Contacted a real estate agent or broker 153 50.3

Visited an open house 124 40.8

Looked at floor plans for new homes 108 35.5

Applied or gotten pre-qualified for a mortgage 85 28.0

Visited a builder and/or looked at spec homes 69 22.7

Total 304

2013 NEEA Home Buyer
Telephone/Online Hybrid Survey
conducted by Shelton Group



Overall frequencies valid Cumulative
Frequency Percent Percent Percent

Q7a - When considering your next home purchase, which of the following features do you consider important?

Size: # of bedrooms, bathrooms, etc. 257 84.5
Affordability of the home 252 82.9
Quality of the neighborhood 237 78.0
Quality of the construction 237 78.0
Heating and cooling costs 230 75.7
Comfort of the home 227 74.7
Energy efficiency of the home 222 73.0
Floor plan 222 73.0
Convenience to shopping and entertainment 136 44.7
Finishes: color scheme, flooring, etc. 126 41.4
Proximity to work 125 41.1
School district/proximity to schools 111 36.5
Total 304

Q7b - Which of these features do you consider the single most important in your next home purchase?

Affordability of the home 89 29.3 29.3 29.3
Quality of the construction 42 13.8 13.8 80.3
Size: # of bedrooms, bathrooms, etc. 41 135 135 100.0
Quality of the neighborhood 30 9.9 9.9 66.4
Floor plan 25 8.2 8.2 51.0
Comfort of the home 21 6.9 6.9 36.2
School district/proximity to schools 19 6.3 6.3 86.5
Energy efficiency of the home 15 4.9 4.9 41.4
Proximity to work 12 3.9 3.9 56.6
Heating and cooling costs 5 1.6 1.6 52.6
Finishes: color scheme, flooring, etc. 4 1.3 1.3 42.8
Convenience to shopping and entertainment 1 3 3 36.5
Total 304 100.0 100.0
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Overall frequencies valid Cumulative
Frequency Percent Percent Percent

Q8- 0On ascale of 1to 5where 1is “strongly disagree” and 5 is “strongly agree,” please tell me how much you disagree or agree with each of
the following statements?
Q8a - Energy efficiency will be an important feature in the next home you purchase.

Strongly disagree 4 1.3 1.3 1.3
2 11 3.6 3.6 49
3 59 194 194 24.3
4 119 39.1 39.1 63.5
Strongly agree 111 36.5 36.5 100.0
Total 304 100.0 100.0

Disagree 15 4.9 4.9 4.9
3 59 194 194 24.3
Agree 230 75.7 75.7 100.0
Total 304 100.0 100.0

Q8b - Homes that are certified as energy efficient are more comfortable.

Strongly disagree 5 1.6 1.6 1.6
2 16 5.3 5.3 6.9
3 93 30.6 30.6 375
4 100 32.9 32.9 70.4
Strongly agree 90 29.6 29.6 100.0
Total 304 100.0 100.0

Disagree 21 6.9 6.9 6.9
3 93 30.6 30.6 375
Agree 190 62.5 62.5 100.0
Total 304 100.0 100.0
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Overall frequencies valid Cumulative
Frequency Percent Percent Percent

Q8c - Homes that are certified as energy efficient are higher-quality homes.

Strongly disagree 3 1.0 1.0 1.0
2 22 7.2 7.2 8.2
3 93 30.6 30.6 38.8
4 108 355 355 74.3
Strongly agree 78 25.7 25.7 100.0
Total 304 100.0 100.0

Disagree 25 8.2 8.2 8.2
3 93 30.6 30.6 38.8
Agree 186 61.2 61.2 100.0
Total 304 100.0 100.0

Q8d - Homes that are certified as energy efficient have lower utility bills.

Strongly disagree 5 1.6 1.6 1.6
2 11 3.6 3.6 5.3
3 42 13.8 13.8 19.1
4 111 36.5 36.5 55.6
Strongly agree 135 44.4 44.4 100.0
Total 304 100.0 100.0

Disagree 16 5.3 5.3 5.3
3 42 13.8 13.8 19.1
Agree 246 80.9 80.9 100.0
Total 304 100.0 100.0

Q8e - Homes that are certified as energy efficient have higher resale values than other homes.

Strongly disagree 3 1.0 1.0 1.0
2 10 3.3 3.3 4.3
3 79 26.0 26.0 30.3
4 121 39.8 39.8 70.1
Strongly agree 91 29.9 29.9 100.0
Total 304 100.0 100.0

Disagree 13 4.3 4.3 4.3
3 79 26.0 26.0 30.3
Agree 212 69.7 69.7 100.0
Total 304 100.0 100.0
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Overall frequencies valid Cumulative
Frequency Percent Percent Percent

Q8f - Homes that are ENERGY STAR® certified have higher resale values

Strongly disagree 3 1.0 1.0 1.0
2 12 3.9 3.9 49
3 71 23.4 23.4 28.3
4 124 40.8 40.8 69.1
Strongly agree 94 30.9 30.9 100.0
Total 304 100.0 100.0

Disagree 15 4.9 4.9 4.9
3 71 23.4 23.4 28.3
Agree 218 71.7 71.7 100.0
Total 304 100.0 100.0

Q8g - Homes that are LEED® for Homes™ certified have higher resale values.

Strongly disagree 9 3.0 3.0 3.0
2 14 4.6 4.6 7.6
3 138 45.4 45.4 53.0
4 89 29.3 29.3 82.2
Strongly agree 54 17.8 17.8 100.0
Total 304 100.0 100.0

Disagree 23 7.6 7.6 7.6
3 138 45.4 45.4 53.0
Agree 143 47.0 47.0 100.0
Total 304 100.0 100.0

Q9 - Prior to this survey, were you looking for a home certified and/or built to any of the following national green and/or efficiency standards?

Earth Advantage® (Oregon only; N=95 10 3.3 10.5
Built Greer® (Washington only; N=121 21 6.9 17.4
Don’t know or not sure 100 32.9

No, I'm not really looking for an energy efficiency certified home. 91 29.9

The Northwest ENERGY STAR® home program 88 28.9

The National Association of Home Builders (NAHB) Green Building Program 33 10.9

LEED® for Homes™ 31 102

Some other energy efficiency certification program 6 2.0

Total 304
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Overall frequencies valid Cumulative
Frequency Percent Percent Percent

Q9oth - Other source where look for a home certified and/or built to any of the following national green and/or efficiency standards
certify house myself
alt power. mills, solar

Q10 - Were you aware that the energy costs for Northwest ENERGY STAR gualified homes are guaranteed to be 15% more efficient than
homes built to code in the same year?

Yes 93 30.6 30.6 30.6
No 211 69.4 69.4 100.0
Total 304 100.0 100.0

Q11 - Does knowing that the energy costs for ENERGY STAR certified homes are designed to be 15% less impact your search process?
Would you be ...

Less likely to search for an ENERGY STAF® certified home 14 4.6 4.6 4.6
No impact/neither more nor less likely 108 35.5 35.5 40.1
More likely to search for an ENERGY STAF® certified home 182 59.9 59.9 100.0
Total 304 100.0 100.0

Q12 - In comparing two homes for purchase, how much would energy efficiency impact your selection decision, assuming other features like
price, size, location and major amenities were comparable?

Not at all 6 2.0 2.0 2.0
Not much 21 6.9 6.9 8.9
Undecided 42 13.8 13.8 22.7
Somewhat 124 40.8 40.8 63.5
Very much 111 36.5 36.5 100.0
Total 304 100.0 100.0

Not much/not at all 27 8.9 8.9 8.9
Undecided 42 13.8 13.8 22.7
Somewhat/very much 235 77.3 77.3 100.0
Total 304 100.0 100.0

Q13 - Would you be willing to pay more for a home that is energy efficiency certified?

Yes 200 65.8 65.8 65.8
No 104 34.2 34.2 100.0
Total 304 100.0 100.0
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Overall frequencies valid Cumulative
Frequency Percent Percent Percent

Q14 - How much more would you be willing to pay for a home that is energy efficiency certified, compared to a similar home that is not
certified?

Up to 4% more 72 23.7 36.0 36.0
5 to 9% more 89 29.3 44.5 80.5
10 to 14% more 29 9.5 14.5 95.0
15% or more 10 3.3 5.0 100.0
Total 200 65.8 100.0

System missing 104 34.2

Total 304 100.0

Q15 - How likely are you to offer a lower price for a home that is not energy efficiency certified?

Very unlikely to offer less for a home that is not certified 22 7.2 7.2 7.2
Somewhat unlikely 29 9.5 9.5 16.8
Neither likely nor unlikely 93 30.6 30.6 47.4
Somewhat likely 110 36.2 36.2 83.6
Very likely to offer less for a home that is not certified 50 16.4 16.4 100.0
Total 304 100.0 100.0

Unlikely 51 16.8 16.8 16.8
Neither likely nor unlikely 93 30.6 30.6 47.4
Likely 160 52.6 52.6 100.0
Total 304 100.0 100.0

Q16 - On a scale of 1to 5 where 1is very ineffective and 5 is very effective, please rate how effective you think each of the following
statements would be to persuade you to spend an extra 5% of the total price for a certified energy-efficient home.
Q16al - An energy-efficient home allows you to use more hot water or use a warmer thermostat setting (in winter) without having to pay more.

Very ineffective 7 2.3 2.3 2.3
Ineffective 20 6.6 6.6 8.9
Neither ineffective nor effective 76 25.0 25.0 33.9
Effective 129 42.4 42.4 76.3
Very effective 72 23.7 23.7 100.0
Total 304 100.0 100.0

Ineffective 27 8.9 8.9 8.9
Neither ineffective nor effective 76 25.0 25.0 33.9
Effective 201 66.1 66.1 100.0
Total 304 100.0 100.0
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Overall frequencies

Valid Cumulative
Frequency Percent Percent Percent

Q16a2 - An energy-efficient home gives you more control over energy consumption and future rate increases.

Very ineffective 4 1.3 1.3 1.3
Ineffective 12 3.9 3.9 53
Neither ineffective nor effective 61 20.1 20.1 25.3
Effective 157 51.6 51.6 77.0
Very effective 70 23.0 23.0 100.0
Total 304 100.0 100.0

Ineffective 16 53 53 53
Neither ineffective nor effective 61 20.1 20.1 25.3
Effective 227 747 747 100.0
Total 304 100.0 100.0

Q16a3 - An extra investment of $4,000 would, on average, be paid back within six years through reduced utility costs.

Very ineffective 12 3.9 3.9 3.9
Ineffective 19 6.3 6.3 10.2
Neither ineffective nor effective 69 22.7 22.7 32.9
Effective 125 41.1 41.1 74.0
Very effective 79 26.0 26.0 100.0
Total 304 100.0 100.0

Ineffective 31 10.2 10.2 10.2
Neither ineffective nor effective 69 22.7 22.7 32.9
Effective 204 67.1 67.1 100.0
Total 304 100.0 100.0

Q16a4 - Energy-efficient homes have higher resale values.

Very ineffective 12 3.9 3.9 3.9
Ineffective 16 53 53 9.2
Neither ineffective nor effective 74 24.3 24.3 33.6
Effective 122 40.1 40.1 73.7
Very effective 80 26.3 26.3 100.0
Total 304 100.0 100.0

Ineffective 28 9.2 9.2 9.2
Neither ineffective nor effective 74 24.3 24.3 33.6
Effective 202 66.4 66.4 100.0
Total 304 100.0 100.0
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Overall frequencies valid Cumulative
Frequency Percent Percent Percent

Q16a5 - Energy-efficient homes have lower utility bills.

Very ineffective 6 2.0 2.0 2.0
Ineffective 7 2.3 2.3 4.3
Neither ineffective nor effective 53 17.4 17.4 21.7
Effective 122 40.1 40.1 61.8
Very effective 116 38.2 38.2 100.0
Total 304 100.0 100.0

Ineffective 13 4.3 4.3 4.3
Neither ineffective nor effective 53 17.4 17.4 21.7
Effective 238 78.3 78.3 100.0
Total 304 100.0 100.0

Q16a6 - Having a more energy-efficient home allows you to live responsibly and not waste energy.

Very ineffective 7 2.3 2.3 2.3
Ineffective 18 5.9 5.9 8.2
Neither ineffective nor effective 79 26.0 26.0 34.2
Effective 117 38.5 38.5 72.7
Very effective 83 27.3 27.3 100.0
Total 304 100.0 100.0

Ineffective 25 8.2 8.2 8.2
Neither ineffective nor effective 79 26.0 26.0 34.2
Effective 200 65.8 65.8 100.0
Total 304 100.0 100.0

Q16a7 - An energy-efficient home is a higher-quality home.

Very ineffective 12 3.9 3.9 3.9
Ineffective 12 3.9 3.9 7.9
Neither ineffective nor effective 90 29.6 29.6 375
Effective 118 38.8 38.8 76.3
Very effective 72 23.7 23.7 100.0
Total 304 100.0 100.0

Ineffective 24 7.9 7.9 7.9
Neither ineffective nor effective 90 29.6 29.6 375
Effective 190 62.5 62.5 100.0
Total 304 100.0 100.0
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Overall frequencies valid Cumulative
Frequency Percent Percent Percent

Q16a8 - Having an energy-efficient home is one way to help improve the environment.

Very ineffective 8 2.6 2.6 2.6
Ineffective 17 5.6 5.6 8.2
Neither ineffective nor effective 84 27.6 27.6 35.9
Effective 107 35.2 35.2 71.1
Very effective 88 28.9 28.9 100.0
Total 304 100.0 100.0

Ineffective 25 8.2 8.2 8.2
Neither ineffective nor effective 84 27.6 27.6 35.9
Effective 195 64.1 64.1 100.0
Total 304 100.0 100.0

Q16a9 - There are state and/or utility incentives for certified energy-efficient homes.

Very ineffective 7 2.3 2.3 2.3
Ineffective 9 3.0 3.0 53
Neither ineffective nor effective 60 19.7 19.7 25.0
Effective 134 441 441 69.1
Very effective 94 30.9 30.9 100.0
Total 304 100.0 100.0

Ineffective 16 53 53 53
Neither ineffective nor effective 60 19.7 19.7 25.0
Effective 228 75.0 75.0 100.0
Total 304 100.0 100.0

Q16a10 - An energy-efficient home is more comfortable than other homes.

Very ineffective 8 2.6 2.6 2.6
Ineffective 18 5.9 5.9 8.6
Neither ineffective nor effective 98 32.2 32.2 40.8
Effective 117 38.5 38.5 79.3
Very effective 63 20.7 20.7 100.0
Total 304 100.0 100.0

Ineffective 26 8.6 8.6 8.6
Neither ineffective nor effective 98 32.2 32.2 40.8
Effective 180 59.2 59.2 100.0
Total 304 100.0 100.0
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Overall frequencies valid Cumulative
Frequency Percent Percent Percent

Q16b - Which of these statements did you feel was most effective?

Energy-efficient homes have lower utility bills. 70 23.0 25.0 25.0
?gste;tra investment of $4,000 would, on average, be paid back within six years through reduced utility 32 105 11.4 36.4
There are state and/or utility incentives for certified energy-efficient homes. 27 8.9 9.6 46.1
Having a more energy-efficient home allows you to live responsibly and not waste energy. 26 8.6 9.3 55.4
Having an energy-efficient home is one way to help improve the environment. 26 8.6 9.3 64.6
An energy-efficient home allows you to use more hot water or use a warmer thermostat setting (in

) : . 21 6.9 75 72.1
winter) without paying more.
An energy-efficient home is more comfortable than other homes. 21 6.9 7.5 79.6
Energy-efficient homes have higher resale values. 20 6.6 7.1 86.8
An energy-efficient home gives you more control over energy consumption and future rate increases. 19 6.3 6.8 93.6
An energy-efficient home is a higher-quality home. 18 5.9 6.4 100.0
Total 280 92.1 100.0
System missing 24 7.9
Total 304 100.0

Q17 - How important would you say energy conservation is in the way it affects your daily purchase choices and activities? Would you say it's

Very unimportant 20 6.6 6.6 6.6
Unimportant 13 4.3 4.3 10.9
Neither unimportant nor important 66 21.7 21.7 32.6
Important 150 49.3 49.3 81.9
Very important 55 18.1 18.1 100.0
Total 304 100.0 100.0

Unimportant 33 10.9 10.9 10.9
Neither unimportant nor important 66 21.7 21.7 32.6
Important 205 67.4 67.4 100.0
Total 304 100.0 100.0
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Overall frequencies valid Cumulative
Frequency Percent Percent Percent

Q18 - What's the number one reason to buy a home that is certified as energy efficient?

To save money 76 25.0 25.0 25.0
To have a home with lower home operating costs 66 21.7 21.7 46.7
To protect our environment and save natural resources 34 11.2 11.2 57.9
To get more control over personal energy consumption and costs 31 10.2 10.2 68.1
To be more comfortable in your home 25 8.2 8.2 76.3
To be responsible and not waste 17 5.6 5.6 81.9
To preserve the quality of life for future generations 17 5.6 5.6 87.5
To have a healthier home 12 3.9 3.9 91.4
To protect our nation’s economy and reduce our dependence on other countries 11 3.6 3.6 95.1
To reduce greenhouse gas emissions and curb climate change 9 3.0 3.0 98.0
To have a home with a higher resale value 6 2.0 2.0 100.0
Total 304 100.0 100.0

Q19 - If a friend or family member were in the process of purchasing a home and asked you for advice, would you recommend looking for a
home that is certified as energy efficient?

Yes 253 83.2 83.2 83.2
No 51 16.8 16.8 100.0
Total 304 100.0 100.0

Q21 - What is your gender?
Female 164 53.9 53.9 53.9
Male 140 46.1 46.1 100.0
Total 304 100.0 100.0

Age range
18-24 years 13 4.3 4.4 4.4
25-34 years 59 194 19.8 24.2
35-44 years 66 21.7 22.1 46.3
45-54 years 46 15.1 154 61.7
55-64 years 63 20.7 211 82.9
65-74 years 38 12.5 12.8 95.6
75+ years 13 4.3 4.4 100.0
Total 298 98.0 100.0
Refused 6 2.0
Total 304 100.0
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Overall frequencies valid Cumulative
Frequency Percent Percent Percent

Q23 - Which of the following best describes your race or ethnicity?

White 263 86.5 88.0 88.0
Black or African-American 10 3.3 3.3 91.3
Hispanic or Latin American 8 2.6 2.7 94.0
Asian or Pacific Islander 13 4.3 4.3 98.3
American Indian, Eskimo or Alaska Native 2 7 7 99.0
Some other race 3 1.0 1.0 100.0
Total 299 98.4 100.0

Refused 5 1.6

Total 304 100.0

Q24 - What is your marital status?

Now married 181 59.5 59.5 59.5
Widowed 16 5.3 5.3 64.8
Divorced 37 12.2 12.2 77.0
Separated 3 1.0 1.0 78.0
Living in a partnered relationship 25 8.2 8.2 86.2
Never married 42 13.8 13.8 100.0
Total 304 100.0 100.0

Q25 - Do you have any children under the age of 18 living at home?

Yes 122 40.1 40.1 40.1
No 182 59.9 59.9 100.0
Total 304 100.0 100.0

Q26 - What is the highest level of education that you have completed?

Less than high school 7 2.3 2.3 2.3
Graduated high school, including a GED 49 16.1 16.2 18.5
Special technical or vocational training 13 4.3 4.3 22.8
Some college or an associate degree 125 41.1 41.4 64.2
A bachelor’s degree 70 23.0 23.2 87.4
A master’s or doctorate degree 38 12.5 12.6 100.0
Total 302 99.3 100.0

Refused 2 4

Total 304 100.0
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Overall frequencies valid Cumulative
Frequency Percent Percent Percent

Q27 - What is your occupation?

Blue-collar (manual labor, service or retail worker, etc. — no college degree required) 56 18.4 18.7 18.7
White-collar (office worker, technician, etc. — at least some college required) 87 28.6 29.1 47.8
Professional (doctor, lawyer, etc. — advanced degree required) 27 8.9 9.0 56.9
Student 15 4.9 5.0 61.9
Retired 56 18.4 18.7 80.6
Homemaker 38 12.5 12.7 93.3
Unemployed 17 5.6 5.7 99.0
Other 3 1.0 1.0 100.0
Total 299 98.4 100.0

Refused 5 1.6

Total 304 100.0

Q28 - Which category best describes your total, gross household income last year?

Less than $25,000 52 17.1 17.8 17.8
$25,000-$49,999 89 29.3 30.5 48.3
$50,000-$74,999 65 21.4 22.3 70.5
$75,000-$99,999 36 11.8 12.3 82.9
$100,000-$149,999 31 10.2 10.6 93.5
$150,000-$199,999 11 3.6 3.8 97.3
$200,000 or more 8 2.6 2.7 100.0
Total 292 96.1 100.0

Refused 12 3.9

Total 304 100.0
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Age Crosstab Total 18-34 35-44 45-54 55-64 65 or older

*Highlighted guestions indicate significant differences (p<.05). Count Col% Count Col% Count Col% Count Col% Count Col% Count Col %
QL - First, is your home owned by someone in your household or rented?
Owned 182 59.9% 37, 51.4% 31, 47.0% | 27, | 58.7% | 44., | 69.8% 39, 76.5%
Rented 122 40.1% 35, 48.6% 35, 53.0% | 19,, | 41.3% | 19,, | 30.2% 12, 23.5%
Total 304 |100.0%| 72 100.0%| 66 100.0%| 46 100.0%| 63 100.0% 51 100.0%

Q3 - Will this be your first home purchase?

Yes 86 70.5% 34, 97.1% 21, 60.0% 12, 63.2% 11, 57.9% 7y 58.3%
No 36 29.5% 1, 2.9% 14, 40.0% Ty 36.8% 8y 42.1% 5p 41.7%
Total 122 [ 100.0% 35 100.0% 35 100.0% 19 100.0% 19 100.0% 12 100.0%

Q4 - What kind of home are you looking for?

A single-family detached home 262 86.2% 62, 86.1% 59, 89.4% 42, 91.3% 56, 88.9% 39, 76.5%
A condominium, townhouse or duplex 19 6.3% 8, 11.1% 1, 1.5% 1, 2.2% 4, 6.3% 5a 9.8%
A manufactured home or mobile home 15 4.9% 25 2.8% 3a 4.5% 25 4.3% 3a 4.8% 4, 7.8%
Something else 5 1.6% ot .0% 3, 4.5% 1, 2.2% ot .0% 1, 2.0%
Don't know/not sure 3 1.0% ot .0% ot .0% ot .0% ot .0% 2a 3.9%
Total 304 |100.0%| 72 100.0%| 66 100.0% | 46 100.0% 63 100.0% 51 100.0%

1. This category is not used in comparisons because its column proportion is equal to zero or one.

Q5 - Are you looking to purchase ... ?

A pre-existing home 216 71.1% 53, 73.6% 52, 78.8% 37, 80.4% 43, 68.3% 29, 56.9%
A new custom home 43 14.1% 7a 9.7% 6, 9.1% 8, 17.4% 9. 14.3% 12, 23.5%
A r_1ew home built to a plan offered by a builder in an established 39 12.8% 12, 16.7% 8, 12.1% 1, 2204 10, 15.9% 8, 15.7%
neighborhood

Don't know/not sure 6 2.0% ot .0% ot .0% ot .0% 1, 1.6% 2, 3.9%
Total 304 | 100.0% 72 100.0% 66 100.0% 46 100.0% 63 100.0% 51 100.0%

1. This category is not used in comparisons because its column proportion is equal to zero or one.

Q6 - Which (if any) of the following activities have you done?

Looked online for homes for sale 245 80.6% 61, 84.7% 54, 81.8% 40, 87.0% 53, 84.1% 32, 62.7%
Driven through neighborhoods to look for homes 206 67.8% 54, 75.0% 49, 74.2% 28, 60.9% 39, 61.9% 32, 62.7%
Looked online for information about the home buying process 156 51.3% 47, 65.3% | 34, | 51.5% | 28,, | 60.9% | 26,, | 41.3% 18, 35.3%
Saved for the down payment on the home 155 51.0% 42, 58.3% 36, 54.5% 19, 41.3% 32, 50.8% 25, 49.0%
Contacted a real estate agent or broker 153 50.3% 31, 43.1% 28, 42.4% 27, 58.7% 31, 49.2% 33, 64.7%
Visited an open house 124 40.8% 32, 44.4% 20, 30.3% 20, 43.5% 26, 41.3% 23, 45.1%
Looked at floor plans for new homes 108 35.5% 32, 44.4% 19, 28.8% 16, 34.8% 21, 33.3% 18, 35.3%
Applied or gotten pre-qualified for a mortgage 85 28.0% 25, 34.7% 16, 24.2% 15, 32.6% 11, 17.5% 15, 29.4%
Visited a builder and/or looked at spec homes 69 22.7% 20, 27.8% 14, 21.2% 9, 19.6% 16, 25.4% 8a 15.7%
Total 304 72 66 46 63 51
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Age Crosstab Total 18-34 35-44 45-54 55-64 65 or older

*Highlighted guestions indicate significant differences (p<.05). Count Col% Count Col% Count Col% Count Col% Count Col% Count Col %

Q7a - When considering your next home purchase, which of the following features do you consider important?
Size: # of bedrooms, bathrooms, etc. 257 84.5% 59, 81.9% 54, 81.8% 43, 93.5% 56, 88.9% 41, 80.4%
Affordability of the home 252 82.9% 56, 77.8% 51, 77.3% 40, 87.0% 54, 85.7% 45, 88.2%
Quiality of the neighborhood 237 78.0% 54, 75.0% 53, 80.3% 37, 80.4% 44, 69.8% 44, 86.3%
Quiality of the construction 237 78.0% 50, 69.4% 50,1 75.8% | 364 78.3% | 49,p 77.8% 47, 92.2%
Heating and cooling costs 230 75.7% 50, 69.4% 48, 72.7% 34, 73.9% 51, 81.0% 42, 82.4%
Comfort of the home 227 74.7% 49, 68.1% 49, 74.2% 34, 73.9% 47, 74.6% 43, 84.3%
Energy efficiency of the home 222 73.0% 43, 59.7% 45, 68.2% | 32,, | 69.6% | 51,5, | 81.0% 46, 90.2%
Floor plan 222 73.0% 50, 69.4% 42, 63.6% 34, 73.9% 49, 77.8% 42, 82.4%
Convenience to shopping and entertainment 136 44.7% 27, 37.5% 28, 42.4% 19, 41.3% 27, 42.9% 32, 62.7%
Finishes: color scheme, flooring, etc. 126 41.4% 28, 38.9% 21, 31.8% 18, 39.1% 28, 44.4% 28, 54.9%
Proximity to work 125 41.1% 39, 54.2% 32, 48.5% 23, 50.0% 26, 41.3% 2 3.9%
School district/proximity to schools 111 36.5% 42, 58.3% 37, 56.1% 16, | 34.8% 13, 20.6% 1. 2.0%
Total 304 72 66 46 63 51

Q7b - Which of these features do you consider the single most important in your next home purchase?

Affordability of the home 89 29.3% 16, 22.2% | 19, | 28.8% | 16,5, | 34.8% 29, 46.0% 9. 17.6%
Quiality of the construction 42 13.8% 7a 9.7% 5a 7.6% 7a 15.2% 8, 12.7% 13, 25.5%
Size: # of bedrooms, bathrooms, etc. 41 13.5% 12, 16.7% 9, 13.6% 8. 17.4% 64 9.5% 5a 9.8%
Quiality of the neighborhood 30 9.9% 8, 11.1% 64 9.1% 4, 8.7% 7a 11.1% 3a 5.9%
Floor plan 25 8.2% 6, 8.3% 3a 4.5% 3a 6.5% 3a 4.8% 10, 19.6%
Comfort of the home 21 6.9% 8, 11.1% 2 3.0% 4, 8.7% 3. 4.8% 4, 7.8%
School district/proximity to schools 19 6.3% 8, 11.1% 9, 13.6% 1, 2.2% 1, 1.6% ot .0%
Energy efficiency of the home 15 4.9% 2, 2.8% 4, 6.1% 2, 4.3% 2, 3.2% 5a 9.8%
Proximity to work 12 3.9% 2a 2.8% 6. 9.1% ot .0% 3a 4.8% 0! .0%
Heating and cooling costs 5 1.6% 2a 2.8% 1, 1.5% o* .0% 0! .0% 2. 3.9%
Finishes: color scheme, flooring, etc. 4 1.3% ot 0% 25 3.0% 1, 2.2% 1, 1.6% ot .0%
Convenience to shopping and entertainment 1 .3% 1, 1.4% 0! .0% 0! .0% 0! .0% o* .0%
Total 304 [100.0%]| 7 100.0%| 66 100.0% | 46 100.0%| 63 100.0% 51 100.0%

1. This category is not used in comparisons because its column proportion is equal to zero or one.

2013 NEEA Home Buyer
Note: Values in same row not sharing the same Telephone/Online Hybrid Survey
subscript are significantly different at p < .05. conducted by Shelton Group



Age Crosstab Total 18-34 35-44 45-54 55-64 65 or older
*Highlighted guestions indicate significant differences (p<.05). Count Col% Count Col% Count Col% Count Col% Count Col% Count Col %
Q8- 0On ascale of 1to 5where 1is “strongly disagree” and 5 is “strongly agree,” please tell me how much you disagree or agree with each of the

following statements?

Q8a - Energy efficiency will be an important feature in the next home you purchase.

Strongly disagree 4 1.3% 0! .0% 1, 1.5% 1, 2.2% 0! .0% 1, 2.0%
2 11 3.6% 3 4.2% 1, 1.5% 1, 2.2% 3 4.8% 3a 5.9%
3 59 19.4% 14, 19.4% 17, 25.8% 10, 21.7% 84 12.7% 8, 15.7%
4 119 39.1% 33, 45.8% 25, 37.9% 16, 34.8% 26, 41.3% 17, 33.3%
Strongly agree 111 36.5% 22, 30.6% 22, 33.3% 18, 39.1% 26, 41.3% 22, 43.1%
Total 304 |100.0% 72 100.0% 66 100.0% 46 100.0% 63 100.0% 51 100.0%
Disagree 15 4.9% 3 4.2% 2, 3.0% 2, 4.3% 3 4.8% 4, 7.8%
3 59 19.4% 14, 19.4% 17, 25.8% 10, 21.7% 84 12.7% 8, 15.7%
Agree 230 75.7% 55, 76.4% 47, 71.2% 34, 73.9% 52, 82.5% 39, 76.5%
Total 304 | 100.0% 72 100.0% 66 100.0% 46 100.0% 63 100.0% 51 100.0%
1. This category is not used in comparisons because its column proportion is equal to zero or one.
Q8b - Homes that are certified as energy efficient are more comfortable.
Strongly disagree 5 1.6% 0! .0% 1, 1.5% 24 4.3% 0! .0% 1, 2.0%
2 16 5.3% 6, 8.3% 4, 6.1% 1, 2.2% 2, 3.2% 2a 3.9%
3 93 30.6% 23, 31.9% 21, 31.8% 16, 34.8% 18, 28.6% 13, 25.5%
4 100 32.9% 22, 30.6% 17, 25.8% 18, 39.1% 24, 38.1% 19, 37.3%
Strongly agree 90 29.6% 21, 29.2% 23, 34.8% 9 19.6% 19, 30.2% 16, 31.4%
Total 304 |100.0% 72 100.0% 66 100.0% 46 100.0% 63 100.0% 51 100.0%
Disagree 21 6.9% 6, 8.3% 5, 7.6% 3 6.5% 2, 3.2% 3a 5.9%
3 93 30.6% 23, 31.9% 21, 31.8% 16, 34.8% 18, 28.6% 13, 25.5%
Agree 190 62.5% 43, 59.7% 40, 60.6% 27, 58.7% 43, 68.3% 35, 68.6%
Total 304 | 100.0% 72 100.0% 66 100.0% 46 100.0% 63 100.0% 51 100.0%
1. This category is not used in comparisons because its column proportion is equal to zero or one.
Q8c - Homes that are certified as energy efficient are higher-guality homes.

Strongly disagree 3 1.0% 1, 1.4% 1, 1.5% 0! .0% 0! .0% o* .0%

2 22 7.2% 4, 5.6% 5, 7.6% 3 6.5% 4, 6.3% 5a 9.8%
3 93 30.6% 20, 27.8% 16, 24.2% 17, 37.0% 23, 36.5% 15, 29.4%
4 108 35.5% 25, 34.7% 28, 42.4% 20, 43.5% 20, 31.7% 15, 29.4%
Strongly agree 78 25.7% 22, 30.6% 16, 24.2% 6, 13.0% 16, 25.4% 16, 31.4%
Total 304 |100.0% 72 100.0% 66 100.0% 46 100.0% 63 100.0% 51 100.0%
Disagree 25 8.2% 5, 6.9% 6, 9.1% 3 6.5% 4, 6.3% 5a 9.8%
3 93 30.6% 20, 27.8% 16, 24.2% 17, 37.0% 23, 36.5% 15, 29.4%
Agree 186 61.2% 47, 65.3% 44, 66.7% 26, 56.5% 36, 57.1% 31, 60.8%
Total 304 | 100.0% 72 100.0% 66 100.0% 46 100.0% 63 100.0% 51 100.0%

1. This category is not used in comparisons because its column proportion is equal to zero or one.

2013 NEEA Home Buyer
Note: Values in same row not sharing the same Telephone/Online Hybrid Survey
subscript are significantly different at p < .05. conducted by Shelton Group



Age Crosstab Total 18-34 35-44 45-54 55-64 65 or older

*Highlighted guestions indicate significant differences (p<.05). Count Col% Count Col% Count Col% Count Col% Count Col% Count Col %

Q8d - Homes that are certified as energy efficient have lower utility bills.
Strongly disagree 5 1.6% 0! .0% 25 3.0% 0! .0% 25 3.2% 1, 2.0%
2 11 3.6% 2, 2.8% 2, 3.0% 1, 2.2% 3a 4.8% 2 3.9%
3 42 13.8% 9. 12.5% 9, 13.6% 8, 17.4% 7a 11.1% 9a 17.6%
4 111 36.5% 30, 41.7% 18, 27.3% 22, 47.8% 24, 38.1% 15, 29.4%
Strongly agree 135 44.4% 31, 43.1% 35, 53.0% 15, 32.6% 27, 42.9% 24, 47.1%
Total 304 |100.0% 72 100.0% 66 100.0% 46 100.0% 63 100.0% 51 100.0%
Disagree 16 5.3% 2, 2.8% 4, 6.1% 1, 2.2% 5, 7.9% 3a 5.9%
3 42 13.8% 9. 12.5% 9, 13.6% 8, 17.4% 7a 11.1% 9a 17.6%
Agree 246 80.9% 61, 84.7% 53, 80.3% 37, 80.4% 51, 81.0% 39, 76.5%
Total 304 | 100.0% 72 100.0% 66 100.0% 46 100.0% 63 100.0% 51 100.0%
1. This category is not used in comparisons because its column proportion is equal to zero or one.

Q8e - Homes that are certified as energy efficient have higher resale values than other homes.
Strongly disagree 3 1.0% 0! .0% 1, 1.5% ot .0% ot .0% 1, 2.0%
2 10 3.3% 4, 5.6% 1, 1.5% 1, 2.2% 2, 3.2% 2 3.9%
3 79 26.0% 19, 26.4% 17, 25.8% 9, 19.6% 21, 33.3% 11, 21.6%
4 121 39.8% 26, 36.1% 32, 48.5% 26, 56.5% 21, 33.3% 16, 31.4%
Strongly agree 91 29.9% 23, 31.9% 15, 22.7% 10, 21.7% 19, 30.2% 21, 41.2%
Total 304 |100.0% 72 100.0% 66 100.0% 46 100.0% 63 100.0% 51 100.0%
Disagree 13 4.3% 4, 5.6% 2, 3.0% 1, 2.2% 2, 3.2% 3a 5.9%
3 79 26.0% 19, 26.4% 17, 25.8% 9. 19.6% 21, 33.3% 11, 21.6%
Agree 212 69.7% 49, 68.1% a7, 71.2% 36, 78.3% 40, 63.5% 37, 72.5%
Total 304 | 100.0% 72 100.0% 66 100.0% 46 100.0% 63 100.0% 51 100.0%
1. This category is not used in comparisons because its column proportion is equal to zero or one.

Q8f - Homes that are ENERGY STAR® certified have higher resale values.
Strongly disagree 3 1.0% 0! .0% ot .0% 0! .0% 1, 1.6% 1, 2.0%
2 12 3.9% 3a 4.2% 2, 3.0% 3a 6.5% 1, 1.6% 3a 5.9%
3 71 23.4% 19, 26.4% 15, 22.7% 8, 17.4% 19, 30.2% 9a 17.6%
4 124 40.8% 24, 33.3% 30, 45.5% 24, 52.2% 27, 42.9% 19, 37.3%
Strongly agree 94 30.9% 26, 36.1% 19, 28.8% 11, 23.9% 15, 23.8% 19, 37.3%
Total 304 |100.0% 72 100.0% 66 100.0% 46 100.0% 63 100.0% 51 100.0%
Disagree 15 4.9% 3a 4.2% 2, 3.0% 3a 6.5% 2, 3.2% 4, 7.8%
3 71 23.4% 19, 26.4% 15, 22.7% 8, 17.4% 19, 30.2% 9a 17.6%
Agree 218 71.7% 50, 69.4% 49, 74.2% 35, 76.1% 42, 66.7% 38, 74.5%
Total 304 | 100.0% 72 100.0% 66 100.0% 46 100.0% 63 100.0% 51 100.0%

1. This category is not used in comparisons because its column proportion is equal to zero or one.

Note: Values in same row not sharing the same
subscript are significantly different at p < .05.

2013 NEEA Home Buyer

Telephone/Online Hybrid Survey

conducted by Shelton Group



Age Crosstab Total 18-34 35-44 45-54 55-64 65 or older

*Highlighted guestions indicate significant differences (p<.05). Count Col% Count Col% Count Col% Count Col% Count Col% Count Col %

Q8g - Homes that are LEED® for Homes™ certified have higher resale values.
Strongly disagree 9 3.0% 1, 1.4% 25 3.0% 1, 2.2% 1, 1.6% 3a 5.9%
2 14 4.6% 2, 2.8% 3a 4.5% 2, 4.3% 3a 4.8% 4, 7.8%
3 138 45.4% 35, 48.6% 31, 47.0% 26, 56.5% 26, 41.3% 17, 33.3%
4 89 29.3% 23, 31.9% 18, 27.3% 15, 32.6% 18, 28.6% 15, 29.4%
Strongly agree 54 17.8% 11, 15.3% 12, 18.2% 2, 4.3% 15, 23.8% 12, 23.5%
Total 304 [100.0%| 72 100.0%| 66 100.0%| 46 100.0%| 63 100.0% 51 100.0%
Disagree 23 7.6% 3a 4.2% 5, 7.6% 3a 6.5% 4, 6.3% 7a 13.7%
3 138 45.4% 35, 48.6% 31, 47.0% 26, 56.5% 26, 41.3% 17, 33.3%
Agree 143 47.0% 34, 47.2% 30, 45.5% 17, 37.0% 33, 52.4% 27, 52.9%
Total 304 [100.0%]| 72 100.0%| 66 100.0%| 46 100.0%| 63 100.0% 51 100.0%

Q9 - Prior to this survey, were you looking for a home certified and/or built to any of the following national green and/or efficiency standards?

Earth Advantage® (Oregon only) 10 10.5% 5, 20.0% 3a 13.6% ot .0% 1, 4.3% 1, 12.5%
Total 95 100.0% 25 100.0% 22 100.0% 14 100.0% 23 100.0% 8 100.0%
Built Green® (Washington only) 21 17.4% 8, 26.7% 5, 17.2% 4, 18.2% 2, 10.0% 2, 11.8%
Total 121 [ 100.0% 30 100.0% 29 100.0% 22 100.0% 20 100.0% 17 100.0%
Don’t know or not sure 100 32.9% 19, 26.4% 16, 24.2% 21, 45.7% 28, 44.4% 15, 29.4%
No, I'm not really looking for an energy efficiency certified home. 91 29.9% 15, 20.8% 24, 36.4% 9. 19.6% 20, 31.7% 19, 37.3%
The Northwest ENERGY STAR® home program 88 28.9% | 31, | 43.1% | 22,5 | 333% | 12,5 | 26.1% | 10, | 15.9% 12,5 23.5%

The National Association of Home Builders (NAHB) Green

Building Program 33 10.9% 12, 16.7% 4, 6.1% 8a 17.4% 4, 6.3% 5. 9.8%
LEED® for Homes™ 31 10.2% 12, 16.7% 4, 6.1% 4, 8.7% 4, 6.3% 7a 13.7%
Some other energy efficiency certification program 6 2.0% 25 2.8% 1, 1.5% ot .0% 1, 1.6% 24 3.9%
Total 304 72 66 46 63 51

1. This category is not used in comparisons because its column proportion is equal to zero or one.

Q10 - Were you aware that the energy costs for Northwest ENERGY STAR® qualified homes are guaranteed to be 15% more efficient than homes built to code in the same
year?

Yes 93 30.6% 28, 38.9% 24, 36.4% 12, 26.1% 13, 20.6% 16, 31.4%
No 211 69.4% 44, 61.1% 42, 63.6% 34, 73.9% 50, 79.4% 35, 68.6%
Total 304 [ 100.0% 72 100.0% 66 100.0% 46 100.0% 63 100.0% 51 100.0%

Q11 - Does knowing that the energy costs for ENERGY STAR® certified homes are designed to be 15% less impact your search process? Would you be ...

Less likely to search for an ENERGY STAR® certified home 14 4.6% 4, 5.6% 2a 3.0% 1, 2.2% 3a 4.8% 4, 7.8%

No impact/neither more nor less likely 108 | 355% | 18, | 25.0% | 32, | 48.5% | 13., | 28.3% | 23,, | 36.5% | 19, 37.3%
More likely to search for an ENERGY STAR® certified home 182 59.9% 50, 69.4% 32, 48.5% 32, 69.6% 37, 58.7% 28, 54.9%
Total 304 | 100.0% 72 100.0% 66 100.0% 46 100.0% 63 100.0% 51 100.0%

2013 NEEA Home Buyer
Note: Values in same row not sharing the same Telephone/Online Hybrid Survey
subscript are significantly different at p < .05. conducted by Shelton Group



Age Crosstab Total 18-34 35-44 45-54 55-64 65 or older
*Highlighted guestions indicate significant differences (p<.05). Count Col% Count Col% Count Col% Count Col% Count Col% Count Col %
Q12 - In comparing two homes for purchase, how much would energy efficiency impact your selection decision, assuming other features like price,

size, location and major amenities were comparable?

Not at all 6 2.0% 0! .0% 0! .0% 1, 2.2% 1, 1.6% 3a 5.9%

Not much 21 6.9% 5, 6.9% 6, 9.1% 1, 2.2% 3a 4.8% 6, 11.8%
Undecided 42 13.8% 7a 9.7% 10, 15.2% 7a 15.2% 11, 17.5% 7a 13.7%
Somewhat 124 40.8% 31, 43.1% 32, 48.5% 20, 43.5% 28, 44.4% 12, 23.5%
Very much 111 36.5% 29, 40.3% 18, 27.3% 17, 37.0% 20, 31.7% 23, 45.1%
Total 304 |[100.0% 72 100.0% 66 100.0%| 46 100.0% 63 100.0% 51 100.0%
Not much/not at all 27 8.9% 5a 6.9% 64 9.1% 2 4.3% 4, 6.3% 9. 17.6%
Undecided 42 13.8% 7a 9.7% 10, 15.2% 7a 15.2% 11, 17.5% 7a 13.7%
Somewhat/very much 235 77.3% 60, 83.3% 50, 75.8% 37, 80.4% 48, 76.2% 35, 68.6%
Total 304 |[100.0% 72 100.0% 66 100.0% | 46 100.0% 63 100.0% 51 100.0%

1. This category is not used in comparisons because its column proportion is equal to zero or one.

Q13 - Would you be willing to pay more for a home that is energy efficiency certified?

Yes 200 65.8% 55, 76.4% 37, 56.1% 30, 65.2% 43, 68.3% 32, 62.7%
No 104 34.2% 17, 23.6% 29, 43.9% 16, 34.8% 20, 31.7% 19, 37.3%
Total 304 | 100.0% 72 100.0% 66 100.0% 46 100.0% 63 100.0% 51 100.0%

Q14 - How much more would you be willing to pay for a home that is energy efficiency certified, compared to a similar home that is not certified?

Up to 4% more 72 36.0% 19, 34.5% 13, 35.1% 8, 26.7% 21, 48.8% 9, 28.1%
5 to 9% more 89 44.5% 22, 40.0% 18, 48.6% 17, 56.7% 17, 39.5% 14, 43.8%
10 to 14% more 29 14.5% 9, 16.4% 5, 13.5% 4, 13.3% 4, 9.3% IA 21.9%
15% or more 10 5.0% 5, 9.1% 1, 2.7% 1, 3.3% 1, 2.3% 2, 6.3%

Total 200 |100.0% 55 100.0% 37 100.0% 30 100.0% 43 100.0% 32 100.0%

Q15 - How likely are you to offer a lower price for a home that is not energy efficiency certified?

Very unlikely to offer less for a home that is not certified 22 7.2% 4, 5.6% 6, 9.1% 2, 4.3% 3 4.8% Ta 13.7%
Somewhat unlikely 29 9.5% 9 12.5% 8, 12.1% 1, 2.2% 4, 6.3% 7a 13.7%
Neither likely nor unlikely 93 30.6% 18, 25.0% 14, 21.2% 17, 37.0% 26, 41.3% 14, 27.5%
Somewhat likely 110 36.2% 33, 45.8% 29, 43.9% 20, 43.5% 16, 25.4% 11, 21.6%
Very likely to offer less for a home that is not certified 50 16.4% 8, 11.1% 9, 13.6% 6, 13.0% 14, 22.2% 12, 23.5%
Total 304 [100.0%| 72 100.0%| 66 100.0%| 46 100.0%| 63 100.0% 51 100.0%
Unlikely 51 16.8% 13, 18.1% 14, 21.2% 3a 6.5% 7a 11.1% 14, 27.5%
Neither likely nor unlikely 93 30.6% 18, 25.0% 14, 21.2% 17, 37.0% 26, 41.3% 14, 27.5%
Likely 160 52.6% 41, 56.9% 38, 57.6% 26, 56.5% 30, 47.6% 23, 45.1%
Total 304 [100.0%]| 72 100.0%| 66 100.0%| 46 100.0%| 63 100.0% 51 100.0%

2013 NEEA Home Buyer

Note: Values in same row not sharing the same Telephone/Online Hybrid Survey
subscript are significantly different at p < .05. conducted by Shelton Group



Age Crosstab Total 18-34 35-44 45-54 55-64 65 or older
*Highlighted guestions indicate significant differences (p<.05). Count Col% Count Col% Count Col% Count Col% Count Col% Count Col %
Q16 - On a scale of 1 to 5 where 1 is very ineffective and 5 is very effective, please rate how effective you think each of the following statements would be to persuade you
to spend an extra 5% of the total price for a certified energy-efficient home.

Q16al - An energy-efficient home allows you to use more hot water or use a warmer thermostat setting (in winter) without having to pay more.

Very ineffective 7 2.3% o' 0% 1, 1.5% 1, 2.2% 1, 1.6% 3a 5.9%
Ineffective 20 6.6% 5, 6.9% 4, 6.1% 3 6.5% 4, 6.3% 3a 5.9%
Neither ineffective nor effective 76 25.0% 16, 22.2% 21, 31.8% 10, 21.7% 16, 25.4% 11, 21.6%
Effective 129 42.4% 30, 41.7% 26, 39.4% 19, 41.3% 29, 46.0% 23, 45.1%
Very effective 72 23.7% 21, 29.2% 14, 21.2% 13, 28.3% 13, 20.6% 11, 21.6%
Total 304 |100.0% 72 100.0% 66 100.0% 46 100.0% 63 100.0% 51 100.0%
Ineffective 27 8.9% 5, 6.9% 5, 7.6% 4, 8.7% 5, 7.9% 6, 11.8%
Neither ineffective nor effective 76 25.0% 16, 22.2% 21, 31.8% 10, 21.7% 16, 25.4% 11, 21.6%
Effective 201 66.1% 51, 70.8% 40, 60.6% 32, 69.6% 42, 66.7% 34, 66.7%
Total 304 | 100.0% 72 100.0% 66 100.0% 46 100.0% 63 100.0% 51 100.0%
Q16a2 - An energy-efficient home gives you more control over energy consumption and future rate increases.
Very ineffective 4 1.3% ot .0% 2, 3.0% ot .0% ot .0% 2, 3.9%
Ineffective 12 3.9% 4, 5.6% 1, 1.5% 1, 2.2% 0! .0% 4, 7.8%
Neither ineffective nor effective 61 20.1% 12, 16.7% 17, 25.8% 7a 15.2% 15, 23.8% 10, 19.6%
Effective 157 51.6% 39, 54.2% 36, 54.5% 26, 56.5% 37, 58.7% 17, 33.3%
Very effective 70 23.0% 17, 23.6% 10, 15.2% 12, 26.1% 11, 17.5% 18, 35.3%
Total 304 |100.0% 72 100.0% 66 100.0% 46 100.0% 63 100.0% 51 100.0%
Ineffective 16 5.3% 4, 5.6% 3 4.5% 1, 2.2% 0! .0% 6, 11.8%
Neither ineffective nor effective 61 20.1% 12, 16.7% 17, 25.8% 7a 15.2% 15, 23.8% 10, 19.6%
Effective 227 74.7% 56, 77.8% 46, 69.7% 38, 82.6% 48, 76.2% 35, 68.6%
Total 304 | 100.0% 72 100.0% 66 100.0% 46 100.0% 63 100.0% 51 100.0%
1. This category is not used in comparisons because its column proportion is equal to zero or one.
Q16a3 - An extra investment of $4,000 would, on average, be paid back within six years through reduced utility costs.

Very ineffective 12 3.9% 1, 1.4% 3. 4.5% ot 0% 2 3.2% 5a 9.8%
Ineffective 19 6.3% 2, 2.8% 9, 13.6% 2, 4.3% 1, 1.6% 4, 7.8%
Neither ineffective nor effective 69 22.7% 19, 26.4% 13, 19.7% 8, 17.4% 19, 30.2% 10, 19.6%
Effective 125 41.1% 29, 40.3% 30, 45.5% 24, 52.2% 26, 41.3% 15, 29.4%
Very effective 79 26.0% 21, 29.2% 11, 16.7% 12, 26.1% 15, 23.8% 17, 33.3%
Total 304 | 100.0% 72 100.0% 66 100.0% 46 100.0% 63 100.0% 51 100.0%
Ineffective 31 10.2% 3 4.2% 12, 18.2% 2, 4.3% 3 4.8% 9a 17.6%
Neither ineffective nor effective 69 22.7% 19, 26.4% 13, 19.7% 8, 17.4% 19, 30.2% 10, 19.6%
Effective 204 67.1% 50, 69.4% 41, 62.1% 36, 78.3% 41, 65.1% 32, 62.7%
Total 304 | 100.0% 72 100.0% 66 100.0% 46 100.0% 63 100.0% 51 100.0%

1. This category is not used in comparisons because its column proportion is equal to zero or one.

2013 NEEA Home Buyer
Note: Values in same row not sharing the same Telephone/Online Hybrid Survey
subscript are significantly different at p < .05. conducted by Shelton Group



Age Crosstab Total 18-34 35-44 45-54 55-64 65 or older

*Highlighted guestions indicate significant differences (p<.05). Count Col% Count Col% Count Col% Count Col% Count Col% Count Col %

Q16a4 - Energy-efficient homes have higher resale values.
Very ineffective 12 3.9% o* .0% 3. 4.5% 1, 2.2% 2a 3.2% 5a 9.8%
Ineffective 16 5.3% 4, 5.6% 6, 9.1% 3a 6.5% 0! .0% 24 3.9%
Neither ineffective nor effective 74 24.3% 11, 15.3% 20, 30.3% 11, 23.9% 17, 27.0% 14, 27.5%
Effective 122 40.1% 31, 43.1% 27, 40.9% 20, 43.5% 29, 46.0% 14, 27.5%
Very effective 80 26.3% 26, 36.1% 10, 15.2% 11, 23.9% 15, 23.8% 16, 31.4%
Total 304 |100.0% 72 100.0% 66 100.0% 46 100.0% 63 100.0% 51 100.0%
Ineffective 28 9.2% 4, 5.6% 9. 13.6% 4, 8.7% 2, 3.2% Ta 13.7%
Neither ineffective nor effective 74 24.3% 11, 15.3% 20, 30.3% 11, 23.9% 17, 27.0% 14, 27.5%
Effective 202 66.4% 57, 79.2% 37, 56.1% | 31, | 67.4% | 44,, | 69.8% 30, 58.8%
Total 304 | 100.0% 72 100.0% 66 100.0% 46 100.0% 63 100.0% 51 100.0%
1. This category is not used in comparisons because its column proportion is equal to zero or one.

Q16a5 - Energy-efficient homes have lower utility bills.
Very ineffective 6 2.0% 1, 1.4% 1, 1.5% ot .0% ot .0% 3. 5.9%
Ineffective 7 2.3% 2, 2.8% 2, 3.0% 1, 2.2% 0! .0% 24 3.9%
Neither ineffective nor effective 53 17.4% 14, 19.4% 9, 13.6% 6, 13.0% 13, 20.6% 10, 19.6%
Effective 122 40.1% 28, 38.9% 26, 39.4% 20, 43.5% 29, 46.0% 17, 33.3%
Very effective 116 38.2% 27, 37.5% 28, 42.4% 19, 41.3% 21, 33.3% 19, 37.3%
Total 304 |100.0% 72 100.0% 66 100.0% 46 100.0% 63 100.0% 51 100.0%
Ineffective 13 4.3% 3a 4.2% 3a 4.5% 1, 2.2% 0! .0% 5a 9.8%
Neither ineffective nor effective 53 17.4% 14, 19.4% 9, 13.6% 6, 13.0% 13, 20.6% 10, 19.6%
Effective 238 78.3% 55, 76.4% 54, 81.8% 39, 84.8% 50, 79.4% 36, 70.6%
Total 304 | 100.0% 72 100.0% 66 100.0% 46 100.0% 63 100.0% 51 100.0%
1. This category is not used in comparisons because its column proportion is equal to zero or one.

Q16a6 - Having a more energy-efficient home allows you to live responsibly and not waste energy.
Very ineffective 7 2.3% ot .0% 3, 4.5% ot .0% ot .0% 3. 5.9%
Ineffective 18 5.9% 3a 4.2% 4, 6.1% 2, 4.3% 2, 3.2% 64 11.8%
Neither ineffective nor effective 79 26.0% 18, 25.0% 21, 31.8% 12, 26.1% 15, 23.8% 13, 25.5%
Effective 117 38.5% | 27, | 37.5% | 25,5, | 37.9% | 20,, | 43.5% 32, 50.8% 12, 23.5%
Very effective 83 27.3% 24, 33.3% 13, 19.7% 12, 26.1% 14, 22.2% 17, 33.3%
Total 304 |100.0% 72 100.0% 66 100.0% 46 100.0% 63 100.0% 51 100.0%
Ineffective 25 8.2% 3a 4.2% 7a 10.6% 2, 4.3% 2, 3.2% 9 17.6%
Neither ineffective nor effective 79 26.0% 18, 25.0% 21, 31.8% 12, 26.1% 15, 23.8% 13, 25.5%
Effective 200 65.8% 51, 70.8% 38, 57.6% 32, 69.6% 46, 73.0% 29, 56.9%
Total 304 | 100.0% 72 100.0% 66 100.0% 46 100.0% 63 100.0% 51 100.0%

1. This category is not used in comparisons because its column proportion is equal to zero or one.

2013 NEEA Home Buyer
Note: Values in same row not sharing the same Telephone/Online Hybrid Survey
subscript are significantly different at p < .05. conducted by Shelton Group



Age Crosstab Total 18-34 35-44 45-54 55-64 65 or older

*Highlighted guestions indicate significant differences (p<.05). Count Col% Count Col% Count Col% Count Col% Count Col% Count Col %

Q1l16a7 - An energy-efficient home is a higher-quality home.
Very ineffective 12 3.9% 1, 1.4% 4, 6.1% 2a 4.3% ot .0% 3. 5.9%
Ineffective 12 3.9% 2, 2.8% 2, 3.0% 2, 4.3% 3a 4.8% 3a 5.9%
Neither ineffective nor effective 90 29.6% 21, 29.2% 27, 40.9% 9, 19.6% 17, 27.0% 15, 29.4%
Effective 118 38.8% 25, 34.7% 27, 40.9% 23, 50.0% 27, 42.9% 15, 29.4%
Very effective 72 23.7% 23, 31.9% 6y, 9.1% 10, | 21.7% | 164, | 25.4% 15, 29.4%
Total 304 [100.0%| 72 100.0%| 66 100.0%| 46 100.0%| 63 100.0% 51 100.0%
Ineffective 24 7.9% 3. 4.2% 64 9.1% 4, 8.7% 3. 4.8% 64 11.8%
Neither ineffective nor effective 90 29.6% 21, 29.2% 27, 40.9% 9, 19.6% 17, 27.0% 15, 29.4%
Effective 190 62.5% 48, 66.7% 33, 50.0% 33, 71.7% 43, 68.3% 30, 58.8%
Total 304 |100.0%| 72 100.0%| 66 100.0%| 46 100.0%| 63 100.0% 51 100.0%

1. This category is not used in comparisons because its column proportion is equal to zero or one.

Q16a8 - Having an energy-efficient home is one way to help improve the environment.

Very ineffective 8 2.6% o* .0% 1, 1.5% 1, 2.2% ot .0% 5. 9.8%

Ineffective 17 5.6% 5, 6.9% 74 10.6% 1, 2.2% 0! .0% 3a 5.9%

Neither ineffective nor effective 84 27.6% 18, 25.0% 24, 36.4% 9, 19.6% 24, 38.1% 9. 17.6%
Effective 107 35.2% 24, 33.3% 24, 36.4% 22, 47.8% 25, 39.7% 11, 21.6%
Very effective 88 28.9% | 25,, | 34.7% 10, 152% | 13,, | 28.3% | 14,, | 22.2% 23, 45.1%
Total 304 |[100.0% 72 100.0% 66 100.0%| 46 100.0% 63 100.0% 51 100.0%
Ineffective 25 8.2% 5, 6.9% 8, 12.1% 2, 4.3% 0! .0% 8. 15.7%
Neither ineffective nor effective 84 27.6% 18, 25.0% 24, 36.4% 9, 19.6% 24, 38.1% 9. 17.6%
Effective 195 64.1% 49, 68.1% 34, 51.5% 35, 76.1% 39, 61.9% 34, 66.7%
Total 304 |[100.0% 72 100.0% 66 100.0% | 46 100.0% 63 100.0% 51 100.0%

1. This category is not used in comparisons because its column proportion is equal to zero or one.

Q16a9 - There are state and/or utility incentives for certified energy-efficient homes.

Very ineffective 7 2.3% 1, 1.4% 2a 3.0% ot .0% 1, 1.6% 2. 3.9%

Ineffective 9 3.0% 2, 2.8% 4, 6.1% 1, 2.2% 0! .0% 2, 3.9%

Neither ineffective nor effective 60 19.7% 12, 16.7% 14, 21.2% 9, 19.6% 12, 19.0% 12, 23.5%
Effective 134 44.1% 28, 38.9% 33, 50.0% 21, 45.7% 29, 46.0% 21, 41.2%
Very effective 94 30.9% 29, 40.3% 13, 19.7% 15, 32.6% 21, 33.3% 14, 27.5%
Total 304 |[100.0% 72 100.0% 66 100.0%| 46 100.0% 63 100.0% 51 100.0%
Ineffective 16 5.3% 3a 4.2% 6, 9.1% 1, 2.2% 1, 1.6% 4, 7.8%

Neither ineffective nor effective 60 19.7% 12, 16.7% 14, 21.2% 9, 19.6% 12, 19.0% 12, 23.5%
Effective 228 75.0% 57, 79.2% 46, 69.7% 36, 78.3% 50, 79.4% 35, 68.6%
Total 304 |[100.0% 72 100.0% 66 100.0%| 46 100.0% 63 100.0% 51 100.0%

1. This category is not used in comparisons because its column proportion is equal to zero or one.

2013 NEEA Home Buyer

Note: Values in same row not sharing the same Telephone/Online Hybrid Survey
subscript are significantly different at p < .05. conducted by Shelton Group



Age Crosstab Total 18-34 35-44 45-54 55-64 65 or older

*Highlighted guestions indicate significant differences (p<.05). Count Col% Count Col% Count Col% Count Col% Count Col% Count Col %

Q16al10 - An energy-efficient home is more comfortable than other homes.
Very ineffective 8 2.6% o* .0% 3. 4.5% ot .0% 1, 1.6% 3. 5.9%
Ineffective 18 5.9% 6, 8.3% 5, 7.6% 4, 8.7% 3a 4.8% o* .0%
Neither ineffective nor effective 98 32.2% 21, 29.2% 27, 40.9% 12, 26.1% 21, 33.3% 14, 27.5%
Effective 117 38.5% 28, 38.9% 20, 30.3% 23, 50.0% 25, 39.7% 19, 37.3%
Very effective 63 20.7% 17, 23.6% 11, 16.7% 7a 15.2% 13, 20.6% 15, 29.4%
Total 304 [100.0%| 72 100.0%| 66 100.0%| 46 100.0%| 63 100.0% 51 100.0%
Ineffective 26 8.6% 6, 8.3% 8, 12.1% 4, 8.7% 4, 6.3% 3a 5.9%
Neither ineffective nor effective 98 32.2% 21, 29.2% 27, 40.9% 12, 26.1% 21, 33.3% 14, 27.5%
Effective 180 59.2% 45, 62.5% 31, 47.0% 30, 65.2% 38, 60.3% 34, 66.7%
Total 304 [100.0%]| 72 100.0%| 66 100.0%| 46 100.0%| 63 100.0% 51 100.0%

1. This category is not used in comparisons because its column proportion is equal to zero or one.

Q16b - Which of these statements did you feel was most effective?

Energy-efficient homes have lower utility bills. 70 25.0% | 15,5 | 22.1% 24, 38.1% | 12,, | 28.6% | 15,5, | 25.9% 4, 8.9%
A_n e_-xtrg investment of $4,000 wou[d_, on average, be paid back 32 11.4% 9, 13.2% 9, 14.3% 9, 21.4% 4, 6.9% 1, 2204
within six years through reduced utility costs.

Zfl:iirigne;rﬁosr:]aet: and/or utility incentives for certified energy- 27 9.6% 8, 11.8% 3, 2.8% 3, 71% 9, 15.5% 4, 8.9%
z:\\//iLr:)gn:qréstnergy-efﬂment home is one way to help improve the 26 9.3% 7. 10.3% 3, 2.8% 3, 71% 5, 8.6% 8, 17.8%
?eiﬁggs?bﬂoéﬁ ;:g{%i{gcéenrgrg;me allows you'to five 26 | 93% | 6, | 88% | 4. | 63% | 3. | 71% | 5 | 8.6% 5, 11.1%
An energy-efficient home is more comfortable than other homes. 21 7.5% 7a 10.3% 4, 6.3% 1, 2.4% 2, 3.4% Ta 15.6%
An energy-efficient home allows you to use more hot water or use 0 ) 0 . ) )
a warmer thermostat setting (in winter) without paying more. 21 7.5% 4, 5.9% 8a 12.7% 1, 2.4% 4, 6.9% 4, 8.9%
Energy-efficient homes have higher resale values. 20 7.1% 5, 7.4% 5, 7.9% 2, 4.8% 6, 10.3% 2, 4.4%
s nery et rame s youmore convoloverenesy | sq | g | 2 | 2o | 2 | oz | 5 [siew| s | | a4 | oox
An energy-efficient home is a higher-quality home. 18 6.4% 5, 7.4% 1, 1.6% 3a 7.1% 3a 5.2% 64 13.3%
Total 280 |100.0%| 68 100.0%| 63 100.0% | 42 100.0%| 58 100.0% 45 100.0%

1. This category is not used in comparisons because its column proportion is equal to zero or one.

2013 NEEA Home Buyer

Note: Values in same row not sharing the same Telephone/Online Hybrid Survey
subscript are significantly different at p < .05. conducted by Shelton Group



Age Crosstab Total 18-34 35-44 45-54 55-64 65 or older
*Highlighted guestions indicate significant differences (p<.05). Count Col% Count Col% Count Col% Count Col% Count Col% Count Col %
Q17 - How important would you say energy conservation is in the way it affects your daily purchase choices and activities? Would you say it's ...
Very unimportant 20 6.6% 54 6.9% 25 3.0% 25 4.3% 5, 7.9% 5a 9.8%
Unimportant 13 4.3% 5a 6.9% 1, 1.5% 2 4.3% 2 3.2% 3a 5.9%
Neither unimportant nor important 66 21.7% 16, 22.2% 19, 28.8% 12, 26.1% 10, 15.9% 9. 17.6%
Important 150 49.3% 32, 44.4% 37, 56.1% 23, 50.0% 36, 57.1% 18, 35.3%
Very important 55 18.1% 14, 19.4% 7a 10.6% 7a 15.2% 10, 15.9% 16, 31.4%
Total 304 |[100.0%| 72 100.0%| 66 100.0% | 46 100.0%| 63 100.0% 51 100.0%
Unimportant 33 10.9% 10, 13.9% 3. 4.5% 4, 8.7% 7a 11.1% 8, 15.7%
Neither unimportant nor important 66 21.7% 16, 22.2% 19, 28.8% 12, 26.1% 10, 15.9% 9. 17.6%
Important 205 67.4% 46, 63.9% 44, 66.7% 30, 65.2% 46, 73.0% 34, 66.7%
Total 304 |100.0%| 72 100.0%| 66 100.0% | 46 100.0%| 63 100.0% 51 100.0%
Q18 - What's the number one reason to buy a home that is certified as energy efficient?
To save money 76 25.0% 25, 34.7% 13, 19.7% 13, 28.3% 13, 20.6% 10, 19.6%
To have a home with lower home operating costs 66 21.7% 10, 13.9% 18, 27.3% 11, 23.9% 17, 27.0% 9. 17.6%
To protect our environment and save natural resources 34 11.2% 6, 8.3% 7a 10.6% 54 10.9% 64 9.5% 9. 17.6%
To get more control over personal energy consumption and costs 31 10.2% 5, 6.9% 10, 15.2% 5, 10.9% 84 12.7% 3a 5.9%
To be more comfortable in your home 25 8.2% 6, 8.3% 54 7.6% 3a 6.5% 4, 6.3% 64 11.8%
To preserve the quality of life for future generations 17 5.6% 7a 9.7% 3a 4.5% 0! .0% 4, 6.3% 3a 5.9%
To be responsible and not waste 17 5.6% 4, 5.6% 4, 6.1% 3. 6.5% 2, 3.2% 4, 7.8%
To have a healthier home 12 3.9% 64 8.3% ot 0% 1, 2.2% 1, 1.6% 4, 7.8%
To protect our nation’s economy and reduce our dependence on 1 3.6% 2, 2.8% 2, 3.0% 2, 4.3% 4, 6.3% 1, 2.0%
other countries
To reduce greenhouse gas emissions and curb climate change 9 3.0% ot 0% 3a 4.5% 1, 2.2% 4, 6.3% ot .0%
To have a home with a higher resale value 6 2.0% 1, 1.4% 1, 1.5% 2, 4.3% 0! .0% 24 3.9%
Total 304 [100.0%] 7 100.0%| 6 100.0% | 4 100.0%| 63 100.0% 51 100.0%

1. This category is not used in comparisons because its column proportion is equal to zero or one.

Q19 - If a friend or family member were in the process of purchasing a home and asked you for advice, would you recommend looking for a home that is certified as energy

efficient?
Yes 253 83.2% 62, 86.1% 55, 83.3% 42, 91.3% 54, 85.7% 36, 70.6%
No 51 16.8% 10, 13.9% 11, 16.7% 4, 8.7% 9, 14.3% 15, 29.4%
Total 304 |[100.0% 72 100.0% 66 100.0% | 46 100.0% 63 100.0% 51 100.0%

Note: Values in same row not sharing the same
subscript are significantly different at p < .05.

2013 NEEA Home Buyer
Telephone/Online Hybrid Survey
conducted by Shelton Group



Education Crosstab High school
diploma or Some college or A master’s or
less/special an associate A bachelor’s doctorate
Total training degree degree degree
*Highlighted questions indicate significant differences (p<.05). Count Col% Count Col% Count Col% Count Col% Count Col%
Q1 - First, is your home owned by someone in your household or rented?
Owned 182 59.9% 31, 44.9% | T4,p | 59.2% 51, 72.9% | 24,, | 63.2%
Rented 122 40.1% 38, 55.1% | 51,5, | 40.8% 19, 27.1% | 14,, | 36.8%
Total 304 |100.0% 69 100.0% | 125 |100.0% 70 100.0% 38 100.0%
Q3 - Will this be your first home purchase?
Yes 86 70.5% 28, 73.7% 38, 74.5% 14, 73.7% 64 42.9%
No 36 29.5% 10, 26.3% 13, 25.5% 54 26.3% 8. 57.1%
Total 122 [ 100.0% 38 100.0% 51 100.0% 19 100.0% 14 100.0%
Q4 - What kind of home are you looking for?
A single-family detached home 262 86.2% 63, 91.3% | 103, | 82.4% 62, 88.6% 33, 86.8%
A condominium, townhouse or duplex 19 6.3% 2, 2.9% 8, 6.4% 5, 7.1% 4, 10.5%
A manufactured home or mobile home 15 4.9% 4, 5.8% 10, 8.0% ot .0% 1, 2.6%
Something else 5 1.6% ot .0% 4, 3.2% 1, 1.4% o! .0%
Don't know/not sure 3 1.0% ot .0% ot .0% 2, 2.9% o! .0%
Total 304 |100.0% 69 100.0% | 125 |100.0% 70 100.0% 38 100.0%
1. This category is not used in comparisons because its column proportion is equal to zero or one.
Q5 - Are you looking to purchase ... ?
A pre-existing home 216 71.1% 56, 81.2% 87, 69.6% 46, 65.7% 26, 68.4%
A new custom home 43 14.1% 5a 7.2% 20, 16.0% 11, 15.7% Ta 18.4%
A new home built to a plan offered by a builder in an established 39 12.8% 7. 10.1% 16, 12.8% 12, 17.1% 4, 10.5%
neighborhood
Don't know/not sure 6 2.0% 1, 1.4% 2, 1.6% 1, 1.4% 1, 2.6%
Total 304 |100.0% 69 100.0% | 125 |100.0% 70 100.0% 38 100.0%

Note: Values in same row not sharing the same
subscript are significantly different at p < .05.

2013 NEEA Home Buyer
Telephone/Online Hybrid Survey
conducted by Shelton Group



Education Crosstab High school

diploma or Some college or A master’s or
less/special an associate A bachelor’s doctorate
Total training degree degree degree
*Highlighted questions indicate significant differences (p<.05). Count Col% Count Col% Count Col% Count Col% Count Col%
Q6 - Which (if any) of the following activities have you done?
Looked online for homes for sale 245 80.6% 53, 76.8% 102, | 81.6% 54, 77.1% 34, 89.5%
Driven through neighborhoods to look for homes 206 67.8% 46, 66.7% 85, 68.0% 47, 67.1% 27, 71.1%
Looked online for information about the home buying process 156 51.3% 33, 47.8% 69, 55.2% 32, 45.7% 21, 55.3%
Saved for the down payment on the home 155 51.0% 34, 49.3% 60, 48.0% 37, 52.9% 23, 60.5%
Contacted a real estate agent or broker 153 50.3% 23, 33.3% 74, 59.2% 34,, | 48.6% 22,5 | 57.9%
Visited an open house 124 40.8% 22, 31.9% 49, 39.2% 36, 51.4% 17, 44.7%
Looked at floor plans for new homes 108 35.5% 19, 27.5% 48, 38.4% 29, 41.4% 12, 31.6%
Applied or gotten pre-qualified for a mortgage 85 28.0% 14, 20.3% 38, 30.4% 19, 27.1% 14, 36.8%
Visited a builder and/or looked at spec homes 69 22.7% 9, 13.0% 30, 24.0% 22, 31.4% 8, 21.1%
Total 304 69 125 70 38

Q7a - When considering your next home purchase, which of the following features do you consider important?

Size: # of bedrooms, bathrooms, etc. 257 84.5% 62, 89.9% 106, | 84.8% 56, 80.0% 32, 84.2%
Affordability of the home 252 82.9% 59, 85.5% 104, | 83.2% 55, 78.6% 32, 84.2%
Quality of the neighborhood 237 78.0% 53. 76.8% 96, 76.8% 58, 82.9% 28, 73.7%
Quality of the construction 237 78.0% 52, 75.4% 97, 77.6% 56, 80.0% 30, 78.9%
Heating and cooling costs 230 75.7% 50, 72.5% 99, 79.2% 49, 70.0% 30, 78.9%
Comfort of the home 227 74.7% 52, 75.4% 91, 72.8% 51, 72.9% 32, 84.2%
Energy efficiency of the home 222 73.0% 50, 72.5% 89, 71.2% 52, 74.3% 30, 78.9%
Floor plan 222 73.0% 45, 65.2% 89, 71.2% 57, 81.4% 30, 78.9%
Convenience to shopping and entertainment 136 44.7% 26, 37.7% 63, 50.4% 32, 45.7% 13, 34.2%
Finishes: color scheme, flooring, etc. 126 41.4% 19, 27.5% 55, | 44.0% 36y 51.4% 16, | 42.1%
Proximity to work 125 41.1% 26, 37.7% 47, 37.6% 34, 48.6% 17, 44.7%
School district/proximity to schools 111 36.5% 27, 39.1% 46, 36.8% 27, 38.6% 10, 26.3%
Total 304 69 125 70 38

2013 NEEA Home Buyer
Note: Values in same row not sharing the same Telephone/Online Hybrid Survey
subscript are significantly different at p < .05. conducted by Shelton Group



Education Crosstab High school
diploma or Some college or A master’s or
less/special an associate A bachelor’s doctorate
Total training degree degree degree
*Highlighted questions indicate significant differences (p<.05). Count Col% Count Col% Count Col% Count Col% Count Col%
Q7b - Which of these features do you consider the single most important in your next home purchase?
Affordability of the home 89 29.3% 23, 33.3% 39, 31.2% 16, 22.9% 11, 28.9%
Quality of the construction 42 13.8% 11, 15.9% 19, 15.2% 7a 10.0% 5a 13.2%
Size: # of bedrooms, bathrooms, etc. 41 13.5% 8. 11.6% 21, 16.8% 9, 12.9% 3 7.9%
Quality of the neighborhood 30 9.9% 6, 8.7% 12, 9.6% 6, 8.6% 5, 13.2%
Floor plan 25 8.2% 3ab 4.3% 5a 4.0% 12, 17.1% 5ab 13.2%
Comfort of the home 21 6.9% 54 7.2% 6, 4.8% 7a 10.0% 2, 5.3%
School district/proximity to schools 19 6.3% 3a 4.3% 84 6.4% 6, 8.6% 2, 5.3%
Energy efficiency of the home 15 4.9% 4, 5.8% 5a 4.0% 3a 4.3% 3a 7.9%
Proximity to work 12 3.9% 4, 5.8% 64 4.8% 1, 1.4% 1, 2.6%
Heating and cooling costs 5 1.6% 1, 1.4% 1, .8% 2, 2.9% 1, 2.6%
Finishes: color scheme, flooring, etc. 4 1.3% 1, 1.4% 24 1.6% 1, 1.4% ot .0%
Convenience to shopping and entertainment 1 .3% ot .0% 1, .8% ot .0% 0! .0%
Total 304 | 100.0% 69 100.0%| 125 |100.0% 70 100.0% 38 100.0%

1. This category is not used in comparisons because its column proportion is equal to zero or one.

Q8- On ascale of 1to 5where 1is “strongly disagree” and 5 is “strongly agree,” please tell me how much you disagree or agree with each of the following

statements?

Q8a - Energy efficiency will be an important feature in the next home you purchase.
Strongly disagree 4 1.3% ot .0% 2, 1.6% 1, 1.4% 1, 2.6%
2 11 3.6% o' .0% 5a 4.0% 5a 7.1% 1, 2.6%
3 59 19.4% 18, 26.1% 17, 13.6% 12, 17.1% 10, 26.3%
4 119 39.1% 26, 37.7% 49, 39.2% 29, 41.4% 15, 39.5%
Strongly agree 111 36.5% 25, 36.2% 52, 41.6% 23, 32.9% 11, 28.9%
Total 304 |[100.0% 69 100.0% | 125 |100.0% 70 100.0% 38 100.0%
Disagree 15 4.9% o' .0% 7a 5.6% 62 8.6% 24 5.3%
3 59 19.4% 18, 26.1% 17, 13.6% 12, 17.1% 10, 26.3%
Agree 230 75.7% 51, 73.9% | 101, | 80.8% 52, 74.3% 26, 68.4%
Total 304 |100.0% 69 100.0%| 125 |100.0% 70 100.0% 38 100.0%

1. This category is not used in comparisons because its column proportion is equal to zero or one.

Note: Values in same row not sharing the same
subscript are significantly different at p < .05.

2013 NEEA Home Buyer
Telephone/Online Hybrid Survey
conducted by Shelton Group



Education Crosstab High school
diploma or Some college or A master’s or
less/special an associate A bachelor’s doctorate
Total training degree degree degree

*Highlighted questions indicate significant differences (p<.05). Count Col% Count Col% Count Col% Count Col% Count Col%

Q8b - Homes that are certified as energy efficient are more comfortable.
Strongly disagree 5 1.6% 0! .0% 3. 2.4% 1, 1.4% 1, 2.6%
2 16 5.3% 4, 5.8% 64 4.8% 4, 5.7% 24 5.3%
3 93 30.6% 24, 34.8% 32, 25.6% 21, 30.0% 14, 36.8%
4 100 32.9% 22, 31.9% 40, 32.0% 26, 37.1% 12, 31.6%
Strongly agree 90 29.6% 19, 27.5% 44, 35.2% 18, 25.7% 9, 23.7%
Total 304 ]100.0% 69 100.0% | 125 |100.0% 70 100.0% 38 100.0%
Disagree 21 6.9% 4, 5.8% 9. 7.2% 54 7.1% 3a 7.9%
3 93 30.6% 24, 34.8% 32, 25.6% 21, 30.0% 14, 36.8%
Agree 190 62.5% 41, 59.4% 84, 67.2% 44, 62.9% 21, 55.3%
Total 304 [100.0% 69 100.0% | 125 |100.0% 70 100.0% 38 100.0%
1. This category is not used in comparisons because its column proportion is equal to zero or one.

Q8c - Homes that are certified as energy efficient are higher-quality homes.
Strongly disagree 3 1.0% 1, 1.4% 1, .8% ot .0% 1, 2.6%
2 22 7.2% 54 7.2% 7a 5.6% 8a 11.4% 24 5.3%
3 93 30.6% 22, 31.9% 41, 32.8% 16, 22.9% 13, 34.2%
4 108 35.5% 23, 33.3% 44, 35.2% 26, 37.1% 14, 36.8%
Strongly agree 78 25.7% 18, 26.1% 32, 25.6% 20, 28.6% 8, 21.1%
Total 304 ]100.0% 69 100.0% | 125 |100.0% 70 100.0% 38 100.0%
Disagree 25 8.2% 64 8.7% 8. 6.4% 8a 11.4% 3a 7.9%
3 93 30.6% 22, 31.9% 41, 32.8% 16, 22.9% 13, 34.2%
Agree 186 61.2% 41, 59.4% 76, 60.8% 46, 65.7% 22, 57.9%
Total 304 [100.0% 69 100.0% | 125 |100.0% 70 100.0% 38 100.0%

1. This category is not used in comparisons because its column proportion is equal to zero or one.

Note: Values in same row not sharing the same
subscript are significantly different at p < .05.

2013 NEEA Home Buyer
Telephone/Online Hybrid Survey
conducted by Shelton Group



Education Crosstab

High school

Some college or

A master’s or

diploma or
less/special an associate A bachelor’s doctorate
Total training degree degree degree
*Highlighted questions indicate significant differences (p<.05). Count Col% Count Col% Count Col% Count Col% Count Col%
Q8d - Homes that are certified as energy efficient have lower utility bills.
Strongly disagree 5 1.6% 1, 1.4% 1, .8% 3. 4.3% o* .0%
2 11 3.6% 3a 4.3% 3a 2.4% 4, 5.7% 1, 2.6%
3 42 13.8% 9, 13.0% 16, 12.8% 9, 12.9% Ta 18.4%
4 111 36.5% 21, 30.4% 50, 40.0% 23, 32.9% 17, 44.7%
Strongly agree 135 44.4% 35, 50.7% 55, 44.0% 31, 44.3% 13, 34.2%
Total 304 [100.0% 69 100.0%| 125 [100.0% 70 100.0% 38 100.0%
Disagree 16 5.3% 4, 5.8% 4, 3.2% 74 10.0% 1, 2.6%
3 42 13.8% 9, 13.0% 16, 12.8% 9, 12.9% Ta 18.4%
Agree 246 80.9% 56, 81.2% | 105, | 84.0% 54, 77.1% 30, 78.9%
Total 304 |100.0% 69 100.0% | 125 |100.0% 70 100.0% 38 100.0%
1. This category is not used in comparisons because its column proportion is equal to zero or one.
Q8e - Homes that are certified as energy efficient have higher resale values than other homes.
Strongly disagree 3 1.0% o* .0% 1, .8% 1, 1.4% 1, 2.6%
2 10 3.3% 2, 2.9% 5a 4.0% 3a 4.3% 0! .0%
3 79 26.0% 19, 27.5% 32, 25.6% 19, 27.1% 9. 23.7%
4 121 39.8% 27, 39.1% 46, 36.8% 28, 40.0% 19, 50.0%
Strongly agree 91 29.9% 21, 30.4% 41, 32.8% 19, 27.1% 9, 23.7%
Total 304 [100.0% 69 100.0%| 125 [100.0% 70 100.0% 38 100.0%
Disagree 13 4.3% 2, 2.9% 64 4.8% 4, 5.7% 1, 2.6%
3 79 26.0% 19, 27.5% 32, 25.6% 19, 27.1% 9. 23.7%
Agree 212 69.7% 48, 69.6% 87, 69.6% 47, 67.1% 28, 73.7%
Total 304 |100.0% 69 100.0% | 125 |100.0% 70 100.0% 38 100.0%

1. This category is not used in comparisons because its column proportion is equal to zero or one.

Note: Values in same row not sharing the same
subscript are significantly different at p < .05.

2013 NEEA Home Buyer
Telephone/Online Hybrid Survey
conducted by Shelton Group



Education Crosstab

High school

Some college or A master’s or

diploma or
less/special an associate A bachelor’s doctorate
Total training degree degree degree

*Highlighted questions indicate significant differences (p<.05). Count Col% Count Col% Count Col% Count Col% Count Col%

Q8f - Homes that are ENERGY STAR® certified have higher resale values.
Strongly disagree 3 1.0% ot .0% o! .0% 2, 2.9% 1, 2.6%
2 12 3.9% 2, 2.9% 64 4.8% 3a 4.3% 1, 2.6%
3 71 23.4% 24, 34.8% 27, 21.6% 15, 21.4% 54 13.2%
4 124 40.8% 19, 275% | 54, | 43.2% | 27,5, | 38.6% 23, 60.5%
Strongly agree 94 30.9% 24, 34.8% 38, 30.4% 23, 32.9% 8. 21.1%
Total 304 |100.0% 69 100.0% | 125 |100.0% 70 100.0% 38 100.0%
Disagree 15 4.9% 2, 2.9% 64 4.8% 5,4 7.1% 24 5.3%
3 71 23.4% 24, 34.8% 27, 21.6% 15, 21.4% 54 13.2%
Agree 218 71.7% 43, 62.3% 92, 73.6% 50, 71.4% 31, 81.6%
Total 304 |100.0% 69 100.0% | 125 |100.0% 70 100.0% 38 100.0%
1. This category is not used in comparisons because its column proportion is equal to zero or one.

Q8g - Homes that are LEED® for Homes™ certified have higher resale values.
Strongly disagree 9 3.0% 2a 2.9% o .0% 4, 5.7% 3a 7.9%
2 14 4.6% 3a 4.3% 4, 3.2% 54 7.1% 24 5.3%
3 138 45.4% 39, 56.5% | 63,, | 50.4% 23, 32.9% | 13,, | 34.2%
4 89 29.3% 16, 23.2% 36, 28.8% 22, 31.4% 14, 36.8%
Strongly agree 54 17.8% 9. 13.0% 22, 17.6% 16, 22.9% 6, 15.8%
Total 304 ]100.0% 69 100.0% | 125 |100.0% 70 100.0% 38 100.0%
Disagree 23 7.6% 54 7.2% 4, 3.2% 9 12.9% 5a 13.2%
3 138 45.4% 39, 56.5% | 63,, | 50.4% 23, 32.9% | 13,, | 34.2%
Agree 143 47.0% 25, 36.2% 58, 46.4% 38, 54.3% 20, 52.6%
Total 304 |100.0% 69 100.0% | 125 |100.0% 70 100.0% 38 100.0%

1. This category is not used in comparisons because its column proportion is equal to zero or one.

Note: Values in same row not sharing the same
subscript are significantly different at p < .05.

2013 NEEA Home Buyer
Telephone/Online Hybrid Survey
conducted by Shelton Group



Education Crosstab High school
diploma or Some college or A master’s or
less/special an associate A bachelor’s doctorate
Total training degree degree degree
*Highlighted questions indicate significant differences (p<.05). Count Col% Count Col% Count Col% Count Col% Count Col%
Q9 - Prior to this survey, were you looking for a home certified and/or built to any of the following national green and/or efficiency standards?
Earth Advantage® (Oregon only) 10 10.5% ot .0% 4, 9.1% 3a 17.6% 3 15.8%
Total 95 100.0% 14 100.0% 44 100.0% 17 100.0% 19 100.0%
Built Green® (Washington only) 21 17.4% 3a 8.6% 11, 22.9% 6, 22.2% 1, 9.1%
Total 121 [100.0% 35 100.0% 48 100.0% 27 100.0% 11 100.0%
Don’t know or not sure 100 32.9% 25, 36.2% 42, 33.6% 20, 28.6% 12, 31.6%
No, I'm not really looking for an energy efficiency certified home. 91 29.9% 22, 31.9% 33, 26.4% 22, 31.4% 13, 34.2%
The Northwest ENERGY STAR® home program 88 28.9% 17, 24.6% 41, 32.8% 21, 30.0% 9. 23.7%
;tl:gl;l;ntqlonal Association of Home Builders (NAHB) Green Building 13 10.9% 4, 5 8% 17, 13.6% 8, 11.4% 4, 10.5%
LEED® for Homes™ 31 10.2% 3a 4.3% 18, 14.4% 6, 8.6% 4, 10.5%
Some other energy efficiency certification program 6 2.0% 3a 4.3% 3a 2.4% ot .0% 0! .0%
Total 304 | 100.0% 69 125 70 38

1. This category is not used in comparisons because its column proportion is equal to zero or one.

Q10 - Were you aware that the energy costs for Northwest ENERGY STAR® qualified homes are guaranteed to be 15% more efficient than homes built to code

in the same year?

Yes 93 30.6% 17, 24.6% 42, 33.6% 23, 32.9% 10, 26.3%
No 211 69.4% 52, 75.4% 83, 66.4% 47, 67.1% 28, 73.7%
Total 304 |100.0% 69 100.0% | 125 |100.0% 70 100.0% 38 100.0%
Q11 - Does knowing that the energy costs for ENERGY STAR® certified homes are designed to be 15% less impact your search process? Would you be ...

Less likely to search for an ENERGY STAR® certified home 14 4.6% 4, 5.8% 3. 2.4% S, 7.1% 2. 5.3%

No impact/neither more nor less likely 108 35.5% 31, 44.9% 41, 32.8% 22, 31.4% 13, 34.2%
More likely to search for an ENERGY STAR® certified home 182 | 59.9% | 344 | 49.3% | Bla | 64.8% | 43, | 61.4% | 23, | 60.5%
Total 304 | 100.0% 69 100.0%| 125 |100.0% 70 100.0% 38 100.0%

Note: Values in same row not sharing the same
subscript are significantly different at p < .05.

2013 NEEA Home Buyer
Telephone/Online Hybrid Survey
conducted by Shelton Group



Education Crosstab

*Highlighted questions indicate significant differences (p<.05).

Total

Count

Col %

High school

diploma or

less/special
training

Count

Col %

Some college or
an associate

degree

Count

Col %

A master’s or

A bachelor’s doctorate
degree degree
Count Col% Count Col%

Q12 - In comparing two homes for purchase, how much would energy efficiency impact your selection decision, assuming other features like price, size,

location and major amenities were comparable?

Not at all 6 2.0% 24 2.9% 24 1.6% o' .0% 24 5.3%
Not much 21 6.9% 54 7.2% 10, 8.0% 4, 5.7% 24 5.3%
Undecided 42 13.8% 12, 17.4% 19, 15.2% 7a 10.0% 4, 10.5%
Somewhat 124 40.8% | 28,, | 40.6% 41, 32.8% 39, 55.7% | 15,5, | 39.5%
Very much 111 36.5% 22, 31.9% 53, 42.4% 20, 28.6% 15, 39.5%
Total 304 |[100.0% 69 100.0% | 125 |100.0% 70 100.0% 38 100.0%
Not much/not at all 27 8.9% 7a 10.1% 12, 9.6% 4, 5.7% 4, 10.5%
Undecided 42 13.8% 12, 17.4% 19, 15.2% 7a 10.0% 4, 10.5%
Somewhat/very much 235 77.3% 50, 72.5% 94, 75.2% 59, 84.3% 30, 78.9%
Total 304 |100.0% 69 100.0%| 125 |100.0% 70 100.0% 38 100.0%
1. This category is not used in comparisons because its column proportion is equal to zero or one.
Q13 - Would you be willing to pay more for a home that is energy efficiency certified?
Yes 200 65.8% 40, 58.0% 81, 64.8% 52, 74.3% 25, 65.8%
No 104 34.2% 29, 42.0% 44, 35.2% 18, 25.7% 13, 34.2%
Total 304 |100.0% 69 100.0%| 125 |100.0% 70 100.0% 38 100.0%
Q14 - How much more would you be willing to pay for a home that is energy efficiency certified, compared to a similar home that is not certified?

Up to 4% more 72 36.0% 18, 45.0% 27, 33.3% 17, 32.7% 9. 36.0%
5 to 9% more 89 44.5% 19, 47.5% 35, 43.2% 23, 44.2% 11, 44.0%
10 to 14% more 29 14.5% 3a 7.5% 15, 18.5% 8a 15.4% 3a 12.0%
15% or more 10 5.0% ot .0% 4, 4.9% 4, 7.7% 24 8.0%
Total 200 |[100.0% 40 100.0% 81 100.0% 52 100.0% 25 100.0%

1. This category is not used in comparisons because its column proportion is equal to zero or one.

Note: Values in same row not sharing the same
subscript are significantly different at p < .05.

2013 NEEA Home Buyer
Telephone/Online Hybrid Survey
conducted by Shelton Group



Education Crosstab High school

diploma or Some college or A master’s or
less/special an associate A bachelor’s doctorate
Total training degree degree degree
*Highlighted questions indicate significant differences (p<.05). Count Col% Count Col% Count Col% Count Col% Count Col%
Q15 - How likely are you to offer a lower price for a home that is not energy efficiency certified?
Very unlikely to offer less for a home that is not certified 22 7.2% 4, 5.8% 9. 7.2% 7a 10.0% 2 5.3%
Somewhat unlikely 29 9.5% 8a 11.6% 3 2.4% 14, 20.0% 4ap 10.5%
Neither likely nor unlikely 93 30.6% 19, 27.5% 38, 30.4% 22, 31.4% 12, 31.6%
Somewhat likely 110 36.2% 24, 34.8% 51, 40.8% 18, 25.7% 17, 44.7%
Very likely to offer less for a home that is not certified 50 16.4% 14, 20.3% 24, 19.2% 9. 12.9% 3a 7.9%
Total 304 ]100.0% 69 100.0% | 125 |100.0% 70 100.0% 38 100.0%
Unlikely 51 16.8% | 12,, | 17.4% 12, 9.6% 21, 30.0% 6ap 15.8%
Neither likely nor unlikely 93 30.6% 19, 27.5% 38, 30.4% 22, 31.4% 12, 31.6%
Likely 160 52.6% | 38, | 55.1% 75, 60.0% 27, 38.6% | 20,, | 52.6%
Total 304 |100.0% 69 100.0% | 125 |100.0% 70 100.0% 38 100.0%

Q16 - On a scale of 1 to 5 where 1 is very ineffective and 5 is very effective, please rate how effective you think each of the following statements would be to
persuade you to spend an extra 5% of the total price for a certified energy-efficient home.
Ql6al - An energy-efficient home allows you to use more hot water or use a warmer thermostat setting (in winter) without having to pay more.

Very ineffective 7 2.3% o' .0% 2, 1.6% 3a 4.3% 2, 5.3%

Ineffective 20 6.6% 54 7.2% 7a 5.6% 3a 4.3% 5a 13.2%
Neither ineffective nor effective 76 25.0% 16, 23.2% 33, 26.4% 18, 25.7% 7, 18.4%
Effective 129 42.4% 30, 43.5% 50, 40.0% 31, 44.3% 18, 47.4%
Very effective 72 23.7% 18, 26.1% 33, 26.4% 15, 21.4% 64 15.8%
Total 304 |[100.0% 69 100.0% | 125 |100.0% 70 100.0% 38 100.0%
Ineffective 27 8.9% 54 7.2% 9. 7.2% 64 8.6% 7a 18.4%
Neither ineffective nor effective 76 25.0% 16, 23.2% 33, 26.4% 18, 25.7% 7, 18.4%
Effective 201 66.1% 48, 69.6% 83, 66.4% 46, 65.7% 24, 63.2%
Total 304 |100.0% 69 100.0% | 125 |100.0% 70 100.0% 38 100.0%

1. This category is not used in comparisons because its column proportion is equal to zero or one.

2013 NEEA Home Buyer
Note: Values in same row not sharing the same Telephone/Online Hybrid Survey
subscript are significantly different at p < .05. conducted by Shelton Group



Education Crosstab

*Highlighted questions indicate significant differences (p<.05).

Total

Count

Col %

High school
diploma or Some college or

less/special an associate
training degree
Count  Col% Count Col %

A master’s or
A bachelor’s doctorate
degree degree
Count Col% Count Col%

Q16a2 - An energy-efficient home gives you more control over energy consumption and future rate increases.

Very ineffective 4 1.3% ot .0% 1, .8% 3 4.3% o! .0%

Ineffective 12 3.9% 4, 5.8% 24 1.6% 3a 4.3% 3 7.9%

Neither ineffective nor effective 61 20.1% 18, 26.1% 25, 20.0% 13, 18.6% 5. 13.2%
Effective 157 51.6% 33, 47.8% 64, 51.2% 37, 52.9% 22, 57.9%
Very effective 70 23.0% 14, 20.3% 33, 26.4% 14, 20.0% 8, 21.1%
Total 304 |100.0% 69 100.0% | 125 |100.0% 70 100.0% 38 100.0%
Ineffective 16 5.3% 4, 5.8% 3 2.4% 6, 8.6% 3 7.9%

Neither ineffective nor effective 61 20.1% 18, 26.1% 25, 20.0% 13, 18.6% 5. 13.2%
Effective 227 74.7% 47, 68.1% 97, 77.6% 51, 72.9% 30, 78.9%
Total 304 |100.0% 69 100.0% | 125 |100.0% 70 100.0% 38 100.0%

1. This category is not used in comparisons because its column proportion is equal to zero or one.

Q16a3 - An extra investment of $4,000 would, on average, be paid back within six

ears thr

ough reduced utility costs.

Very ineffective 12 3.9% 1, 1.4% 4, 3.2% 6, 8.6% 1, 2.6%

Ineffective 19 6.3% 6, 8.7% Ta 5.6% 3a 4.3% 24 5.3%

Neither ineffective nor effective 69 22.7% 18, 26.1% 28, 22.4% 13, 18.6% 10, 26.3%
Effective 125 41.1% 30, 43.5% 51, 40.8% 26, 37.1% 18, 47.4%
Very effective 79 26.0% 14, 20.3% 35, 28.0% 22, 31.4% A 18.4%
Total 304 |100.0% 69 100.0% | 125 |100.0% 70 100.0% 38 100.0%
Ineffective 31 10.2% 7a 10.1% 11, 8.8% 9, 12.9% 3 7.9%

Neither ineffective nor effective 69 22.7% 18, 26.1% 28, 22.4% 13, 18.6% 10, 26.3%
Effective 204 67.1% 44, 63.8% 86, 68.8% 48, 68.6% 25, 65.8%
Total 304 |100.0% 69 100.0% | 125 |100.0% 70 100.0% 38 100.0%

Note: Values in same row not sharing the same
subscript are significantly different at p < .05.

2013 NEEA Home Buyer
Telephone/Online Hybrid Survey
conducted by Shelton Group



Education Crosstab High school

diploma or Some college or A master’s or
less/special an associate A bachelor’s doctorate
Total training degree degree degree

*Highlighted questions indicate significant differences (p<.05). Count Col% Count Col% Count Col% Count Col% Count Col%

Q16a4 - Energy-efficient homes have higher resale values.
Very ineffective 12 3.9% ot .0% 4, 3.2% 7a 10.0% 1, 2.6%
Ineffective 16 5.3% 2, 2.9% 64 4.8% 54 7.1% 3a 7.9%
Neither ineffective nor effective 74 24.3% 19, 27.5% 32, 25.6% 15, 21.4% A 18.4%
Effective 122 40.1% 32, 46.4% 45, 36.0% 25, 35.7% 19, 50.0%
Very effective 80 26.3% 16, 23.2% 38, 30.4% 18, 25.7% 8, 21.1%
Total 304 |100.0% 69 100.0% | 125 |100.0% 70 100.0% 38 100.0%
Ineffective 28 9.2% 2, 2.9% 10, 8.0% 12, 17.1% 4ap 10.5%
Neither ineffective nor effective 74 24.3% 19, 27.5% 32, 25.6% 15, 21.4% A 18.4%
Effective 202 66.4% 48, 69.6% 83, 66.4% 43, 61.4% 27, 71.1%
Total 304 [100.0% 69 100.0% | 125 |100.0% 70 100.0% 38 100.0%
1. This category is not used in comparisons because its column proportion is equal to zero or one.

Q16a5 - Energy-efficient homes have lower utility bills.
Very ineffective 6 2.0% ot .0% 3. 2.4% 2, 2.9% 1, 2.6%
Ineffective 7 2.3% 1, 1.4% 1, .8% 4, 5.7% 1, 2.6%
Neither ineffective nor effective 53 17.4% 11, 15.9% 20, 16.0% 12, 17.1% 10, 26.3%
Effective 122 40.1% 31, 44.9% 52, 41.6% 24, 34.3% 14, 36.8%
Very effective 116 38.2% 26, 37.7% 49, 39.2% 28, 40.0% 12, 31.6%
Total 304 |100.0% 69 100.0% | 125 |100.0% 70 100.0% 38 100.0%
Ineffective 13 4.3% 1, 1.4% 4, 3.2% 6, 8.6% 24 5.3%
Neither ineffective nor effective 53 17.4% 11, 15.9% 20, 16.0% 12, 17.1% 10, 26.3%
Effective 238 78.3% 57, 82.6% | 101, | 80.8% 52, 74.3% 26, 68.4%
Total 304 [100.0% 69 100.0% | 125 |100.0% 70 100.0% 38 100.0%

1. This category is not used in comparisons because its column proportion is equal to zero or one.

2013 NEEA Home Buyer
Note: Values in same row not sharing the same Telephone/Online Hybrid Survey
subscript are significantly different at p < .05. conducted by Shelton Group



Education Crosstab High school

diploma or Some college or A master’s or
less/special an associate A bachelor’s doctorate
Total training degree degree degree
*Highlighted questions indicate significant differences (p<.05). Count Col% Count Col% Count Col% Count Col% Count Col%
Q16a6 - Having a more energy-efficient home allows you to live responsibly and not waste energy.
Very ineffective 7 2.3% 1, 1.4% 24 1.6% 2, 2.9% 1, 2.6%
Ineffective 18 5.9% 4, 5.8% 5, 4.0% 6, 8.6% 3. 7.9%
Neither ineffective nor effective 79 26.0% 19, 27.5% 32, 25.6% 19, 27.1% 9, 23.7%
Effective 117 38.5% 30, 43.5% 44, 35.2% 27, 38.6% 16, 42.1%
Very effective 83 27.3% 15, 21.7% 42, 33.6% 16, 22.9% 9, 23.7%
Total 304 ]100.0% 69 100.0% | 125 |100.0% 70 100.0% 38 100.0%
Ineffective 25 8.2% 54 7.2% 7a 5.6% 8a 11.4% 4, 10.5%
Neither ineffective nor effective 79 26.0% 19, 27.5% 32, 25.6% 19, 27.1% 9, 23.7%
Effective 200 65.8% 45, 65.2% 86, 68.8% 43, 61.4% 25, 65.8%
Total 304 [100.0% 69 100.0% | 125 |100.0% 70 100.0% 38 100.0%
Q1l6a7 - An energy-efficient home is a higher-quality home.
Very ineffective 12 3.9% ot .0% 4, 3.2% 4, 5.7% 4, 10.5%
Ineffective 12 3.9% 3a 4.3% 5a 4.0% 4, 5.7% ot .0%
Neither ineffective nor effective 90 29.6% 19, 27.5% 37, 29.6% 19, 27.1% 13, 34.2%
Effective 118 38.8% 34, 49.3% 48, 38.4% 24, 34.3% 12, 31.6%
Very effective 72 23.7% 13, 18.8% 31, 24.8% 19, 27.1% 9. 23.7%
Total 304 ]100.0% 69 100.0% | 125 |100.0% 70 100.0% 38 100.0%
Ineffective 24 7.9% 3a 4.3% 9. 7.2% 84 11.4% 4, 10.5%
Neither ineffective nor effective 90 29.6% 19, 27.5% 37, 29.6% 19, 27.1% 13, 34.2%
Effective 190 62.5% a7, 68.1% 79, 63.2% 43, 61.4% 21, 55.3%
Total 304 [100.0% 69 100.0% | 125 |100.0% 70 100.0% 38 100.0%

1. This category is not used in comparisons because its column proportion is equal to zero or one.

2013 NEEA Home Buyer
Note: Values in same row not sharing the same Telephone/Online Hybrid Survey
subscript are significantly different at p < .05. conducted by Shelton Group



Education Crosstab High school

diploma or Some college or A master’s or
less/special an associate A bachelor’s doctorate
Total training degree degree degree

*Highlighted questions indicate significant differences (p<.05). Count Col% Count Col% Count Col% Count Col% Count Col%

Q16a8 - Having an energy-efficient home is one way to help improve the environment.
Very ineffective 8 2.6% ot .0% 3. 2.4% 4, 5.7% 1, 2.6%
Ineffective 17 5.6% 2, 2.9% 8. 6.4% 54 7.1% 24 5.3%
Neither ineffective nor effective 84 27.6% 19, 27.5% 27, 21.6% 22, 31.4% 15, 39.5%
Effective 107 35.2% 29, 42.0% 45, 36.0% 22, 31.4% 11, 28.9%
Very effective 88 28.9% 19, 27.5% 42, 33.6% 17, 24.3% 9, 23.7%
Total 304 |100.0% 69 100.0% | 125 |100.0% 70 100.0% 38 100.0%
Ineffective 25 8.2% 2, 2.9% 11, 8.8% 9, 12.9% 3 7.9%
Neither ineffective nor effective 84 27.6% 19, 27.5% 27, 21.6% 22, 31.4% 15, 39.5%
Effective 195 64.1% 48, 69.6% 87, 69.6% 39, 55.7% 20, 52.6%
Total 304 [100.0% 69 100.0% | 125 |100.0% 70 100.0% 38 100.0%
1. This category is not used in comparisons because its column proportion is equal to zero or one.

Q16a9 - There are state and/or utility incentives for certified energy-efficient homes.
Very ineffective 7 2.3% ot .0% 2, 1.6% 4, 5.7% 1, 2.6%
Ineffective 9 3.0% 1, 1.4% 3a 2.4% 3a 4.3% 24 5.3%
Neither ineffective nor effective 60 19.7% 18, 26.1% 24, 19.2% 13, 18.6% 5. 13.2%
Effective 134 44.1% 30, 43.5% 56, 44.8% 26, 37.1% 22, 57.9%
Very effective 94 30.9% 20, 29.0% 40, 32.0% 24, 34.3% 8, 21.1%
Total 304 |100.0% 69 100.0% | 125 |100.0% 70 100.0% 38 100.0%
Ineffective 16 5.3% 1, 1.4% 5a 4.0% 7a 10.0% 3a 7.9%
Neither ineffective nor effective 60 19.7% 18, 26.1% 24, 19.2% 13, 18.6% 5. 13.2%
Effective 228 75.0% 50, 72.5% 96, 76.8% 50, 71.4% 30, 78.9%
Total 304 [100.0% 69 100.0% | 125 |100.0% 70 100.0% 38 100.0%

1. This category is not used in comparisons because its column proportion is equal to zero or one.

2013 NEEA Home Buyer
Note: Values in same row not sharing the same Telephone/Online Hybrid Survey
subscript are significantly different at p < .05. conducted by Shelton Group



Education Crosstab High school

diploma or Some college or A master’s or
less/special an associate A bachelor’s doctorate
Total training degree degree degree
*Highlighted questions indicate significant differences (p<.05). Count Col% Count Col% Count Col% Count Col% Count Col%
Q16a10 - An energy-efficient home is more comfortable than other homes.
Very ineffective 8 2.6% ot .0% 2, 1.6% 4, 5.7% 2, 5.3%
Ineffective 18 5.9% 7a 10.1% 3a 2.4% 7a 10.0% 0! .0%
Neither ineffective nor effective 98 32.2% 26, 37.7% 39, 31.2% 21, 30.0% 11, 28.9%
Effective 117 38.5% 22, 31.9% 56, 44.8% 22, 31.4% 17, 44.7%
Very effective 63 20.7% 14, 20.3% 25, 20.0% 16, 22.9% 8. 21.1%
Total 304 ]100.0% 69 100.0% | 125 |100.0% 70 100.0% 38 100.0%
Ineffective 26 8.6% Tap 10.1% 5, 4.0% 11, 15.7% 2.0 5.3%
Neither ineffective nor effective 98 32.2% 26, 37.7% 39, 31.2% 21, 30.0% 11, 28.9%
Effective 180 59.2% 36, 52.2% 81, 64.8% 38, 54.3% 25, 65.8%
Total 304 |100.0% 69 100.0% | 125 |100.0% 70 100.0% 38 100.0%

1. This category is not used in comparisons because its column proportion is equal to zero or one.

Q16b - Which of these statements did you feel was most effective?

Energy-efficient homes have lower utility bills. 70 25.0% 19, 29.2% 28, 24.3% 15, 23.8% 8, 22.9%
An extra investment of $4,QOO would, on average, be paid back within six 32 11.4% 8, 12.3% 11, 9.6% 11, 17 5% 2, 5 7%
years through reduced utility costs.

There are state and/or utility incentives for certified energy-efficient homes. 27 9.6% 8. 12.3% 9, 7.8% 6, 9.5% 4, 11.4%
Ha\{lng an energy-efficient home is one way to help improve the 26 9.3% 3, 4.6% 15, 13.0% 4, 6.3% 4, 11.4%
environment.

Having a more energy-efficient home allows you to live responsibly and not 26 9.3% 6, 9.2% 10, 8.7% 5, 7 9% 5, 14.3%
waste energy.

An energy-efficient home is more comfortable than other homes. 21 7.5% 4, 6.2% 10, 8.7% 4, 6.3% 3a 8.6%
An energy-efficient home al!ow§ you to.use more'hot water or use a 21 7 5% 6, 9.2% 10, 8.7% 2, 3.206 3, 8.6%
warmer thermostat setting (in winter) without paying more.

Energy-efficient homes have higher resale values. 20 7.1% 4, 6.2% 8, 7.0% 4, 6.3% 3a 8.6%
An energy-efflc!ent home gives you more control over energy consumption 19 6.8% 7. 10.8% 5, 4.3% 4, 6.3% 2, 5 7%
and future rate increases.

An energy-efficient home is a higher-quality home. 18 6.4% ot .0% 9, 7.8% 8. 12.7% 1, 2.9%
Total 280 | 100.0% 65 100.0%| 115 |100.0% 6 100.0% 35 100.0%

1. This category is not used in comparisons because its column proportion is equal to zero or one.

2013 NEEA Home Buyer
Note: Values in same row not sharing the same Telephone/Online Hybrid Survey
subscript are significantly different at p < .05. conducted by Shelton Group



Education Crosstab High school

diploma or Some college or A master’s or
less/special an associate A bachelor’s doctorate
Total training degree degree degree

*Highlighted questions indicate significant differences (p<.05). Count Col% Count Col% Count Col% Count Col% Count Col%

Q17 - How important would you say energy conservation is in the way it affects your daily purchase choices and activities? Would you say it’s ...
Very unimportant 20 6.6% 74 10.1% 5a 4.0% 6, 8.6% 2 5.3%
Unimportant 13 4.3% 3a 4.3% ot .0% 74 10.0% 3a 7.9%
Neither unimportant nor important 66 21.7% 18, 26.1% 30, 24.0% 10, 14.3% 8, 21.1%
Important 150 49.3% 36, 52.2% 60, 48.0% 33, 47.1% 19, 50.0%
Very important 55 18.1% 5, 7.2% 30, 24.0% | 14,5, | 20.0% 6. 15.8%
Total 304 ]100.0% 69 100.0% | 125 |100.0% 70 100.0% 38 100.0%
Unimportant 33 10.9% 10, 14.5% 5. 4.0% 13, 18.6% Sap 13.2%
Neither unimportant nor important 66 21.7% 18, 26.1% 30, 24.0% 10, 14.3% 8, 21.1%
Important 205 67.4% 41, 59.4% 90, 72.0% a7, 67.1% 25, 65.8%
Total 304 [100.0% 69 100.0% | 125 |100.0% 70 100.0% 38 100.0%
1. This category is not used in comparisons because its column proportion is equal to zero or one.

Q18 - What's the number one reason to buy a home that is certified as energy efficient?
To save money 76 25.0% 19, 27.5% 31, 24.8% 14, 20.0% 12, 31.6%
To have a home with lower home operating costs 66 21.7% 14, 20.3% 29, 23.2% 17, 24.3% 5a 13.2%
To protect our environment and save natural resources 34 11.2% 7a 10.1% 19, 15.2% 4, 5.7% 4, 10.5%
To get more control over personal energy consumption and costs 31 10.2% 9. 13.0% 10, 8.0% 7a 10.0% 4, 10.5%
To be more comfortable in your home 25 8.2% 3a 4.3% 8, 6.4% 84 11.4% 64 15.8%
To preserve the quality of life for future generations 17 5.6% 3a 4.3% 10, 8.0% 3a 4.3% 1, 2.6%
To be responsible and not waste 17 5.6% 6, 8.7% 3 2.4% 6, 8.6% 2, 5.3%
To have a healthier home 12 3.9% 4, 5.8% 4, 3.2% 4, 5.7% ot .0%
I;)upl:rt(:it:;:t our nation’s economy and reduce our dependence on other 11 3.6% 3, 4.3% 5, 4.0% 2, 2. 9% 1, 2.6%
To reduce greenhouse gas emissions and curb climate change 9 3.0% 1, 1.4% 4, 3.2% 25 2.9% 24 5.3%
To have a home with a higher resale value 6 2.0% ot .0% 2 1.6% 3a 4.3% 1, 2.6%
Total 304 [100.0% 69 100.0% | 125 |100.0% 7 100.0% 3 100.0%
1. This category is not used in comparisons because its column proportion is equal to zero or one.

Q19 - If a friend or family member were in the process of purchasing a home and asked you for advice, would you recommend looking for a home that is

certified as energy efficient?
Yes 253 83.2% 56, 81.2% | 107, | 85.6% 54, 77.1% 36, 94.7%
No 51 16.8% 13, 18.8% 18, 14.4% 16, 22.9% 24 5.3%
Total 304 [100.0% 69 100.0% | 125 |100.0% 70 100.0% 38 100.0%

2013 NEEA Home Buyer
Note: Values in same row not sharing the same Telephone/Online Hybrid Survey

subscript are significantly different at p < .05. conducted by Shelton Group



Gender Crosstab Total Female Male

*Highlighted gquestions indicate significant differences (p<.05). Count Col% Count Col% Count Col%
Q1 - First, is your home owned by someone in your household or rented?
Owned 182 59.9% 91, 55.5% 91, 65.0%
Rented 122 | 40.1% 73, 44.5% 49, 35.0%
Total 304 |100.0%| 164 [100.0%| 140 [100.0%

Q3 - Will this be your first home purchase?

Yes 86 70.5% 55, 75.3% 31, 63.3%
No 36 29.5% 18, 24.7% 18, 36.7%
Total 122 [100.0% 73 100.0% 49 100.0%

Q4 - What kind of home are you looking for?

A single-family detached home 262 86.2% | 139, | 84.8% | 123, | 87.9%
A condominium, townhouse or duplex 19 6.3% 84 4.9% 11, 7.9%
A manufactured home or mobile home 15 4.9% 12, 7.3% 3p 2.1%
Something else 5 1.6% 3a 1.8% 2, 1.4%
Don't know/not sure 3 1.0% 2. 1.2% 1, T%
Total 304 ]100.0%| 164 |100.0% (| 140 [100.0%

Q5 - Are you looking to purchase ... ?

A pre-existing home 216 71.1% | 122, | 74.4% 94, 67.1%
A new custom home 43 14.1% 20, 12.2% 23, 16.4%
A new home built to a plan offered by a builder in an established neighborhood 39 12.8% 19, 11.6% 20, 14.3%
Don't know/not sure 6 2.0% 3. 1.8% 3. 2.1%

Total 304 ]100.0%| 164 |100.0% (| 140 [100.0%

2013 NEEA Home Buyer
Note: Values in same row not sharing the same Telephone/Online Hybrid Survey
subscript are significantly different at p < .05. conducted by Shelton Group



Gender Crosstab Total Female Male

*Highlighted gquestions indicate significant differences (p<.05). Count Col% Count Col% Count Col%

Q6 - Which (if any) of the following activities have you done?
Looked online for homes for sale 245 80.6% 140, | 85.4% 105, 75.0%
Driven through neighborhoods to look for homes 206 67.8% | 118, | 72.0% 88, 62.9%
Looked online for information about the home buying process 156 51.3% 97, 59.1% 59, 42.1%
Saved for the down payment on the home 155 51.0% 79, 48.2% 76,4 54.3%
Contacted a real estate agent or broker 153 50.3% 87, 53.0% 66, 47.1%
Visited an open house 124 40.8% 65, 39.6% 59, 42.1%
Looked at floor plans for new homes 108 35.5% 56, 34.1% 52, 37.1%
Applied or gotten pre-qualified for a mortgage 85 28.0% 48, 29.3% 37, 26.4%
Visited a builder and/or looked at spec homes 69 22.7% 33, 20.1% 36, 25.7%
Total 304 164 140

Q7a - When considering your next home purchase, which of the following features do you consider important?

Size: # of bedrooms, bathrooms, etc. 257 84.5% | 147, | 89.6% | 110, | 78.6%
Affordability of the home 252 82.9% 145, | 88.4% 107, 76.4%
Quality of the neighborhood 237 78.0% | 131, | 79.9% | 106, | 75.7%
Quality of the construction 237 78.0% 129, | 78.7% 108, | 77.1%
Heating and cooling costs 230 75.7% | 133, | 81.1% 97, 69.3%
Comfort of the home 227 74.7% 128, | 78.0% 99, 70.7%
Energy efficiency of the home 222 73.0% | 119, | 72.6% | 103, | 73.6%
Floor plan 222 73.0% 127, | 77.4% 95, 67.9%
Convenience to shopping and entertainment 136 44.7% 76, 46.3% 60, 42.9%
Finishes: color scheme, flooring, etc. 126 41.4% 63, 38.4% 63, 45.0%
Proximity to work 125 41.1% 71, 43.3% 54, 38.6%
School district/proximity to schools 111 36.5% 68, 41.5% 43, 30.7%
Total 304 164 140

2013 NEEA Home Buyer
Note: Values in same row not sharing the same Telephone/Online Hybrid Survey
subscript are significantly different at p < .05. conducted by Shelton Group



Gender Crosstab
*Highlighted gquestions indicate significant differences (p<.05).

Q7b - Which of these features do you consider the single most important in your next home purchase?

Affordability of the home

Quality of the construction

Size: # of bedrooms, bathrooms, etc.
Quality of the neighborhood

Floor plan

Comfort of the home

School district/proximity to schools
Energy efficiency of the home
Proximity to work

Heating and cooling costs

Finishes: color scheme, flooring, etc.
Convenience to shopping and entertainment
Total

Total Female Male
Count Col% Count Col% Count Col%
89 29.3% 55, 33.5% 34, 24.3%
42 13.8% 19, 11.6% 23, 16.4%
41 13.5% 20, 12.2% 21, 15.0%
30 9.9% 20, 12.2% 10, 7.1%
25 8.2% 13, 7.9% 12, 8.6%
21 6.9% 8 4.9% 13, 9.3%
19 6.3% 13, 7.9% 64 4.3%
15 4.9% 6. 3.7% 9 6.4%
12 3.9% 6, 3.7% 64 4.3%
5 1.6% 3a 1.8% 25 1.4%
4 1.3% o' 0% 4, 2.9%
1 .3% 1, .6% ot .0%
304 ]100.0%| 164 |100.0%| 140 [100.0%

1. This category is not used in comparisons because its column proportion is equal to zero or one.

Q8- 0On ascale of 1to 5where 1is “strongly disagree” and 5 is “strongly agree,” please tell me how much you disagree or agree with each of the

following statements?
Q8a - Energy efficiency will be an important feature in the next home you purchase.

Strongly disagree 4 1.3% 1, .6% 3a 2.1%

2 11 3.6% 54 3.0% 6, 4.3%

3 59 19.4% 36, 22.0% 23, 16.4%
4 119 39.1% 66, 40.2% 53, 37.9%
Strongly agree 111 36.5% 56, 34.1% 55, 39.3%
Total 304 |100.0%| 164 [100.0%| 140 [100.0%
Disagree 15 4.9% 64 3.7% 9, 6.4%

3 59 19.4% 36, 22.0% 23, 16.4%
Agree 230 75.7% | 122, | 74.4% | 108, | 77.1%
Total 304 |100.0%| 164 [100.0%| 140 [100.0%

Note: Values in same row not sharing the same
subscript are significantly different at p < .05.

2013 NEEA Home Buyer
Telephone/Online Hybrid Survey
conducted by Shelton Group



Gender Crosstab Total Female Male

*Highlighted gquestions indicate significant differences (p<.05). Count Col% Count Col% Count Col%

Q8b - Homes that are certified as energy efficient are more comfortable.
Strongly disagree 5 1.6% 24 1.2% 3. 2.1%
2 16 5.3% 11, 6.7% 5, 3.6%
3 93 30.6% 44, 26.8% 49, 35.0%
4 100 32.9% 57, 34.8% 43, 30.7%
Strongly agree 90 29.6% 50, 30.5% 40, 28.6%
Total 304 ]100.0%| 164 [100.0%( 140 [100.0%
Disagree 21 6.9% 13, 7.9% 8a 5.7%
3 93 30.6% 44, 26.8% 49, 35.0%
Agree 190 62.5% | 107, | 65.2% 83, 59.3%
Total 304 ]100.0%| 164 [100.0%( 140 [100.0%

Q8c - Homes that are certified as energy efficient are higher-quality homes.

Strongly disagree 3 1.0% 1, .6% 2, 1.4%

2 22 7.2% 12, 7.3% 10, 7.1%

3 93 30.6% 50, 30.5% 43, 30.7%
4 108 35.5% 56, 34.1% 52, 37.1%
Strongly agree 78 25.7% 45, 27.4% 33, 23.6%
Total 304 |100.0%| 164 [100.0%| 140 [100.0%
Disagree 25 8.2% 13, 7.9% 12, 8.6%

3 93 30.6% 50, 30.5% 43, 30.7%
Agree 186 61.2% | 101, | 61.6% 85, 60.7%
Total 304 |100.0%| 164 [100.0%| 140 [100.0%

Q8d - Homes that are certified as energy efficient have lower utility bills.

Strongly disagree 5 1.6% 24 1.2% 3a 2.1%

2 11 3.6% 3a 1.8% 8a 5.7%

3 42 13.8% 28, 17.1% 14, 10.0%
4 111 36.5% 57, 34.8% 54, 38.6%
Strongly agree 135 44.4% 74, 45.1% 61, 43.6%
Total 304 |100.0%| 164 [100.0%| 140 [100.0%
Disagree 16 5.3% 54 3.0% 11, 7.9%

3 42 13.8% 28, 17.1% 14, 10.0%
Agree 246 80.9% | 131, | 79.9% | 115, | 82.1%
Total 304 |100.0%| 164 [100.0%| 140 [100.0%

2013 NEEA Home Buyer
Note: Values in same row not sharing the same Telephone/Online Hybrid Survey
subscript are significantly different at p < .05. conducted by Shelton Group



Gender Crosstab Total Female Male

*Highlighted gquestions indicate significant differences (p<.05). Count Col% Count Col% Count Col%

Q8e - Homes that are certified as energy efficient have higher resale values than other homes.
Strongly disagree 3 1.0% 0! .0% 3a 2.1%
2 10 3.3% 6, 3.7% 4, 2.9%
3 79 26.0% 50, 30.5% 29, 20.7%
4 121 39.8% 56, 34.1% 65, 46.4%
Strongly agree 91 29.9% 52, 31.7% 39, 27.9%
Total 304 ]100.0%| 164 [100.0%( 140 [100.0%
Disagree 13 4.3% 64 3.7% 7a 5.0%
3 79 26.0% 50, 30.5% 29, 20.7%
Agree 212 69.7% | 108, | 65.9% | 104, | 74.3%
Total 304 ]100.0%| 164 [100.0%( 140 [100.0%
1. This category is not used in comparisons because its column proportion is equal to zero or one.

Q8f - Homes that are ENERGY STAR® certified have higher resale values.
Strongly disagree 3 1.0% 1, .6% 2, 1.4%
2 12 3.9% 6, 3.7% 6, 4.3%
3 71 23.4% 43, 26.2% 28, 20.0%
4 124 40.8% 59, 36.0% 65, 46.4%
Strongly agree 94 30.9% 55, 33.5% 39, 27.9%
Total 304 ]100.0%| 164 [100.0%( 140 [100.0%
Disagree 15 4.9% A 4.3% 8a 5.7%
3 71 23.4% 43, 26.2% 28, 20.0%
Agree 218 71.7% | 114, | 69.5% | 104, | 74.3%
Total 304 ]100.0%| 164 [100.0%( 140 [100.0%

Note: Values in same row not sharing the same
subscript are significantly different at p < .05.

2013 NEEA Home Buyer
Telephone/Online Hybrid Survey
conducted by Shelton Group



Gender Crosstab Total Female Male

*Highlighted gquestions indicate significant differences (p<.05). Count Col% Count Col% Count Col%

Q8g - Homes that are LEED® for Homes™ certified have higher resale values.
Strongly disagree 9 3.0% 4, 2.4% 5, 3.6%
2 14 4.6% 74 4.3% 7a 5.0%
3 138 | 45.4% 80, 48.8% 58, 41.4%
4 89 29.3% 45, 27.4% 44, 31.4%
Strongly agree 54 17.8% 28, 17.1% 26, 18.6%
Total 304 |100.0%| 164 [100.0%| 140 [100.0%
Disagree 23 7.6% 11, 6.7% 12, 8.6%
3 138 | 45.4% 80, 48.8% 58, 41.4%
Agree 143 47.0% 73, 44.5% 70, 50.0%
Total 304 |100.0%| 164 [100.0%| 140 [100.0%

Q9 - Prior to this survey, were you looking for a home certified and/or built to any of the following national green and/or efficiency standards?

Earth Advantage® (Oregon only) 10 10.5% 4, 8.5% 6, 12.5%
Total 95 100.0%| 47 100.0%| 48 100.0%
Built Green® (Washington only) 21 17.4% 6, 9.2% 15, 26.8%
Total 121 | 100.0% 65 100.0% 56 100.0%
Don’t know or not sure 100 32.9% 64, 39.0% 36y 25.7%
No, I'm not really looking for an energy efficiency certified home. 91 29.9% 53, 32.3% 38, 27.1%
The Northwest ENERGY STAR® home program 88 28.9% 41, 25.0% 47, 33.6%
The National Association of Home Builders (NAHB) Green Building Program 33 10.9% 13, 7.9% 20, 14.3%
LEED® for Homes™ 31 10.2% 15, 9.1% 16, 11.4%
Some other energy efficiency certification program 6 2.0% 4, 2.4% 2, 1.4%

Total 304 164 140

Q10 - Were you aware that the energy costs for Northwest ENERGY STAR® qualified homes are guaranteed to be 15% more efficient than homes built to
code in the same year?

Yes 93 30.6% 46, 28.0% 47, 33.6%
No 211 69.4% | 118, | 72.0% 93, 66.4%
Total 304 ]100.0%| 164 [100.0%{ 140 [100.0%

2013 NEEA Home Buyer
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subscript are significantly different at p < .05. conducted by Shelton Group



Gender Crosstab Total Female Male
*Highlighted gquestions indicate significant differences (p<.05). Count Col% Count Col% Count Col%

Q11 - Does knowing that the energy costs for ENERGY STAR® certified homes are designed to be 15% less impact your search process? Would you be

Less likely to search for an ENERGY STAR® certified home 14 4.6% 54 3.0% 9, 6.4%

No impact/neither more nor less likely 108 35.5% 52, 31.7% 56, 40.0%
More likely to search for an ENERGY STAR® certified home 182 59.9% | 107, | 65.2% 75p 53.6%
Total 304 |100.0%| 164 [100.0%| 140 [100.0%

Q12 - In comparing two homes for purchase, how much would energy efficiency impact your selection decision, assuming other features like price,
size, location and major amenities were comparable?

Not at all 6 2.0% 2. 1.2% 4, 2.9%

Not much 21 6.9% 11, 6.7% 10, 7.1%

Undecided 42 13.8% 24, 14.6% 18, 12.9%
Somewhat 124 40.8% 65, 39.6% 59, 42.1%
Very much 111 36.5% 62, 37.8% 49, 35.0%
Total 304 ]100.0%| 164 |100.0%| 140 [100.0%
Not much/not at all 27 8.9% 13, 7.9% 14, 10.0%
Undecided 42 13.8% 24, 14.6% 18, 12.9%
Somewhat/very much 235 77.3% | 127, | 77.4% | 108, | 77.1%
Total 304 ]100.0%| 164 |100.0%| 140 [100.0%

Q13 - Would you be willing to pay more for a home that is energy efficiency certified?

Yes 200 65.8% | 107, | 65.2% 93, 66.4%
No 104 34.2% 57, 34.8% 47, 33.6%
Total 304 ]100.0%| 164 [100.0%( 140 [100.0%

Q14 - How much more would you be willing to pay for a home that is energy efficiency certified, compared to a similar home that is not certified?

Up to 4% more 72 36.0% 50, 46.7% 22, 23.7%
5 to 9% more 89 44.5% 40, 37.4% 49, 52.7%
10 to 14% more 29 14.5% 10, 9.3% 19, 20.4%
15% or more 10 5.0% 7a 6.5% 3a 3.2%

Total 200 [100.0%| 107 |100.0% 93 100.0%

2013 NEEA Home Buyer
Note: Values in same row not sharing the same Telephone/Online Hybrid Survey
subscript are significantly different at p < .05. conducted by Shelton Group



Gender Crosstab Total Female Male

*Highlighted gquestions indicate significant differences (p<.05). Count Col% Count Col% Count Col%

Q15 - How likely are you to offer a lower price for a home that is not energy efficiency certified?
Very unlikely to offer less for a home that is not certified 22 7.2% 11, 6.7% 11, 7.9%
Somewhat unlikely 29 9.5% 15, 9.1% 14, 10.0%
Neither likely nor unlikely 93 30.6% 49, 29.9% 44, 31.4%
Somewhat likely 110 36.2% 61, 37.2% 49, 35.0%
Very likely to offer less for a home that is not certified 50 16.4% 28, 17.1% 22, 15.7%
Total 304 |100.0%| 164 [100.0%| 140 [100.0%
Unlikely 51 16.8% 26, 15.9% 25, 17.9%
Neither likely nor unlikely 93 30.6% 49, 29.9% 44, 31.4%
Likely 160 52.6% 89, 54.3% 71, 50.7%
Total 304 |100.0%| 164 [100.0%| 140 [100.0%

Q16 - On a scale of 1 to 5 where 1 is very ineffective and 5 is very effective, please rate how effective you think each of the following statements would
be to persuade you to spend an extra 5% of the total price for a certified energy-efficient home.
Q16al - An energy-efficient home allows you to use more hot water or use a warmer thermostat setting (in winter) without having to pay more.

Very ineffective 7 2.3% 3. 1.8% 4, 2.9%

Ineffective 20 6.6% 10, 6.1% 10, 7.1%

Neither ineffective nor effective 76 25.0% 49, 29.9% 27, 19.3%
Effective 129 42.4% 60, 36.6% 69, 49.3%
Very effective 72 23.7% 42, 25.6% 30, 21.4%
Total 304 ]100.0%| 164 |100.0%| 140 [100.0%
Ineffective 27 8.9% 13, 7.9% 14, 10.0%
Neither ineffective nor effective 76 25.0% 49, 29.9% 27, 19.3%
Effective 201 66.1% | 102, | 62.2% 99, 70.7%
Total 304 ]100.0%| 164 |100.0%| 140 [100.0%

2013 NEEA Home Buyer
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subscript are significantly different at p < .05. conducted by Shelton Group



Gender Crosstab
*Highlighted gquestions indicate significant differences (p<.05).

Total

Count

Col %

Female Male
Count Col% Count Col%

Q16a2 - An energy-efficient home gives you more control over energy consumption and future rate increases.

Very ineffective 4 1.3% 2. 1.2% 2. 1.4%

Ineffective 12 3.9% 4, 2.4% 8a 5.7%

Neither ineffective nor effective 61 20.1% 35, 21.3% 26, 18.6%
Effective 157 51.6% 84, 51.2% 73, 52.1%
Very effective 70 23.0% 39, 23.8% 31, 22.1%
Total 304 ]100.0%| 164 |100.0%| 140 [100.0%
Ineffective 16 5.3% 64 3.7% 10, 7.1%

Neither ineffective nor effective 61 20.1% 35, 21.3% 26, 18.6%
Effective 227 74.7% | 123, | 75.0% | 104, | 74.3%
Total 304 ]100.0%| 164 |100.0%| 140 [100.0%

Q16a3 - An extra investment of $4,000 would, on average, be paid back within six years through reduced utility costs.

Very ineffective 12 3.9% 6, 3.7% 6. 4.3%

Ineffective 19 6.3% 9. 5.5% 10, 7.1%

Neither ineffective nor effective 69 22.7% 38, 23.2% 31, 22.1%
Effective 125 41.1% 64, 39.0% 61, 43.6%
Very effective 79 26.0% 47, 28.7% 32, 22.9%
Total 304 [100.0%| 164 |100.0%| 140 |100.0%
Ineffective 31 10.2% 15, 9.1% 16, 11.4%
Neither ineffective nor effective 69 22.7% 38, 23.2% 31, 22.1%
Effective 204 67.1% | 111, | 67.7% 93, 66.4%
Total 304 [100.0%| 164 |100.0%| 140 |100.0%

Q16a4 - Energy-efficient homes have higher resale values.

Very ineffective 12 3.9% 5. 3.0% 74 5.0%

Ineffective 16 5.3% 9, 5.5% 7a 5.0%

Neither ineffective nor effective 74 24.3% 35, 21.3% 39, 27.9%
Effective 122 40.1% 68, 41.5% 54, 38.6%
Very effective 80 26.3% 47, 28.7% 33, 23.6%
Total 304 [100.0%| 164 |100.0%| 140 |100.0%
Ineffective 28 9.2% 14, 8.5% 14, 10.0%
Neither ineffective nor effective 74 24.3% 35, 21.3% 39, 27.9%
Effective 202 66.4% | 115, | 70.1% 87, 62.1%
Total 304 [100.0%| 164 |100.0%| 140 |100.0%

Note: Values in same row not sharing the same
subscript are significantly different at p < .05.

2013 NEEA Home Buyer
Telephone/Online Hybrid Survey
conducted by Shelton Group



Gender Crosstab Total Female Male

*Highlighted gquestions indicate significant differences (p<.05). Count Col% Count Col% Count Col%

Q16a5 - Energy-efficient homes have lower utility bills.
Very ineffective 6 2.0% 2. 1.2% 4, 2.9%
Ineffective 7 2.3% 3a 1.8% 4, 2.9%
Neither ineffective nor effective 53 17.4% 26, 15.9% 27, 19.3%
Effective 122 40.1% 67, 40.9% 55, 39.3%
Very effective 116 38.2% 66, 40.2% 50, 35.7%
Total 304 |100.0%| 164 [100.0%| 140 [100.0%
Ineffective 13 4.3% 54 3.0% 8. 5.7%
Neither ineffective nor effective 53 17.4% 26, 15.9% 27, 19.3%
Effective 238 78.3% | 133, | 81.1% | 105, | 75.0%
Total 304 |100.0%| 164 [100.0%| 140 [100.0%

Q16a6 - Having a more energy-efficient home allows you to live responsibly and not waste energy.

Very ineffective 7 2.3% 2. 1.2% 5. 3.6%

Ineffective 18 5.9% 6, 3.7% 12, 8.6%

Neither ineffective nor effective 79 26.0% 41, 25.0% 38, 27.1%
Effective 117 38.5% 67, 40.9% 50, 35.7%
Very effective 83 27.3% 48, 29.3% 35, 25.0%
Total 304 ]100.0%| 164 |100.0%| 140 [100.0%
Ineffective 25 8.2% 8, 4.9% 17, 12.1%
Neither ineffective nor effective 79 26.0% 41, 25.0% 38, 27.1%
Effective 200 65.8% | 115, | 70.1% 85, 60.7%
Total 304 ]100.0%| 164 |100.0%| 140 [100.0%

Q16a7 - An energy-efficient home is a higher-quality home.

Very ineffective 12 3.9% 6, 3.7% 6., 4.3%

Ineffective 12 3.9% 6, 3.7% 6, 4.3%

Neither ineffective nor effective 90 29.6% 51, 31.1% 39, 27.9%
Effective 118 38.8% 61, 37.2% 57. 40.7%
Very effective 72 23.7% 40, 24.4% 32, 22.9%
Total 304 ]100.0%| 164 |100.0%| 140 [100.0%
Ineffective 24 7.9% 12, 7.3% 12, 8.6%

Neither ineffective nor effective 90 29.6% 51, 31.1% 39, 27.9%
Effective 190 62.5% | 101, | 61.6% 89, 63.6%
Total 304 ]100.0%| 164 |100.0%| 140 [100.0%

2013 NEEA Home Buyer
Note: Values in same row not sharing the same Telephone/Online Hybrid Survey
subscript are significantly different at p < .05. conducted by Shelton Group



Gender Crosstab Total Female Male

*Highlighted gquestions indicate significant differences (p<.05). Count Col% Count Col% Count Col%

Q16a8 - Having an energy-efficient home is one way to help improve the environment.
Very ineffective 8 2.6% 3. 1.8% 5. 3.6%
Ineffective 17 5.6% A 4.3% 10, 7.1%
Neither ineffective nor effective 84 27.6% 43, 26.2% 41, 29.3%
Effective 107 35.2% 58, 35.4% 49, 35.0%
Very effective 88 28.9% 53, 32.3% 35, 25.0%
Total 304 |100.0%| 164 [100.0%| 140 [100.0%
Ineffective 25 8.2% 10, 6.1% 15, 10.7%
Neither ineffective nor effective 84 27.6% 43, 26.2% 41, 29.3%
Effective 195 64.1% | 111, | 67.7% 84, 60.0%
Total 304 |100.0%| 164 [100.0%| 140 [100.0%

Q16a9 - There are state and/or utility incentives for certified energy-efficient homes.

Very ineffective 7 2.3% 4, 2.4% 3. 2.1%

Ineffective 9 3.0% 4, 2.4% 5a 3.6%

Neither ineffective nor effective 60 19.7% 36, 22.0% 24, 17.1%
Effective 134 44.1% 68, 41.5% 66, 47.1%
Very effective 94 30.9% 52, 31.7% 42, 30.0%
Total 304 ]100.0%| 164 |100.0%| 140 [100.0%
Ineffective 16 5.3% 8, 4.9% 8. 5.7%

Neither ineffective nor effective 60 19.7% 36, 22.0% 24, 17.1%
Effective 228 75.0% | 120, | 73.2% | 108, | 77.1%
Total 304 ]100.0%| 164 |100.0%| 140 [100.0%

Q16al10 - An energy-efficient home is more comfortable than other homes.

Very ineffective 8 2.6% 3. 1.8% 5. 3.6%

Ineffective 18 5.9% 12, 7.3% 64 4.3%

Neither ineffective nor effective 98 32.2% 58, 35.4% 40, 28.6%
Effective 117 38.5% 572 34.8% 60, 42.9%
Very effective 63 20.7% 34, 20.7% 29, 20.7%
Total 304 ]100.0%| 164 |100.0%| 140 [100.0%
Ineffective 26 8.6% 15, 9.1% 11, 7.9%

Neither ineffective nor effective 98 32.2% 58, 35.4% 40, 28.6%
Effective 180 59.2% 91, 55.5% 89, 63.6%
Total 304 ]100.0%| 164 |100.0%| 140 [100.0%

2013 NEEA Home Buyer
Note: Values in same row not sharing the same Telephone/Online Hybrid Survey
subscript are significantly different at p < .05. conducted by Shelton Group



Gender Crosstab Total Female Male

*Highlighted gquestions indicate significant differences (p<.05). Count Col% Count Col% Count Col%

Q16b - Which of these statements did you feel was most effective?
Energy-efficient homes have lower utility bills. 70 25.0% 46, 30.5% 24, 18.6%
,CA:S(t-:‘;tra investment of $4,000 would, on average, be paid back within six years through reduced utility 32 11.4% 13, 8.6% 19, 14.7%
There are state and/or utility incentives for certified energy-efficient homes. 27 9.6% 12, 7.9% 15, 11.6%
Having an energy-efficient home is one way to help improve the environment. 26 9.3% 15, 9.9% 11, 8.5%
Having a more energy-efficient home allows you to live responsibly and not waste energy. 26 9.3% 15, 9.9% 11, 8.5%
An energy-efficient home is more comfortable than other homes. 21 7.5% 12, 7.9% 9, 7.0%

An energy-efficient home allows you to use more hot water or use a warmer thermostat setting (in winter)

. . 21 7.5% 12, 7.9% 9 7.0%
without paying more.

Energy-efficient homes have higher resale values. 20 7.1% 12, 7.9% 8a 6.2%
An energy-efficient home gives you more control over energy consumption and future rate increases. 19 6.8% 9, 6.0% 10, 7.8%
An energy-efficient home is a higher-quality home. 18 6.4% 54 3.3% 13, 10.1%
Total 280 |[100.0%| 151 [100.0%| 129 [100.0%

Q17 - How important would you say energy conservation is in the way it affects your daily purchase choices and activities? Would you say it's ...

Very unimportant 20 6.6% 9, 5.5% 11, 7.9%

Unimportant 13 4.3% 74 4.3% 6, 4.3%

Neither unimportant nor important 66 21.7% 36, 22.0% 30, 21.4%
Important 150 49.3% 82, 50.0% 68, 48.6%
Very important 55 18.1% 30, 18.3% 25, 17.9%
Total 304 [100.0%| 164 |100.0%| 140 |100.0%
Unimportant 33 10.9% 16, 9.8% 17, 12.1%
Neither unimportant nor important 66 21.7% 36, 22.0% 30, 21.4%
Important 205 67.4% | 112, | 68.3% 93, 66.4%
Total 304 [100.0%| 164 |100.0%| 140 |100.0%

2013 NEEA Home Buyer
Note: Values in same row not sharing the same Telephone/Online Hybrid Survey
subscript are significantly different at p < .05. conducted by Shelton Group



Gender Crosstab Total Female Male

*Highlighted gquestions indicate significant differences (p<.05). Count Col% Count Col% Count Col%

Q18 - What's the number one reason to buy a home that is certified as energy efficient?
To save money 76 25.0% 42, 25.6% 34, 24.3%
To have a home with lower home operating costs 66 21.7% 36, 22.0% 30, 21.4%
To protect our environment and save natural resources 34 11.2% 24, 14.6% 10, 7.1%
To get more control over personal energy consumption and costs 31 10.2% 16, 9.8% 15, 10.7%
To be more comfortable in your home 25 8.2% 6, 3.7% 19, 13.6%
To preserve the quality of life for future generations 17 5.6% 12, 7.3% 5, 3.6%
To be responsible and not waste 17 5.6% 7a 4.3% 10, 7.1%
To have a healthier home 12 3.9% 7a 4.3% 5, 3.6%
To protect our nation’s economy and reduce our dependence on other countries 11 3.6% 6, 3.7% 5a 3.6%
To reduce greenhouse gas emissions and curb climate change 9 3.0% 64 3.7% 3a 2.1%
To have a home with a higher resale value 6 2.0% 2. 1.2% 4, 2.9%
Total 304 [100.0%| 164 |100.0%| 140 |100.0%

Q19 - If afriend or family member were in the process of purchasing a home and asked you for advice, would you recommend looking for a home that is
certified as energy efficient?

Yes 253 83.2% | 137, | 83.5% | 116, | 82.9%
No 51 16.8% 27, 16.5% 24, 17.1%
Total 304 ]100.0%| 164 [100.0%( 140 [100.0%

2013 NEEA Home Buyer
Note: Values in same row not sharing the same Telephone/Online Hybrid Survey
subscript are significantly different at p < .05. conducted by Shelton Group



Current home ownership Crosstab Total Own Rent

*Highlighted gquestions indicate significant differences (p<.05). Count Col% Count Col% Count Col%
Q3 - Will this be your first home purchase?
Yes 86 | 70.5% o' 0% 86, | 70.5%
No 36 29.5% o .0% 36, 29.5%
Total 122 | 100.0% 0 .0% 122 | 100.0%

1. This category is not used in comparisons because its column proportion is equal to zero or one.

Q4 - What kind of home are you looking for?

A single-family detached home 262 86.2% | 161, | 88.5% | 101, | 82.8%
A condominium, townhouse or duplex 19 6.3% 9. 4.9% 10, 8.2%
A manufactured home or mobile home 15 4.9% 8. 4.4% 74 5.7%
Something else 5 1.6% 24 1.1% 3a 2.5%
Don't know/not sure 3 1.0% 2. 1.1% 1, .8%
Total 304 ]100.0%| 182 [100.0% | 122 [100.0%

Q5 - Are you looking to purchase ... ?

A pre-existing home 216 71.1% | 120, | 65.9% 96, 78.7%
A new custom home 43 14.1% 30, 16.5% 13, 10.7%
A new home built to a plan offered by a builder in an established neighborhood 39 12.8% 26, 14.3% 13, 10.7%
Don't know/not sure 6 2.0% 6, 3.3% ot .0%

Total 304 |100.0%| 182 [100.0%| 122 [100.0%

1. This category is not used in comparisons because its column proportion is equal to zero or one.

Q6 - Which (if any) of the following activities have you done?

Looked online for homes for sale 245 80.6% | 144, | 79.1% | 101, | 82.8%
Driven through neighborhoods to look for homes 206 67.8% 121, | 66.5% 85, 69.7%
Looked online for information about the home buying process 156 51.3% 79, 43.4% 17y 63.1%
Saved for the down payment on the home 155 51.0% 94, 51.6% 61, 50.0%
Contacted a real estate agent or broker 153 50.3% | 103, | 56.6% 50, 41.0%
Visited an open house 124 40.8% 74, 40.7% 50, 41.0%
Looked at floor plans for new homes 108 35.5% 75,4 41.2% 33 27.0%
Applied or gotten pre-qualified for a mortgage 85 28.0% 56, 30.8% 29, 23.8%
Visited a builder and/or looked at spec homes 69 22.7% 54, 29.7% 15, 12.3%
Total 304 182 122

2013 NEEA Home Buyer
Note: Values in same row not sharing the same Telephone/Online Hybrid Survey
subscript are significantly different at p < .05. conducted by Shelton Group



Current home ownership Crosstab Total Own Rent

*Highlighted gquestions indicate significant differences (p<.05). Count Col% Count Col% Count Col%

Q7a - When considering your next home purchase, which of the following features do you consider important?
Size: # of bedrooms, bathrooms, etc. 257 84.5% 149, | 81.9% 108, | 88.5%
Affordability of the home 252 82.9% | 151, | 83.0% | 101, | 82.8%
Quality of the neighborhood 237 78.0% | 139, | 76.4% 98, 80.3%
Quality of the construction 237 78.0% | 147, | 80.8% 90, 73.8%
Heating and cooling costs 230 75.7% 135, | 74.2% 95, 77.9%
Comfort of the home 227 74.7% | 142, | 78.0% 85, 69.7%
Energy efficiency of the home 222 73.0% | 132, | 72.5% 90, 73.8%
Floor plan 222 73.0% | 144, | 79.1% 78, 63.9%
Convenience to shopping and entertainment 136 44.7% 79, 43.4% 57, 46.7%
Finishes: color scheme, flooring, etc. 126 41.4% 82, 45.1% 44, 36.1%
Proximity to work 125 41.1% 78, 42.9% 47, 38.5%
School district/proximity to schools 111 36.5% 55, 30.2% 56y, 45.9%
Total 304 182 122

Q7b - Which of these features do you consider the single most important in your next home purchase?

Affordability of the home 89 29.3% 48, 26.4% 41, 33.6%
Quality of the construction 42 13.8% 26, 14.3% 16, 13.1%
Size: # of bedrooms, bathrooms, etc. 41 13.5% 22, 12.1% 19, 15.6%
Quality of the neighborhood 30 9.9% 18, 9.9% 12, 9.8%
Floor plan 25 8.2% 22, 12.1% 3p 2.5%
Comfort of the home 21 6.9% 15, 8.2% 6, 4.9%
School district/proximity to schools 19 6.3% 9, 4.9% 10, 8.2%
Energy efficiency of the home 15 4.9% 10, 5.5% 5, 4.1%
Proximity to work 12 3.9% 7a 3.8% 5. 4.1%
Heating and cooling costs 5 1.6% 3a 1.6% 2, 1.6%
Finishes: color scheme, flooring, etc. 4 1.3% 1. 5% 3a 2.5%
Convenience to shopping and entertainment 1 .3% 1, .5% ot .0%
Total 304 |100.0%| 182 [100.0%| 122 [100.0%

1. This category is not used in comparisons because its column proportion is equal to zero or one.

2013 NEEA Home Buyer
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Current home ownership Crosstab
*Highlighted gquestions indicate significant differences (p<.05).

Total
Count

Col %

Oown Rent

Count Col% Count Col%

Q8- On ascale of 1to 5where 1is “strongly disagree” and 5 is “strongly agree,” please tell me how much you disagree or agree with each of the

following statements?
Q8a - Energy efficiency will be an important feature in the next home you purchase.

Strongly disagree 4 1.3% 3a 1.6% 1, .8%
2 11 3.6% 9, 4.9% 24 1.6%
3 59 19.4% 34, 18.7% 25, 20.5%
4 119 39.1% 75, 41.2% 44, 36.1%
Strongly agree 111 36.5% 61, 33.5% 50, 41.0%
Total 304 ]100.0%| 182 |100.0%| 122 [100.0%
Disagree 15 4.9% 12, 6.6% 3. 2.5%
3 59 19.4% 34, 18.7% 25, 20.5%
Agree 230 75.7% 136, 74.7% 94, 77.0%
Total 304 ]100.0% | 182 [100.0%| 122 [100.0%
Q8b - Homes that are certified as energy efficient are more comfortable.
Strongly disagree 5 1.6% 4, 2.2% 1, .8%
2 16 5.3% 11, 6.0% 54 4.1%
3 93 30.6% 59, 32.4% 34, 27.9%
4 100 32.9% 58, 31.9% 42, 34.4%
Strongly agree 90 29.6% 50, 27.5% 40, 32.8%
Total 304 ]100.0%| 182 |100.0%| 122 [100.0%
Disagree 21 6.9% 15, 8.2% 6. 4.9%
3 93 30.6% 59, 32.4% 34, 27.9%
Agree 190 62.5% | 108, | 59.3% 82, 67.2%
Total 304 ]100.0%| 182 [100.0%| 122 [100.0%

Note: Values in same row not sharing the same
subscript are significantly different at p < .05.

2013 NEEA Home Buyer
Telephone/Online Hybrid Survey
conducted by Shelton Group



Current home ownership Crosstab
*Highlighted gquestions indicate significant differences (p<.05).

Total
Count Col %

Oown Rent
Count Col% Count Col%

Q8c - Homes that are certified as energy efficient are higher-quality homes.

Strongly disagree 3 1.0% 24 1.1% 1, .8%

2 22 7.2% 17, 9.3% 5, 4.1%

3 93 30.6% 57, 31.3% 36, 29.5%
4 108 35.5% 64, 35.2% 44, 36.1%
Strongly agree 78 25.7% 42, 23.1% 36, 29.5%
Total 304 |100.0%| 182 [100.0%| 122 |[100.0%
Disagree 25 8.2% 19, 10.4% 64 4.9%

3 93 30.6% 57, 31.3% 36, 29.5%
Agree 186 61.2% | 106, | 58.2% 80, 65.6%
Total 304 |100.0%| 182 [100.0%| 122 [100.0%

Q8d - Homes that are certified as energy efficient have lower utility bills.

Strongly disagree 5 1.6% 4, 2.2% 1, .8%

2 11 3.6% 64 3.3% 5, 4.1%

3 42 13.8% 28, 15.4% 14, 11.5%
4 111 36.5% 69, 37.9% 42, 34.4%
Strongly agree 135 44.4% 75, 41.2% 60, 49.2%
Total 304 |100.0%| 182 [100.0%| 122 |[100.0%
Disagree 16 5.3% 10, 5.5% 6a 4.9%

3 42 13.8% 28, 15.4% 14, 11.5%
Agree 246 80.9% | 144, | 79.1% | 102, | 83.6%
Total 304 |100.0%| 182 [100.0%| 122 [100.0%

Note: Values in same row not sharing the same
subscript are significantly different at p < .05.

2013 NEEA Home Buyer
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Current home ownership Crosstab

Total Oown Rent

*Highlighted gquestions indicate significant differences (p<.05). Count Col% Count Col% Count Col%
Q8e - Homes that are certified as energy efficient have higher resale values than other homes.
Strongly disagree 3 1.0% 24 1.1% 1, .8%
2 10 3.3% 8, 4.4% 2, 1.6%
3 79 26.0% 52, 28.6% 27, 22.1%
4 121 39.8% 74, 40.7% a7, 38.5%
Strongly agree 91 29.9% 46, 25.3% 45, 36.9%
Total 304 |100.0%| 182 [100.0%| 122 |[100.0%
Disagree 13 4.3% 10, 5.5% 3a 2.5%
3 79 26.0% 52, 28.6% 27, 22.1%
Agree 212 69.7% | 120, | 65.9% 92, 75.4%
Total 304 |100.0%| 182 [100.0%| 122 [100.0%
Q8f - Homes that are ENERGY STAR® certified have higher resale values.
Strongly disagree 3 1.0% 3a 1.6% ot .0%
2 12 3.9% 9 4.9% 3a 2.5%
3 71 23.4% 47, 25.8% 24, 19.7%
4 124 | 40.8% 72, 39.6% 52, 42.6%
Strongly agree 94 30.9% 51, 28.0% 43, 35.2%
Total 304 |100.0%| 182 [100.0%| 122 |[100.0%
Disagree 15 4.9% 12, 6.6% 3a 2.5%
3 71 23.4% 47, 25.8% 24, 19.7%
Agree 218 71.7% | 123, | 67.6% 95, 77.9%
Total 304 |100.0%| 182 [100.0%| 122 [100.0%

1. This category is not used in comparisons because its column proportion is equal to zero or one.

Note: Values in same row not sharing the same
subscript are significantly different at p < .05.

2013 NEEA Home Buyer
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Current home ownership Crosstab Total Own Rent
*Highlighted gquestions indicate significant differences (p<.05). Count Col% Count Col% Count Col%
Q8g - Homes that are LEED® for Homes™ certified have higher resale values.
Strongly disagree 9 3.0% 84 4.4% 1, .8%
2 14 4.6% 9. 4.9% 5,4 4.1%
3 138 | 45.4% 86, 47.3% 52, 42.6%
4 89 29.3% 45, 24.7% 44, 36.1%
Strongly agree 54 17.8% 34, 18.7% 20, 16.4%
Total 304 |100.0%| 182 [100.0%| 122 [100.0%
Disagree 23 7.6% 17, 9.3% 6., 4.9%
3 138 | 45.4% 86, 47.3% 52, 42.6%
Agree 143 47.0% 79, 43.4% 64, 52.5%
Total 304 |100.0%| 182 [100.0%| 122 [100.0%

Q9 - Prior to this survey, were you looking for a home certified and/or built to any of the following national green and/or efficiency standards?

Earth Advantage® (Oregon only) 10 10.5% 54 9.6% 5, 11.6%
Total 95 100.0%| 52 100.0%| 43 100.0%
Built Green® (Washington only) 21 17.4% 14, 20.9% 7a 13.0%
Total 121 | 100.0% 67 100.0% 54 100.0%
Don’t know or not sure 100 32.9% 56, 30.8% 44, 36.1%
No, I'm not really looking for an energy efficiency certified home. 91 29.9% 63, 34.6% 28, 23.0%
The Northwest ENERGY STAR® home program 88 28.9% 48, 26.4% 40, 32.8%
The National Association of Home Builders (NAHB) Green Building Program 33 10.9% 18, 9.9% 15, 12.3%
LEED® for Homes™ 31 10.2% 21, 11.5% 10, 8.2%

Some other energy efficiency certification program 6 2.0% 3a 1.6% 3a 2.5%

Total 304 182 122

Q10 - Were you aware that the energy costs for Northwest ENERGY STAR® qualified homes are guaranteed to be 15% more efficient than homes built to

code in the same year?

Yes
No
Total

93
211
304

30.6%
69.4%
100.0%

60, 33.0% 33, 27.0%
122, | 67.0% 89, 73.0%
182 [100.0%( 122 [100.0%

Note: Values in same row not sharing the same
subscript are significantly different at p < .05.

2013 NEEA Home Buyer
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Current home ownership Crosstab Total Own Rent
*Highlighted gquestions indicate significant differences (p<.05). Count Col% Count Col% Count Col%

Q11 - Does knowing that the energy costs for ENERGY STAR® certified homes are designed to be 15% less impact your search process? Would you be

Less likely to search for an ENERGY STAR® certified home 14 4.6% 9, 4.9% 5, 4.1%

No impact/neither more nor less likely 108 35.5% 71, 39.0% 37, 30.3%
More likely to search for an ENERGY STAR® certified home 182 59.9% | 102, | 56.0% 80, 65.6%
Total 304 |100.0%| 182 [100.0%| 122 [100.0%

Q12 - In comparing two homes for purchase, how much would energy efficiency impact your selection decision, assuming other features like price,
size, location and major amenities were comparable?

Not at all 6 2.0% 4, 2.2% 2. 1.6%

Not much 21 6.9% 16, 8.8% 5a 4.1%

Undecided 42 13.8% 25, 13.7% 17, 13.9%
Somewhat 124 40.8% 78, 42.9% 46, 37.7%
Very much 111 36.5% 59, 32.4% 52, 42.6%
Total 304 [100.0%| 182 |[100.0%| 122 |100.0%
Not much/not at all 27 8.9% 20, 11.0% 7a 5.7%

Undecided 42 13.8% 25, 13.7% 17, 13.9%
Somewhat/very much 235 77.3% | 137, | 75.3% 98, 80.3%
Total 304 [100.0%| 182 |100.0%| 122 |100.0%

Q13 - Would you be willing to pay more for a home that is energy efficiency certified?

Yes 200 65.8% | 119, | 65.4% 81, 66.4%
No 104 34.2% 63, 34.6% 41, 33.6%
Total 304 [100.0%| 182 |100.0%| 122 |100.0%

Q14 - How much more would you be willing to pay for a home that is energy efficiency certified, compared to a similar home that is not certified?

Up to 4% more 72 36.0% 37, 31.1% 35, 43.2%
5 to 9% more 89 44.5% 54, 45.4% 35, 43.2%
10 to 14% more 29 14.5% 19, 16.0% 10, 12.3%
15% or more 10 5.0% 9. 7.6% 1, 1.2%

Total 200 [100.0%| 119 |100.0% 81 100.0%

2013 NEEA Home Buyer
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Current home ownership Crosstab Total Own Rent

*Highlighted gquestions indicate significant differences (p<.05). Count Col% Count Col% Count Col%

Q15 - How likely are you to offer a lower price for a home that is not energy efficiency certified?
Very unlikely to offer less for a home that is not certified 22 7.2% 18, 9.9% 4, 3.3%
Somewhat unlikely 29 9.5% 21, 11.5% 8a 6.6%
Neither likely nor unlikely 93 30.6% 59, 32.4% 34, 27.9%
Somewhat likely 110 36.2% 56, 30.8% 54, 44.3%
Very likely to offer less for a home that is not certified 50 16.4% 28, 15.4% 22, 18.0%
Total 304 |100.0%| 182 [100.0%| 122 |[100.0%
Unlikely 51 16.8% 39, 21.4% 12, 9.8%
Neither likely nor unlikely 93 30.6% 59, 32.4% 34, 27.9%
Likely 160 52.6% 84, 46.2% 76, 62.3%
Total 304 |100.0%| 182 [100.0%| 122 [100.0%

Q16 - On a scale of 1 to 5 where 1 is very ineffective and 5 is very effective, please rate how effective you think each of the following statements would
be to persuade you to spend an extra 5% of the total price for a certified energy-efficient home.
Q16al - An energy-efficient home allows you to use more hot water or use a warmer thermostat setting (in winter) without having to pay more.

Very ineffective 7 2.3% 64 3.3% 1, .8%

Ineffective 20 6.6% 12, 6.6% 8. 6.6%

Neither ineffective nor effective 76 25.0% 48, 26.4% 28, 23.0%
Effective 129 42.4% 81, 44 5% 48, 39.3%
Very effective 72 23.7% 35, 19.2% 37 30.3%
Total 304 ]100.0%| 182 |100.0%| 122 [100.0%
Ineffective 27 8.9% 18, 9.9% 9. 7.4%

Neither ineffective nor effective 76 25.0% 48, 26.4% 28, 23.0%
Effective 201 66.1% | 116, | 63.7% 85, 69.7%
Total 304 ]100.0%| 182 [100.0% | 122 [100.0%

2013 NEEA Home Buyer
Note: Values in same row not sharing the same Telephone/Online Hybrid Survey
subscript are significantly different at p < .05. conducted by Shelton Group



Current home ownership Crosstab
*Highlighted gquestions indicate significant differences (p<.05).

Total

Count

Col %

Oown Rent
Count Col% Count Col%

Q16a2 - An energy-efficient home gives you more control over energy consumption and future rate increases.

Very ineffective 4 1.3% 3a 1.6% 1, .8%

Ineffective 12 3.9% 8. 4.4% 4, 3.3%

Neither ineffective nor effective 61 20.1% 42, 23.1% 19, 15.6%
Effective 157 51.6% 92, 50.5% 65, 53.3%
Very effective 70 23.0% 37, 20.3% 33a 27.0%
Total 304 ]100.0%| 182 |100.0%| 122 [100.0%
Ineffective 16 5.3% 11, 6.0% 5. 4.1%

Neither ineffective nor effective 61 20.1% 42, 23.1% 19, 15.6%
Effective 227 74.7% | 129, | 70.9% 98, 80.3%
Total 304 ]100.0% | 182 [100.0%| 122 [100.0%

Q16a3 - An extra investment of $4,000 would, on average, be paid back within six years through reduced utility costs.

Very ineffective 12 3.9% 10, 5.5% 2, 1.6%

Ineffective 19 6.3% 14, 7.7% 5. 4.1%

Neither ineffective nor effective 69 22.7% 42, 23.1% 27, 22.1%
Effective 125 41.1% 70, 38.5% 55, 45.1%
Very effective 79 26.0% 46, 25.3% 33a 27.0%
Total 304 ]100.0%| 182 |100.0%| 122 [100.0%
Ineffective 31 10.2% 24, 13.2% 7y 5.7%

Neither ineffective nor effective 69 22.7% 42, 23.1% 27, 22.1%
Effective 204 67.1% 116, | 63.7% 88, 72.1%
Total 304 ]100.0%| 182 [100.0%| 122 [100.0%

Note: Values in same row not sharing the same
subscript are significantly different at p < .05.

2013 NEEA Home Buyer
Telephone/Online Hybrid Survey
conducted by Shelton Group



Current home ownership Crosstab Total Own Rent

*Highlighted gquestions indicate significant differences (p<.05). Count Col% Count Col% Count Col%

Q16a4 - Energy-efficient homes have higher resale values.
Very ineffective 12 3.9% 9, 4.9% 3a 2.5%
Ineffective 16 5.3% 11, 6.0% 5, 4.1%
Neither ineffective nor effective 74 24.3% 46, 25.3% 28, 23.0%
Effective 122 40.1% 72, 39.6% 50, 41.0%
Very effective 80 26.3% 44, 24.2% 36, 29.5%
Total 304 |100.0%| 182 [100.0%| 122 |[100.0%
Ineffective 28 9.2% 20, 11.0% 8a 6.6%
Neither ineffective nor effective 74 24.3% 46, 25.3% 28, 23.0%
Effective 202 66.4% | 116, | 63.7% 86, 70.5%
Total 304 |100.0%| 182 [100.0%| 122 [100.0%

Q16a5 - Energy-efficient homes have lower utility bills.

Very ineffective 6 2.0% 4, 2.2% 2. 1.6%

Ineffective 7 2.3% 64 3.3% 1, .8%

Neither ineffective nor effective 53 17.4% 35, 19.2% 18, 14.8%
Effective 122 40.1% 67, 36.8% 55, 45.1%
Very effective 116 38.2% 70, 38.5% 46, 37.7%
Total 304 ]100.0%| 182 [100.0%| 122 [100.0%
Ineffective 13 4.3% 10, 5.5% 3a 2.5%

Neither ineffective nor effective 53 17.4% 35, 19.2% 18, 14.8%
Effective 238 78.3% | 137, | 75.3% | 101, | 82.8%
Total 304 ]100.0%| 182 [100.0%| 122 [100.0%

2013 NEEA Home Buyer
Note: Values in same row not sharing the same Telephone/Online Hybrid Survey
subscript are significantly different at p < .05. conducted by Shelton Group



Current home ownership Crosstab Total Own Rent

*Highlighted gquestions indicate significant differences (p<.05). Count Col% Count Col% Count Col%

Q16a6 - Having a more energy-efficient home allows you to live responsibly and not waste energy.
Very ineffective 7 2.3% 5. 2.7% 2. 1.6%
Ineffective 18 5.9% 12, 6.6% 6, 4.9%
Neither ineffective nor effective 79 26.0% 52, 28.6% 27, 22.1%
Effective 117 38.5% 66, 36.3% 51, 41.8%
Very effective 83 27.3% 47, 25.8% 36, 29.5%
Total 304 |100.0%| 182 [100.0%| 122 |[100.0%
Ineffective 25 8.2% 17, 9.3% 8a 6.6%
Neither ineffective nor effective 79 26.0% 52, 28.6% 27, 22.1%
Effective 200 65.8% | 113, | 62.1% 87, 71.3%
Total 304 |100.0%| 182 [100.0%| 122 [100.0%

Q1l6a7 - An energy-efficient home is a higher-quality home.

Very ineffective 12 3.9% 6, 3.3% 6. 4.9%

Ineffective 12 3.9% 10, 5.5% 25 1.6%

Neither ineffective nor effective 90 29.6% 60, 33.0% 30, 24.6%
Effective 118 38.8% 65, 35.7% 53, 43.4%
Very effective 72 23.7% 41, 22.5% 31, 25.4%
Total 304 ]100.0%| 182 [100.0%| 122 [100.0%
Ineffective 24 7.9% 16, 8.8% 8a 6.6%

Neither ineffective nor effective 90 29.6% 60, 33.0% 30, 24.6%
Effective 190 62.5% | 106, | 58.2% 84, 68.9%
Total 304 ]100.0%| 182 [100.0%| 122 [100.0%

2013 NEEA Home Buyer
Note: Values in same row not sharing the same Telephone/Online Hybrid Survey
subscript are significantly different at p < .05. conducted by Shelton Group



Current home ownership Crosstab
*Highlighted gquestions indicate significant differences (p<.05).

Total
Count Col %

Oown Rent
Count Col% Count Col%

Q16a8 - Having an energy-efficient home is one way to help improve the environment.

Very ineffective 8 2.6% 7. 3.8% 1, .8%

Ineffective 17 5.6% 8a 4.4% 9, 7.4%

Neither ineffective nor effective 84 27.6% 53, 29.1% 31, 25.4%
Effective 107 35.2% 62, 34.1% 45, 36.9%
Very effective 88 28.9% 52, 28.6% 36, 29.5%
Total 304 ]100.0%| 182 |100.0%| 122 [100.0%
Ineffective 25 8.2% 15, 8.2% 10, 8.2%

Neither ineffective nor effective 84 27.6% 53, 29.1% 31, 25.4%
Effective 195 64.1% | 114, | 62.6% 81, 66.4%
Total 304 ]100.0%| 182 [100.0%| 122 [100.0%

Q16a9 - There are state and/or utility incentives for certified energy-efficient homes.

Very ineffective 7 2.3% 6, 3.3% 1, .8%

Ineffective 9 3.0% A 3.8% 25 1.6%

Neither ineffective nor effective 60 19.7% 36, 19.8% 24, 19.7%
Effective 134 44.1% 79, 43.4% 55, 45.1%
Very effective 94 30.9% 54, 29.7% 40, 32.8%
Total 304 ]100.0%| 182 [100.0%| 122 [100.0%
Ineffective 16 5.3% 13, 7.1% 3a 2.5%

Neither ineffective nor effective 60 19.7% 36, 19.8% 24, 19.7%
Effective 228 75.0% | 133, | 73.1% 95, 77.9%
Total 304 ]100.0%| 182 [100.0%| 122 [100.0%

Note: Values in same row not sharing the same
subscript are significantly different at p < .05.

2013 NEEA Home Buyer
Telephone/Online Hybrid Survey
conducted by Shelton Group



Current home ownership Crosstab Total Own Rent

*Highlighted gquestions indicate significant differences (p<.05). Count Col% Count Col% Count Col%

Q16al10 - An energy-efficient home is more comfortable than other homes.
Very ineffective 8 2.6% 7. 3.8% 1, .8%
Ineffective 18 5.9% 10, 5.5% 8a 6.6%
Neither ineffective nor effective 98 32.2% 58, 31.9% 40, 32.8%
Effective 117 38.5% 67, 36.8% 50, 41.0%
Very effective 63 20.7% 40, 22.0% 23, 18.9%
Total 304 |100.0%| 182 [100.0%| 122 |[100.0%
Ineffective 26 8.6% 17, 9.3% 9, 7.4%
Neither ineffective nor effective 98 32.2% 58, 31.9% 40, 32.8%
Effective 180 59.2% | 107, | 58.8% 73, 59.8%
Total 304 |100.0%| 182 [100.0%| 122 [100.0%

Q16b - Which of these statements did you feel was most effective?

Energy-efficient homes have lower utility bills. 70 25.0% 36, 22.0% 34, 29.3%
,CA:S(t-:‘;tra investment of $4,000 would, on average, be paid back within six years through reduced utility 32 11.4% 17, 10.4% 15, 12.9%
There are state and/or utility incentives for certified energy-efficient homes. 27 9.6% 10, 6.1% 17, 14.7%
Having an energy-efficient home is one way to help improve the environment. 26 9.3% 16, 9.8% 10, 8.6%
Having a more energy-efficient home allows you to live responsibly and not waste energy. 26 9.3% 15, 9.1% 11, 9.5%
An energy-efficient home is more comfortable than other homes. 21 7.5% 14, 8.5% 7a 6.0%
A_n energy-(_afflment home allows you to use more hot water or use a warmer thermostat setting (in winter) 21 7506 15, 9.1% 6, 5 205
without paying more.

Energy-efficient homes have higher resale values. 20 7.1% 14, 8.5% 6, 5.2%
An energy-efficient home gives you more control over energy consumption and future rate increases. 19 6.8% 15, 9.1% 4, 3.4%
An energy-efficient home is a higher-quality home. 18 6.4% 12, 7.3% 6, 5.2%
Total 280 |100.0%| 164 |100.0%| 116 [100.0%

2013 NEEA Home Buyer
Note: Values in same row not sharing the same Telephone/Online Hybrid Survey
subscript are significantly different at p < .05. conducted by Shelton Group



Current home ownership Crosstab Total Own Rent

*Highlighted gquestions indicate significant differences (p<.05). Count Col% Count Col% Count Col%

Q17 - How important would you say energy conservation is in the way it affects your daily purchase choices and activities? Would you say it's ...
Very unimportant 20 6.6% 13, 7.1% 7a 5.7%
Unimportant 13 4.3% 54 2.7% 8. 6.6%
Neither unimportant nor important 66 21.7% 42, 23.1% 24, 19.7%
Important 150 49.3% 85, 46.7% 65, 53.3%
Very important 55 18.1% 37, 20.3% 18, 14.8%
Total 304 |100.0%| 182 [100.0%| 122 |[100.0%
Unimportant 33 10.9% 18, 9.9% 15, 12.3%
Neither unimportant nor important 66 21.7% 42, 23.1% 24, 19.7%
Important 205 67.4% | 122, | 67.0% 83, 68.0%
Total 304 |100.0%| 182 [100.0%| 122 [100.0%

Q18 - What's the number one reason to buy a home that is certified as energy efficient?

To save money 76 25.0% 49, 26.9% 27, 22.1%
To have a home with lower home operating costs 66 21.7% 40, 22.0% 26, 21.3%
To protect our environment and save natural resources 34 11.2% 12, 6.6% 22, 18.0%
To get more control over personal energy consumption and costs 31 10.2% 22, 12.1% 9, 7.4%
To be more comfortable in your home 25 8.2% 18, 9.9% 74 5.7%
To preserve the quality of life for future generations 17 5.6% 12, 6.6% 5, 4.1%
To be responsible and not waste 17 5.6% 8. 4.4% 9. 7.4%
To have a healthier home 12 3.9% 74 3.8% 5, 4.1%
To protect our nation’s economy and reduce our dependence on other countries 11 3.6% 64 3.3% 5a 4.1%
To reduce greenhouse gas emissions and curb climate change 9 3.0% 54 2.7% 4, 3.3%
To have a home with a higher resale value 6 2.0% 3. 1.6% 3a 2.5%
Total 304 ]100.0% | 182 |100.0%( 122 [100.0%

Q19 - If afriend or family member were in the process of purchasing a home and asked you for advice, would you recommend looking for a home that is
certified as energy efficient?

Yes 253 83.2% | 139, | 76.4% | 114, | 93.4%
No 51 16.8% 43, 23.6% 8y 6.6%
Total 304 ]100.0% | 182 [100.0%( 122 [100.0%

2013 NEEA Home Buyer
Note: Values in same row not sharing the same Telephone/Online Hybrid Survey
subscript are significantly different at p < .05. conducted by Shelton Group



Income Crosstab Less than $50,000- $100,000 or

Total $50,000 $99,999 more
*Highlighted questions indicate significant differences (p<.05). Count Col% Count Col% Count Col% Count Col %
Q1 - First, is your home owned by someone in your household or rented?
Owned 182 59.9% 63, 44.7% 66}, 65.3% 41, 82.0%
Rented 122 40.1% 78, 55.3% 35, 34.7% 9% 18.0%
Total 304 [100.0%| 141 |[100.0%| 101 |100.0% 50 100.0%
Q3 - Will this be your first home purchase?
Yes 86 70.5% 60, 76.9% 22, 62.9% 4, 44.4%
No 36 29.5% 18, 23.1% 13, 37.1% 5a 55.6%
Total 122 | 100.0% 78 100.0% 35 100.0% 9 100.0%
Q4 - What kind of home are you looking for?
A single-family detached home 262 86.2% | 115, | 81.6% 92, 91.1% 44, 88.0%
A condominium, townhouse or duplex 19 6.3% 9. 6.4% 5a 5.0% 5a 10.0%
A manufactured home or mobile home 15 4.9% 13, 9.2% 1, 1.0% Lap 2.0%
Something else 5 1.6% 2, 1.4% 3. 3.0% ot .0%
Don't know/not sure 3 1.0% 2, 1.4% ot .0% ot .0%
Total 304 [100.0%| 141 |100.0%| 101 |100.0% 50 100.0%
1. This category is not used in comparisons because its column proportion is equal to zero or one.
Q5 - Are you looking to purchase ... ?
A pre-existing home 216 71.1% | 107, | 75.9% 68, 67.3% 33, 66.0%
A new custom home 43 14.1% 15, 10.6% 17, 16.8% 10, 20.0%
A new home built to a plan offered by a builder in an established neighborhood 39 12.8% 15, 10.6% 16, 15.8% 6, 12.0%
Don't know/not sure 6 2.0% 4, 2.8% ot .0% 1, 2.0%
Total 304 [100.0%| 141 |100.0%| 101 |100.0% 50 100.0%

1. This category is not used in comparisons because its column proportion is equal to zero or one.

2013 NEEA Home Buyer
Note: Values in same row not sharing the same Telephone/Online Hybrid Survey
subscript are significantly different at p < .05. conducted by Shelton Group



Income Crosstab Less than $50,000- $100,000 or

Total $50,000 $99,999 more
*Highlighted questions indicate significant differences (p<.05). Count Col% Count Col% Count Col% Count Col %
Q6 - Which (if any) of the following activities have you done?
Looked online for homes for sale 245 80.6% 110, | 78.0% 85, 84.2% 40, 80.0%
Driven through neighborhoods to look for homes 206 67.8% 90, 63.8% 71, 70.3% 35, 70.0%
Looked online for information about the home buying process 156 51.3% T1,p 50.4% 60, 59.4% 18, 36.0%
Saved for the down payment on the home 155 51.0% 66, 46.8% 54, 53.5% 29, 58.0%
Contacted a real estate agent or broker 153 50.3% 65, 46.1% 53, 52.5% 27, 54.0%
Visited an open house 124 40.8% 52, 36.9% 45, 44.6% 20, 40.0%
Looked at floor plans for new homes 108 35.5% 45, 31.9% 36, 35.6% 21, 42.0%
Applied or gotten pre-qualified for a mortgage 85 28.0% 37, 26.2% 34, 33.7% 11, 22.0%
Visited a builder and/or looked at spec homes 69 22.7% 21, 14.9% 24,4 23.8% 20, 40.0%
Total 304 141 101 50

Q7a - When considering your next home purchase, which of the following features do you consider important?

Size: # of bedrooms, bathrooms, etc. 257 84.5% | 124, | 87.9% 81, 80.2% 42, 84.0%
Affordability of the home 252 82.9% 123, | 87.2% 78, 77.2% 39, 78.0%
Quality of the neighborhood 237 78.0% | 107, | 75.9% 82, 81.2% 36, 72.0%
Quality of the construction 237 78.0% 111, | 78.7% 78, 77.2% 37, 74.0%
Heating and cooling costs 230 75.7% | 112, | 79.4% 71, 70.3% 35, 70.0%
Comfort of the home 227 74.7% 103, | 73.0% 75, 74.3% 38, 76.0%
Energy efficiency of the home 222 73.0% | 107, | 75.9% 68, 67.3% 37, 74.0%
Floor plan 222 73.0% 96, 68.1% 75, 74.3% 42, 84.0%
Convenience to shopping and entertainment 136 44.7% 71, 50.4% 33 32.7% | 25,5 | 50.0%
Finishes: color scheme, flooring, etc. 126 41.4% 66, 46.8% 34, 33.7% 22, 44.0%
Proximity to work 125 41.1% 49, 34.8% 48, 47.5% 23, 46.0%
School district/proximity to schools 111 36.5% 48, 34.0% 40, 39.6% 20, 40.0%
Total 304 141 101 50

2013 NEEA Home Buyer
Note: Values in same row not sharing the same Telephone/Online Hybrid Survey
subscript are significantly different at p < .05. conducted by Shelton Group



Income Crosstab Less than $50,000- $100,000 or

Total $50,000 $99,999 more
*Highlighted questions indicate significant differences (p<.05). Count Col% Count Col% Count Col% Count Col %
Q7b - Which of these features do you consider the single most important in your next home purchase?
Affordability of the home 89 29.3% 54, 38.3% 22, 21.8% 12, 24.0%
Quality of the construction 42 13.8% 18, 12.8% 12, 11.9% 6, 12.0%
Size: # of bedrooms, bathrooms, etc. 41 13.5% 17, 12.1% 19, 18.8% 5. 10.0%
Quality of the neighborhood 30 9.9% 12, 8.5% 11, 10.9% 54 10.0%
Floor plan 25 8.2% 7. 5.0% 10, 9.9% 7a 14.0%
Comfort of the home 21 6.9% 11, 7.8% 6, 5.9% 3. 6.0%
School district/proximity to schools 19 6.3% 4, 2.8% 5,4 5.0% 9% 18.0%
Energy efficiency of the home 15 4.9% 84 5.7% 4, 4.0% 3a 6.0%
Proximity to work 12 3.9% 74 5.0% 5, 5.0% ot .0%
Heating and cooling costs 5 1.6% 24 1.4% 3a 3.0% 0! .0%
Finishes: color scheme, flooring, etc. 4 1.3% 1. 7% 3a 3.0% ot .0%
Convenience to shopping and entertainment 1 .3% 0! .0% 1, 1.0% 0! .0%
Total 304 |100.0%| 141 [100.0%| 101 [100.0% 50 100.0%

1. This category is not used in comparisons because its column proportion is equal to zero or one.

Q8- On ascale of 1to 5where 1is “strongly disagree” and 5 is “strongly agree,” please tell me how much you disagree or agree with each of the
following statements?
Q8a - Energy efficiency will be an important feature in the next home you purchase.

Strongly disagree 4 1.3% 24 1.4% 1, 1.0% 1, 2.0%

2 11 3.6% 64 4.3% 3a 3.0% 1, 2.0%

3 59 19.4% 27, 19.1% 22, 21.8% 8a 16.0%
4 119 39.1% a7, 33.3% 50, 49.5% | 18,5, | 36.0%
Strongly agree 111 36.5% 59, 41.8% 25, 24.8% 22, 44.0%
Total 304 |100.0%| 141 [100.0%| 101 [100.0% 50 100.0%
Disagree 15 4.9% 8 5.7% 4, 4.0% 24 4.0%

3 59 19.4% 27, 19.1% 22, 21.8% 8a 16.0%
Agree 230 75.7% | 106, | 75.2% 75, 74.3% 40, 80.0%
Total 304 |100.0%| 141 [100.0%| 101 [100.0% 50 100.0%

2013 NEEA Home Buyer
Note: Values in same row not sharing the same Telephone/Online Hybrid Survey
subscript are significantly different at p < .05. conducted by Shelton Group



Income Crosstab Less than $50,000— $100,000 or
Total $50,000 $99,999 more
*Highlighted questions indicate significant differences (p<.05). Count Col% Count Col% Count Col% Count Col%
Q8b - Homes that are certified as energy efficient are more comfortable.
Strongly disagree 5 1.6% 1, 7% 1, 1.0% 3a 6.0%
2 16 5.3% 74 5.0% 5, 5.0% 4, 8.0%
3 93 30.6% 45, 31.9% 31, 30.7% 9 18.0%
4 100 32.9% a7, 33.3% 36, 35.6% 15, 30.0%
Strongly agree 90 29.6% 41, 29.1% 28, 27.7% 19, 38.0%
Total 304 ]100.0%| 141 [100.0%( 101 [100.0% 50 100.0%
Disagree 21 6.9% 8 5.7% 64 5.9% 7a 14.0%
3 93 30.6% 45, 31.9% 31, 30.7% 9 18.0%
Agree 190 62.5% 88, 62.4% 64, 63.4% 34, 68.0%
Total 304 ]100.0%| 141 [100.0%{ 101 [100.0% 50 100.0%
Q8c - Homes that are certified as energy efficient are higher-quality homes.
Strongly disagree 3 1.0% 1, 7% 1, 1.0% 1, 2.0%
2 22 7.2% 74 5.0% 9, 8.9% 4, 8.0%
3 93 30.6% 49, 34.8% 29, 28.7% 11, 22.0%
4 108 35.5% 43, 30.5% 44, 43.6% 18, 36.0%
Strongly agree 78 25.7% 41, 29.1% 18, 17.8% 16, 32.0%
Total 304 ]100.0%| 141 [100.0%( 101 [100.0% 50 100.0%
Disagree 25 8.2% 84 5.7% 10, 9.9% 5a 10.0%
3 93 30.6% 49, 34.8% 29, 28.7% 11, 22.0%
Agree 186 61.2% 84, 59.6% 62, 61.4% 34, 68.0%
Total 304 ]100.0%| 141 [100.0%{ 101 [100.0% 50 100.0%

Note: Values in same row not sharing the same
subscript are significantly different at p < .05.

2013 NEEA Home Buyer
Telephone/Online Hybrid Survey
conducted by Shelton Group



Income Crosstab Less than $50,000- $100,000 or

Total $50,000 $99,999 more
*Highlighted questions indicate significant differences (p<.05). Count Col% Count Col% Count Col% Count Col%
Q8d - Homes that are certified as energy efficient have lower utility bills.
Strongly disagree 5 1.6% 24 1.4% 2, 2.0% 1, 2.0%
2 11 3.6% 64 4.3% 2, 2.0% 3a 6.0%
3 42 13.8% 25, 17.7% 11, 10.9% 54 10.0%
4 111 36.5% 39, 27.7% 45, 44.6% | 21,p | 42.0%
Strongly agree 135 44.4% 69, 48.9% 41, 40.6% 20, 40.0%
Total 304 ]100.0%| 141 [100.0%( 101 [100.0% 50 100.0%
Disagree 16 5.3% 8 5.7% 4, 4.0% 4, 8.0%
3 42 13.8% 25, 17.7% 11, 10.9% 54 10.0%
Agree 246 80.9% | 108, | 76.6% 86, 85.1% 41, 82.0%
Total 304 [100.0%| 141 |[100.0%| 101 |100.0% 50 100.0%
Q8e - Homes that are certified as energy efficient have higher resale values than other homes.
Strongly disagree 3 1.0% 2. 1.4% ot .0% 1, 2.0%
2 10 3.3% 1, 7% 4ab 4.0% 5y 10.0%
3 79 26.0% 40, 28.4% 32, 31.7% 3 6.0%
4 121 39.8% 49, 34.8% 44, 43.6% 24, 48.0%
Strongly agree 91 29.9% 49, 34.8% 21, 20.8% 17, 34.0%
Total 304 ]100.0%| 141 [100.0%( 101 [100.0% 50 100.0%
Disagree 13 4.3% 3. 2.1% 4ab 4.0% 6p 12.0%
3 79 26.0% 40, 28.4% 32, 31.7% 3 6.0%
Agree 212 69.7% 98, 69.5% 65, 64.4% 41, 82.0%
Total 304 [100.0%| 141 |[100.0%| 101 |100.0% 50 100.0%

1. This category is not used in comparisons because its column proportion is equal to zero or one.

2013 NEEA Home Buyer

Note: Values in same row not sharing the same Telephone/Online Hybrid Survey
subscript are significantly different at p < .05. conducted by Shelton Group



Income Crosstab Less than $50,000- $100,000 or

Total $50,000 $99,999 more

*Highlighted questions indicate significant differences (p<.05). Count Col% Count Col% Count Col% Count Col %

Q8f - Homes that are ENERGY STAR® certified have higher resale values.
Strongly disagree 3 1.0% 0! .0% 1, 1.0% 2, 4.0%
2 12 3.9% 3a 2.1% 6, 5.9% 3a 6.0%
3 71 23.4% 36, 25.5% 26, 25.7% 3p 6.0%
4 124 40.8% 55, 39.0% 43, 42.6% 24, 48.0%
Strongly agree 94 30.9% 47, 33.3% 25, 24.8% 18, 36.0%
Total 304 ]100.0%| 141 [100.0%( 101 [100.0% 50 100.0%
Disagree 15 4.9% 3. 2.1% 74 6.9% 5. 10.0%
3 71 23.4% 36, 25.5% 26, 25.7% 3p 6.0%
Agree 218 71.7% | 102, | 72.3% 68, 67.3% 42, 84.0%
Total 304 ]100.0%| 141 [100.0%( 101 [100.0% 50 100.0%
1. This category is not used in comparisons because its column proportion is equal to zero or one.

Q8g - Homes that are LEED® for Homes™ certified have higher resale values.
Strongly disagree 9 3.0% 4, 2.8% 2, 2.0% 3a 6.0%
2 14 4.6% 24 1.4% 8p 7.9% 4.p 8.0%
3 138 45.4% 72, 51.1% 41, 40.6% 16, 32.0%
4 89 29.3% 37, 26.2% 36, 35.6% 16, 32.0%
Strongly agree 54 17.8% 26, 18.4% 14, 13.9% 11, 22.0%
Total 304 ]100.0%| 141 [100.0%( 101 [100.0% 50 100.0%
Disagree 23 7.6% 6, 4.3% 10, 9.9% 7q 14.0%
3 138 45.4% 72, 51.1% 41, 40.6% 16, 32.0%
Agree 143 47.0% 63, 44.7% 50, 49.5% 27, 54.0%
Total 304 ]100.0%| 141 [100.0%{ 101 [100.0% 50 100.0%

2013 NEEA Home Buyer
Note: Values in same row not sharing the same Telephone/Online Hybrid Survey
subscript are significantly different at p < .05. conducted by Shelton Group



Income Crosstab Less than $50,000- $100,000 or

Total $50,000 $99,999 more
*Highlighted questions indicate significant differences (p<.05). Count Col% Count Col% Count Col% Count Col%
Q9 - Prior to this survey, were you looking for a home certified and/or built to any of the following national green and/or efficiency standards?
Earth Advantage® (Oregon only) 10 10.5% 4, 8.9% 4, 10.8% 24 20.0%
Total 95 100.0%| 45 100.0%| 37 100.0% 10 100.0%
Built Green® (Washington only) 21 | 174% | 8, |131% | 9. |[257% | 4. | 17.4%
Total 121 |100.0%| 61 100.0%| 35 100.0%| 23 100.0%
Don’t know or not sure 100 32.9% 47, 33.3% 28, 27.7% 20, 40.0%
No, I'm not really looking for an energy efficiency certified home. 91 29.9% 39, 27.7% 35, 34.7% 11, 22.0%
The Northwest ENERGY STAR® home program 88 | 28.9% | 46, | 32.6% | 26, | 25.7% | 15, | 30.0%
The National Association of Home Builders (NAHB) Green Building Program 33 10.9% 16, 11.3% 12, 11.9% 5a 10.0%
LEED® for Homes™ 31 10.2% 14, 9.9% 10, 9.9% 74 14.0%
Some other energy efficiency certification program 6 2.0% 64 4.3% ot .0% 0! .0%
Total 304 141 101 50

1. This category is not used in comparisons because its column proportion is equal to zero or one.

Q10 - Were you aware that the energy costs for Northwest ENERGY STAR® qualified homes are guaranteed to be 15% more efficient than homes built to
code in the same year?

Yes 93 30.6% 40, 28.4% 32, 31.7% 18, 36.0%
No 211 69.4% | 101, | 71.6% 69, 68.3% 32, 64.0%
Total 304 ]100.0%| 141 [100.0%{ 101 [100.0% 50 100.0%

Q11 - Does knowing that the energy costs for ENERGY STAR® certified homes are designed to be 15% less impact your search process? Would you be

Less likely to search for an ENERGY STAR® certified home 14 4.6% 64 4.3% 5,4 5.0% 24 4.0%

No impact/neither more nor less likely 108 35.5% 52, 36.9% 33, 32.7% 15, 30.0%
More likely to search for an ENERGY STAR® certified home 182 59.9% 83, 58.9% 63, 62.4% 33, 66.0%
Total 304 |100.0%| 141 [100.0%| 101 [100.0% 50 100.0%

2013 NEEA Home Buyer
Note: Values in same row not sharing the same Telephone/Online Hybrid Survey
subscript are significantly different at p < .05. conducted by Shelton Group



Income Crosstab Less than $50,000- $100,000 or

Total $50,000 $99,999 more
*Highlighted questions indicate significant differences (p<.05). Count Col% Count Col% Count Col% Count Col %
Q12 - In comparing two homes for purchase, how much would energy efficiency impact your selection decision, assuming other features like price,
size, location and major amenities were comparable?

Not at all 6 2.0% 4, 2.8% 0! .0% 1, 2.0%

Not much 21 6.9% 9. 6.4% 6. 5.9% 4, 8.0%

Undecided 42 13.8% 22, 15.6% 14, 13.9% 5a 10.0%

Somewhat 124 40.8% 49, 34.8% 49, 48.5% 22, 44.0%
Very much 111 36.5% 572 40.4% 32, 31.7% 18, 36.0%
Total 304 |100.0%| 141 |100.0%| 101 [100.0% 50 100.0%
Not much/not at all 27 8.9% 13, 9.2% 6. 5.9% 5. 10.0%
Undecided 42 13.8% 22, 15.6% 14, 13.9% 5a 10.0%
Somewhat/very much 235 77.3% | 106, | 75.2% 81, 80.2% 40, 80.0%
Total 304 ]100.0%| 141 [100.0%(| 101 [100.0% 50 100.0%

1. This category is not used in comparisons because its column proportion is equal to zero or one.

Q13 - Would you be willing to pay more for a home that is energy efficiency certified?

Yes 200 65.8% 90, 63.8% 63, 62.4% 42, 84.0%
No 104 34.2% 51, 36.2% 38, 37.6% 8y 16.0%
Total 304 ]100.0%| 141 [100.0%{ 101 [100.0% 50 100.0%

Q14 - How much more would you be willing to pay for a home that is energy efficiency certified, compared to a similar home that is not certified?

Up to 4% more 72 36.0% 35, 38.9% 22, 34.9% 13, 31.0%
5 to 9% more 89 44.5% 38, 42.2% 31, 49.2% 17, 40.5%
10 to 14% more 29 14.5% 13, 14.4% 8a 12.7% 8 19.0%
15% or more 10 5.0% 4, 4.4% 2. 3.2% 4, 9.5%

Total 200 | 100.0% 90 100.0% 63 100.0% 42 100.0%

2013 NEEA Home Buyer

Note: Values in same row not sharing the same Telephone/Online Hybrid Survey
subscript are significantly different at p < .05. conducted by Shelton Group



Income Crosstab Less than $50,000- $100,000 or

Total $50,000 $99,999 more
*Highlighted questions indicate significant differences (p<.05). Count Col% Count Col% Count Col% Count Col%
Q15 - How likely are you to offer a lower price for a home that is not energy efficiency certified?
Very unlikely to offer less for a home that is not certified 22 7.2% T 5.0% 10, 9.9% 54 10.0%
Somewhat unlikely 29 9.5% 14, 9.9% 6, 5.9% 7a 14.0%
Neither likely nor unlikely 93 30.6% 44, 31.2% 30, 29.7% 14, 28.0%
Somewhat likely 110 36.2% 49, 34.8% 41, 40.6% 16, 32.0%
Very likely to offer less for a home that is not certified 50 16.4% 27, 19.1% 14, 13.9% 84 16.0%
Total 304 |100.0%| 141 [100.0%| 101 [100.0% 50 100.0%
Unlikely 51 16.8% 21, 14.9% 16, 15.8% 12, 24.0%
Neither likely nor unlikely 93 30.6% 44, 31.2% 30, 29.7% 14, 28.0%
Likely 160 52.6% 76, 53.9% 55, 54.5% 24, 48.0%
Total 304 |100.0%| 141 [100.0%| 101 [100.0% 50 100.0%

Q16 - On a scale of 1 to 5 where 1 is very ineffective and 5 is very effective, please rate how effective you think each of the following statements would
be to persuade you to spend an extra 5% of the total price for a certified energy-efficient home.
Q16al - An energy-efficient home allows you to use more hot water or use a warmer thermostat setting (in winter) without having to pay more.

Very ineffective 7 2.3% 4, 2.8% ot .0% 2, 4.0%

Ineffective 20 6.6% 6, 4.3% 11, 10.9% 2, 4.0%

Neither ineffective nor effective 76 25.0% 42, 29.8% 22, 21.8% 9. 18.0%
Effective 129 42.4% 55, 39.0% 46, 45.5% 22, 44.0%
Very effective 72 23.7% 34, 24.1% 22, 21.8% 15, 30.0%
Total 304 [100.0%| 141 |[100.0%| 101 |100.0% 50 100.0%
Ineffective 27 8.9% 10, 7.1% 11, 10.9% 4, 8.0%

Neither ineffective nor effective 76 25.0% 42, 29.8% 22, 21.8% 9. 18.0%
Effective 201 66.1% 89, 63.1% 68, 67.3% 37, 74.0%
Total 304 [100.0%| 141 |100.0%| 101 |100.0% 50 100.0%

2013 NEEA Home Buyer
Note: Values in same row not sharing the same Telephone/Online Hybrid Survey
subscript are significantly different at p < .05. conducted by Shelton Group



Income Crosstab

*Highlighted questions indicate significant differences (p<.05).

Total
Count

Col %

Less than $50,000- $100,000 or
$50,000 $99,999 more

Count

Col% Count Col% Count Col%

Q16a2 - An energy-efficient home gives you more control over energy consumption and future rate increases.

Very ineffective 4 1.3% 3, 2.1% 1, 1.0% ot .0%

Ineffective 12 3.9% 3a 2.1% 3a 3.0% 4, 8.0%

Neither ineffective nor effective 61 20.1% 26, 18.4% 23, 22.8% 8. 16.0%
Effective 157 51.6% 71, 50.4% 60, 59.4% 23, 46.0%
Very effective 70 23.0% 38, 27.0% 14, 13.9% 15,4 30.0%
Total 304 [100.0%| 141 |[100.0%| 101 |100.0% 50 100.0%
Ineffective 16 5.3% 64 4.3% 4, 4.0% 4, 8.0%

Neither ineffective nor effective 61 20.1% 26, 18.4% 23, 22.8% 8. 16.0%
Effective 227 74.7% | 109, | 77.3% 74, 73.3% 38, 76.0%
Total 304 [100.0%| 141 |100.0%| 101 |100.0% 50 100.0%

1. This category is not used in comparisons because its column proportion is equal to zero or one.

Q16a3 - An extra investment of $4,000 would, on average, be paid back within six years through reduced utility costs.

Very ineffective 12 3.9% 6, 4.3% 1, 1.0% 4, 8.0%

Ineffective 19 6.3% 9. 6.4% 5a 5.0% 3. 6.0%

Neither ineffective nor effective 69 22.7% 29, 20.6% 29, 28.7% 9, 18.0%
Effective 125 41.1% 59, 41.8% 45, 44.6% 18, 36.0%
Very effective 79 26.0% 38, 27.0% 21, 20.8% 16, 32.0%
Total 304 [100.0%| 141 |[100.0%| 101 |100.0% 50 100.0%
Ineffective 31 10.2% 15, 10.6% 6, 5.9% 7a 14.0%
Neither ineffective nor effective 69 22.7% 29, 20.6% 29, 28.7% 9. 18.0%
Effective 204 67.1% 97, 68.8% 66, 65.3% 34, 68.0%
Total 304 [100.0%| 141 |100.0%| 101 |100.0% 50 100.0%

Note: Values in same row not sharing the same
subscript are significantly different at p < .05.

2013 NEEA Home Buyer
Telephone/Online Hybrid Survey
conducted by Shelton Group



Income Crosstab Less than $50,000— $100,000 or
Total $50,000 $99,999 more
*Highlighted questions indicate significant differences (p<.05). Count Col% Count Col% Count Col% Count Col%
Q16a4 - Energy-efficient homes have higher resale values.
Very ineffective 12 3.9% 6, 4.3% 3a 3.0% 2. 4.0%
Ineffective 16 5.3% 6, 4.3% 6, 5.9% 3. 6.0%
Neither ineffective nor effective 74 24.3% 34, 24.1% 27, 26.7% 7. 14.0%
Effective 122 40.1% 51, 36.2% a7, 46.5% 21, 42.0%
Very effective 80 26.3% 44, 31.2% 18, 17.8% 17, 34.0%
Total 304 [100.0%| 141 |[100.0%| 101 |100.0% 50 100.0%
Ineffective 28 9.2% 12, 8.5% 9. 8.9% 5a 10.0%
Neither ineffective nor effective 74 24.3% 34, 24.1% 27, 26.7% 7. 14.0%
Effective 202 66.4% 95, 67.4% 65, 64.4% 38, 76.0%
Total 304 [100.0%| 141 |100.0%| 101 |100.0% 50 100.0%
Q16a5 - Energy-efficient homes have lower utility bills.
Very ineffective 6 2.0% 4, 2.8% 1, 1.0% 1. 2.0%
Ineffective 7 2.3% 24 1.4% 4, 4.0% 1, 2.0%
Neither ineffective nor effective 53 17.4% 24, 17.0% 18, 17.8% 8. 16.0%
Effective 122 40.1% 56, 39.7% 44, 43.6% 16, 32.0%
Very effective 116 38.2% 55, 39.0% 34, 33.7% 24, 48.0%
Total 304 [100.0%| 141 |[100.0%| 101 |100.0% 50 100.0%
Ineffective 13 4.3% 64 4.3% 5a 5.0% 24 4.0%
Neither ineffective nor effective 53 17.4% 24, 17.0% 18, 17.8% 8. 16.0%
Effective 238 78.3% | 111, | 78.7% 78, 77.2% 40, 80.0%
Total 304 [100.0%| 141 |100.0%| 101 |100.0% 50 100.0%

Note: Values in same row not sharing the same
subscript are significantly different at p < .05.

2013 NEEA Home Buyer
Telephone/Online Hybrid Survey
conducted by Shelton Group



Income Crosstab Less than $50,000- $100,000 or

Total $50,000 $99,999 more
*Highlighted questions indicate significant differences (p<.05). Count Col% Count Col% Count Col% Count Col %
Q16a6 - Having a more energy-efficient home allows you to live responsibly and not waste energy.
Very ineffective 7 2.3% 5. 3.5% 1, 1.0% 1, 2.0%
Ineffective 18 5.9% 8, 5.7% 5a 5.0% 3 6.0%
Neither ineffective nor effective 79 26.0% 36, 25.5% 30, 29.7% 8. 16.0%
Effective 117 38.5% 52, 36.9% 45, 44.6% 18, 36.0%
Very effective 83 27.3% | 40,, | 28.4% 20, 19.8% 20, 40.0%
Total 304 [100.0%| 141 |[100.0%| 101 |100.0% 50 100.0%
Ineffective 25 8.2% 13, 9.2% 6, 5.9% 4, 8.0%
Neither ineffective nor effective 79 26.0% 36, 25.5% 30, 29.7% 8. 16.0%
Effective 200 65.8% 92, 65.2% 65, 64.4% 38, 76.0%
Total 304 [100.0%| 141 |100.0%| 101 |100.0% 50 100.0%
Q16a7 - An energy-efficient home is a higher-quality home.
Very ineffective 12 3.9% 6, 4.3% 3. 3.0% 2. 4.0%
Ineffective 12 3.9% 5a 3.5% 5a 5.0% 1, 2.0%
Neither ineffective nor effective 90 29.6% 38, 27.0% 33, 32.7% 13, 26.0%
Effective 118 38.8% 52, 36.9% 45, 44.6% 19, 38.0%
Very effective 72 23.7% 40, 28.4% 15, 14.9% 15,4 30.0%
Total 304 [100.0%| 141 |[100.0%| 101 |100.0% 50 100.0%
Ineffective 24 7.9% 11, 7.8% 8. 7.9% 3. 6.0%
Neither ineffective nor effective 90 29.6% 38, 27.0% 33, 32.7% 13, 26.0%
Effective 190 62.5% 92, 65.2% 60, 59.4% 34, 68.0%
Total 304 [100.0%| 141 |100.0%| 101 |100.0% 50 100.0%

2013 NEEA Home Buyer
Note: Values in same row not sharing the same Telephone/Online Hybrid Survey
subscript are significantly different at p < .05. conducted by Shelton Group



Income Crosstab Less than $50,000- $100,000 or

Total $50,000 $99,999 more
*Highlighted questions indicate significant differences (p<.05). Count Col% Count Col% Count Col% Count Col %
Q16a8 - Having an energy-efficient home is one way to help improve the environment.
Very ineffective 8 2.6% 5. 3.5% 2. 2.0% 1, 2.0%
Ineffective 17 5.6% 8, 5.7% 5a 5.0% 3 6.0%
Neither ineffective nor effective 84 27.6% 37, 26.2% 29, 28.7% 13, 26.0%
Effective 107 35.2% 49, 34.8% 44, 43.6% 13, 26.0%
Very effective 88 28.9% | 42,, | 29.8% 21, 20.8% 20, 40.0%
Total 304 [100.0%| 141 |[100.0%| 101 |100.0% 50 100.0%
Ineffective 25 8.2% 13, 9.2% 7a 6.9% 4, 8.0%
Neither ineffective nor effective 84 27.6% 37, 26.2% 29, 28.7% 13, 26.0%
Effective 195 64.1% 91, 64.5% 65, 64.4% 33, 66.0%
Total 304 [100.0%| 141 |100.0%| 101 |100.0% 50 100.0%
Q16a9 - There are state and/or utility incentives for certified energy-efficient homes.
Very ineffective 7 2.3% 5. 3.5% 1, 1.0% 1, 2.0%
Ineffective 9 3.0% 3a 2.1% 4, 4.0% 24 4.0%
Neither ineffective nor effective 60 19.7% 30, 21.3% 20, 19.8% 4, 8.0%
Effective 134 44.1% 572 40.4% 52, 51.5% 22, 44.0%
Very effective 94 30.9% 46, 32.6% 24, 23.8% 21, 42.0%
Total 304 [100.0%| 141 |[100.0%| 101 |100.0% 50 100.0%
Ineffective 16 5.3% 8, 5.7% 5a 5.0% 3 6.0%
Neither ineffective nor effective 60 19.7% 30, 21.3% 20, 19.8% 4, 8.0%
Effective 228 75.0% | 103, | 73.0% 76, 75.2% 43, 86.0%
Total 304 [100.0%| 141 |100.0%| 101 |100.0% 50 100.0%

2013 NEEA Home Buyer
Note: Values in same row not sharing the same Telephone/Online Hybrid Survey
subscript are significantly different at p < .05. conducted by Shelton Group



Income Crosstab Less than $50,000- $100,000 or

Total $50,000 $99,999 more
*Highlighted questions indicate significant differences (p<.05). Count Col% Count Col% Count Col% Count Col%
Q16a10 - An energy-efficient home is more comfortable than other homes.
Very ineffective 8 2.6% 3. 2.1% 2. 2.0% 3. 6.0%
Ineffective 18 5.9% 7a 5.0% 11, | 10.9% o .0%
Neither ineffective nor effective 98 32.2% 46, 32.6% 30, 29.7% 15, 30.0%
Effective 117 38.5% 53. 37.6% 46, 45.5% 16, 32.0%
Very effective 63 20.7% | 32,p | 22.7% 12, 11.9% 16, 32.0%
Total 304 |100.0%| 141 [100.0%| 101 [100.0% 50 100.0%
Ineffective 26 8.6% 10, 7.1% 13, 12.9% 3a 6.0%
Neither ineffective nor effective 98 32.2% 46, 32.6% 30, 29.7% 15, 30.0%
Effective 180 59.2% 85, 60.3% 58, 57.4% 32, 64.0%
Total 304 ]100.0%| 141 [100.0%(| 101 [100.0% 50 100.0%

1. This category is not used in comparisons because its column proportion is equal to zero or one.

Q16b - Which of these statements did you feel was most effective?

Energy-efficient homes have lower utility bills. 70 25.0% 31, 24.2% 26, 27.7% 12, 25.0%
An extra mvestmen_t_of $4,000 would, on average, be paid back within six years 32 11.4% 14, 10.9% 13, 13.8% 3, 6.3%
through reduced utility costs.

There are state and/or utility incentives for certified energy-efficient homes. 27 9.6% 13, 10.2% 9. 9.6% 5a 10.4%
Having an energy-efficient home is one way to help improve the environment. 26 9.3% 12, 9.4% 6, 6.4% 8. 16.7%
::;/;38 a more energy-efficient home allows you to live responsibly and not waste 26 9.3% 12, 9.4% 8, 8.5% 5, 10.4%
An energy-efficient home is more comfortable than other homes. 21 7.5% 84 6.3% 10, 10.6% 24 4.2%
An energy-efflc.|ent .hom.e aIIow; you to use more hot water or use a warmer 21 750 11, 8.6% 4, 4.3% 5, 10.4%
thermostat setting (in winter) without paying more.

Energy-efficient homes have higher resale values. 20 7.1% 10, 7.8% 6, 6.4% 3a 6.3%
An e_nergy-efflment home gives you more control over energy consumption and future 19 6.8% 6, 4.7% 8, 8.5% 2, 4.2%
rate increases.

An energy-efficient home is a higher-quality home. 18 6.4% 11, 8.6% 4, 4.3% 3a 6.3%
Total 280 |100.0%| 128 [100.0% | 94 100.0% | 48 100.0%

2013 NEEA Home Buyer
Note: Values in same row not sharing the same Telephone/Online Hybrid Survey
subscript are significantly different at p < .05. conducted by Shelton Group



Income Crosstab Less than $50,000- $100,000 or

Total $50,000 $99,999 more

*Highlighted questions indicate significant differences (p<.05). Count Col% Count Col% Count Col% Count Col %

Q17 - How important would you say energy conservation is in the way it affects your daily purchase choices and activities? Would you say it's ...
Very unimportant 20 6.6% 12, 8.5% 3a 3.0% 54 10.0%
Unimportant 13 4.3% 7a 5.0% 6, 5.9% o' .0%
Neither unimportant nor important 66 21.7% 34, 24.1% 22, 21.8% 7. 14.0%
Important 150 49.3% 62, 44.0% 55, 54.5% 26, 52.0%
Very important 55 18.1% 26, 18.4% 15, 14.9% 12, 24.0%
Total 304 [100.0%| 141 |100.0%| 101 |100.0% 50 100.0%
Unimportant 33 10.9% 19, 13.5% 9, 8.9% 5a 10.0%
Neither unimportant nor important 66 21.7% 34, 24.1% 22, 21.8% 7. 14.0%
Important 205 67.4% 88, 62.4% 70, 69.3% 38, 76.0%
Total 304 [100.0%| 141 |[100.0%| 101 |100.0% 50 100.0%
1. This category is not used in comparisons because its column proportion is equal to zero or one.

Q18 - What's the number one reason to buy a home that is certified as energy efficient?
To save money 76 25.0% 36, 25.5% 27, 26.7% 9. 18.0%
To have a home with lower home operating costs 66 21.7% 31, 22.0% 25, 24.8% A 14.0%
To protect our environment and save natural resources 34 11.2% 23, 16.3% 74 6.9% 4, 8.0%
To get more control over personal energy consumption and costs 31 10.2% 9. 6.4% 13,0 | 12.9% 9% 18.0%
To be more comfortable in your home 25 8.2% 9. 6.4% 9. 8.9% 4, 8.0%
To preserve the quality of life for future generations 17 5.6% 54 3.5% 5.0 5.0% Ty 14.0%
To be responsible and not waste 17 5.6% 7. 5.0% 6. 5.9% 3. 6.0%
To have a healthier home 12 3.9% 8, 5.7% 24 2.0% 1, 2.0%
To protect our nation’s economy and reduce our dependence on other countries 11 3.6% A 5.0% 3a 3.0% 1, 2.0%
To reduce greenhouse gas emissions and curb climate change 9 3.0% 4, 2.8% 3a 3.0% 2, 4.0%
To have a home with a higher resale value 6 2.0% 2. 1.4% 1, 1.0% 3. 6.0%
Total 304 [100.0%| 141 |100.0%| 101 |100.0% 50 100.0%

Q19 - If afriend or family member were in the process of purchasing a home and asked you for advice, would you recommend looking for a home that is
certified as energy efficient?

Yes 253 83.2% | 119, | 84.4% 82, 81.2% 45, 90.0%
No 51 16.8% 22, 15.6% 19, 18.8% 54 10.0%
Total 304 ]100.0%| 141 [100.0%{ 101 [100.0% 50 100.0%

2013 NEEA Home Buyer
Note: Values in same row not sharing the same Telephone/Online Hybrid Survey
subscript are significantly different at p < .05. conducted by Shelton Group



State Crosstab Total Idaho Montana Oregon Washington

*Highlighted questions indicate significant differences (p<.05) Count Col% Count Col% Count Col% Count Col% Count Col%
Q1 - First, is your home owned by someone in your household or rented?
Owned 182 | 59.9% 32, 69.6% 31, 73.8% 52, 54.7% 67, 55.4%
Rented 122 | 40.1% 14, 30.4% 11, 26.2% 43, | 45.3% 54, | 44.6%
Total 304 |[100.0%| 46 [100.0%| 42 100.0%| 95 [100.0%| 121 |100.0%

Q3 - Will this be your first home purchase?

Yes 86 70.5% 10, 71.4% 8a 72.7% 31, 72.1% 37, 68.5%
No 36 29.5% 4, 28.6% 3a 27.3% 12, 27.9% 17, 31.5%
Total 122 | 100.0% 14 100.0% 11 100.0%| 43 100.0% 54 100.0%

Q4 - What kind of home are you looking for?

A single-family detached home 262 86.2% 36, 78.3% 39, 92.9% 82, 86.3% | 105, | 86.8%
A condominium, townhouse or duplex 19 6.3% 6, 13.0% 1, 2.4% 5a 5.3% 724 5.8%
A manufactured home or mobile home 15 4.9% 3a 6.5% 1, 2.4% 74 7.4% 4, 3.3%
Something else 5 1.6% 1, 2.2% ot .0% o' .0% 4, 3.3%
Don't know/not sure 3 1.0% o' .0% 1, 2.4% 1, 1.1% 1, .8%
Total 304 |100.0%| 46 100.0%| 42 100.0% 95 100.0%| 121 |100.0%

1. This category is not used in comparisons because its column proportion is equal to zero or one.

Q5 - Are you looking to purchase ... ?

A pre-existing home 216 | 71.1% 30, 65.2% 32, 76.2% 68, 71.6% 86, 71.1%
A new custom home 43 14.1% 11, 23.9% 5, 11.9% 10, 10.5% 17, 14.0%
A new home built to a plan offered by a builder in an established 39 12.8% 4, 8.7% 4, 9.5% 15, 15.8% 16, 13.2%
neighborhood

Don't know/not sure 6 2.0% 1, 2.2% 1, 2.4% 24 2.1% 24 1.7%
Total 304 |[100.0%| 46 100.0%| 42 100.0%| 95 100.0%| 121 |100.0%

2013 NEEA Home Buyer
Note: Values in same row not sharing the same Telephone/Online Hybrid Survey
subscript are significantly different at p < .05. conducted by Shelton Group



State Crosstab Total Idaho Montana Oregon Washington

*Highlighted questions indicate significant differences (p<.05) Count Col% Count Col% Count Col% Count Col% Count Col%

Q6 - Which (if any) of the following activities have you done?
Looked online for homes for sale 245 80.6% 33, 71.7% 34, 81.0% 75, 78.9% | 103, | 85.1%
Driven through neighborhoods to look for homes 206 67.8% 32, 69.6% 31, 73.8% 69, 72.6% 74, 61.2%
Looked online for information about the home buying process 156 51.3% 29, 63.0% 19, 45.2% 44, 46.3% 64, 52.9%
Saved for the down payment on the home 155 51.0% 25, 54.3% 19, 45.2% 45, 47.4% 66, 54.5%
Contacted a real estate agent or broker 153 50.3% 32, 69.6% | 25,p | 59.5% | 44,, | 46.3% 52, 43.0%
Visited an open house 124 40.8% 17, 37.0% 20, 47.6% 38, 40.0% 49, 40.5%
Looked at floor plans for new homes 108 35.5% 25, 54.3% 13, 31.0% 30, 31.6% 40, 33.1%
Applied or gotten pre-qualified for a mortgage 85 28.0% 15, 32.6% 10, 23.8% 25, 26.3% 35, 28.9%
Visited a builder and/or looked at spec homes 69 22.7% 15, 32.6% 9, 21.4% 18, 18.9% 27, 22.3%
Total 304 46 42 95 121

Q7a - When considering your next home purchase, which of the following features do you consider important

Size: # of bedrooms, bathrooms, etc. 257 84.5% 40, 87.0% 38, 90.5% 76, 80.0% | 103, | 85.1%
Affordability of the home 252 82.9% | 42,, | 91.3% 40, 95.2% | 79, | 83.2% 91, 75.2%
Quality of the neighborhood 237 78.0% 35, 76.1% 41, 97.6% 76, 80.0% 85, 70.2%
Quality of the construction 237 78.0% 39, 84.8% 35, 83.3% 76, 80.0% 87, 71.9%
Heating and cooling costs 230 75.7% | 39, | 84.8% 39, 92.9% | 70,, | 73.7% 82, 67.8%
Comfort of the home 227 74.7% 40, 87.0% | 36, | 85.7% | 71, | 74.7% 80, 66.1%
Energy efficiency of the home 222 73.0% 41, 89.1% 37, 88.1% | 72,, | 75.8% 72y 59.5%
Floor plan 222 73.0% 37, 80.4% 33, 78.6% 65, 68.4% 87, 71.9%
Convenience to shopping and entertainment 136 44.7% 22, 47.8% 19, 45.2% 46, 48.4% 49, 40.5%
Finishes: color scheme, flooring, etc. 126 41.4% 23, 50.0% 17, 40.5% 40, 42.1% 46, 38.0%
Proximity to work 125 | 41.1% 18, 39.1% 13, 31.0% 46, 48.4% 48, 39.7%
School district/proximity to schools 111 36.5% 19, 41.3% 13, 31.0% 39, 41.1% 40, 33.1%
Total 304 46 42 95 121

2013 NEEA Home Buyer
Note: Values in same row not sharing the same Telephone/Online Hybrid Survey
subscript are significantly different at p < .05. conducted by Shelton Group



State Crosstab Total Idaho Montana Oregon Washington

*Highlighted questions indicate significant differences (p<.05) Count Col% Count Col% Count Col% Count Col% Count Col%

Q7b - Which of these features do you consider the single most important in your next home purchase?
Affordability of the home 89 29.3% 12, 26.1% 12, 28.6% 33, 34.7% 32, 26.4%
Quality of the construction 42 13.8% 8a 17.4% 8a 19.0% 10, 10.5% 16, 13.2%
Size: # of bedrooms, bathrooms, etc. 41 13.5% 4, 8.7% 6, 14.3% 10, 10.5% 21, 17.4%
Quality of the neighborhood 30 9.9% 3a 6.5% 3a 7.1% 12, 12.6% 12, 9.9%
Floor plan 25 8.2% 7a 15.2% 4, 9.5% 7a 7.4% 7a 5.8%
Comfort of the home 21 6.9% 4, 8.7% 4, 9.5% 6, 6.3% 724 5.8%
School district/proximity to schools 19 6.3% 4, 8.7% 1, 2.4% 5a 5.3% 9a 7.4%
Energy efficiency of the home 15 4.9% 1, 2.2% 2 4.8% 3a 3.2% 9a 7.4%
Proximity to work 12 3.9% 2.1 4.3% lap 2.4% 8a 8.4% 1, .8%
Heating and cooling costs 5 1.6% 1, 2.2% 1, 2.4% 1, 1.1% 2 1.7%
Finishes: color scheme, flooring, etc. 4 1.3% ot .0% o' .0% o' .0% 4, 3.3%
Convenience to shopping and entertainment 1 3% o' .0% 0! .0% 0! .0% 1, .8%
Total 304 |[100.0%| 46 [100.0%| 42 100.0%| 95 [100.0%| 121 |100.0%

1. This category is not used in comparisons because its column proportion is equal to zero or one.

Q8- 0On ascale of 1to 5where 1is “strongly disagree” and 5 is “strongly agree,” please tell me how much you disagree or agree with each of the
following statements?
Q8a - Energy efficiency will be an important feature in the next home you purchase.

Strongly disagree 4 1.3% ot .0% 1, 2.4% 1, 1.1% 2 1.7%

2 11 3.6% 2, 4.3% 1, 2.4% 4, 4.2% 4, 3.3%

3 59 19.4% 8a 17.4% 10, 23.8% 24, 25.3% 17, 14.0%
4 119 | 39.1% 13, 28.3% 17, | 40.5% 36, 37.9% 53, | 43.8%
Strongly agree 111 | 36.5% 23, 50.0% 13, 31.0% 30, 31.6% 45, 37.2%
Total 304 |100.0%| 46 |100.0%| 42 100.0%| 95 |[100.0%| 121 |100.0%
Disagree 15 4.9% 2, 4.3% 2, 4.8% 5, 5.3% 6. 5.0%

3 59 19.4% 8a 17.4% 10, 23.8% 24, 25.3% 17, 14.0%
Agree 230 | 75.7% 36, 78.3% 30, 71.4% 66, 69.5% 98, 81.0%
Total 304 |[100.0%| 46 [100.0%| 42 100.0%| 95 [100.0%| 121 |100.0%

1. This category is not used in comparisons because its column proportion is equal to zero or one.

2013 NEEA Home Buyer
Note: Values in same row not sharing the same Telephone/Online Hybrid Survey
subscript are significantly different at p < .05. conducted by Shelton Group



State Crosstab Total Idaho Montana Oregon Washington

*Highlighted questions indicate significant differences (p<.05) Count Col% Count Col% Count Col% Count Col% Count Col%

Q8b - Homes that are certified as energy efficient are more comfortable.
Strongly disagree 5 1.6% 25 4.3% ot .0% 1, 1.1% 2 1.7%
2 16 5.3% 3a 6.5% 1, 2.4% 4, 4.2% 8a 6.6%
3 93 30.6% 12, 26.1% 17, 40.5% 30, 31.6% 34, 28.1%
4 100 | 32.9% 14, 30.4% 14, 33.3% 27, 28.4% 45, 37.2%
Strongly agree 90 29.6% 15, 32.6% 10, 23.8% 33, 34.7% 32, 26.4%
Total 304 |100.0%| 46 100.0%| 42 100.0%| 95 100.0%| 121 |100.0%
Disagree 21 6.9% 5,4 10.9% 1, 2.4% 54 5.3% 10, 8.3%
3 93 30.6% 12, 26.1% 17, 40.5% 30, 31.6% 34, 28.1%
Agree 190 | 62.5% 29, 63.0% 24, 57.1% 60, 63.2% 77, 63.6%
Total 304 |[100.0%| 46 100.0%| 42 100.0%| 95 100.0%| 121 |100.0%
1. This category is not used in comparisons because its column proportion is equal to zero or one.

Q8c - Homes that are certified as energy efficient are higher-quality homes.
Strongly disagree 3 1.0% 1, 2.2% o' .0% 1, 1.1% 1, .8%
2 22 7.2% 8a 17.4% Lap 2.4% 2y 2.1% 11, 9.1%
3 93 30.6% 14, 30.4% 17, 40.5% 31, 32.6% 31, 25.6%
4 108 | 35.5% 9, 19.6% | 15,p | 35.7% | 32,p | 33.7% 52, 43.0%
Strongly agree 78 25.7% 14, 30.4% 9, 21.4% 29, 30.5% 26, 21.5%
Total 304 |100.0%| 46 100.0%| 42 100.0%| 95 100.0%| 121 |100.0%
Disagree 25 8.2% 9, 19.6% Lap 2.4% 3 3.2% 12,4 9.9%
3 93 30.6% 14, 30.4% 17, 40.5% 31, 32.6% 31, 25.6%
Agree 186 | 61.2% 23, 50.0% 24, 57.1% 61, 64.2% 78, 64.5%
Total 304 |[100.0%| 46 100.0%| 42 100.0%| 95 100.0%| 121 |100.0%

1. This category is not used in comparisons because its column proportion is equal to zero or one.

Note: Values in same row not sharing the same
subscript are significantly different at p < .05.

2013 NEEA Home Buyer
Telephone/Online Hybrid Survey
conducted by Shelton Group



State Crosstab Total Idaho Montana Oregon Washington

*Highlighted questions indicate significant differences (p<.05) Count Col% Count Col% Count Col% Count Col% Count Col%

Q8d - Homes that are certified as energy efficient have lower utility bills.
Strongly disagree 5 1.6% ot .0% 1, 2.4% 2 2.1% 2 1.7%
2 11 3.6% 4, 8.7% ot .0% 2, 2.1% 5,4 4.1%
3 42 13.8% 64 13.0% 74 16.7% 12, 12.6% 17, 14.0%
4 111 | 36.5% 18, 39.1% 19, 45.2% 32, 33.7% 42, 34.7%
Strongly agree 135 | 44.4% 18, 39.1% 15, 35.7% 47, 49.5% 55, 45.5%
Total 304 |100.0%| 46 100.0%| 42 100.0%| 95 100.0%| 121 |100.0%
Disagree 16 5.3% 4, 8.7% 1, 2.4% 4, 4.2% 74 5.8%
3 42 13.8% 64 13.0% 74 16.7% 12, 12.6% 17, 14.0%
Agree 246 | 80.9% 36, 78.3% 34, 81.0% 79, 83.2% 97, 80.2%
Total 304 |[100.0%| 46 100.0%| 42 100.0%| 95 100.0%| 121 |100.0%
1. This category is not used in comparisons because its column proportion is equal to zero or one.

Q8e - Homes that are certified as energy efficient have higher resale values than other homes.
Strongly disagree 3 1.0% ot .0% 1, 2.4% 1, 1.1% 1, .8%
2 10 3.3% 3a 6.5% 1, 2.4% 1, 1.1% 5,4 4.1%
3 79 26.0% 11, 23.9% 13, 31.0% 26, 27.4% 29, 24.0%
4 121 | 39.8% 18, 39.1% 18, 42.9% 34, 35.8% 51, 42.1%
Strongly agree 91 29.9% 14, 30.4% 9, 21.4% 33, 34.7% 35, 28.9%
Total 304 |100.0%| 46 100.0%| 42 100.0%| 95 100.0%| 121 |100.0%
Disagree 13 4.3% 3a 6.5% 2, 4.8% 2, 2.1% 6, 5.0%
3 79 26.0% 11, 23.9% 13, 31.0% 26, 27.4% 29, 24.0%
Agree 212 | 69.7% 32, 69.6% 27, 64.3% 67, 70.5% 86, 71.1%
Total 304 |[100.0%| 46 100.0%| 42 100.0%| 95 100.0%| 121 |100.0%

1. This category is not used in comparisons because its column proportion is equal to zero or one.

Note: Values in same row not sharing the same
subscript are significantly different at p < .05.

2013 NEEA Home Buyer
Telephone/Online Hybrid Survey
conducted by Shelton Group



State Crosstab Total Idaho Montana Oregon Washington

*Highlighted questions indicate significant differences (p<.05) Count Col% Count Col% Count Col% Count Col% Count Col%

Q8f - Homes that are ENERGY STAR® certified have higher resale values.
Strongly disagree 3 1.0% ot .0% 1, 2.4% 0! .0% 25 1.7%
2 12 3.9% 1, 2.2% 3a 7.1% 2, 2.1% 6. 5.0%
3 71 23.4% 12, 26.1% 10, 23.8% 26, 27.4% 23, 19.0%
4 124 | 40.8% 17, 37.0% 19, | 45.2% 36, 37.9% 52, | 43.0%
Strongly agree 94 30.9% 16, 34.8% 9. 21.4% 31, 32.6% 38, 31.4%
Total 304 |100.0%| 46 |100.0%| 42 100.0%| 95 |[100.0%| 121 |100.0%
Disagree 15 4.9% 1, 2.2% 4, 9.5% 2, 2.1% 8a 6.6%
3 71 23.4% 12, 26.1% 10, 23.8% 26, 27.4% 23, 19.0%
Agree 218 | 71.7% 33, 71.7% 28, 66.7% 67, 70.5% 90, 74.4%
Total 304 |[100.0%| 46 [100.0%| 42 100.0%| 95 [100.0%| 121 |100.0%

1. This category is not used in comparisons because its column proportion is equal to zero or one.

Q8g - Homes that are LEED" for Homes™ certified have higher resale values.

Strongly disagree 9 3.0% 3a 6.5% 1, 2.4% 1, 1.1% 4, 3.3%

2 14 4.6% 2, 4.3% 1, 2.4% 3a 3.2% 8a 6.6%

3 138 | 45.4% 20, | 43.5% 19, | 45.2% 45, | 47.4% 54, | 44.6%
4 89 29.3% 12, 26.1% 13, 31.0% 30, 31.6% 34, 28.1%
Strongly agree 54 17.8% 9 19.6% 8a 19.0% 16, 16.8% 21, 17.4%
Total 304 |100.0%| 46 |[100.0%| 42 100.0%| 95 |[100.0%| 121 |100.0%
Disagree 23 7.6% 5, 10.9% 2, 4.8% 4, 4.2% 12, 9.9%

3 138 | 45.4% 20, | 43.5% 19, | 45.2% 45, | 47.4% 54, | 44.6%
Agree 143 | 47.0% 21, | 45.7% 21, 50.0% 46, | 48.4% 55, | 45.5%
Total 304 |[100.0%| 46 [100.0%| 42 100.0%| 95 [100.0%| 121 |100.0%

2013 NEEA Home Buyer
Note: Values in same row not sharing the same Telephone/Online Hybrid Survey
subscript are significantly different at p < .05. conducted by Shelton Group



State Crosstab Total Idaho Montana Oregon Washington

*Highlighted questions indicate significant differences (p<.05) Count Col% Count Col% Count Col% Count Col% Count Col%

Q9 - Prior to this survey, were you looking for a home certified and/or built to any of the following national green and/or efficiency standards?
Earth Advantage® (Oregon only) 10 | 105% | o! 0% o' 0% 10, | 105% | o .0%
Total 95 [100.0% 0 .0% 0 .0% 95 [100.0% 0 .0%
Built Green® (Washington only’ 21 | 17.4% ot 0% ot 0% ot 0% 21, | 17.4%
Total 121 |100.0% 0 .0% 0 .0% 0 .0% 121 |100.0%
Don't know or not sure 100 | 32.9% 15, 32.6% 12, 28.6% 31, 32.6% 42, 34.7%
No, I'm not really looking for an energy efficiency certified home. 91 29.9% | 15,, | 32.6% 22, 52.4% 25y 26.3% | 29,. | 24.0%
The Northwest ENERGY STAR® home program 88 | 289% | 13, |283% | 6, |143% | 34, |358% | 35 |28.9%

The National Association of Home Builders (NAHB) Green Buildin 33 10.9% 6, 13.0% 1, 2 4% 8, 8.4% 18, 14.9%

Program

LEED® for Homes™ 31 10.2% 7a 15.2% 5a 11.9% 9. 9.5% 10, 8.3%
Some other energy efficiency certification program 6 2.0% 3a 6.5% 1, 2.4% 1, 1.1% 1, .8%
Total 304 |100.0%| 46 42 95 121

1. This category is not used in comparisons because its column proportion is equal to zero or one.

Q10 - Were you aware that the energy costs for Northwest ENERGY STAR gualified homes are guaranteed to be 15% more efficient than homes built
to code in the same year?

Yes 93 30.6% | 16,5 | 34.8% 5, 11.9% | 28,5 | 29.5% 44, 36.4%
No 211 69.4% | 30,, | 65.2% 37, 88.1% | 67,5, | 70.5% 7, 63.6%
Total 304 |100.0%| 46 100.0%| 42 100.0% 95 100.0%| 121 |100.0%

Q11 - Does knowing that the energy costs for ENERGY STAR certified homes are designed to be 15% less impact your search process? Would you b

Less likely to search for an ENERGY STAF® certified home 14 4.6% 5, |109% | o' 0% 1, 11% | 8 | 6.6%

No impact/neither more nor less likely 108 35.5% 10, 21.7% 17, 40.5% 39, 41.1% 42, 34.7%
More likely to search for an ENERGY STAF® certified home 182 | 59.9% | 31, |67.4% | 25, |59.5% | 55, |57.9% | 71, | 58.7%
Total 304 |100.0% 46 100.0% 42 100.0% 95 100.0%| 121 [100.0%

1. This category is not used in comparisons because its column proportion is equal to zero or one.

2013 NEEA Home Buyer
Note: Values in same row not sharing the same Telephone/Online Hybrid Survey
subscript are significantly different at p < .05. conducted by Shelton Group



State Crosstab Total Idaho Montana Oregon Washington
*Highlighted questions indicate significant differences (p<.05) Count Col% Count Col% Count Col% Count Col% Count Col%

Q12 - In comparing two homes for purchase, how much would energy efficiency impact your selection decision, assuming other features like price,
size, location and major amenities were comparable?

Not at all 6 2.0% 2, 4.3% ot .0% 0! .0% 4, 3.3%

Not much 21 6.9% 2, 4.3% 5, 11.9% 4, 4.2% 10, 8.3%

Undecided 42 13.8% 6, 13.0% 7a 16.7% 15, 15.8% 14, 11.6%
Somewhat 124 | 40.8% 20, 43.5% 19, 45.2% 32, 33.7% 53, 43.8%
Very much 111 36.5% 16, 34.8% 11, 26.2% 44, 46.3% 40, 33.1%
Total 304 |100.0%| 46 100.0%| 42 100.0% 95 100.0%| 121 |100.0%
Not much/not at all 27 8.9% 4, 8.7% 5, 11.9% 4, 4.2% 14, 11.6%
Undecided 42 13.8% 6, 13.0% 7a 16.7% 15, 15.8% 14, 11.6%
Somewhat/very much 235 77.3% 36, 78.3% 30, 71.4% 76, 80.0% 93, 76.9%
Total 304 |100.0%| 46 100.0%| 42 100.0% 95 100.0%| 121 |100.0%

1. This category is not used in comparisons because its column proportion is equal to zero or one.

Q13 - Would you be willing to pay more for a home that is energy efficiency certified?

Yes 200 65.8% 32, 69.6% 23, 54.8% 65, 68.4% 80, 66.1%
No 104 | 34.2% 14, 30.4% 19, 45.2% 30, 31.6% 41, 33.9%
Total 304 |100.0%| 46 100.0%| 42 100.0% 95 100.0%| 121 |100.0%

Q14 - How much more would you be willing to pay for a home that is energy efficiency certified, compared to a similar home that is not certified?

Up to 4% more 72 36.0% 13, 40.6% 9, 39.1% 23, 35.4% 27, 33.8%
5 to 9% more 89 44.5% 11, 34.4% 13, 56.5% 30, 46.2% 35, 43.8%
10 to 14% more 29 14.5% 5, 15.6% 1, 4.3% 9, 13.8% 14, 17.5%
15% or more 10 5.0% 3a 9.4% ot .0% 3a 4.6% 4, 5.0%

Total 200 |100.0% 32 100.0% 23 100.0% 65 100.0% 80 100.0%

1. This category is not used in comparisons because its column proportion is equal to zero or one.

Note: Values in same row not sharing the same
subscript are significantly different at p < .05.

2013 NEEA Home Buyer
Telephone/Online Hybrid Survey
conducted by Shelton Group



State Crosstab Total Idaho Montana Oregon Washington

*Highlighted questions indicate significant differences (p<.05) Count Col% Count Col% Count Col% Count Col% Count Col%

Q15 - How likely are you to offer a lower price for a home that is not energy efficiency certified?
Very unlikely to offer less for a home that is not certified 22 7.2% 7a 15.2% 64 14.3% 3a 3.2% 6, 5.0%
Somewhat unlikely 29 9.5% Tab 15.2% 7a 16.7% 3 3.2% 12, 9.9%
Neither likely nor unlikely 93 30.6% 13, 28.3% 12, 28.6% 36, 37.9% 32, 26.4%
Somewhat likely 110 | 36.2% 9. 19.6% | 12,, | 28.6% | 37,, | 38.9% 52, 43.0%
Very likely to offer less for a home that is not certified 50 16.4% 10, 21.7% 5a 11.9% 16, 16.8% 19, 15.7%
Total 304 |100.0%| 46 |[100.0%| 42 100.0%| 95 |[100.0%| 121 |100.0%
Unlikely 51 16.8% 14, 30.4% 13, 31.0% 6y 6.3% 18,, | 14.9%
Neither likely nor unlikely 93 30.6% 13, 28.3% 12, 28.6% 36, 37.9% 32, 26.4%
Likely 160 | 52.6% 19, | 41.3% 17, | 40.5% 53, 55.8% 71, 58.7%
Total 304 |[100.0%| 46 [100.0%| 42 100.0%| 95 [100.0%| 121 |100.0%

Q16 - On a scale of 1to 5where 1is very ineffective and 5 is very effective, please rate how effective you think each of the following statements would
be to persuade you to spend an extra 5% of the total price for a certified energy-efficient home.
Q16al - An energy-efficient home allows you to use more hot water or use a warmer thermostat setting (in winter) without having to pay more.

Very ineffective 7 2.3% 1, 2.2% 2 4.8% 2 2.1% 2 1.7%

Ineffective 20 6.6% 25 4.3% 25 4.8% 8a 8.4% 8a 6.6%

Neither ineffective nor effective 76 25.0% 14, 30.4% 8, 19.0% 22, 23.2% 32, 26.4%
Effective 129 | 42.4% 16, 34.8% 19, 45.2% 45, 47.4% 49, 40.5%
Very effective 72 23.7% 13, 28.3% 11, 26.2% 18, 18.9% 30, 24.8%
Total 304 |100.0%| 46 100.0%| 42 100.0% 95 100.0%| 121 |100.0%
Ineffective 27 8.9% 3a 6.5% 4, 9.5% 10, 10.5% 10, 8.3%

Neither ineffective nor effective 76 25.0% 14, 30.4% 8, 19.0% 22, 23.2% 32, 26.4%
Effective 201 66.1% 29, 63.0% 30, 71.4% 63, 66.3% 79, 65.3%
Total 304 |100.0%| 46 100.0%| 42 100.0% 95 100.0%| 121 |100.0%

2013 NEEA Home Buyer
Note: Values in same row not sharing the same Telephone/Online Hybrid Survey
subscript are significantly different at p < .05. conducted by Shelton Group



State Crosstab Total Idaho Montana Oregon Washington

*Highlighted questions indicate significant differences (p<.05) Count Col% Count Col% Count Col% Count Col% Count Col%

Q16a2 - An energy-efficient home gives you more control over energy consumption and future rate increases.
Very ineffective 4 1.3% 1, 2.2% 2 4.8% 1, 1.1% o' .0%
Ineffective 12 3.9% 4, 8.7% ot .0% 2, 2.1% 6. 5.0%
Neither ineffective nor effective 61 20.1% 9, 19.6% 10, 23.8% 21, 22.1% 21, 17.4%
Effective 157 | 51.6% 19, 41.3% 23, 54.8% 50, 52.6% 65, 53.7%
Very effective 70 23.0% 13, 28.3% 7a 16.7% 21, 22.1% 29, 24.0%
Total 304 |100.0%| 46 100.0%| 42 100.0%| 95 100.0%| 121 |100.0%
Ineffective 16 5.3% 5, 10.9% 2, 4.8% 3a 3.2% 6. 5.0%
Neither ineffective nor effective 61 20.1% 9, 19.6% 10, 23.8% 21, 22.1% 21, 17.4%
Effective 227 | 714.7% 32, 69.6% 30, 71.4% 71, 74.7% 94, 77.7%
Total 304 |[100.0%| 46 100.0%| 42 100.0%| 95 100.0%| 121 |100.0%
1. This category is not used in comparisons because its column proportion is equal to zero or one.

Q16a3 - An extra investment of $4,000 would, on average, be paid back within six years through reduced utility costs.
Very ineffective 12 3.9% 4, 8.7% 2, 4.8% 3a 3.2% 3a 2.5%
Ineffective 19 6.3% ot .0% 3a 7.1% 5, 5.3% 11, 9.1%
Neither ineffective nor effective 69 22.7% 74 15.2% 13, 31.0% 21, 22.1% 28, 23.1%
Effective 125 | 41.1% 20, 43.5% 14, 33.3% 43, 45.3% 48, 39.7%
Very effective 79 26.0% 15, 32.6% 10, 23.8% 23, 24.2% 31, 25.6%
Total 304 |100.0%| 46 100.0%| 42 100.0%| 95 100.0%| 121 |100.0%
Ineffective 31 10.2% 4, 8.7% 5, 11.9% 8a 8.4% 14, 11.6%
Neither ineffective nor effective 69 22.7% 724 15.2% 13, 31.0% 21, 22.1% 28, 23.1%
Effective 204 | 67.1% 35, 76.1% 24, 57.1% 66, 69.5% 79, 65.3%
Total 304 |[100.0%| 46 100.0%| 42 100.0%| 95 100.0%| 121 |100.0%

Note: Values in same row not sharing the same
subscript are significantly different at p < .05.

2013 NEEA Home Buyer
Telephone/Online Hybrid Survey
conducted by Shelton Group



State Crosstab Total Idaho Montana Oregon Washington

*Highlighted questions indicate significant differences (p<.05) Count Col% Count Col% Count Col% Count Col% Count Col%

Q16a4 - Energy-efficient homes have higher resale values.
Very ineffective 12 3.9% 3a 6.5% 4, 9.5% 2, 2.1% 3a 2.5%
Ineffective 16 5.3% 2, 4.3% 4, 9.5% 4, 4.2% 6. 5.0%
Neither ineffective nor effective 74 24.3% 14, 30.4% 10, 23.8% 20, 21.1% 30, 24.8%
Effective 122 | 40.1% 13, 28.3% 17, 40.5% 43, 45.3% 49, 40.5%
Very effective 80 26.3% 14, 30.4% 7a 16.7% 26, 27.4% 33, 27.3%
Total 304 |[100.0%| 46 100.0%| 42 100.0%| 95 100.0%| 121 |100.0%
Ineffective 28 9.2% 5, 10.9% 8a 19.0% 6. 6.3% 9. 7.4%
Neither ineffective nor effective 74 24.3% 14, 30.4% 10, 23.8% 20, 21.1% 30, 24.8%
Effective 202 | 66.4% 27, 58.7% 24, 57.1% 69, 72.6% 82, 67.8%
Total 304 |[100.0%| 46 100.0%| 42 100.0%| 95 100.0%| 121 |100.0%

Q16a5 - Energy-efficient homes have lower utility bills.

Very ineffective 6 2.0% 1, 2.2% 1, 2.4% 2 2.1% 2 1.7%

Ineffective 7 2.3% 25 4.3% o' .0% 1, 1.1% 4, 3.3%

Neither ineffective nor effective 53 17.4% 5a 10.9% 10, 23.8% 18, 18.9% 20, 16.5%
Effective 122 | 40.1% 15, 32.6% 16, 38.1% 41, 43.2% 50, 41.3%
Very effective 116 38.2% 23, 50.0% 15, 35.7% 33, 34.7% 45, 37.2%
Total 304 |100.0%| 46 100.0%| 42 100.0% 95 100.0%| 121 |100.0%
Ineffective 13 4.3% 3a 6.5% 1, 2.4% 3a 3.2% 64 5.0%

Neither ineffective nor effective 53 17.4% 5a 10.9% 10, 23.8% 18, 18.9% 20, 16.5%
Effective 238 78.3% 38, 82.6% 31, 73.8% 74, 77.9% 95, 78.5%
Total 304 |100.0%| 46 100.0%| 42 100.0% 95 100.0%| 121 |100.0%

1. This category is not used in comparisons because its column proportion is equal to zero or one.

2013 NEEA Home Buyer
Note: Values in same row not sharing the same Telephone/Online Hybrid Survey
subscript are significantly different at p < .05. conducted by Shelton Group



State Crosstab Total Idaho Montana Oregon Washington
*Highlighted questions indicate significant differences (p<.05) Count Col% Count Col% Count Col% Count Col% Count Col%
Q16a6 - Having a more energy-efficient home allows you to live responsibly and not waste energy.
Very ineffective 7 2.3% 1, 2.2% 2 4.8% 2 2.1% 2 1.7%
Ineffective 18 5.9% 3a 6.5% 3a 7.1% 3a 3.2% 9. 7.4%
Neither ineffective nor effective 79 26.0% 9, 19.6% 14, 33.3% 27, 28.4% 29, 24.0%
Effective 117 | 38.5% 16, 34.8% 15, 35.7% 36, 37.9% 50, 41.3%
Very effective 83 27.3% 17, 37.0% 8a 19.0% 27, 28.4% 31, 25.6%
Total 304 |[100.0%| 46 100.0%| 42 100.0%| 95 100.0%| 121 |100.0%
Ineffective 25 8.2% 4, 8.7% 5, 11.9% 5, 5.3% 11, 9.1%
Neither ineffective nor effective 79 26.0% 9, 19.6% 14, 33.3% 27, 28.4% 29, 24.0%
Effective 200 | 65.8% 33, 71.7% 23, 54.8% 63, 66.3% 81, 66.9%
Total 304 |[100.0%| 46 100.0%| 42 100.0%| 95 100.0%| 121 |100.0%
Q16a7 - An energy-efficient home is a higher-quality home.
Very ineffective 12 3.9% 3a 6.5% 2, 4.8% 3a 3.2% 4, 3.3%
Ineffective 12 3.9% 2, 4.3% 2, 4.8% 1, 1.1% 7a 5.8%
Neither ineffective nor effective 90 29.6% 15, 32.6% 13, 31.0% 31, 32.6% 31, 25.6%
Effective 118 | 38.8% 13, 28.3% 18, 42.9% 36, 37.9% 51, 42.1%
Very effective 72 23.7% 13, 28.3% 7a 16.7% 24, 25.3% 28, 23.1%
Total 304 |[100.0%| 46 100.0%| 42 100.0%| 95 100.0%| 121 |100.0%
Ineffective 24 7.9% 5, 10.9% 4, 9.5% 4, 4.2% 11, 9.1%
Neither ineffective nor effective 90 29.6% 15, 32.6% 13, 31.0% 31, 32.6% 31, 25.6%
Effective 190 | 62.5% 26, 56.5% 25, 59.5% 60, 63.2% 79, 65.3%
Total 304 |[100.0%| 46 100.0%| 42 100.0%| 95 100.0%| 121 |100.0%

Note: Values in same row not sharing the same
subscript are significantly different at p < .05.

2013 NEEA Home Buyer
Telephone/Online Hybrid Survey
conducted by Shelton Group



State Crosstab Total Idaho Montana Oregon Washington

*Highlighted questions indicate significant differences (p<.05) Count Col% Count Col% Count Col% Count Col% Count Col%

Q16a8 - Having an energy-efficient home is one way to help improve the environment.
Very ineffective 8 2.6% 25 4.3% 2 4.8% 1, 1.1% 3a 2.5%
Ineffective 17 5.6% 2, 4.3% ot .0% 5, 5.3% 10, 8.3%
Neither ineffective nor effective 84 27.6% 8, 17.4% 17, 40.5% 32, 33.7% 27, 22.3%
Effective 107 | 35.2% 14, 30.4% 14, 33.3% 34, 35.8% 45, 37.2%
Very effective 88 28.9% 20, 43.5% 9. 21.4% 23, 24.2% 36, 29.8%
Total 304 |100.0%| 46 100.0%| 42 100.0%| 95 100.0%| 121 |100.0%
Ineffective 25 8.2% 4, 8.7% 2, 4.8% 6. 6.3% 13, 10.7%
Neither ineffective nor effective 84 27.6% 8, 17.4% 17, 40.5% 32, 33.7% 27, 22.3%
Effective 195 | 64.1% 34, 73.9% 23, 54.8% 57, 60.0% 81, 66.9%
Total 304 |[100.0%| 46 100.0%| 42 100.0%| 95 100.0%| 121 |100.0%
1. This category is not used in comparisons because its column proportion is equal to zero or one.

Q16a9 - There are state and/or utility incentives for certified energy-efficient homes.
Very ineffective 7 2.3% 1, 2.2% 25 4.8% 3a 3.2% 1, .8%
Ineffective 9 3.0% 3a 6.5% ot .0% 2, 2.1% 4, 3.3%
Neither ineffective nor effective 60 19.7% 10, 21.7% 10, 23.8% 19, 20.0% 21, 17.4%
Effective 134 | 44.1% 15, 32.6% 17, 40.5% 44, 46.3% 58, 47.9%
Very effective 94 30.9% 17, 37.0% 13, 31.0% 27, 28.4% 37, 30.6%
Total 304 |100.0%| 46 100.0%| 42 100.0%| 95 100.0%| 121 |100.0%
Ineffective 16 5.3% 4, 8.7% 2, 4.8% 5, 5.3% 5, 4.1%
Neither ineffective nor effective 60 19.7% 10, 21.7% 10, 23.8% 19, 20.0% 21, 17.4%
Effective 228 | 75.0% 32, 69.6% 30, 71.4% 71, 74.7% 95, 78.5%
Total 304 |[100.0%| 46 100.0%| 42 100.0%| 95 100.0%| 121 |100.0%

Note: Values in same row not sharing the same
subscript are significantly different at p < .05.

2013 NEEA Home Buyer
Telephone/Online Hybrid Survey
conducted by Shelton Group



State Crosstab Total Idaho Montana Oregon Washington

*Highlighted questions indicate significant differences (p<.05) Count Col% Count Col% Count Col% Count Col% Count Col%

Q16a10 - An energy-efficient home is more comfortable than other homes.
Very ineffective 8 2.6% 25 4.3% 2 4.8% 1, 1.1% 3a 2.5%
Ineffective 18 5.9% 4, 8.7% 5, 11.9% 3a 3.2% 6. 5.0%
Neither ineffective nor effective 98 32.2% 18, 39.1% 10, 23.8% 29, 30.5% 41, 33.9%
Effective 117 | 38.5% 9. 19.6% | 17,, | 40.5% 42, 44.2% | 49,, | 40.5%
Very effective 63 20.7% 13, 28.3% 8a 19.0% 20, 21.1% 22, 18.2%
Total 304 |[100.0%| 46 100.0%| 42 100.0%| 95 100.0%| 121 |100.0%
Ineffective 26 8.6% 6. 13.0% 7a 16.7% 4, 4.2% 9. 7.4%
Neither ineffective nor effective 98 32.2% 18, 39.1% 10, 23.8% 29, 30.5% 41, 33.9%
Effective 180 | 59.2% 22, 47.8% 25, 59.5% 62, 65.3% 71, 58.7%
Total 304 |[100.0%| 46 100.0%| 42 100.0%| 95 100.0%| 121 |100.0%

Q16b - Which of these statements did you feel was most effective?

Energy-efficient homes have lower utility bills. 70 25.0% 13, 28.9% 8. 21.6% 23, 26.7% 26, 23.2%

An extra investment of $4,000 would, on average, be paid back

within six years through reduced utility costs.

There are state and/or utility incentives for certified energy-efficien|

homes.

Having an energy-efficient home is one way to help improve the

environment.

Having a more energy-efficient home allows you to live responsibl

and not waste energy. 0

An energy-efficient home is more comfortable than other homes. 21 7.5% 4, 8.9% 4, 10.8% 5a 5.8% 8, 7.1%
4

An energy-efficient home allows you to use more hot water or use
a warmer thermostat setting (in winter) without paying more.

32 11.4% 5, 11.1% 5, 13.5% 12, 14.0% 10, 8.9%

—

27 9.6% 1, 2.2% 2, 5.4% 9, 10.5% 15, 13.4%
26 9.3% 7a 15.6% 5, 13.5% 4, 4.7% 10, 8.9%

26 9.3% 2, 4.4% ! .0% 13, 15.1% 11, 9.8%

21 7.5% 3a 6.7% a 10.8% 3a 3.5% 11, 9.8%

Energy-efficient homes have higher resale values. 20 7.1%
An energy-efficient home gives you more control over energy
consumption and future rate increases.

An energy-efficient home is a higher-quality home. 18 6.4% a 6.7% 4, 10.8% 6, 7.0% 5a 4.5%

Total 280 [100.0% 45 100.0% 37 100.0% 86 100.0%| 112 |100.0%
1. This category is not used in comparisons because its column proportion is equal to zero or one.

a 8.9% 1, 2.7% 6, 7.0% 9, 8.0%
6.7% 4, 10.8% 5, 5.8% 7a 6.3%

Q

4
19 6.8% 3
3

2013 NEEA Home Buyer
Note: Values in same row not sharing the same Telephone/Online Hybrid Survey
subscript are significantly different at p < .05. conducted by Shelton Group



State Crosstab Total Idaho Montana Oregon Washington
*Highlighted questions indicate significant differences (p<.05) Count Col% Count Col% Count Col% Count Col% Count Col%

Q17 - How important would you say energy conservation is in the way it affects your daily purchase choices and activities? Would you say it’s ...

Very unimportant 20 6.6% 6, 13.0% 3a 7.1% 5a 5.3% 6, 5.0%

Unimportant 13 4.3% 3a 6.5% 25 4.8% 1, 1.1% 7a 5.8%

Neither unimportant nor important 66 21.7% 11, 23.9% 8, 19.0% 16, 16.8% 31, 25.6%
Important 150 | 49.3% 14, 30.4% 25, 59.5% 53, 55.8% | 58, | 47.9%
Very important 55 18.1% 12, 26.1% 4, 9.5% 20, 21.1% 19, 15.7%
Total 304 |100.0%| 46 100.0%| 42 100.0% 95 100.0%| 121 |100.0%
Unimportant 33 10.9% 9. 19.6% 5a 11.9% 64 6.3% 13, 10.7%
Neither unimportant nor important 66 21.7% 11, 23.9% 8, 19.0% 16, 16.8% 31, 25.6%
Important 205 67.4% 26, 56.5% 29, 69.0% 73, 76.8% 77, 63.6%
Total 304 |100.0%| 46 100.0%| 42 100.0% 95 100.0%| 121 |100.0%

Q18 - What's the number one reason to buy a home that is certified as energy efficient?

To save money 76 25.0% 16,
To have a home with lower home operating costs 66 21.7% 11,
To protect our environment and save natural resources 34 11.2% 3a
To get more control over personal energy consumption and costs 31 10.2% 6,
To be more comfortable in your home 25 8.2% 24
To preserve the quality of life for future generations 17 5.6% 25
To be responsible and not waste 17 5.6% 1,
To have a healthier home 12 3.9% ot
'gtci]s:(ltss;t?:gsnation’s economy and reduce our dependence on 11 3.6% 2,
To reduce greenhouse gas emissions and curb climate change 9 3.0% 1,
To have a home with a higher resale value 6 2.0% 24
Total 304 |100.0%| 46

34.8% 6, 14.3% 20, 21.1% 34, 28.1%
23.9% 10, 23.8% 20, 21.1% 25, 20.7%

6.5% 2, 4.8% 14, 14.7% 15, 12.4%
13.0% 7a 16.7% 10, 10.5% 8a 6.6%
4.3% 5, 11.9% 9, 9.5% 9, 7.4%
4.3% 2, 4.8% 5, 5.3% 8a 6.6%
2.2% 2, 4.8% 6, 6.3% 8a 6.6%
.0% 5, 11.9% 3a 3.2% 4, 3.3%
4.3% 1, 2.4% 3a 3.2% 5, 4.1%
2.2% ot .0% 4, 4.2% 4, 3.3%
4.3% 2, 4.8% 1, 1.1% 1, .8%

100.0%| 42 100.0%| 95 100.0%| 121 |100.0%

1. This category is not used in comparisons because its column proportion is equal to zero or one.

Q19 - If a friend or family member were in the process of purchasing a home and asked
is certified as energy efficient?

you for advice, would you recommend looking for a home that

Yes 253 83.2% 35,
No 51 16.8% 11,
Total 304 |100.0%| 46

76.1% 31, 73.8% 82, 86.3% | 105, | 86.8%
23.9% 11, 26.2% 13, 13.7% 16, 13.2%
100.0%| 42 100.0% 95 100.0%| 121 |100.0%

Note: Values in same row not sharing the same
subscript are significantly different at p < .05.

2013 NEEA Home Buyer
Telephone/Online Hybrid Survey
conducted by Shelton Group



Understanding the Importance of Energy Efficiency

APPENDIX C: Survey Instrument for ENERGY STAR® Homeowner Study
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Understanding the Importance of Energy Efficiency

m NEEA ENERGY STAR® Homeowner Telephone Survey

Introduction: Hello, I'm with , a market research company. We are not selling
anything. We just want to ask someone in your home a few questions about the importance of
energy efficiency. May I speak to the person in your household who is familiar with your utility bills
and likely to make decisions about major home purchases?

If yes: Would you be willing to spend about 10-15 minutes now to answer a few questions?

If no: Is there a better time when we could try again?

INTERVIEWER: ENTER PHONE NUMBER AND STATE

1. Let’s begin with a couple of questions about your home. First, is your home owned by someone
in your household or rented? (DO NOT READ LIST.)

O Owned
O Rented (THANK AND TERMINATE.)
O Other (THANK AND TERMINATE.)

2. Is this the first home you have purchased?
O Yes
O No

3. Do you recall the builder of this home?
O No
O Yes (Which one was it? )

IMPORTANCE OF EE ON HOME PURCHASE

4. How energy efficient would you say your home is? Is it ...
O Very inefficient

O Inefficient

O Neither inefficient nor efficient

O Efficient

O

Very efficient
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5.

8.

Understanding the Importance of Energy Efficiency

IF NOT FIRST TIME HOME BUYER:

How does the energy efficiency of this home compare to your previous home?
O This home is less efficient.

O About the same

O This home is more efficient.

To the best of your knowledge, was your home certified and/or built to any of the following
national green and/or efficiency standards?

IF WASHINGTON: Built Green®

IF OREGON: Earth Advantage®

The Northwest ENERGY STAR® home program

The National Association of Home Builders (NAHB) Green Building Program
LEED® for Homes™

Some other energy efficiency certification program (please specify: )

No, my home is not certified by any of these programs.

OOo0Oo0oo0oOoaogao

Don’t know or not sure

Were you aware that Northwest ENERGY STAR® certified homes are designed to be 15% more
efficient than homes built to code in the same year?

O Yes
O No

A. When considering the purchase of your current home, which of the following features did
you consider important? Please say yes or no as I read the list. (Check all that apply.)
(RANDOMIZE.)

O Affordability of the home

Comfort of the home

Convenience to shopping and entertainment
Energy efficiency of the home

Finishes: color scheme, flooring, etc.

Floor plan

Heating and cooling costs

Proximity to work

O 0Ooo0ooooaoag

Quality of the neighborhood
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Quality of the construction
School district/proximity to schools

Size: # of bedrooms, bathrooms, etc.

O 0O oOod

None of these

B. PROGRAMMER: SHOW LIST SELECTION FROM Q.A:
Which of these features did you consider the single most important in the purchase of your
current home?

On a scale of 1 to 5 where 1 is “strongly disagree” and 5 is “strongly agree,” please tell me how
much you disagree or agree with each of the following statements? (RANDOMIZE.)

Strongly Strongly
Disagree Agree
1 2 3 4 5
Energy efficiency will be an
important feature in the next home
you purchase. 1 2 3 4 5
Homes that are certified as energy
efficient are more comfortable. 1 2 3 4 5
Homes that are certified as energy
efficient are higher-quality homes. 1 2 3 4 5
Homes that are certified as energy
efficient have lower utility bills. 1 2 3 4 5
Homes that are certified as energy
efficient have higher resale values
than other homes. 1 2 3 4 5
Homes that are ENERGY STAR®
certified have higher resale values. 1 2 3 4 5
Homes that are LEED® for Homes™ 1 9 3 4 5
certified have higher resale values.
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IMPACT OF EE ON NEXT HOME PURCHASE

10. How likely are you to buy or build a new home within the next two years? Are you ...

O

(|
a
a
a

Very unlikely

Unlikely

Neither likely nor unlikely
Likely

Very likely

11. In comparing two homes for purchase, how much would energy efficiency impact your selection
decision, assuming other features like price, size, location and major amenities were
comparable?

O

O
(i
(i
(i

Not at all
Not much
Undecided
Somewhat

Very much

12. Would you be willing to pay more for a home that is energy efficiency certified?

[
[

Yes
No

13. IF YES: How much more would you be willing to pay for a home that is energy efficiency
certified, compared to a similar home that is not certified?

O

O
O
O

Up to 4% more
5 to 9% more
10 to 14% more

15% or more

14. If you were planning to purchase a home, how likely would you be to offer a lower price for a
home that is not energy efficiency certified?

(|
(|
O

Very unlikely to offer less for a home that is not certified
Somewhat unlikely

Neither likely nor unlikely
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O Somewhat likely
O Very likely to offer less for a home that is not certified

15. A.On ascale of 1 to 5 where 1 is very ineffective and 5 is very effective, please rate how
effective you think each of the following statements would be to persuade you to spend an extra
5% of the total price for a certified energy-efficient home.

Neither
ineffective
Very nor Very Most
ineffective Ineffective effective Effective effective effective

An energy-efficient
home allows you to use
more hot water or use a
warmer thermostat
setting (in winter)
without paying more.

An energy-efficient
home gives you more
control over energy
consumption and future
rate increases.

An extra investment of
$4,000 would, on
average, be paid back
within six years through
reduced utility costs.

Energy-efficient homes
have higher resale
values.

Energy-efficient homes
have lower utility bills.

Having a more energy-
efficient home allows
you to live responsibly
and not waste energy.

An energy-efficient
home is a higher-quality
home.
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17.

Understanding the Importance of Energy Efficiency

Very
ineffective

Ineffective

Neither
ineffective
nor
effective

Effective

Very
effective

Most
effective

Having an energy-
efficient home is one
way to help improve the
environment.

There are state and/or
utility incentives for
certified energy-
efficient homes.

An energy-efficient
home is more
comfortable than other
homes.

B. Which of these statements did you feel was most effective? (Review those rated four or five, if
needed.) (RANDOMIZE LIST OF THOSE RATE EFFECTIVE OR VERY EFFECTIVE.)

How important would you say energy conservation is in the way it affects your daily purchase
choices and activities? Would you say it’s ...

O Very unimportant

Unimportant

O
O
O Important
O

Very important

Neither unimportant nor important

What'’s the number one reason to buy a home that is certified as energy efficient? (RANDOMIZE

LIST.)

O To be more comfortable in your home

OooO0o0o0oao0oaogoad

To be responsible and not waste

To have a healthier home

To have a home with a higher resale value

To have a home with lower home operating costs
To preserve the quality of life for future generations

To protect our environment and save natural resources

To get more control over personal energy consumption and costs
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[0 To protect our nation’s economy and reduce our dependence on other countries
[0 Toreduce greenhouse gas emissions and curb climate change

[0 To save money

18. If a friend or family member were in the process of purchasing a home and asked you for
advice, would you recommend looking for a home that is certified as energy efficient?

O Yes
O No

19. Why or why not?

DEMOGRAPHICS

20. RECORD GENDER. (DO NOT ASK.)
O Female

O Male

21. We're almost done now. I just have a few final questions about you that will be combined with
the responses from all other survey participants to help us better analyze our findings. Your
identity is not a part of this survey record.

For classification purposes only, would you please tell me your year of birth? __ __ _ __

22. Which of the following best describes your race or ethnicity? (STOP READING LIST WHEN
RESPONDENT ANSWERS.)

White

Black or African-American

Hispanic or Latin American

Asian or Pacific Islander

American Indian, Eskimo or Alaska Native
Some other race (SPECIFY: )
DO NOT READ: Refused

O 0Oo0oo0oo0oaoao
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23. What is your marital status?
O Now married
Widowed
Divorced
Separated
Living in a partnered relationship
Never married

DO NOT READ: Refused

O 00000

24. Do you have any children under the age of 18 living at home?
O Yes
O No
O DO NOT READ: Refused

25. What is the highest level of education that you have completed? (DO NOT READ LIST.)
IF RESPONDENT SAYS “HIGH SCHOOL” OR “COLLEGE,” THEN PROBE: Did you graduate?
O Less than high school

Graduated high school, including a GED

Special technical or vocational training

Some college or an associate degree

A bachelor’s degree

A master’s or doctorate degree

DO NOT READ: Refused

O O0O0o0oaod

26. What is your occupation? (DO NOT READ LIST.)

(INTERVIEWER: IF STATED OCCUPATION NOT OBVIOUSLY CODEABLE, PROMPT WITH,
“Would you describe that as blue-collar, white-collar or professional?”)

O Blue-collar (manual labor, service or retail worker, etc. - no college degree required)
White-collar (office worker, technician, etc. - at least some college required)
Professional (doctor, lawyer, etc. — advanced degree required)

Student

Retired

Homemaker

O 0Oo0oo0oaoano

Unemployed
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O Other (SPECIFY: )
O Refused

27. Which category best describes your total, gross household income last year?
O Less than $25,000

$25,000-$49,999

$50,000-$74,999

$75,000-$99,999

$100,000-$149,999

$150,000-$199,999

$200,000 or more

DO NOT READ: Refused

O 0O 0O0o0a0o0oad

CONCLUSION: That’s all the questions I have for you today. Thank you for your time. Have a good
day!
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APPENDIX D: Overall Summary and Crosstabulations for ENERGY STAR®
Homeowner Study
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Note: Frequencies and crosstabulations are in Excel format and have been integrated into the
final PDF version of the report.
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Overall frequencies

Valid Cumulative

Frequency Percent Percent Percent

State
Idaho 34 16.9 16.9 16.9
Montana 9 4.5 4.5 21.4
Oregon 51 254 254 46.8
Washington 107 53.2 53.2 100.0
Total 201 100.0 100.0

Q2 - Is this the first home you have purchased?

Yes 28
No 173
Total 201

13.9 13.9 13.9
86.1 86.1 100.0
100.0 100.0

Q3 - Do you recall the builder of this home?

Yes 163
No 38
Total 201

811 811 811
18.9 18.9 100.0
100.0 100.0

Q3oth - Do you recall the builder of this home?

New Traditions 2
Quadrant Homes

Self

Greenstone

AHO Construction
Boise Hunter Homes
Dr. Horton

Stone Bridge

Ted Mason

Etter Construction
Legend Homes

Murray Franklin

90 Degree Construction
Adair

Arbor Custom Homes
Belmark Construction
Centex Homes
Evergreen Homes
Habitat for Humanity

NNNNNNNWWWSD™SDDOONOWOR

2013 NEEA ENERGY STAR®
Home Owner Telephone Survey
conducted by Shelton Group



Overall frequencies Valid  Cumulative
Frequency Percent Percent Percent

Hubble Home

Husband

Manor Homes

McCall Development
Palazzo Custom Homes
Andre Exceptional Homes
Artisan Homes

Ascent Home Builders
Auburn Homes

Bright

Brighton homes

Burkley Homes
Cambridge Homes
Cedar Crest LLC

Cellar Ridge

Central City

Condron

Cotner

Credo

Devoted Builders
Dream Builder Homes
Electricity PUD

Eric Laursen
Exceptional Homes
Fisher Custom Homes
Fortune Homes
Gamache Homes

Gene Davis

Georgan homes

Golden Ridge Construction
GREENSTAR HOMES
Grey Welch Construction
Hoffman

Infinity Homes

Kaya Construction

KC

Laupen Homes
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Overall frequencies Valid  Cumulative
Frequency Percent Percent Percent

Mary Black 1
Merit Inc.

Mike Smith

Morse Western

Mr. Cory Elithrop

Mr. Taylor

Olsen Construction

Orin Homes

Peggy

Private

Pura Vida

Refused

Renaissance

Rick Stevens

Ridgeline

Ruhoof

Scott Homes

Seller Ridge

Stafford

Steve

Sun Forest

Sunco

Tamarack Construction
Todd Campbell

Total Quality Construction
Troy Davis

USDA

Vintage Homes Northwest
Warehouser

Whittle

Winwood Construction
Total 163
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Overall frequencies

Valid Cumulative

Frequency Percent Percent Percent

Q4 - How energy efficient would you say your home is? Is it ...

Very inefficient 1 5 5 5
Neither inefficient nor efficient 6 3.0 3.0 3.5
Efficient 44 21.9 21.9 25.4
Very efficient 150 74.6 74.6 100.0
Total 201 100.0 100.0
Q5 - How does the energy efficiency of this home compare to your previous home?

This home is less efficient. 3 15 1.7 1.7
About the same 20 10.0 11.6 13.3
This home is more efficient. 150 74.6 86.7 100.0
Total 173 86.1 100.0

System missing 28 13.9

Total 201 100.0

Q6 - To the best of your knowledge, was your home certified and/or built to any of the following national green and/or efficiency standard

Earth Advantage® (Oregon only; N=51"

Built Greer® (Washington only; N=107
The Northwest ENERGY STAR® home program
The National Association of Home Builders (NAHB) Green Building Program

LEED® for Homes™

Some other energy efficiency certification program

No, my home is not certified by any of these programs.
Don’t know or not sure

Total

17
19

119
38
20

9

8
51
201

8.5 33.3
9.5 17.8
59.2
18.9
10.0
4.5
4.0
254

Q6oth - To the best of your knowledge, was your home certified and/or built to any of the following national green and/or efficiency standards?

ENERGY STAR

Earth series

5 star rated green built home
Earth Advantage

ENERGY 5 STAR CERTIFIED
National Energy Star

USDA

PR R NER RN
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Overall frequencies Valid  Cumulative
Frequency Percent Percent Percent

Q7 - Were you aware that Northwest ENERGY STAR certified homes are designed to be 15% more efficient than homes built to code in the same

year?
Yes 96 47.8 47.8 47.8
No 105 52.2 52.2 100.0
Total 201 100.0 100.0
Q8a - When considering the purchase of your current home, which of the following features did you consider important?
Comfort of the home 198 98.5
Quality of the construction 191 95.0
Floor plan 188 93.5
Affordability of the home 186 92.5
Quality of the neighborhood 182 90.5
Size: # of bedrooms, bathrooms, etc. 182 90.5
Energy efficiency of the home 179 89.1
Heating and cooling costs 168 83.6
Finishes: color scheme, flooring, etc. 157 78.1
Convenience to shopping and entertainment 102 50.7
Proximity to work 85 42.3
School district/proximity to schools 76 37.8
Total 201

Q8b - Which of these features did you consider the single most important in the purchase of your current home?

Floor plan 45 22.4 22.4 22.4
Affordability of the home 31 15.4 15.4 37.8
Quality of the construction 26 12.9 12.9 50.7
Energy efficiency of the home 25 12.4 12.4 63.2
Quality of the neighborhood 25 12.4 12.4 75.6
Size: # of bedrooms, bathrooms, etc. 12 6.0 6.0 81.6
Proximity to work 11 5.5 5.5 87.1
Comfort of the home 8 4.0 4.0 91.0
Heating and cooling costs 7 3.5 3.5 94.5
School district/proximity to schools 6 3.0 3.0 97.5
Finishes: color scheme, flooring, etc. 3 15 15 99.0
Convenience to shopping and entertainment 2 1.0 1.0 100.0
Total 201 100.0 100.0
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Overall frequencies Valid  Cumulative
Frequency Percent Percent Percent

Q9 -0On ascale of 1to 5where 1is “strongly disagree” and 5 is “strongly agree,” please tell me how much you disagree or agree with each of the
following statements?
Q9a - Energy efficiency will be an important feature in the next home you purchase.

Strongly disagree 6 3.0 3.0 3.0
2 3 15 15 4.5
3 18 9.0 9.0 134
4 42 20.9 20.9 34.3
Strongly agree 132 65.7 65.7 100.0
Total 201 100.0 100.0

Disagree 9 4.5 4.5 4.5
3 18 9.0 9.0 134
Agree 174 86.6 86.6 100.0
Total 201 100.0 100.0

Q9b - Homes that are certified as energy efficient are more comfortable.

Strongly disagree 3 15 15 15
2 4 2.0 2.0 35
3 33 16.4 16.4 19.9
4 60 29.9 29.9 49.8
Strongly agree 101 50.2 50.2 100.0
Total 201 100.0 100.0

Disagree 7 3.5 3.5 3.5
3 33 16.4 16.4 19.9
Agree 161 80.1 80.1 100.0
Total 201 100.0 100.0

2013 NEEA ENERGY STAR®
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Overall frequencies Valid  Cumulative
Frequency Percent Percent Percent

Q9c - Homes that are certified as energy efficient are higher-quality homes.

Strongly disagree 2 1.0 1.0 1.0
2 3 15 15 25
3 26 12.9 12.9 154
4 76 37.8 37.8 53.2
Strongly agree 94 46.8 46.8 100.0
Total 201 100.0 100.0

Disagree 5 2.5 2.5 2.5
3 26 12.9 12.9 154
Agree 170 84.6 84.6 100.0
Total 201 100.0 100.0

Q9d - Homes that are certified as energy efficient have lower utility bills.

Strongly disagree 1 5 5 5
2 2 1.0 1.0 15
3 10 5.0 5.0 6.5
4 49 24.4 24.4 30.8
Strongly agree 139 69.2 69.2 100.0
Total 201 100.0 100.0

Disagree 3 15 15 15
3 10 5.0 5.0 6.5
Agree 188 93.5 93.5 100.0
Total 201 100.0 100.0

Q9e - Homes that are certified as energy efficient have higher resale values than other homes.

Strongly disagree 1 5 5 5
2 5 25 25 3.0
3 36 17.9 17.9 20.9
4 66 32.8 32.8 53.7
Strongly agree 93 46.3 46.3 100.0
Total 201 100.0 100.0

Disagree 6 3.0 3.0 3.0
3 36 17.9 17.9 20.9
Agree 159 79.1 79.1 100.0
Total 201 100.0 100.0
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Overall frequencies

Valid  Cumulative
Frequency Percent Percent Percent

Q9f - Homes that are ENERGY STAR® certified have higher resale values

Strongly disagree 4 2.0 2.0 2.0
2 5 25 25 4.5
3 38 18.9 18.9 23.4
4 69 34.3 34.3 57.7
Strongly agree 85 42.3 42.3 100.0
Total 201 100.0 100.0

Disagree 9 4.5 4.5 4.5
3 38 18.9 18.9 23.4
Agree 154 76.6 76.6 100.0
Total 201 100.0 100.0

Q9g - Homes that are LEED® for Homes™ certified have higher resale values.

Strongly disagree 7 3.5 3.5 3.5
2 10 5.0 5.0 8.5
3 65 32.3 32.3 40.8
4 50 24.9 24.9 65.7
Strongly agree 69 34.3 34.3 100.0
Total 201 100.0 100.0

Disagree 17 8.5 8.5 8.5
3 65 32.3 32.3 40.8
Agree 119 59.2 59.2 100.0
Total 201 100.0 100.0

Q10 - How likely are you to buy or build a new home within the next two years? Are you ...

Very unlikely 145 721 721 721
Unlikely 32 15.9 15.9 88.1
Neither likely nor unlikely 11 5.5 5.5 93.5
Likely 10 5.0 5.0 98.5
Very likely 3 15 15 100.0
Total 201 100.0 100.0

Unlikely 177 88.1 88.1 88.1
Neither likely nor unlikely 11 5.5 5.5 93.5
Likely 13 6.5 6.5 100.0
Total 201 100.0 100.0
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Overall frequencies

Valid
Frequency Percent Percent

Cumulative
Percent

Q11 - In comparing two homes for purchase, how much would energy efficiency impact your selection decision, assuming other features like price,

size, location and major amenities were comparable?

Not at all 2 1.0 1.0 1.0
Not much 9 4.5 4.5 55
Undecided 22 10.9 10.9 16.4
Somewhat 67 33.3 33.3 49.8
Very much 101 50.2 50.2 100.0
Total 201 100.0 100.0

Not much/not at all 11 55 55 55
Undecided 22 10.9 10.9 16.4
Somewhat/very much 168 83.6 83.6 100.0
Total 201 100.0 100.0

Q12 - Would you be willing to pay more for a home that is energy efficiency certified?

Yes 158 78.6 78.6 78.6
No 43 214 214 100.0
Total 201 100.0 100.0

Q13 - How much more would you be willing to pay for a home that is energy efficiency certified, compared to a similar home that is not certified?

Up to 4% more
5 to 9% more
10 to 14% more
15% or more
Total

System missing
Total

56 27.9 354 354
55 27.4 34.8 70.3
32 15.9 20.3 90.5
15 7.5 9.5 100.0
158 78.6 100.0
43 21.4
201 100.0
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Overall frequencies Valid  Cumulative
Frequency Percent Percent Percent

Q14 - If you were planning to purchase a home, how likely would you be to offer a lower price for a home that is not energy efficiency certified?

Very unlikely to offer less for a home that is not certified 30 14.9 14.9 14.9
Somewhat unlikely 18 9.0 9.0 23.9
Neither likely nor unlikely 45 22.4 22.4 46.3
Somewhat likely 54 26.9 26.9 73.1
Very likely to offer less for a home that is not certified 54 26.9 26.9 100.0
Total 201 100.0 100.0

Unlikely 48 23.9 23.9 23.9
Neither likely nor unlikely 45 22.4 22.4 46.3
Likely 108 53.7 53.7 100.0
Total 201 100.0 100.0

Q15a - On a scale of 1to 5 where 1is very ineffective and 5 is very effective, please rate how effective you think each of the following statements would
be to persuade you to spend an extra 5% of the total price for a certified energy-efficient home.
Q15al - An energy-efficient home allows you to use more hot water or use a warmer thermostat setting (in winter) without paying more.

Very ineffective 16 8.0 8.0 8.0
Ineffective 11 55 55 134
Neither ineffective nor effective 45 224 224 35.8
Effective 62 30.8 30.8 66.7
Very effective 67 33.3 33.3 100.0
Total 201 100.0 100.0

Ineffective 27 134 134 134
Neither ineffective nor effective 45 224 224 35.8
Effective 129 64.2 64.2 100.0
Total 201 100.0 100.0
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Valid Cumulative

Frequency Percent Percent Percent

Q15a2 - An energy-efficient home gives you more control over energy consumption and future rate increases.

Very ineffective 8 4.0 4.0 4.0
Ineffective 10 5.0 5.0 9.0
Neither ineffective nor effective 37 18.4 18.4 27.4
Effective 59 29.4 29.4 56.7
Very effective 87 43.3 43.3 100.0
Total 201 100.0 100.0

Ineffective 18 9.0 9.0 9.0
Neither ineffective nor effective 37 18.4 18.4 27.4
Effective 146 72.6 72.6 100.0
Total 201 100.0 100.0

Q15a3 - An extra investment of $4,000 would, on average, be paid back within six years through reduced utility costs.

Very ineffective 11 5.5 5.5 5.5
Ineffective 7 35 35 9.0
Neither ineffective nor effective 36 17.9 17.9 26.9
Effective 83 41.3 41.3 68.2
Very effective 64 31.8 31.8 100.0
Total 201 100.0 100.0

Ineffective 18 9.0 9.0 9.0
Neither ineffective nor effective 36 17.9 17.9 26.9
Effective 147 73.1 73.1 100.0
Total 201 100.0 100.0

Q15a4 - Energy-efficient homes have higher resale values.

Very ineffective 6 3.0 3.0 3.0
Ineffective 8 4.0 4.0 7.0
Neither ineffective nor effective 31 154 154 224
Effective 75 37.3 37.3 59.7
Very effective 81 40.3 40.3 100.0
Total 201 100.0 100.0

Ineffective 14 7.0 7.0 7.0
Neither ineffective nor effective 31 154 154 224
Effective 156 77.6 77.6 100.0
Total 201 100.0 100.0
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Frequency Percent Percent Percent

Q15a5 - Energy-efficient homes have lower utility bills.

Very ineffective 4 2.0 2.0 2.0
Ineffective 7 35 35 55
Neither ineffective nor effective 18 9.0 9.0 14.4
Effective 57 28.4 28.4 42.8
Very effective 115 57.2 57.2 100.0
Total 201 100.0 100.0

Ineffective 11 55 55 55
Neither ineffective nor effective 18 9.0 9.0 14.4
Effective 172 85.6 85.6 100.0
Total 201 100.0 100.0

Q15a6 - Having a more energy-efficient home allows you to live responsibly and not waste energy.

Very ineffective 7 3.5 3.5 3.5
Ineffective 8 4.0 4.0 75
Neither ineffective nor effective 32 15.9 15.9 234
Effective 55 27.4 27.4 50.7
Very effective 99 49.3 49.3 100.0
Total 201 100.0 100.0

Ineffective 15 7.5 7.5 75
Neither ineffective nor effective 32 15.9 15.9 234
Effective 154 76.6 76.6 100.0
Total 201 100.0 100.0

Q15a7 - An energy-efficient home is a higher-quality home.

Very ineffective 10 5.0 5.0 5.0
Ineffective 11 55 55 104
Neither ineffective nor effective 40 19.9 19.9 30.3
Effective 61 30.3 30.3 60.7
Very effective 79 39.3 39.3 100.0
Total 201 100.0 100.0

Ineffective 21 10.4 10.4 104
Neither ineffective nor effective 40 19.9 19.9 30.3
Effective 140 69.7 69.7 100.0
Total 201 100.0 100.0
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Frequency Percent Percent Percent

Q15a8 - Having an energy-efficient home is one way to help improve the environment.

Very ineffective 11 5.5 5.5 5.5
Ineffective 7 35 35 9.0
Neither ineffective nor effective 23 114 114 20.4
Effective 58 28.9 28.9 49.3
Very effective 102 50.7 50.7 100.0
Total 201 100.0 100.0

Ineffective 18 9.0 9.0 9.0
Neither ineffective nor effective 23 114 114 20.4
Effective 160 79.6 79.6 100.0
Total 201 100.0 100.0

Q15a9 - There are state and/or utility incentives for certified energy-efficient homes.

Very ineffective 13 6.5 6.5 6.5
Ineffective 7 35 35 10.0
Neither ineffective nor effective 37 18.4 18.4 28.4
Effective 65 32.3 32.3 60.7
Very effective 79 39.3 39.3 100.0
Total 201 100.0 100.0

Ineffective 20 10.0 10.0 10.0
Neither ineffective nor effective 37 18.4 18.4 28.4
Effective 144 71.6 71.6 100.0
Total 201 100.0 100.0

Q15a10 - An energy-efficient home is more comfortable than other homes.

Very ineffective 9 4.5 4.5 4.5
Ineffective 8 4.0 4.0 8.5
Neither ineffective nor effective 45 224 224 30.8
Effective 67 33.3 33.3 64.2
Very effective 72 35.8 35.8 100.0
Total 201 100.0 100.0

Ineffective 17 8.5 8.5 8.5
Neither ineffective nor effective 45 224 224 30.8
Effective 139 69.2 69.2 100.0
Total 201 100.0 100.0
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Q15b - Which of these statements did you feel was most effective?

Energy-efficient homes have lower utility bills. 40 19.9 20.8 20.8
Having an energy-efficient home is one way to help improve the environment. 26 12.9 13.5 34.4
An energy-efficient home is more comfortable than other homes. 24 11.9 12.5 46.9
An extra investment of $4,000 would, on average, be paid back within six years through reduced utility costs. 21 10.4 10.9 57.8
An energy-efficient home gives you more control over energy consumption and future rate increases. 20 10.0 10.4 68.2
Energy-efficient homes have higher resale values. 14 7.0 7.3 75.5
An energy-efficient home is a higher-quality home. 14 7.0 7.3 82.8
An energy-efficient home allows you to use more hot water or use a warmer thermostat setting (in winter)

. . 13 6.5 6.8 89.6
without paying more.
Having a more energy-efficient home allows you to live responsibly and not waste energy. 12 6.0 6.3 95.8
There are state and/or utility incentives for certified energy-efficient homes. 8 4.0 4.2 100.0
Total 192 95.5 100.0
System missing 9 4.5
Total 201 100.0

Q16 - How important would you say energy conservation is in the way it affects your daily purchase choices and activities? Would you say it’s ...

Very unimportant 7 3.5 3.5 3.5
Unimportant 10 5.0 5.0 8.5
Neither unimportant nor important 31 15.4 15.4 23.9
Important 100 49.8 49.8 73.6
Very important 53 26.4 26.4 100.0
Total 201 100.0 100.0

Unimportant 17 8.5 8.5 8.5
Neither unimportant nor important 31 15.4 15.4 23.9
Important 153 76.1 76.1 100.0
Total 201 100.0 100.0
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Q17 - What's the number one reason to buy a home that is certified as energy efficient?

To have a home with lower home operating costs 51 25.4 25.4 25.4
To save money 34 16.9 16.9 42.3
To protect our environment and save natural resources 22 10.9 10.9 53.2
To be more comfortable in your home 18 9.0 9.0 62.2
To be responsible and not waste 16 8.0 8.0 70.1
To preserve the quality of life for future generations 13 6.5 6.5 76.6
To get more control over personal energy consumption and costs 12 6.0 6.0 82.6
To protect our nation’s economy and reduce our dependence on other countries 12 6.0 6.0 88.6
To have a healthier home 8 4.0 4.0 92.5
To reduce greenhouse gas emissions and curb climate change 8 4.0 4.0 96.5
To have a home with a higher resale value 7 3.5 3.5 100.0
Total 201 100.0 100.0

Q18 - If a friend or family member were in the process of purchasing a home and asked you for advice, would you recommend looking for a home that
is certified as energy efficient?

Yes 176 87.6 87.6 87.6
No 25 124 124 100.0
Total 201 100.0 100.0

Q20 - Gender
Female 115 57.2 57.2 57.2
Male 86 42.8 42.8 100.0
Total 201 100.0 100.0

Age range
18-24 years 3 15 1.6 1.6
25-34 years 10 5.0 5.2 6.8
35-44 years 41 20.4 215 28.3
45-54 years 42 20.9 22.0 50.3
55-64 years 45 22.4 23.6 73.8
65-74 years 32 15.9 16.8 90.6
75+ years 18 9.0 9.4 100.0
Total 191 95.0 100.0
Refused 10 5.0
Total 201 100.0
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Q22 - Which of the following best describes your race or ethnicity?

White 181 90.0 92.8 92.8
Black or African-American 2 1.0 1.0 93.8
Hispanic or Latin American 4 2.0 2.1 95.9
Asian or Pacific Islander 8 4.0 4.1 100.0
Total 195 97.0 100.0

Refused 6 3.0

Total 201 100.0

Q23 - What is your marital status?

Now married 143 71.1 73.0 73.0
Widowed 9 4.5 4.6 77.6
Divorced 21 10.4 10.7 88.3
Separated 1 5 5 88.8
Living in a partnered relationship 9 4.5 4.6 93.4
Never married 13 6.5 6.6 100.0
Total 196 97.5 100.0

Refused 5 2.5

Total 201 100.0

Q24 - Do you have any children under the age of 18 living at home?

Yes 68 33.8 34.7 34.7
No 128 63.7 65.3 100.0
Total 196 97.5 100.0

Refused 5 25

Total 201 100.0
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Q25 - What is the highest level of education that you have completed?

Less than high school 4 2.0 2.0 2.0
Graduated high school, including a GED 23 11.4 11.6 13.6
Special technical or vocational training 4 2.0 2.0 15.7
Some college or an associate degree 47 23.4 23.7 39.4
A bachelor’s degree 78 38.8 39.4 78.8
A master’s or doctorate degree 42 20.9 21.2 100.0
Total 198 98.5 100.0

Refused 3 15

Total 201 100.0

Q26 - What is your occupation?

Blue-collar (manual labor, service or retail worker, etc. — no college degree required) 29 14.4 14.8 14.8
White-collar (office worker, technician, etc. — at least some college required) 43 21.4 21.9 36.7
Professional (doctor, lawyer, etc. — advanced degree required) 53 26.4 27.0 63.8
Student 1 5 5 64.3
Retired 59 29.4 30.1 94.4
Homemaker 5 25 2.6 96.9
Unemployed 6 3.0 3.1 100.0
Total 196 97.5 100.0

Refused 5 25

Total 201 100.0

Q27 - Which category best describes your total, gross household income last year?

Less than $25,000 9 4.5 5.3 5.3
$25,000-$49,999 27 134 15.9 21.2
$50,000-$74,999 28 13.9 16.5 37.6
$75,000-$99,999 40 19.9 23.5 61.2
$100,000-$149,999 42 20.9 247 85.9
$150,000-$199,999 13 6.5 7.6 93.5
$200,000 or more 11 55 6.5 100.0
Total 170 84.6 100.0

Refused 31 15.4

Total 201 100.0
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Age Crosstab Total 18-34 35-44 45-54 55-64 65 or older

*Highlighted questions indicate significant differences (p<.05). Count Col% Count Col% Count Col% Count Col% Count Col% Count Col %
Q2 - Is this the first home you have purchased?
Yes 28 13.9% 8. 61.5% 6y, 14.6% 8y 19.0% 2, 4.4% 2, 6.3%
No 173 86.1% 5, 38.5% 35, 85.4% 34, 81.0% 43, 95.6% 30, 93.8%
Total 201 | 100.0% 13 100.0% 41 100.0% 42 100.0% 45 100.0% 32 100.0%

1. This category is not used in comparisons because its column proportion is equal to zero or one.

Q3 - Do you recall the builder of this home?

Yes 163 81.1% 9, 69.2% 36, 87.8% 30, 71.4% 38, 84.4% 29, 90.6%
No 38 18.9% 4, 30.8% 5, 12.2% 12, 28.6% 7a 15.6% 3. 9.4%
Total 201 [100.0% 13 100.0% 41 100.0% 42 100.0% 45 100.0% 32 100.0%

Q4 - How energy efficient would you say your home is? Is it ...

Very inefficient 1 5% ot .0% ot .0% ot .0% 1, 2.2% o' .0%
Inefficient 0 .0% ot .0% ot .0% ot .0% ot .0% ot .0%
Neither inefficient nor efficient 6 3.0% ot .0% 1, 2.4% ot .0% 1, 2.2% 1, 3.1%
Efficient 44 21.9% 7. 53.8% 8ab 19.5% | 12,, | 28.6% b 20.0% 4, 12.5%
Very efficient 150 74.6% 6, 46.2% 32, 78.0% 30, 71.4% 34, 75.6% 27, 84.4%
Total 201 | 100.0% 13 100.0% 41 100.0% 42 100.0% 45 100.0% 32 100.0%

1. This category is not used in comparisons because its column proportion is equal to zero or one.

Q5 - How does the energy efficiency of this home compare to your previous home?

This home is less efficient. 3 1.7% ot .0% ot .0% ot .0% 1, 2.3% ot .0%
About the same 20 11.6% ot .0% 24 5.7% 3a 8.8% 64 14.0% 64 20.0%
This home is more efficient. 150 | 86.7% 5t 100.0%| 33, 94.3% 31, 91.2% 36, 83.7% 24, 80.0%

Total 173 | 100.0% 5 100.0% 35 100.0% 34 100.0% 43 100.0% 30 100.0%
1. This category is not used in comparisons because its column proportion is equal to zero or one.

2013 NEEA ENERGY STARE
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Age Crosstab Total 18-34 35-44 45-54 55-64 65 or older

*Highlighted questions indicate significant differences (p<.05). Count Col% Count Col% Count Col% Count Col% Count Col% Count Col %
Q6 - To the best of your knowledge, was your home certified and/or built to any of the following national green and/or efficiency standards?
Earth Advantage® (Oregon only) 17 33.3% 0! .0% 6, 54.5% 2, 22.2% 5, 29.4% 3a 42.9%
Total 51 100.0% 0 .0% 11 100.0% 9 100.0% 17 100.0% 7 100.0%
Built Green® (Washington only) 19 17.8% 0! .0% IA 30.4% 4, 17.4% 5, 27.8% 2, 12.5%
Total 107 [100.0% 11 100.0% 23 100.0% 23 100.0% 18 100.0% 16 100.0%
The Northwest ENERGY STAR® home program 119 59.2% IR 53.8% 27, 65.9% 28, 66.7% 27, 60.0% 21, 65.6%

The National Association of Home Builders (NAHB) Green

Building Program 38 18.9% 1, 7.7% A 17.1% 8. 19.0% 13, 28.9% A 21.9%
LEED® for Homes™ 20 10.0% ot .0% 3a 7.3% 2, 4.8% 9. 20.0% 4, 12.5%
Some other energy efficiency certification program 9 4.5% 1, 7.7% 1, 2.4% 1, 2.4% 2, 4.4% 3. 9.4%
No, my home is not certified by any of these programs. 8 4.0% ot .0% 1, 2.4% 1, 2.4% 4, 8.9% ot .0%
Don’t know or not sure 51 25.4% 5a 38.5% 5a 12.2% 10, 23.8% 9 20.0% 8, 25.0%
Total 201 13 41 42 45 32

1. This category is not used in comparisons because its column proportion is equal to zero or one.

Q7 - Were you aware that Northwest ENERGY STAR® certified homes are designed to be 15% more efficient than homes built to code in the same year?

Yes 96 47.8% Tab 53.8% | 19,, | 46.3% 15, 35.7% 30, 66.7% | 16,, | 50.0%
No 105 52.2% 6ap 46.2% | 22,, | 53.7% 27, 64.3% 15, 33.3% | 16,5, | 50.0%
Total 201 [100.0% 13 100.0% 41 100.0% 42 100.0% 45 100.0% 32 100.0%
Q8a - When considering the purchase of your current home, which of the following features did you consider important?

Comfort of the home 198 | 98.5% 13! [100.0%| 41 |100.0%| 41, 97.6% 45 1100.0%| 31, 96.9%
Quality of the construction 191 95.0% 12, 92.3% 40, 97.6% 41, 97.6% 42, 93.3% 31, 96.9%
Floor plan 188 93.5% 13! |100.0%| 38, 92.7% 38, 90.5% 42, 93.3% 31, 96.9%
Affordability of the home 186 92.5% 12, 92.3% 38, 92.7% 41, 97.6% 39, 86.7% 30, 93.8%
Quality of the neighborhood 182 90.5% 13! 100.0%| 37, 90.2% 37, 88.1% 42, 93.3% 26, 81.3%
Size: # of bedrooms, bathrooms, etc. 182 90.5% 12, 92.3% 36, 87.8% 38, 90.5% 41, 91.1% 30, 93.8%
Energy efficiency of the home 179 | 89.1% 10, 76.9% 34, 82.9% 38, 90.5% 41, 91.1% 31, 96.9%
Heating and cooling costs 168 83.6% 9. 69.2% 30, 73.2% 34, 81.0% 40, 88.9% 30, 93.8%
Finishes: color scheme, flooring, etc. 157 78.1% 9. 69.2% 29, 70.7% 33, 78.6% 38, 84.4% 24, 75.0%
Convenience to shopping and entertainment 102 50.7% 6, 46.2% 19, 46.3% 18, 42.9% 23, 51.1% 17, 53.1%
Proximity to work 85 42.3% 9. 69.2% 24, 58.5% 22, 52.4% 20, 44.4% 1, 3.1%
School district/proximity to schools 76 37.8% 11, 84.6% 26, 63.4% | 20,. | 47.6% 8y 17.8% Toe 21.9%
Total 201 13 41 42 45 32

1. This category is not used in comparisons because its column proportion is equal to zero or one.

2013 NEEA ENERGY STARE
Note: Values in same row not sharing the same Home Owner Telephone Survey
subscript are significantly different at p <.05. conducted by Shelton Group



Age Crosstab Total 18-34 35-44 45-54 55-64 65 or older

*Highlighted questions indicate significant differences (p<.05). Count Col% Count Col% Count Col% Count Col% Count Col% Count Col %

Q8b - Which of these features did you consider the single most important in the purchase of your current home?
Floor plan 45 22.4% 2, 15.4% 10, 24.4% 11, 26.2% 9. 20.0% 8. 25.0%
Affordability of the home 31 15.4% 2, 15.4% 8. 19.5% 7a 16.7% 6, 13.3% 4, 12.5%
Quality of the construction 26 12.9% ot .0% 5a 12.2% 2 4.8% 7a 15.6% 6, 18.8%
Quality of the neighborhood 25 12.4% 3a 23.1% 64 14.6% 7a 16.7% 4, 8.9% 1, 3.1%
Energy efficiency of the home 25 12.4% 0! .0% 1, 2.4% 6, 14.3% 9, 20.0% 5, 15.6%
Size: # of bedrooms, bathrooms, etc. 12 6.0% 1, 7.7% 4, 9.8% 1, 2.4% 4, 8.9% ot .0%
Proximity to work 11 5.5% 1, 7.7% 4, 9.8% 2 4.8% 3. 6.7% ot .0%
Comfort of the home 8 4.0% ot .0% ot .0% 2, 4.8% 1, 2.2% 5. 15.6%
Heating and cooling costs 7 3.5% 1, 7.7% 0! .0% 24 4.8% 24 4.4% 0! .0%
School district/proximity to schools 6 3.0% 3a 23.1% | 24 4.9% 1, 2.4% ot .0% ot .0%
Finishes: color scheme, flooring, etc. 3 1.5% ot .0% 1, 2.4% 1, 2.4% ot .0% 1, 3.1%
Convenience to shopping and entertainment 2 1.0% ot .0% ot .0% ot .0% ot .0% 25 6.3%
Total 201 | 100.0% 13 100.0%| 41 100.0%| 42 100.0%| 45 100.0% 32 100.0%

1. This category is not used in comparisons because its column proportion is equal to zero or one.

Q9 - On a scale of 1to 5 where 1is “strongly disagree” and 5 is “strongly agree,” please tell me how much you disagree or agree with each of the following statements?

Q9a - Energy efficiency will be an important feature in the next home you purchase.
Disagree 9 4.5% 0! .0% 2 4.9% 2, 4.8% ot .0% 1, 3.1%
3 18 9.0% 3a 23.1% 4, 9.8% 1, 2.4% 3a 6.7% 5. 15.6%
Agree 174 86.6% 10, 76.9% 35, 85.4% 39, 92.9% 42, 93.3% 26, 81.3%
Total 201 | 100.0% 13 100.0%| 41 100.0%| 42 100.0%| 45 100.0% 32 100.0%

1. This category is not used in comparisons because its column proportion is equal to zero or one.

Q9b - Homes that are certified as energy efficient are more comfortable.

Disagree 7 3.5% 1, 7.7% 2, 4.9% 1, 2.4% 2, 4.4% o' .0%
3 33 16.4% 5, 38.5% S5ap 12.2% | 10,, | 23.8% 6ap 13.3% 1, 3.1%
Agree 161 80.1% 7a 53.8% | 34,, | 82.9% | 31l,p | 73.8% | 37., | 82.2% 31, 96.9%
Total 201 [100.0% 13 100.0% 41 100.0% 42 100.0% 45 100.0% 32 100.0%

1. This category is not used in comparisons because its column proportion is equal to zero or one.

Q9c - Homes that are certified as energy efficient are higher-quality homes.

Disagree 5 2.5% 0! .0% 1, 2.4% 2 4.8% ot .0% 1, 3.1%

3 26 12.9% 4, 30.8% 4, 9.8% 6, 14.3% 2, 4.4% 4, 12.5%
Agree 170 84.6% 9. 69.2% 36, 87.8% 34, 81.0% 43, 95.6% 27, 84.4%
Total 201 [100.0% 13 100.0% 41 100.0% 42 100.0% 45 100.0% 32 100.0%

1. This category is not used in comparisons because its column proportion is equal to zero or one.

2013 NEEA ENERGY STARE
Note: Values in same row not sharing the same Home Owner Telephone Survey

subscript are significantly different at p <.05. conducted by Shelton Group



Age Crosstab Total 18-34 35-44 45-54 55-64 65 or older

*Highlighted questions indicate significant differences (p<.05). Count Col% Count Col% Count Col% Count Col% Count Col% Count Col %
Q9d - Homes that are certified as energy efficient have lower utility bills.
Disagree 3 1.5% o .0% o .0% o .0% 1, 2.2% 1, 3.1%
3 10 5.0% o .0% 1, 2.4% 1, 2.4% 1, 2.2% 3a 9.4%
Agree 188 93.5% 13! |100.0%| 40, 97.6% 41, 97.6% 43, 95.6% 28, 87.5%
Total 201 | 100.0% 13 100.0%| 41 100.0%| 42 100.0%| 45 100.0% 32 100.0%

1. This category is not used in comparisons because its column proportion is equal to zero or one.

Q9e - Homes that are certified as energy efficient have higher resale values than other homes.

Disagree 6 3.0% ot 0% 1 2.4% 24 4.8% ot 0% 24 6.3%

3 36 |17.9% | 3, |231%| 7. |171% | 10, | 238%| 7. |156% | 6, | 18.8%
Agree 159 | 791% | 10, | 76.9% | 33, | 805% | 30, | 71.4% | 38, | 84.4% | 24, | 75.0%
Total 201 |100.0%| 13 |100.0%| 41 |100.0%| 42 |100.0%| 45 [100.0%| 32 |100.0%

1. This category is not used in comparisons because its column proportion is equal to zero or one.

Q9f - Homes that are ENERGY STAR® certified have higher resale values.

Disagree 9 4.5% 1, 7.7% 2, 4.9% 2, 4.8% 0! .0% 1, 3.1%

3 38 18.9% 3a 23.1% 8. 19.5% 9. 21.4% 10, 22.2% 5, 15.6%
Agree 154 76.6% 9. 69.2% 31, 75.6% 31, 73.8% 35, 77.8% 26, 81.3%
Total 201 | 100.0% 13 100.0%| 41 100.0%| 42 100.0% ] 45 100.0% 32 100.0%

1. This category is not used in comparisons because its column proportion is equal to zero or one.

Q9g - Homes that are LEED® for Homes™ certified have higher resale values.

Disagree 17 8.5% o .0% 4, 9.8% 5, 11.9% 1, 2.2% 3a 9.4%

3 65 32.3% 5, 38.5% 17, 41.5% 13, 31.0% 13, 28.9% 12, 37.5%
Agree 119 59.2% 8, 61.5% 20, 48.8% 24, 57.1% 31, 68.9% 17, 53.1%
Total 201 [ 100.0% 13 100.0% 41 100.0% 42 100.0% 45 100.0% 32 100.0%

1. This category is not used in comparisons because its column proportion is equal to zero or one.

Q10 - How likely are you to buy or build a new home within the next two years? Are you ...

Unlikely 177 88.1% IA 53.8% 40, 97.6% | 35,, | 83.3% | 37, | 82.2% 31, 96.9%
Neither likely nor unlikely 11 5.5% 4, 30.8% ot .0% 3ab 7.1% 2y 4.4% 1pe 3.1%
Likely 13 6.5% 2, 15.4% 1, 2.4% 4, 9.5% 6. 13.3% 0! .0%
Total 201 [100.0% 13 100.0% 41 100.0% 42 100.0% 45 100.0% 32 100.0%

1. This category is not used in comparisons because its column proportion is equal to zero or one.

2013 NEEA ENERGY STARE
Note: Values in same row not sharing the same Home Owner Telephone Survey

subscript are significantly different at p <.05. conducted by Shelton Group



Age Crosstab
*Highlighted questions indicate significant differences (p<.05).

Total

Count

Col %

18-34

Count

Col %

35-44

Count

Col %

45-54

Count

Col %

55-64 65 or older
Count Col% Count Col%

Q11 - In comparing two homes for purchase, how much would energy efficiency impact your selection decision, assuming other features like price, size, location and

major amenities were comparable?

Not much/not at all 11 5.5% 1, 7.7% 3a 7.3% 4, 9.5% ot .0% o* .0%
Undecided 22 10.9% a 30.8% 4, 9.8% 4, 9.5% 3a 6.7% 2, 6.3%
Somewhat/very much 168 83.6% 8a 61.5% | 34,, | 82.9% | 34,, | 81.0% 42, 93.3% | 30,, | 93.8%
Total 201 |100.0% 13 100.0% 41 100.0% 42 100.0% 45 100.0% 32 100.0%
1. This category is not used in comparisons because its column proportion is equal to zero or one.
Q12 - Would you be willing to pay more for a home that is energy efficiency certified?
Yes 158 78.6% 8. 61.5% 33, 80.5% 35, 83.3% 38, 84.4% 26, 81.3%
No 43 21.4% 5, 38.5% 8a 19.5% 7a 16.7% 7a 15.6% 6, 18.8%
Total 201 |100.0% 13 100.0% 41 100.0% 42 100.0% 45 100.0% 32 100.0%
Q13 - How much more would you be willing to pay for a home that is energy efficiency certified, compared to a similar home that is not certified?
Up to 4% more 56 35.4% 2, 25.0% 12, 36.4% 17, 48.6% 8a 21.1% 8a 30.8%
5 to 9% more 55 34.8% 4, 50.0% 9. 27.3% 9. 25.7% 19, 50.0% 10, 38.5%
10 to 14% more 32 20.3% 25 25.0% 10, 30.3% 3a 8.6% 7a 18.4% 6, 23.1%
15% or more 15 9.5% ot .0% 2 6.1% 6, 17.1% 4, 10.5% 2 7.7%
Total 158 | 100.0% 8 100.0% 33 100.0% 35 100.0% 38 100.0% 26 100.0%

1. This category is not used in comparisons because its column proportion

Q14 - If you were planning to purchase a home, how likely would

is equal to zero or one.

ou be to offer a lower price for a home that is not energy efficiency certified?

Unlikely

Neither likely nor unlikely
Likely

Total

48
45
108
201

23.9%
22.4%
53.7%
100.0%

15.4%
46.2%
38.5%
100.0%

6a
17,
18,
41

14.6%
41.5%
43.9%
100.0%

10,
6a
26,
42

23.8%
14.3%
61.9%
100.0%

8. 17.8% 9, 28.1%
9. 20.0% IA 21.9%
28, 62.2% 16, 50.0%
45 100.0% 32 100.0%

Q15a - On a scale of 1 to 5 where 1 is very ineffective and 5 is very effective, please rate how effective you think each of the following statements would be to persuade
you to spend an extra 5% of the total price for a certified energy-efficient home.
Q15al - An energy-efficient home allows you to use more hot water or use a warmer thermostat setting (in winter) without paying more.

Ineffective
Neither ineffective nor effective
Effective

Total

27
45
129
201

13.4%
22.4%
64.2%
100.0%

.0%
38.5%
61.5%

100.0%

Sa
12,
24,
41

12.2%
29.3%
58.5%
100.0%

Sa
I
30,
42

11.9%
16.7%
71.4%
100.0%

7a 15.6% 4, 12.5%
10, 22.2% 8, 25.0%
28, 62.2% 20, 62.5%

45 100.0% 32 100.0%

1. This category is not used in comparisons because its column proportion is equal to zero or one.

Note: Values in same row not sharing the same
subscript are significantly different at p <.05.

2013 NEEA ENERGY STARE
Home Owner Telephone Survey
conducted by Shelton Group



Age Crosstab Total 18-34 35-44 45-54 55-64 65 or older

*Highlighted questions indicate significant differences (p<.05). Count Col% Count Col% Count Col% Count Col% Count Col% Count Col %
Q15a2 - An energy-efficient home gives you more control over energy consumption and future rate increases.
Ineffective 18 9.0% 1, 7.7% 4, 9.8% 5. 11.9% 2, 4.4% 4, 12.5%
Neither ineffective nor effective 37 18.4% 1, 7.7% 13, 31.7% 5, 11.9% 8a 17.8% 4, 12.5%
Effective 146 72.6% 11, 84.6% 24, 58.5% 32, 76.2% 35, 77.8% 24, 75.0%
Total 201 | 100.0% 13 100.0%| 41 100.0%| 42 100.0%| 45 100.0% 32 100.0%

Q15a3 - An extra investment of $4,000 would, on average, be paid back within six years through reduced utility costs.

Ineffective 18 9.0% o .0% 4, 9.8% 6. 14.3% 1, 2.2% 3. 9.4%

Neither ineffective nor effective 36 17.9% 25 15.4% 10, 24.4% 6, 14.3% 4, 8.9% 7a 21.9%
Effective 147 73.1% 11, 84.6% 27, 65.9% 30, 71.4% 40, 88.9% 22, 68.8%
Total 201 | 100.0% 13 100.0%| 41 100.0%| 42 100.0%| 45 100.0% 32 100.0%

1. This category is not used in comparisons because its column proportion is equal to zero or one.

Q15a4 - Energy-efficient homes have higher resale values.

Ineffective 14 7.0% o .0% 3a 7.3% 3a 7.1% 2, 4.4% 2, 6.3%

Neither ineffective nor effective 31 15.4% 1, 7.7% 11, 26.8% 6, 14.3% 3a 6.7% 5, 15.6%
Effective 156 77.6% 12, 92.3% 27, 65.9% 33, 78.6% 40, 88.9% 25, 78.1%
Total 201 | 100.0% 13 100.0%| 41 100.0%| 42 100.0%| 45 100.0% 32 100.0%

1. This category is not used in comparisons because its column proportion is equal to zero or one.

Q15a5 - Energy-efficient homes have lower utility bills.

Ineffective 11 5.5% 0! .0% 3, 7.3% 3, 7.1% ot .0% 1, 3.1%
Neither ineffective nor effective 18 9.0% ot .0% 82 19.5% 3a 7.1% 3a 6.7% 1, 3.1%
Effective 172 85.6% 13! [100.0%| 30, 73.2% 36, 85.7% 42, 93.3% 30, 93.8%
Total 201 [100.0% 13 100.0% 41 100.0% 42 100.0% 45 100.0% 32 100.0%

1. This category is not used in comparisons because its column proportion is equal to zero or one.

Q15a6 - Having a more energy-efficient home allows you to live responsibly and not waste energy.

Ineffective 15 7.5% 2, 15.4% 4, 9.8% 3. 7.1% 2, 4.4% 3. 9.4%
Neither ineffective nor effective 32 15.9% 2 15.4% 10, 24.4% 4, 9.5% 10, 22.2% 3. 9.4%
Effective 154 76.6% 9. 69.2% 27, 65.9% 35, 83.3% 33, 73.3% 26, 81.3%
Total 201 [100.0% 13 100.0% 41 100.0% 42 100.0% 45 100.0% 32 100.0%

Q15a7 - An energy-efficient home is a higher-quality home.

Ineffective 21 10.4% 1, 7.7% 4, 9.8% 3. 7.1% 5, 11.1% 6, 18.8%
Neither ineffective nor effective 40 19.9% 7a 53.8% Tab 17.1% Tab 16.7% b 20.0% 4, 12.5%
Effective 140 69.7% 5, 38.5% 30, 73.2% 32, 76.2% 31, 68.9% 22, 68.8%
Total 201 [ 100.0% 13 100.0% 41 100.0% 42 100.0% 45 100.0% 32 100.0%

2013 NEEA ENERGY STARE
Note: Values in same row not sharing the same Home Owner Telephone Survey
subscript are significantly different at p <.05. conducted by Shelton Group



Age Crosstab Total 18-34 35-44 45-54 55-64 65 or older

*Highlighted questions indicate significant differences (p<.05). Count Col% Count Col% Count Col% Count Col% Count Col% Count Col %
Q15a8 - Having an energy-efficient home is one way to help improve the environment.
Ineffective 18 9.0% 1, 7.7% 4, 9.8% 5. 11.9% 3a 6.7% 3a 9.4%
Neither ineffective nor effective 23 11.4% 1, 7.7% 7 17.1% 2, 4.8% 7 15.6% 3a 9.4%
Effective 160 79.6% 11, 84.6% 30, 73.2% 35, 83.3% 35, 77.8% 26, 81.3%
Total 201 | 100.0% 13 100.0% 41 100.0% 42 100.0% 45 100.0% 32 100.0%
Q15a9 - There are state and/or utility incentives for certified energy-efficient homes.
Ineffective 20 10.0% 0! .0% 4, 9.8% 5. 11.9% 3a 6.7% 2, 6.3%
Neither ineffective nor effective 37 18.4% 4, 30.8% 9. 22.0% 8a 19.0% 8a 17.8% 4, 12.5%
Effective 144 71.6% 9. 69.2% 28, 68.3% 29, 69.0% 34, 75.6% 26, 81.3%
Total 201 | 100.0% 13 100.0% 41 100.0% 42 100.0% 45 100.0% 32 100.0%
1. This category is not used in comparisons because its column proportion is equal to zero or one.
Q15al10 - An energy-efficient home is more comfortable than other homes.
Ineffective 17 8.5% 3a 23.1% 6, 14.6% 3a 7.1% 2, 4.4% 1, 3.1%
Neither ineffective nor effective 45 22.4% 3. 23.1% 12, 29.3% 11, 26.2% 6, 13.3% 5, 15.6%
Effective 139 69.2% 7a 53.8% 23, 56.1% 28, 66.7% 37, 82.2% 26, 81.3%
Total 201 | 100.0% 13 100.0% 41 100.0% 42 100.0% 45 100.0% 32 100.0%
Q15b - Which of these statements did you feel was most effective?
Energy-efficient homes have lower utility bills. 40 20.8% 4, 30.8% 10, 26.3% 8. 20.0% 8a 17.8% 5, 16.1%
Ha\{lng an energy-efficient home is one way to help improve the 26 13.5% o 0% 2, 539 4, 10.0% 10, 22 204 6, 19.4%
environment.
An energy-efficient home is more comfortable than other homes. 24 12.5% 0! .0% 4, 10.5% 5, 12.5% 10, 22.2% 3. 9.7%
An extra investment of $4,000 would, on average, be paid back . 5 . 5 . 6 ) 3 0 3 0
within six years through reduced utility costs. 21 10.9% a 15.4% a 13.2% a 15.0% a 6.7% a 9.7%
An energy-eﬁlment home g|v¢_es you more control over energy 20 10.4% 1, 7.7% 1, 2 6% 7. 17.5% 7. 15.6% 4, 12.9%
consumption and future rate increases.
An energy-efficient home is a higher-quality home. 14 7.3% ot 0% 6, 15.8% 1, 2.5% 3. 6.7% 2. 6.5%
Energy-efficient homes have higher resale values. 14 7.3% 1, 7.7% 2, 5.3% 3a 7.5% 1, 2.2% 2, 6.5%
An energy-efficient home_ alloyvs you to use more hpt water or use 13 6.8% 2, 15.4% 4, 10.5% 3, 750 ot 0% 2, 6.5%
a warmer thermostat setting (in winter) without paying more.
Having a more energy-efficient home allows you to live responsibly 12 6.3% 2, 15.4% 1, 2 6% 2, 5.0% 2, 2.4% 3, 9.7%
and not waste energy.
;I]'S;rssare state and/or utility incentives for certified energy-efficient 8 4.2% 1, 7.7% 3, 7.9% 1, 250 1, 2204 1, 3.206
Total 192 [100.0% 13 100.0% 38 100.0% 40 100.0% 45 100.0% 31 100.0%

1. This category is not used in comparisons because its column proportion is equal to zero or one.

2013 NEEA ENERGY STARE
Note: Values in same row not sharing the same Home Owner Telephone Survey

subscript are significantly different at p <.05. conducted by Shelton Group



Age Crosstab Total 18-34 35-44 45-54 55-64 65 or older

*Highlighted questions indicate significant differences (p<.05). Count Col% Count Col% Count Col% Count Col% Count Col% Count Col %
Q16 - How important would you say energy conservation is in the way it affects your daily purchase choices and activities? Would you say it's ...
Unimportant 17 8.5% 2, 15.4% 5, 12.2% 4, 9.5% 2, 4.4% 0! .0%
Neither unimportant nor important 31 15.4% 4, 30.8% 7a 17.1% 3a 7.1% 6, 13.3% 4, 12.5%
Important 153 76.1% 7a 53.8% 29, 70.7% 35, 83.3% 37, 82.2% 28, 87.5%
Total 201 | 100.0% 13 100.0%| 41 100.0%| 42 100.0%| 45 100.0% 32 100.0%

1. This category is not used in comparisons because its column proportion is equal to zero or one.

Q17 - What’'s the number one reason to buy a home that is certified as energy efficient?

To have a home with lower home operating costs 51 25.4% 5a 38.5% 12, 29.3% 14, 33.3% 11, 24.4% 6, 18.8%
To save money 34 16.9% 4, 30.8% 5a 12.2% 5a 11.9% 4, 8.9% 6, 18.8%
To protect our environment and save natural resources 22 10.9% ot .0% 4, 9.8% 5a 11.9% 7a 15.6% 6, 18.8%
To be more comfortable in your home 18 9.0% ot .0% 2 4.9% 2 4.8% 7a 15.6% 3. 9.4%
To be responsible and not waste 16 8.0% 1, 7.7% 3a 7.3% 3a 7.1% 3a 6.7% 5, 15.6%
To preserve the quality of life for future generations 13 6.5% 0! .0% 3a 7.3% 4, 9.5% 3a 6.7% 1, 3.1%
;’tc;]g:c::tgﬁ:“c;ilgsnat|on’s economy and reduce our dependence on 12 6.0% 1, 7.7% 2, 4.9% 1, 2 4% 4, 8.9% 2, 6.3%
To get more control over personal energy consumption and costs 12 6.0% 0! .0% Ta 17.1% 4, 9.5% 1, 2.2% ot .0%
To reduce greenhouse gas emissions and curb climate change 8 4.0% ot .0% 2 4.9% 3. 7.1% 2 4.4% 0! .0%
To have a healthier home 8 4.0% 1, 7.7% 1, 2.4% 1, 2.4% 2, 4.4% 2, 6.3%
To have a home with a higher resale value 7 3.5% 1, 7.7% ot .0% ot .0% 1, 2.2% 1, 3.1%
Total 201 [100.0% 13 100.0% 41 100.0% 42 100.0% 45 100.0% 32 100.0%

1. This category is not used in comparisons because its column proportion is equal to zero or one.

Q18 - If a friend or family member were in the process of purchasing a home and asked you for advice, would you recommend looking for a home that is certified as
energy efficient?

Yes 176 87.6% 13! [100.0%| 33, 80.5% 37, 88.1% 41, 91.1% 28, 87.5%
No 25 12.4% o .0% 8, 19.5% 5, 11.9% 4, 8.9% 4, 12.5%
Total 201 [100.0% 13 100.0% 41 100.0% 42 100.0% 45 100.0% 32 100.0%

1. This category is not used in comparisons because its column proportion is equal to zero or one.

2013 NEEA ENERGY STARE
Note: Values in same row not sharing the same Home Owner Telephone Survey

subscript are significantly different at p <.05. conducted by Shelton Group



Education Crosstab High school

diploma or Some college or A master’s or
less/special an associate A bachelor’s doctorate
Total training degree degree degree
*Highlighted questions indicate significant differences (p<.05). Count Col% Count Col% Count Col% Count Col% Count Col%
Q2 - Is this the first home you have purchased?
Yes 28 13.9% 4, 12.9% 8. 17.0% 13, 16.7% 3a 7.1%
No 173 86.1% 27, 87.1% 39, 83.0% 65, 83.3% 39, 92.9%
Total 201 | 100.0% 31 100.0% 47 100.0% 78 100.0% 42 100.0%
Q3 - Do you recall the builder of this home?
Yes 163 81.1% 23, 74.2% 34, 72.3% 64, 82.1% 39, 92.9%
No 38 18.9% 8. 25.8% 13, 27.7% 14, 17.9% 3a 7.1%
Total 201 | 100.0% 31 100.0% 47 100.0% 78 100.0% 42 100.0%
Q4 - How energy efficient would you say your home is? Is it ...
Very inefficient 1 5% ot .0% 1, 2.1% ot .0% ot .0%
Inefficient 0 .0% ot .0% ot .0% ot .0% ot .0%
Neither inefficient nor efficient 6 3.0% 1, 3.2% 25 4.3% 2, 2.6% 1, 2.4%
Efficient 44 21.9% 6, 19.4% 11, 23.4% 16, 20.5% 11, 26.2%
Very efficient 150 74.6% 24, 77.4% 33, 70.2% 60, 76.9% 30, 71.4%
Total 201 | 100.0% 31 100.0% 47 100.0% 78 100.0% 42 100.0%
1. This category is not used in comparisons because its column proportion is equal to zero or one.
Q5 - How does the energy efficiency of this home compare to your previous home?
This home is less efficient. 3 1.7% ot .0% 2, 5.1% o' .0% 1, 2.6%
About the same 20 11.6% 3a 11.1% 3a 7.7% 8a 12.3% 6a 15.4%
This home is more efficient. 150 86.7% 24, 88.9% 34, 87.2% 57, 87.7% 32, 82.1%
Total 173 ] 100.0% 27 100.0% 39 100.0% 65 100.0% 39 100.0%

1. This category is not used in comparisons because its column proportion is equal to zero or one.

2013 NEEA ENERGY STAR®
Home Owner Telephone Survey

Note: Values in same row not sharing the same
conducted by Shelton Group

subscript are significantly different at p < .05.



Education Crosstab High school

diploma or Some college or A master’s or
less/special an associate A bachelor’s doctorate
Total training degree degree degree
*Highlighted questions indicate significant differences (p<.05). Count Col% Count Col% Count Col% Count Col% Count Col%
Q6 - To the best of your knowledge, was your home certified and/or built to any of the following national green and/or efficiency standards?
Earth Advantage® (Oregon only) 17 33.3% ot .0% 2, 25.0% 9, 36.0% 6, 42.9%
Total 51 100.0% 4 100.0% 8 100.0% 25 100.0% 14 100.0%
Built Green® (Washington only) 19 17.8% 4, 20.0% Sa 21.7% 6a 15.8% 3a 12.5%
Total 107 | 100.0% 20 100.0% 23 100.0% 38 100.0% 24 100.0%
The Northwest ENERGY STAR® home program 119 59.2% 13, 41.9% | 27,, | 57.4% | 45,, | 57.7% 32, 76.2%
;tlggl;l;ntqlonal Association of Home Builders (NAHB) Green Building 38 18.9% 5, 16.1% 10, 21.3% 14, 17.9% 8, 19.0%
LEED® for Homes™ 20 | 10.0% | 1, 3.2% 4, 8.5% 7a 9.0% 6. | 14.3%
Some other energy efficiency certification program 9 4.5% 3a 9.7% 1, 2.1% 4, 5.1% 1, 2.4%
No, my home is not certified by any of these programs. 8 4.0% 24 6.5% ot .0% 3a 3.8% 3a 7.1%
Don't know or not sure 51 25.4% 11, 35.5% 16, 34.0% 20, 25.6% 4, 9.5%
Total 201 31 47 78 42

1. This category is not used in comparisons because its column proportion is equal to zero or one.

Q7 - Were you aware that Northwest ENERGY STAR® certified homes are designed to be 15% more efficient than homes built to code in the same year?

Yes 96 47.8% 13, 41.9% 21, 44.7% 39, 50.0% 22, 52.4%
No 105 52.2% 18, 58.1% 26, 55.3% 39, 50.0% 20, 47.6%
Total 201 [ 100.0% 31 100.0% 47 100.0% 78 100.0% 42 100.0%
Q8a - When considering the purchase of your current home, which of the following features did you consider important?

Comfort of the home 198 98.5% 30, 96.8% 46, 97.9% 77, 98.7% 42 | 100.0%
Quality of the construction 191 95.0% 29, 93.5% 43, 91.5% 74, 94.9% 42* 100.0%
Floor plan 188 93.5% 27, 87.1% 45, 95.7% 72, 92.3% 41, 97.6%
Affordability of the home 186 92.5% 30, 96.8% 46, 97.9% 68, 87.2% 39, 92.9%
Quality of the neighborhood 182 90.5% 29, 93.5% 41, 87.2% 71, 91.0% 38, 90.5%
Size: # of bedrooms, bathrooms, etc. 182 90.5% 28, 90.3% 43, 91.5% 68, 87.2% 41, 97.6%
Energy efficiency of the home 179 89.1% 27, 87.1% 46, 97.9% 68, 87.2% 35, 83.3%
Heating and cooling costs 168 83.6% 27, 87.1% 42, 89.4% 62, 79.5% 35, 83.3%
Finishes: color scheme, flooring, etc. 157 78.1% 23, 74.2% 41, 87.2% 57, 73.1% 34, 81.0%
Convenience to shopping and entertainment 102 50.7% 15, 48.4% 25, 53.2% 40, 51.3% 21, 50.0%
Proximity to work 85 42.3% 17, 54.8% 18, 38.3% 29, 37.2% 20, 47.6%
School district/proximity to schools 76 37.8% 8a 25.8% 16, 34.0% 36, 46.2% 16, 38.1%
Total 201 31 47 78 42

1. This category is not used in comparisons because its column proportion is equal to zero or one.

2013 NEEA ENERGY STAR®
Note: Values in same row not sharing the same Home Owner Telephone Survey
subscript are significantly different at p < .05. conducted by Shelton Group



Education Crosstab High school

diploma or Some college or A master’s or
less/special an associate A bachelor’s doctorate
Total training degree degree degree
*Highlighted questions indicate significant differences (p<.05). Count Col% Count Col% Count Col% Count Col% Count Col%
Q8b - Which of these features did you consider the single most important in the purchase of your current home?
Floor plan 45 22.4% 8. 25.8% 8. 17.0% 19, 24.4% 10, 23.8%
Affordability of the home 31 15.4% 5a 16.1% 11, 23.4% 11, 14.1% 4, 9.5%
Quality of the construction 26 12.9% 6, 19.4% 74 14.9% 9, 11.5% 4, 9.5%
Quality of the neighborhood 25 12.4% 1, 3.2% 3a 6.4% 13, 16.7% 8. 19.0%
Energy efficiency of the home 25 12.4% 6, 19.4% 5, 10.6% 7a 9.0% 6, 14.3%
Size: # of bedrooms, bathrooms, etc. 12 6.0% 2, 6.5% 2, 4.3% 6, 7.7% 1, 2.4%
Proximity to work 11 5.5% 1, 3.2% 1, 2.1% 3a 3.8% 5, 11.9%
Comfort of the home 8 4.0% 1, 3.2% 3a 6.4% 2, 2.6% 2, 4.8%
Heating and cooling costs 7 3.5% 1, 3.2% 4, 8.5% 2, 2.6% ot .0%
School district/proximity to schools 6 3.0% ot .0% 1, 2.1% 3a 3.8% 2, 4.8%
Finishes: color scheme, flooring, etc. 3 1.5% ot .0% 1, 2.1% 2, 2.6% ot .0%
Convenience to shopping and entertainment 2 1.0% ot .0% 1, 2.1% 1, 1.3% ot .0%
Total 201 [ 100.0% 31 100.0% 47 100.0% 7 100.0% 42 100.0%

1. This category is not used in comparisons because its column proportion is equal to zero or one.

Q9 - On ascale of 1to 5where 1is “strongly disagree” and 5 is “strongly agree,” please tell me how much you disagree or agree with each of the following
statements?
Q9a - Energy efficiency will be an important feature in the next home you purchase.

Disagree 9 4.5% 2, 6.5% 2, 4.3% 3a 3.8% 2, 4.8%
3 18 9.0% 2, 6.5% 3a 6.4% 10, 12.8% 3a 7.1%
Agree 174 86.6% 27, 87.1% 42, 89.4% 65, 83.3% 37, 88.1%
Total 201 100.0% 31 100.0% 47 100.0% 78 100.0% 42 100.0%

1. This category is not used in comparisons because its column proportion is equal to zero or one.

Q9b - Homes that are certified as energy efficient are more comfortable.

Disagree 7 3.5% 1, 3.2% 1, 2.1% 2, 2.6% 3a 7.1%

3 33 16.4% 6, 19.4% 9, 19.1% 11, 14.1% 74 16.7%
Agree 161 80.1% 24, 77.4% 37, 78.7% 65, 83.3% 32, 76.2%
Total 201 100.0% 31 100.0% 47 100.0% 78 100.0% 42 100.0%

2013 NEEA ENERGY STAR®
Note: Values in same row not sharing the same Home Owner Telephone Survey
subscript are significantly different at p < .05. conducted by Shelton Group



Education Crosstab High school

diploma or Some college or A master’s or
less/special an associate A bachelor’s doctorate
Total training degree degree degree
*Highlighted questions indicate significant differences (p<.05). Count Col% Count Col% Count Col% Count Col% Count Col%
Q9c - Homes that are certified as energy efficient are higher-quality homes.
Disagree 5 2.5% 2, 6.5% ot 0% 1, 1.3% 2, 4.8%
3 26 12.9% 7a 22.6% 5a 10.6% 10, 12.8% 4, 9.5%
Agree 170 84.6% 22, 71.0% 42, 89.4% 67, 85.9% 36, 85.7%
Total 201 | 100.0% 31 100.0% 47 100.0% 78 100.0% 42 100.0%
1. This category is not used in comparisons because its column proportion is equal to zero or one.
Q9d - Homes that are certified as energy efficient have lower utility bills.
Disagree 3 1.5% ot .0% 1, 2.1% 1, 1.3% 1, 2.4%
3 10 5.0% 1, 3.2% 5, 10.6% 1, 1.3% 3a 7.1%
Agree 188 93.5% 30, 96.8% 41, 87.2% 76, 97.4% 38, 90.5%
Total 201 | 100.0% 31 100.0% 47 100.0% 78 100.0% 42 100.0%

1. This category is not used in comparisons because its column proportion is equal to zero or one.

Q9e - Homes that are certified as energy efficient have higher resale values than other homes.

Disagree 6 3.0% ot .0% ot .0% 3. 3.8% 3. 7.1%

3 36 17.9% 6, 19.4% 9. 19.1% 11, 14.1% 10, 23.8%
Agree 159 79.1% 25, 80.6% 38, 80.9% 64, 82.1% 29, 69.0%
Total 201 100.0% 31 100.0% 47 100.0% 78 100.0% 42 100.0%

1. This category is not used in comparisons because its column proportion is equal to zero or one.

QYf - Homes that are ENERGY STAR® certified have higher resale values.

Disagree 9 4.5% 2, 6.5% 1, 2.1% 4, 5.1% 2, 4.8%

3 38 18.9% 7a 22.6% 8, 17.0% 11, 14.1% 12, 28.6%
Agree 154 76.6% 22, 71.0% 38, 80.9% 63, 80.8% 28, 66.7%
Total 201 | 100.0% 31 100.0% 47 100.0% 78 100.0% 42 100.0%

Q9g - Homes that are LEED® for Homes™ certified have higher resale values.

Disagree 17 8.5% 4, 12.9% 2, 4.3% 8a 10.3% 3a 7.1%

3 65 32.3% 8. 25.8% 13, 27.7% 24, 30.8% 20, 47.6%
Agree 119 59.2% 19, 61.3% 32, 68.1% 46, 59.0% 19, 45.2%
Total 201 100.0% 31 100.0% 47 100.0% 78 100.0% 42 100.0%

2013 NEEA ENERGY STAR®
Note: Values in same row not sharing the same Home Owner Telephone Survey
subscript are significantly different at p < .05. conducted by Shelton Group



Education Crosstab High school

A master’s or

diploma or Some college or
less/special an associate A bachelor’s doctorate
Total training degree degree degree

*Highlighted questions indicate significant differences (p<.05). Count Col% Count Col% Count Col% Count Col% Count Col%
Q10 - How likely are you to buy or build a new home within the next two years? Are you ...

Unlikely 177 88.1% 27, 87.1% 43, 91.5% 70, 89.7% 34, 81.0%

Neither likely nor unlikely 11 5.5% 2, 6.5% 2, 4.3% 2, 2.6% 5, 11.9%

Likely 13 6.5% 2, 6.5% 2, 4.3% 6, 7.7% 3a 7.1%

Total 201 | 100.0% 31 100.0% 47 100.0% 78 100.0% 42 100.0%
Q11 - In comparing two homes for purchase, how much would energy efficiency impact your selection decision, assuming other features like price, size,
location and major amenities were comparable?

Not much/not at all 11 5.5% 1, 3.2% 4, 8.5% 5, 6.4% 1, 2.4%

Undecided 22 10.9% 9, 29.0% 4,0 8.5% 3p 3.8% 5ap 11.9%

Somewhat/very much 168 83.6% 21, 67.7% 39%.p 83.0% 70, 89.7% 36, 85.7%

Total 201 | 100.0% 31 100.0% 47 100.0% 78 100.0% 42 100.0%
Q12 - Would you be willing to pay more for a home that is energy efficiency certified?

Yes 158 78.6% 24, 77.4% 38, 80.9% 62, 79.5% 33, 78.6%

No 43 21.4% 7a 22.6% 9. 19.1% 16, 20.5% 9. 21.4%

Total 201 | 100.0% 31 100.0% 47 100.0% 78 100.0% 42 100.0%
Q13 - How much more would you be willing to pay for a home that is energy efficiency certified, compared to a similar home that is not certified?

Up to 4% more 56 35.4% 11, 45.8% 14, 36.8% 18, 29.0% 13, 39.4%

5 to 9% more 55 34.8% 6, 25.0% 14, 36.8% 24, 38.7% 11, 33.3%

10 to 14% more 32 20.3% 5a 20.8% 7a 18.4% 13, 21.0% 6, 18.2%

15% or more 15 9.5% 2, 8.3% 3a 7.9% 7a 11.3% 3a 9.1%

Total 158 | 100.0% 24 100.0% 38 100.0% 62 100.0% 33 100.0%
Q14 - If you were planning to purchase a home, how likely would you be to offer a lower price for a home that is not energy efficiency certified?

Unlikely 48 23.9% 9. 29.0% 13, 27.7% 13, 16.7% 11, 26.2%

Neither likely nor unlikely 45 22.4% 3a 9.7% 9, 19.1% 21, 26.9% 12, 28.6%

Likely 108 53.7% 19, 61.3% 25, 53.2% 44, 56.4% 19, 45.2%

Total 201 | 100.0% 31 100.0% 47 100.0% 78 100.0% 42 100.0%

Note: Values in same row not sharing the same
subscript are significantly different at p < .05.

2013 NEEA ENERGY STAR®
Home Owner Telephone Survey
conducted by Shelton Group



Education Crosstab

*Highlighted questions indicate significant differences (p<.05).

High school
diploma or Some college or
less/special an associate
Total training degree
Count Col% Count Col% Count Col%

A master’s or

A bachelor’s doctorate
degree degree
Count Col% Count Col%

Q15a - On a scale of 1to 5 where 1 is very ineffective and 5 is very effective, please rate how effective you think each of the following statements would be to
persuade you to spend an extra 5% of the total price for a certified energy-efficient home.
Q15al - An energy-efficient home allows you to use more hot water or use a warmer thermostat setting (in winter) without paying more.

Ineffective 27 13.4% 24 6.5% 7a 14.9% 11, 14.1% 7a 16.7%
Neither ineffective nor effective 45 22.4% 74 22.6% 11, 23.4% 17, 21.8% 9, 21.4%
Effective 129 64.2% 22, 71.0% 29, 61.7% 50, 64.1% 26, 61.9%
Total 201 | 100.0% 31 100.0% 47 100.0% 78 100.0% 42 100.0%
Q15a2 - An energy-efficient home gives you more control over energy consumption and future rate increases.
Ineffective 18 9.0% 3a 9.7% 4, 8.5% 9a 11.5% 24 4.8%
Neither ineffective nor effective 37 18.4% 3a 9.7% 11, 23.4% 16, 20.5% 7a 16.7%
Effective 146 72.6% 25, 80.6% 32, 68.1% 53, 67.9% 33, 78.6%
Total 201 | 100.0% 31 100.0% 47 100.0% 78 100.0% 42 100.0%
Q15a3 - An extra investment of $4,000 would, on average, be paid back within six years through reduced utility costs.
Ineffective 18 9.0% 54 16.1% 3a 6.4% 7a 9.0% 24 4.8%
Neither ineffective nor effective 36 17.9% 4, 12.9% 9, 19.1% 16, 20.5% 6, 14.3%
Effective 147 73.1% 22, 71.0% 35, 74.5% 55, 70.5% 34, 81.0%
Total 201 | 100.0% 31 100.0% 47 100.0% 78 100.0% 42 100.0%
Q15a4 - Energy-efficient homes have higher resale values.
Ineffective 14 7.0% 3a 9.7% 4, 8.5% 4, 5.1% 3a 7.1%
Neither ineffective nor effective 31 15.4% 6, 19.4% 74 14.9% 14, 17.9% 4, 9.5%
Effective 156 77.6% 22, 71.0% 36, 76.6% 60, 76.9% 35, 83.3%
Total 201 | 100.0% 31 100.0% 47 100.0% 78 100.0% 42 100.0%
Q15a5 - Energy-efficient homes have lower utility bills.
Ineffective 11 5.5% 1, 3.2% 24 4.3% 54 6.4% 3a 7.1%
Neither ineffective nor effective 18 9.0% 3a 9.7% 4, 8.5% 74 9.0% 4, 9.5%
Effective 172 85.6% 27, 87.1% 41, 87.2% 66, 84.6% 35, 83.3%
Total 201 | 100.0% 31 100.0% 47 100.0% 78 100.0% 42 100.0%

Note: Values in same row not sharing the same
subscript are significantly different at p < .05.

2013 NEEA ENERGY STAR®
Home Owner Telephone Survey
conducted by Shelton Group



Education Crosstab High school

diploma or Some college or A master’s or
less/special an associate A bachelor’s doctorate
Total training degree degree degree
*Highlighted questions indicate significant differences (p<.05). Count Col% Count Col% Count Col% Count Col% Count Col%
Q15a6 - Having a more energy-efficient home allows you to live responsibly and not waste energy.
Ineffective 15 7.5% 1, 3.2% 5, 10.6% 7a 9.0% 2, 4.8%
Neither ineffective nor effective 32 15.9% 54 16.1% 74 14.9% 15, 19.2% 5, 11.9%
Effective 154 76.6% 25, 80.6% 35, 74.5% 56, 71.8% 35, 83.3%
Total 201 | 100.0% 31 100.0% 47 100.0% 78 100.0% 42 100.0%
Q15a7 - An energy-efficient home is a higher-quality home.
Ineffective 21 10.4% 1, 3.2% 4, 8.5% 11, 14.1% 54 11.9%
Neither ineffective nor effective 40 19.9% 8. 25.8% 12, 25.5% 10, 12.8% 10, 23.8%
Effective 140 69.7% 22, 71.0% 31, 66.0% 57, 73.1% 27, 64.3%
Total 201 | 100.0% 31 100.0% 47 100.0% 78 100.0% 42 100.0%
Q15a8 - Having an energy-efficient home is one way to help improve the environment.
Ineffective 18 9.0% 3a 9.7% 2, 4.3% 11, 14.1% 2, 4.8%
Neither ineffective nor effective 23 11.4% 54 16.1% 5, 10.6% 10, 12.8% 3a 7.1%
Effective 160 79.6% 23, 74.2% 40, 85.1% 57, 73.1% 37, 88.1%
Total 201 | 100.0% 31 100.0% 47 100.0% 78 100.0% 42 100.0%
Q15a9 - There are state and/or utility incentives for certified energy-efficient homes.
Ineffective 20 10.0% 3a 9.7% 5, 10.6% 10, 12.8% 1, 2.4%
Neither ineffective nor effective 37 18.4% 7a 22.6% 84 17.0% 10, 12.8% 11, 26.2%
Effective 144 71.6% 21, 67.7% 34, 72.3% 58, 74.4% 30, 71.4%
Total 201 | 100.0% 31 100.0% 47 100.0% 78 100.0% 42 100.0%
Q15a10 - An energy-efficient home is more comfortable than other homes.
Ineffective 17 8.5% 1, 3.2% 4, 8.5% 10, 12.8% 2, 4.8%
Neither ineffective nor effective 45 22.4% 8. 25.8% 9, 19.1% 15, 19.2% 13, 31.0%
Effective 139 69.2% 22, 71.0% 34, 72.3% 53, 67.9% 27, 64.3%
Total 201 | 100.0% 31 100.0% 47 100.0% 78 100.0% 42 100.0%

Note: Values in same row not sharing the same
subscript are significantly different at p < .05.

2013 NEEA ENERGY STAR®
Home Owner Telephone Survey
conducted by Shelton Group



Education Crosstab High school

diploma or Some college or A master’s or
less/special an associate A bachelor’s doctorate
Total training degree degree degree
*Highlighted questions indicate significant differences (p<.05). Count Col% Count Col% Count Col% Count Col% Count Col%
Q15b - Which of these statements did you feel was most effective?
Energy-efficient homes have lower utility bills. 40 20.8% 8. 28.6% 74 15.6% 16, 21.3% 9 22.0%
Ha\{ing an energy-efficient home is one way to help improve the 26 13.5% 2, 7 1% 9, 20.0% 8, 10.7% 6, 14.6%
environment.
An energy-efficient home is more comfortable than other homes. 24 12.5% 2, 7.1% 10, 22.2% 5, 6.7% 7a 17.1%

An extra investment of $4,000 would, on average, be paid back within

six years through reduced utility costs. 21 10.9% 4, 14.3% 2, 4.4% 9. 12.0% 6. 14.6%

An energy_-effl(nent home gives you more control over energy 20 10.4% 5, 17.9% 2, 4.4% 8, 10.7% 5, 12.9%
consumption and future rate increases.

An energy-efficient home is a higher-quality home. 14 7.3% 4, 14.3% 2, 4.4% 8a 10.7% 0! .0%
Energy-efficient homes have higher resale values. 14 7.3% 1, 3.6% 5, 11.1% 6, 8.0% 1, 2.4%
An energy-efficient home al!ows_ you to_use more_hot water or use a 13 6.8% ot 0% 3, 6.7% 7. 9.3% 2, 4.9%
warmer thermostat setting (in winter) without paying more.

Having a more energy-efficient home allows you to live responsibly and 12 6.3% 1, 3.6% 3, 6.7% 4, 530 4, 9.8%
not waste energy.

'rl]'gﬁqrssare state and/or utility incentives for certified energy-efficient 8 4.2% 1, 3.6% 2, 4.4% 4, 530 1, 2 4%
Total 192 [100.0% 28 100.0% 45 100.0% 75 100.0% 41 100.0%

1. This category is not used in comparisons because its column proportion is equal to zero or one.

Q16 - How important would you say energy conservation is in the way it affects your daily purchase choices and activities? Would you say it's ...

Unimportant 17 8.5% 3a 9.7% 4, 8.5% 7a 9.0% 2, 4.8%
Neither unimportant nor important 31 15.4% 3a 9.7% 54 10.6% 18, 23.1% 4, 9.5%
Important 153 76.1% 25, 80.6% 38, 80.9% 53, 67.9% 36, 85.7%
Total 201 [100.0% 31 100.0% 47 100.0% 78 100.0% 42 100.0%

2013 NEEA ENERGY STAR®

Note: Values in same row not sharing the same Home Owner Telephone Survey
subscript are significantly different at p < .05. conducted by Shelton Group



Education Crosstab High school

diploma or Some college or A master’s or
less/special an associate A bachelor’s doctorate
Total training degree degree degree
*Highlighted questions indicate significant differences (p<.05). Count Col% Count Col% Count Col% Count Col% Count Col%
Q17 - What's the number one reason to buy a home that is certified as energy efficient?
To have a home with lower home operating costs 51 25.4% 10, 32.3% 11, 23.4% 20, 25.6% 10, 23.8%
To save money 34 16.9% 4, 12.9% 11, 23.4% 11, 14.1% 84 19.0%
To protect our environment and save natural resources 22 10.9% 1, 3.2% 5a 10.6% 10, 12.8% 6, 14.3%
To be more comfortable in your home 18 9.0% 54 16.1% 5, 10.6% 6, 7.7% 1, 2.4%
To be responsible and not waste 16 8.0% 1, 3.2% 1, 2.1% 8a 10.3% 6, 14.3%
To preserve the quality of life for future generations 13 6.5% 2, 6.5% 3a 6.4% 5a 6.4% 3a 7.1%
Igup:tcr)it:;:t our nation’s economy and reduce our dependence on other 12 6.0% 5, 16.1% 3, 6.4% 3, 3.8% 1, 2 4%
To get more control over personal energy consumption and costs 12 6.0% 2, 6.5% 1, 2.1% 6, 7.7% 3a 7.1%
To reduce greenhouse gas emissions and curb climate change 8 4.0% ot .0% 3a 6.4% 1, 1.3% 3a 7.1%
To have a healthier home 8 4.0% 1, 3.2% 2, 4.3% 5, 6.4% ot .0%
To have a home with a higher resale value 7 3.5% ot .0% 2, 4.3% 3a 3.8% 1, 2.4%
Total 201 [ 100.0% 31 100.0% 47 100.0% 7 100.0% 4 100.0%
1. This category is not used in comparisons because its column proportion is equal to zero or one.
Q18 - If a friend or family member were in the process of purchasing a home and asked you for advice, would you recommend looking for a home that is
certified as enerqy efficient?
Yes 176 87.6% 29, 93.5% 44, 93.6% 66, 84.6% 34, 81.0%
No 25 12.4% 2, 6.5% 3a 6.4% 12, 15.4% 8a 19.0%
Total 201 [ 100.0% 31 100.0% 47 100.0% 78 100.0% 42 100.0%

2013 NEEA ENERGY STAR®

Note: Values in same row not sharing the same Home Owner Telephone Survey
subscript are significantly different at p < .05. conducted by Shelton Group



Gender Crosstab
*Highlighted gquestions indicate significant differences (p<.05).

Total
Count Col %

Female Male
Count Col% Count Col%

Q2 - Is this the first home you have purchased?

Yes
No
Total

28 13.9%
173 86.1%
201 [ 100.0%

11, 9.6% 17, 19.8%
104, | 90.4% 69, 80.2%
115 | 100.0% 86 100.0%

Q3 - Do you recall the builder of this home?

Yes
No
Total

163 81.1%
38 18.9%
201 [100.0%

98, 85.2% 65, 75.6%
17, 14.8% 21, 24.4%
115 |100.0% 86 100.0%

Q4 - How energy efficient would you say your home is? Is it ...

Very inefficient

Inefficient

Neither inefficient nor efficient
Efficient

Very efficient

Total

1 .5%

0 .0%

6 3.0%
44 21.9%
150 74.6%

201 [100.0%

1, 9% o 0%
ot 0% ot 0%
2a 1.7% 4, 4.7%
22, | 191% | 22, | 25.6%
90, | 78.3% | 60, | 69.8%
115 |100.0%| 86 |100.0%

1. This category is not used in comparisons because its column proportion is equal to zero or one.

Q5 - How does the energy efficiency of this home compare to your previous home?

This home is less efficient.
About the same

This home is more efficient.
Total

3 1.7%
20 11.6%
150 86.7%
173 | 100.0%

1, 1.0% 2, 2.9%
11, 10.6% 9. 13.0%
92, 88.5% 58, 84.1%
104 | 100.0% 69 100.0%

Note: Values in same row not sharing the same
subscript are significantly different at p < .05.

2013 NEEA ENERGY STAR®
Home Owner Telephone Survey
conducted by Shelton Group



Gender Crosstab Total Female Male

*Highlighted gquestions indicate significant differences (p<.05). Count Col% Count Col% Count Col%

Q6 - To the best of your knowledge, was your home certified and/or built to any of the following national green and/or efficiency standards?
Earth Advantage® (Oregon only) 17 33.3% 11, 35.5% 64 30.0%
Total 51 100.0% 31 100.0% 20 100.0%
Built Green® (Washington only) 19 17.8% 6, 10.7% 13, 25.5%
Total 107 [100.0% 56 100.0% 51 100.0%
The Northwest ENERGY STAR® home program 119 59.2% 68, 59.1% 51, 59.3%
The National Association of Home Builders (NAHB) Green Building Program 38 18.9% 22, 19.1% 16, 18.6%
LEED® for Homes™ 20 10.0% 11, 9.6% 9. 10.5%
Some other energy efficiency certification program 9 4.5% 3a 2.6% 64 7.0%
No, my home is not certified by any of these programs. 8 4.0% 3a 2.6% 54 5.8%
Don’t know or not sure 51 25.4% 31, 27.0% 20, 23.3%
Total 201 115 86

Q7 - Were you aware that Northwest ENERGY STAR® certified homes are designed to be 15% more efficient than homes built to code in the same year?

Yes 96 47.8% 50, 43.5% 46, 53.5%
No 105 52.2% 65, 56.5% 40, 46.5%
Total 201 [100.0%| 115 | 100.0% 86 100.0%

Q8a - When considering the purchase of your current home, which of the following features did you consider important?

Comfort of the home 198 98.5% 113, 98.3% 85, 98.8%
Quality of the construction 191 95.0% | 109, | 94.8% 82, 95.3%
Floor plan 188 93.5% 108, 93.9% 80, 93.0%
Affordability of the home 186 92.5% | 107, | 93.0% 79, 91.9%
Quality of the neighborhood 182 90.5% | 105, | 91.3% 77, 89.5%
Size: # of bedrooms, bathrooms, etc. 182 90.5% | 107, | 93.0% 754 87.2%
Energy efficiency of the home 179 89.1% | 104, | 90.4% 75, 87.2%
Heating and cooling costs 168 83.6% 99, 86.1% 69, 80.2%
Finishes: color scheme, flooring, etc. 157 78.1% 90, 78.3% 67, 77.9%
Convenience to shopping and entertainment 102 50.7% 68, 59.1% 34, 39.5%
Proximity to work 85 42.3% 55, 47.8% 30, 34.9%
School district/proximity to schools 76 37.8% 40, 34.8% 36, 41.9%
Total 201 115 86

2013 NEEA ENERGY STAR®
Note: Values in same row not sharing the same Home Owner Telephone Survey
subscript are significantly different at p < .05. conducted by Shelton Group



Gender Crosstab Total Female Male

*Highlighted gquestions indicate significant differences (p<.05). Count Col% Count Col% Count Col%

Q8b - Which of these features did you consider the single most important in the purchase of your current home?
Floor plan 45 22.4% 25, 21.7% 20, 23.3%
Affordability of the home 31 15.4% 21, 18.3% 10, 11.6%
Quality of the construction 26 12.9% 12, 10.4% 14, 16.3%
Quality of the neighborhood 25 12.4% 14, 12.2% 11, 12.8%
Energy efficiency of the home 25 12.4% 11, 9.6% 14, 16.3%
Size: # of bedrooms, bathrooms, etc. 12 6.0% 7a 6.1% 54 5.8%
Proximity to work 11 5.5% 8. 7.0% 3. 3.5%
Comfort of the home 8 4.0% 6, 5.2% 2, 2.3%
Heating and cooling costs 7 3.5% 4, 3.5% 3a 3.5%
School district/proximity to schools 6 3.0% 3a 2.6% 3a 3.5%
Finishes: color scheme, flooring, etc. 3 1.5% 2. 1.7% 1, 1.2%
Convenience to shopping and entertainment 2 1.0% 24 1.7% 0! .0%
Total 201 |100.0%| 115 {100.0% 86 100.0%

1. This category is not used in comparisons because its column proportion is equal to zero or one.

Q9 - On ascale of 1to 5where 1is “strongly disagree” and 5 is “strongly agree,” please tell me how much you disagree or agree with each of the
following statements?
Q9a - Energy efficiency will be an important feature in the next home you purchase.

Disagree 9 4.5% 54 4.3% 4, 4.7%
3 18 9.0% 10, 8.7% 8, 9.3%
Agree 174 86.6% | 100, | 87.0% 74, 86.0%
Total 201 |100.0%| 115 |100.0% 86 100.0%

Q9b - Homes that are certified as energy efficient are more comfortable.

Disagree 7 3.5% 64 5.2% 1, 1.2%

3 33 16.4% 17, 14.8% 16, 18.6%
Agree 161 80.1% 92, 80.0% 69, 80.2%
Total 201 |100.0%| 115 {[100.0% 86 100.0%

Q9c - Homes that are certified as energy efficient are higher-quality homes.

Disagree 5 2.5% 2. 1.7% 3. 3.5%

3 26 12.9% 16, 13.9% 10, 11.6%
Agree 170 84.6% 97, 84.3% 734 84.9%
Total 201 [100.0%| 115 |100.0% 86 100.0%

2013 NEEA ENERGY STAR®
Note: Values in same row not sharing the same Home Owner Telephone Survey
subscript are significantly different at p < .05. conducted by Shelton Group



Gender Crosstab Total Female Male

*Highlighted gquestions indicate significant differences (p<.05). Count Col% Count Col% Count Col%
Q9d - Homes that are certified as energy efficient have lower utility bills.
Disagree 3 1.5% 3a 2.6% o .0%
3 10 5.0% 6, 5.2% 4, 4.7%
Agree 188 93.5% | 106, | 92.2% 82, 95.3%
Total 201 |100.0%| 115 [100.0% 86 100.0%

1. This category is not used in comparisons because its column proportion is equal to zero or one.

Q9e - Homes that are certified as energy efficient have higher resale values than other homes.

Disagree 6 3.0% 2 1.7% 4, 4.7%

3 36 17.9% 22, 19.1% 14, 16.3%
Agree 159 79.1% 91, 79.1% 68, 79.1%
Total 201 [100.0%| 115 | 100.0% 86 100.0%

QYf - Homes that are ENERGY STAR® certified have higher resale values.

Disagree 9 4.5% 5. 4.3% 4, 4.7%

3 38 18.9% 23, 20.0% 15, 17.4%
Agree 154 76.6% 87, 75.7% 67, 77.9%
Total 201 [100.0%| 115 |100.0% 86 100.0%

Q9g - Homes that are LEED® for Homes™ certified have higher resale values.

Disagree 17 8.5% 11, 9.6% 64 7.0%

3 65 32.3% 39, 33.9% 26, 30.2%
Agree 119 59.2% 65, 56.5% 54, 62.8%
Total 201 |100.0%| 115 [100.0% 86 100.0%

Q10 - How likely are you to buy or build a new home within the next two years? Are you ...

Unlikely 177 88.1% 101, 87.8% 76, 88.4%
Neither likely nor unlikely 11 5.5% 8, 7.0% 3a 3.5%
Likely 13 6.5% 64 5.2% 74 8.1%
Total 201 100.0% | 115 100.0% 86 100.0%

2013 NEEA ENERGY STAR®
Note: Values in same row not sharing the same Home Owner Telephone Survey
subscript are significantly different at p < .05. conducted by Shelton Group



Gender Crosstab Total Female Male
*Highlighted gquestions indicate significant differences (p<.05). Count Col% Count Col% Count Col%
Q11 - In comparing two homes for purchase, how much would energy efficiency impact your selection decision, assuming other features like price, size,
location and major amenities were comparable?

Not much/not at all 11 5.5% 4, 3.5% 74 8.1%
Undecided 22 10.9% 14, 12.2% 8. 9.3%
Somewhat/very much 168 83.6% 97, 84.3% 71, 82.6%
Total 201 [100.0%| 115 |100.0% 86 100.0%

Q12 - Would you be willing to pay more for a home that is energy efficiency certified?

Yes 158 78.6% 90, 78.3% 68, 79.1%
No 43 21.4% 25, 21.7% 18, 20.9%
Total 201 [100.0%| 115 |100.0% 86 100.0%

Q13 - How much more would you be willing to pay for a home that is energy efficiency certified, compared to a similar home that is not certified?

Up to 4% more 56 35.4% 34, 37.8% 22, 32.4%
5 to 9% more 55 34.8% 29, 32.2% 26, 38.2%
10 to 14% more 32 20.3% 22, 24.4% 10, 14.7%
15% or more 15 9.5% 5a 5.6% 10, 14.7%
Total 158 | 100.0% 90 100.0% 68 100.0%

Q14 - If you were planning to purchase a home, how likely would you be to offer a lower price for a home that is not energy efficiency certified?

Unlikely 48 23.9% 29, 25.2% 19, 22.1%
Neither likely nor unlikely 45 22.4% 25, 21.7% 20, 23.3%
Likely 108 53.7% 61, 53.0% 47, 54.7%
Total 201 |100.0%| 115 {100.0% 86 100.0%

Q15a - On a scale of 1 to 5 where 1 is very ineffective and 5 is very effective, please rate how effective you think each of the following statements would
be to persuade you to spend an extra 5% of the total price for a certified energy-efficient home.
Q15al - An energy-efficient home allows you to use more hot water or use a warmer thermostat setting (in winter) without paying more.

Ineffective 27 13.4% 19, 16.5% 8. 9.3%

Neither ineffective nor effective 45 22.4% 19, 16.5% 26y, 30.2%
Effective 129 64.2% 77, 67.0% 52, 60.5%
Total 201 ]100.0%| 115 |100.0% 86 100.0%

2013 NEEA ENERGY STAR®
Note: Values in same row not sharing the same Home Owner Telephone Survey

subscript are significantly different at p < .05. conducted by Shelton Group



Gender Crosstab Total Female Male

*Highlighted gquestions indicate significant differences (p<.05). Count Col% Count Col% Count Col%
Q15a2 - An energy-efficient home gives you more control over energy consumption and future rate increases.
Ineffective 18 9.0% 10, 8.7% 8. 9.3%
Neither ineffective nor effective 37 18.4% 19, 16.5% 18, 20.9%
Effective 146 72.6% 86, 74.8% 60, 69.8%
Total 201 |100.0%| 115 [100.0% 86 100.0%

Q15a3 - An extra investment of $4,000 would, on average, be paid back within six years through reduced utility costs.

Ineffective 18 9.0% 10, 8.7% 8 9.3%

Neither ineffective nor effective 36 17.9% 23, 20.0% 13, 15.1%
Effective 147 73.1% 82, 71.3% 65, 75.6%
Total 201 [100.0%| 115 | 100.0% 86 100.0%

Q15a4 - Energy-efficient homes have higher resale values.

Ineffective 14 7.0% 6, 5.2% 8. 9.3%

Neither ineffective nor effective 31 15.4% 16, 13.9% 15, 17.4%
Effective 156 77.6% 93, 80.9% 63, 73.3%
Total 201 |100.0%| 115 |100.0% 86 100.0%

Q15a5 - Energy-efficient homes have lower utility bills.

Ineffective 11 5.5% 64 5.2% 5. 5.8%

Neither ineffective nor effective 18 9.0% 8. 7.0% 10, 11.6%
Effective 172 85.6% | 101, | 87.8% 71, 82.6%
Total 201 |100.0%| 115 |100.0% 86 100.0%

Q15a6 - Having a more energy-efficient home allows you to live responsibly and not waste energy.

Ineffective 15 7.5% 7a 6.1% 8. 9.3%

Neither ineffective nor effective 32 15.9% 18, 15.7% 14, 16.3%
Effective 154 76.6% 90, 78.3% 64, 74.4%
Total 201 |100.0%| 115 |100.0% 86 100.0%

Q15a7 - An energy-efficient home is a higher-guality home.

Ineffective 21 10.4% 11, 9.6% 10, 11.6%
Neither ineffective nor effective 40 19.9% 20, 17.4% 20, 23.3%
Effective 140 69.7% 84, 73.0% 56, 65.1%
Total 201 |100.0% | 115 |100.0% 86 100.0%

2013 NEEA ENERGY STAR®
Note: Values in same row not sharing the same Home Owner Telephone Survey
subscript are significantly different at p < .05. conducted by Shelton Group



Gender Crosstab Total Female Male

*Highlighted gquestions indicate significant differences (p<.05). Count Col% Count Col% Count Col%
Q15a8 - Having an energy-efficient home is one way to help improve the environment.
Ineffective 18 9.0% 6, 5.2% 12, 14.0%
Neither ineffective nor effective 23 11.4% 14, 12.2% 9, 10.5%
Effective 160 79.6% 95, 82.6% 65, 75.6%
Total 201 |100.0%| 115 [100.0% 86 100.0%

Q15a9 - There are state and/or utility incentives for certified energy-efficient homes.

Ineffective 20 10.0% 13, 11.3% 7a 8.1%

Neither ineffective nor effective 37 18.4% 17, 14.8% 20, 23.3%
Effective 144 71.6% 85, 73.9% 59, 68.6%
Total 201 ]100.0%| 115 |100.0% 86 100.0%

Q15al10 - An energy-efficient home is more comfortable than other homes.

Ineffective 17 8.5% 8. 7.0% 9. 10.5%
Neither ineffective nor effective 45 22.4% 27, 23.5% 18, 20.9%
Effective 139 69.2% 80, 69.6% 59, 68.6%
Total 201 |100.0%| 115 |100.0% 86 100.0%

Q15b - Which of these statements did you feel was most effective?

Energy-efficient homes have lower utility bills. 40 20.8% 27, 24.5% 13, 15.9%
Having an energy-efficient home is one way to help improve the environment. 26 13.5% 15, 13.6% 11, 13.4%
An energy-efficient home is more comfortable than other homes. 24 12.5% 11, 10.0% 13, 15.9%
An extra investment of $4,000 would, on average, be paid back within six years through reduced utility

costs. 21 10.9% 10, 9.1% 11, 13.4%
An energy-efficient home gives you more control over energy consumption and future rate increases. 20 10.4% 10, 9.1% 10, 12.2%
An energy-efficient home is a higher-quality home. 14 7.3% a 8.2% a 6.1%
Energy-efficient homes have higher resale values. 14 7.3% a 6.4% a 8.5%

An energy-efficient home allows you to use more hot water or use a warmer thermostat setting (in
winter) without paying more.

Having a more energy-efficient home allows you to live responsibly and not waste energy. 12 6.3% a 7.3% a 4.9%
There are state and/or utility incentives for certified energy-efficient homes. 8 4.2% a 3.6% a 4.9%

Total 192 |1100.0%( 110 |[100.0% 82 100.0%

9 5
7 7

13 6.8% 9, 8.2% 4, 4.9%
8 4
4 4

2013 NEEA ENERGY STAR®
Note: Values in same row not sharing the same Home Owner Telephone Survey
subscript are significantly different at p < .05. conducted by Shelton Group



Gender Crosstab Total Female Male

*Highlighted gquestions indicate significant differences (p<.05). Count Col% Count Col% Count Col%

Q16 - How important would you say energy conservation is in the way it affects your daily purchase choices and activities? Would you say it's ...
Unimportant 17 8.5% 8. 7.0% 9, 10.5%
Neither unimportant nor important 31 15.4% 16, 13.9% 15, 17.4%
Important 153 76.1% 91, 79.1% 62, 72.1%
Total 201 |100.0%| 115 [100.0% 86 100.0%

Q17 - What's the number one reason to buy a home that is certified as energy efficient?
To have a home with lower home operating costs 51 25.4% 26, 22.6% 25, 29.1%
To save money 34 16.9% 22, 19.1% 12, 14.0%
To protect our environment and save natural resources 22 10.9% 14, 12.2% 8, 9.3%
To be more comfortable in your home 18 9.0% 11, 9.6% 7, 8.1%
To be responsible and not waste 16 8.0% 12, 10.4% 4, 4.7%
To preserve the quality of life for future generations 13 6.5% 84 7.0% 54 5.8%
To protect our nation’s economy and reduce our dependence on other countries 12 6.0% 6, 5.2% 6, 7.0%
To get more control over personal energy consumption and costs 12 6.0% 54 4.3% 74 8.1%
To reduce greenhouse gas emissions and curb climate change 8 4.0% 3a 2.6% 54 5.8%
To have a healthier home 8 4.0% 5. 4.3% 3. 3.5%
To have a home with a higher resale value 7 3.5% 3. 2.6% 4, 4.7%
Total 201 [100.0%| 115 {100.0% 86 100.0%

Q18 - If a friend or family member were in the process of purchasing a home and asked you for advice, would you recommend looking for a home that is
certified as enerqgy efficient?

Yes 176 87.6% | 101, | 87.8% 75, 87.2%
No 25 12.4% 14, 12.2% 11, 12.8%
Total 201 [100.0%| 115 |100.0% 86 100.0%

2013 NEEA ENERGY STAR®
Note: Values in same row not sharing the same Home Owner Telephone Survey
subscript are significantly different at p < .05. conducted by Shelton Group



Income Crosstab Less than $50,000— $100,000 or
Total $50,000 $99,999 more
*Highlighted questions indicate significant differences (p<.05). Count Col% Count Col% Count Col% Count Col %
Q2 - Is this the first home you have purchased?
Yes 28 13.9% 5ab 13.9% 15, 22.1% 4, 6.1%
No 173 86.1% | 31,5, | 86.1% 53, 77.9% 62, 93.9%
Total 201 |100.0% 36 100.0% 68 100.0% 66 100.0%
Q3 - Do you recall the builder of this home?
Yes 163 81.1% 29, 80.6% 56, 82.4% 56, 84.8%
No 38 18.9% 7a 19.4% 12, 17.6% 10, 15.2%
Total 201 |100.0% 36 100.0% 68 100.0% 66 100.0%
Q4 - How energy efficient would you say your home is? Is it ...
Very inefficient 1 5% ot .0% 1, 1.5% ot .0%
Inefficient 0 .0% o' .0% ot .0% 0! .0%
Neither inefficient nor efficient 6 3.0% 1. 2.8% 2. 2.9% 1, 1.5%
Efficient 44 21.9% 7a 19.4% 17, 25.0% 16, 24.2%
Very efficient 150 74.6% 28, 77.8% 48, 70.6% 49, 74.2%
Total 201 |100.0% 36 100.0% 68 100.0% 66 100.0%
1. This category is not used in comparisons because its column proportion is equal to zero or one.
Q5 - How does the energy efficiency of this home compare to your previous home?
This home is less efficient. 3 1.7% 2, 6.5% ot .0% ot .0%
About the same 20 11.6% 3. 9.7% 74 13.2% 9, 14.5%
This home is more efficient. 150 86.7% 26, 83.9% 46, 86.8% 53, 85.5%
Total 173 | 100.0% 31 100.0% 53 100.0% 62 100.0%

1. This category is not used in comparisons because its column proportion is equal to zero or one.

Note: Values in same row not sharing the same
subscript are significantly different at p < .05.

2013 NEEA ENERGY STAR®
Home Owner Telephone Survey
conducted by Shelton Group



Income Crosstab Less than $50,000- $100,000 or

Total $50,000 $99,999 more
*Highlighted questions indicate significant differences (p<.05). Count Col% Count Col% Count Col% Count Col%
Q6 - To the best of your knowledge, was your home certified and/or built to any of the following national green and/or efficiency standards?
Earth Advantage® (Oregon only) 17 33.3% 24 25.0% 4, 26.7% 84 40.0%
Total 51 100.0% 8 100.0% 15 100.0%| 20 100.0%
Built Green® (Washington only) 19 | 178% | 1. | 6.3% 8, | 182% | 9. | 27.3%
Total 107 |100.0%]| 16 100.0%| 44 100.0%| 33 100.0%
The Northwest ENERGY STAR® home program 119 | 59.2% | 19, | 52.8% | 41, | 60.3% | 42, | 63.6%
The National Association of Home Builders (NAHB) Green Building Program 38 18.9% 74 19.4% 18, 26.5% 11, 16.7%
LEED® for Homes™ 20 10.0% 4, 11.1% 8a 11.8% 54 7.6%
Some other energy efficiency certification program 9 4.5% 24 5.6% 2, 2.9% 3a 4.5%
No, my home is not certified by any of these programs. 8 4.0% 0! .0% 3a 4.4% 4, 6.1%
Don’t know or not sure 51 25.4% 12, 33.3% 19, 27.9% 11, 16.7%
Total 201 36 68 66

1. This category is not used in comparisons because its column proportion is equal to zero or one.

Q7 - Were you aware that Northwest ENERGY STAR® certified homes are designed to be 15% more efficient than homes built to code in the same year?

Yes 96 47.8% 13, 36.1% 37, 54.4% 33, 50.0%
No 105 52.2% 23, 63.9% 31, 45.6% 33, 50.0%
Total 201 |100.0%| 36 100.0% 68 100.0% 66 100.0%
Q8a - When considering the purchase of your current home, which of the following features did you consider important?

Comfort of the home 198 98.5% 33, 91.7% 68' |100.0%| 66 |100.0%
Quality of the construction 191 95.0% 30, 83.3% 67 98.5% 64y, 97.0%
Floor plan 188 93.5% 33, 91.7% 65, 95.6% 61, 92.4%
Affordability of the home 186 92.5% 35, 97.2% 62, 91.2% 61, 92.4%
Quality of the neighborhood 182 90.5% 28, 77.8% 65, 95.6% | 61,, | 92.4%
Size: # of bedrooms, bathrooms, etc. 182 90.5% 32, 88.9% 64, 94.1% 57, 86.4%
Energy efficiency of the home 179 89.1% 34, 94.4% 62, 91.2% 56, 84.8%
Heating and cooling costs 168 83.6% 31, 86.1% 55, 80.9% 55, 83.3%
Finishes: color scheme, flooring, etc. 157 78.1% 30, 83.3% 52, 76.5% 50, 75.8%
Convenience to shopping and entertainment 102 50.7% | 19,, | 52.8% 42, 61.8% 27y 40.9%
Proximity to work 85 42.3% 16, 44.4% 32, 47.1% 25, 37.9%
School district/proximity to schools 76 37.8% 5a 13.9% 30, 44.1% 31, 47.0%
Total 201 36 68 66

1. This category is not used in comparisons because its column proportion is equal to zero or one.

2013 NEEA ENERGY STAR®
Note: Values in same row not sharing the same Home Owner Telephone Survey
subscript are significantly different at p < .05. conducted by Shelton Group



Income Crosstab

*Highlighted questions indicate significant differences (p<.05).

Less than
Total $50,000

$50,000— $100,000 or
$99,999 more

Count Col% Count Col% Count Col% Count Col%

Q8b - Which of these features did you consider the single most important in the purchase of your current home?

Floor plan

Affordability of the home

Quality of the construction

Quality of the neighborhood

Energy efficiency of the home

Size: # of bedrooms, bathrooms, etc.
Proximity to work

Comfort of the home

Heating and cooling costs

School district/proximity to schools
Finishes: color scheme, flooring, etc.
Convenience to shopping and entertainment
Total

45
31
26
25

22.4% 5, 13.9% | 16, | 235% | 21, | 31.8%
15.4% 8. 222% | 12, | 17.6% 5a 7.6%
12.9% 5, 13.9% 7a 10.3% | 10, | 15.2%
12.4% 1, 2.8% 62 8.8% 13, | 19.7%
12.4% 8, 22.2% 64 8.8% 7a 10.6%
6.0% 2, 5.6% 3. 4.4% 5a 7.6%
5.5% 2, 5.6% 5, 7.4% 1. 1.5%
4.0% 1, 2.8% 5a 7.4% ot 0%
3.5% 3, 8.3% 2, 2.9% 1. 1.5%
3.0% o 0% 4, 5.9% 24 3.0%
1.5% 0! .0% 2a 2.9% 1. 1.5%
1.0% 1, 2.8% ot 0% ot 0%
100.0%| 36 |100.0%| 68 |100.0%| 66 |100.0%

1. This category is not used in comparisons because its column proportion is equal to zero or one.

Q9 - On ascale of 1to 5where 1is “strongly disagree” and 5 is “strongly agree,” please tell me how much you disagree or agree with each of the

following statements?

Q9a - Energy efficiency will be an important feature in the next home you purchase.

Disagree 9 4.5% 2 5.6% 1, 1.5% 4, 6.1%
3 18 9.0% 1, 2.8% 64 8.8% 7a 10.6%
Agree 174 86.6% 33, 91.7% 61, 89.7% 55, 83.3%
Total 201 | 100.0% 36 100.0% 68 100.0% 66 100.0%
Q9b - Homes that are certified as energy efficient are more comfortable.
Disagree 7 3.5% 1, 2.8% 3a 4.4% 24 3.0%
3 33 16.4% T4 19.4% 12, 17.6% 12, 18.2%
Agree 161 80.1% 28, 77.8% 53, 77.9% 52, 78.8%
Total 201 | 100.0% 36 100.0% 68 100.0% 66 100.0%

Note: Values in same row not sharing the same
subscript are significantly different at p < .05.

2013 NEEA ENERGY STAR®
Home Owner Telephone Survey
conducted by Shelton Group



Income Crosstab Less than $50,000— $100,000 or
Total $50,000 $99,999 more
*Highlighted questions indicate significant differences (p<.05). Count Col% Count Col% Count Col% Count Col%
Q9c - Homes that are certified as energy efficient are higher-quality homes.
Disagree 5 2.5% 2. 5.6% 1, 1.5% 1, 1.5%
3 26 12.9% 7a 19.4% 12, 17.6% 5a 7.6%
Agree 170 84.6% 27, 75.0% 55, 80.9% 60, 90.9%
Total 201 [100.0% 36 100.0% 68 100.0% 66 100.0%
Q9d - Homes that are certified as energy efficient have lower utility bills.
Disagree 3 1.5% 1, 2.8% 2, 2.9% 0! .0%
3 10 5.0% 2a 5.6% o! 0% 5a 7.6%
Agree 188 93.5% 33, 91.7% 66, 97.1% 61, 92.4%
Total 201 [100.0% 36 100.0% 68 100.0% 66 100.0%
1. This category is not used in comparisons because its column proportion is equal to zero or one.
Q9e - Homes that are certified as enerqgy efficient have higher resale values than other homes.
Disagree 6 3.0% 2. 5.6% 2. 2.9% 2. 3.0%
3 36 17.9% 84 22.2% 12, 17.6% 13, 19.7%
Agree 159 79.1% 26, 72.2% 54, 79.4% 51, 77.3%
Total 201 [100.0% 36 100.0% 68 100.0% 66 100.0%
QYf - Homes that are ENERGY STAR® certified have higher resale values.
Disagree 9 4.5% 3a 8.3% 2, 2.9% 3a 4.5%
3 38 18.9% 64 16.7% 17, 25.0% 11, 16.7%
Agree 154 76.6% 274 75.0% 49, 72.1% 52, 78.8%
Total 201 [100.0% 36 100.0% 68 100.0% 66 100.0%
Q9g - Homes that are LEED® for Homes™ certified have higher resale values.
Disagree 17 8.5% 5. 13.9% 5. 7.4% 5. 7.6%
3 65 32.3% 64 16.7% 27, 39.7% | 23,p | 34.8%
Agree 119 59.2% 25, 69.4% 36, 52.9% 38, 57.6%
Total 201 [100.0% 36 100.0% 68 100.0% 66 100.0%

Note: Values in same row not sharing the same
subscript are significantly different at p < .05.

2013 NEEA ENERGY STAR®
Home Owner Telephone Survey
conducted by Shelton Group



Income Crosstab Less than $50,000— $100,000 or
Total $50,000 $99,999 more
*Highlighted questions indicate significant differences (p<.05). Count Col% Count Col% Count Col% Count Col %
Q10 - How likely are you to buy or build a new home within the next two years? Are you ...
Unlikely 177 88.1% 32, 88.9% 59, 86.8% 57, 86.4%
Neither likely nor unlikely 11 5.5% 1, 2.8% 4, 5.9% 4, 6.1%
Likely 13 6.5% 3a 8.3% 5a 7.4% 5a 7.6%
Total 201 [100.0% 36 100.0% 68 100.0% 66 100.0%
Q11 - In comparing two homes for purchase, how much would energy efficiency impact your selection decision, assuming other features like price, size,
location and major amenities were comparable?
Not much/not at all 11 5.5% 5. 13.9% 2. 2.9% 4, 6.1%
Undecided 22 10.9% 5a 13.9% 10, 14.7% 2, 3.0%
Somewhat/very much 168 83.6% 26, 72.2% | 56,, | 82.4% 60, 90.9%
Total 201 |[100.0% 36 100.0% 68 100.0% 66 100.0%
Q12 - Would you be willing to pay more for a home that is energy efficiency certified?
Yes 158 78.6% 25, 69.4% 57, 83.8% 53, 80.3%
No 43 21.4% 11, 30.6% 11, 16.2% 13, 19.7%
Total 201 |[100.0% 36 100.0% 68 100.0% 66 100.0%
Q13 - How much more would you be willing to pay for a home that is energy efficiency certified, compared to a similar home that is not certified?
Up to 4% more 56 35.4% 6, 24.0% 21, 36.8% 17, 32.1%
5 to 9% more 55 34.8% 11, 44.0% 21, 36.8% 18, 34.0%
10 to 14% more 32 20.3% 4, 16.0% 11, 19.3% 12, 22.6%
15% or more 15 9.5% 4, 16.0% 4, 7.0% 6, 11.3%
Total 158 | 100.0% 25 100.0% 57 100.0% 53 100.0%
Q14 - If you were planning to purchase a home, how likely would you be to offer a lower price for a home that is not energy efficiency certified?
Unlikely 48 23.9% 9. 25.0% 15, 22.1% 14, 21.2%
Neither likely nor unlikely 45 22.4% 4, 11.1% 16, 23.5% 20, 30.3%
Likely 108 53.7% 23, 63.9% 37, 54.4% 32, 48.5%
Total 201 [100.0% 36 100.0% 68 100.0% 66 100.0%

Note: Values in same row not sharing the same
subscript are significantly different at p < .05.

2013 NEEA ENERGY STAR®
Home Owner Telephone Survey
conducted by Shelton Group



Income Crosstab Less than $50,000- $100,000 or
Total $50,000 $99,999 more

*Highlighted questions indicate significant differences (p<.05). Count Col% Count Col% Count Col% Count Col%

Q15a - On ascale of 1to 5where 1 is very ineffective and 5 is very effective, please rate how effective you think each of the following statements would

be to persuade you to spend an extra 5% of the total price for a certified energy-efficient home.

Q15al - An energy-efficient home allows you to use more hot water or use a warmer thermostat setting (in winter) without paying more.

Ineffective 27 13.4% 5a 13.9% 8. 11.8% 9. 13.6%
Neither ineffective nor effective 45 22.4% 8. 22.2% 11, 16.2% 22, 33.3%
Effective 129 64.2% 23, 63.9% 49, 72.1% 35, 53.0%
Total 201 [100.0% 36 100.0% 68 100.0% 66 100.0%

Q15a2 - An energy-efficient home gives you more control over energy consumption and future rate increases.

Ineffective 18 9.0% 3. 8.3% 5. 7.4% 7a 10.6%
Neither ineffective nor effective 37 18.4% 7a 19.4% 14, 20.6% 13, 19.7%
Effective 146 72.6% 26, 72.2% 49, 72.1% 46, 69.7%
Total 201 |[100.0% 36 100.0% 68 100.0% 66 100.0%

Q15a3 - An extra investment of $4,000 would, on average, be paid back within six years through reduced utility costs.

Ineffective 18 9.0% 2, 5.6% 4, 5.9% 64 9.1%

Neither ineffective nor effective 36 17.9% 8. 22.2% 13, 19.1% 10, 15.2%
Effective 147 73.1% 26, 72.2% 51, 75.0% 50, 75.8%
Total 201 [100.0% 36 100.0% 68 100.0% 66 100.0%

Q15a4 - Energy-efficient homes have higher resale values.

Ineffective 14 7.0% 2. 5.6% 6. 8.8% 5. 7.6%

Neither ineffective nor effective 31 15.4% 7a 19.4% 9, 13.2% 9. 13.6%
Effective 156 77.6% 27, 75.0% 53, 77.9% 52, 78.8%
Total 201 |[100.0% 36 100.0% 68 100.0% 66 100.0%

Q15a5 - Energy-efficient homes have lower utility bills.

Ineffective 11 5.5% 1, 2.8% 3a 4.4% 64 9.1%
Neither ineffective nor effective 18 9.0% 4, 11.1% 6., 8.8% 5. 7.6%
Effective 172 85.6% 31, 86.1% 59, 86.8% 55, 83.3%
Total 201 [100.0% 36 100.0% 68 100.0% 66 100.0%

2013 NEEA ENERGY STAR®
Note: Values in same row not sharing the same Home Owner Telephone Survey
subscript are significantly different at p < .05. conducted by Shelton Group



Income Crosstab Less than $50,000— $100,000 or
Total $50,000 $99,999 more
*Highlighted questions indicate significant differences (p<.05). Count Col% Count Col% Count Col% Count Col%
Q15a6 - Having a more energy-efficient home allows you to live responsibly and not waste energy.
Ineffective 15 7.5% 0! 0% 8a 11.8% 5a 7.6%
Neither ineffective nor effective 32 15.9% 8, 22.2% 10, 14.7% 11, 16.7%
Effective 154 76.6% 28, 77.8% 50, 73.5% 50, 75.8%
Total 201 |[100.0% 36 100.0% 68 100.0% 66 100.0%
1. This category is not used in comparisons because its column proportion is equal to zero or one.
Q15a7 - An energy-efficient home is a higher-guality home.
Ineffective 21 10.4% 3. 8.3% 9, 13.2% 64 9.1%
Neither ineffective nor effective 40 19.9% 8. 22.2% 16, 23.5% 13, 19.7%
Effective 140 69.7% 25, 69.4% 43, 63.2% a7, 71.2%
Total 201 [100.0% 36 100.0% 68 100.0% 66 100.0%
Q15a8 - Having an energy-efficient home is one way to help improve the environment.
Ineffective 18 9.0% 1, 2.8% 7a 10.3% 8. 12.1%
Neither ineffective nor effective 23 11.4% 8, 22.2% 9, 13.2% 5a 7.6%
Effective 160 79.6% 27, 75.0% 52, 76.5% 53, 80.3%
Total 201 |[100.0% 36 100.0% 68 100.0% 66 100.0%
Q15a9 - There are state and/or utility incentives for certified energy-efficient homes.
Ineffective 20 10.0% 3a 8.3% 3a 4.4% 74 10.6%
Neither ineffective nor effective 37 18.4% 6, 16.7% 14, 20.6% 14, 21.2%
Effective 144 71.6% 274 75.0% 51, 75.0% 45, 68.2%
Total 201 [100.0% 36 100.0% 68 100.0% 66 100.0%
Q15al10 - An energy-efficient home is more comfortable than other homes.
Ineffective 17 8.5% 1. 2.8% 9. 13.2% 6, 9.1%
Neither ineffective nor effective 45 22.4% 6, 16.7% 13, 19.1% 20, 30.3%
Effective 139 69.2% 29, 80.6% 46, 67.6% 40, 60.6%
Total 201 |[100.0% 36 100.0% 68 100.0% 66 100.0%

Note: Values in same row not sharing the same
subscript are significantly different at p < .05.

2013 NEEA ENERGY STAR®
Home Owner Telephone Survey
conducted by Shelton Group



Income Crosstab Less than $50,000- $100,000 or

Total $50,000 $99,999 more

*Highlighted questions indicate significant differences (p<.05). Count Col% Count Col% Count Col% Count Col%
Q15b - Which of these statements did you feel was most effective?

Energy-efficient homes have lower utility bills. 40 20.8% 64 17.6% 16, 24.6% 11, 17.7%

Having an energy-efficient home is one way to help improve the environment. 26 13.5% 9. 26.5% Tap 10.8% 5 8.1%

An energy-efficient home is more comfortable than other homes. 24 12.5% 4, 11.8% 10, 15.4% 64 9.7%

An extra investment of $4,000 would, on average, be paid back within six years

through reduced utility costs. 21 10.9% 2a 5.9% ’a 10.8% 7a 11.3%

An e_nergy-efficient home gives you more control over energy consumption and future 20 10.4% 5, 14.7% 5, 7 706 9, 14.5%

rate increases.

An energy-efficient home is a higher-quality home. 14 7.3% 1, 2.9% 5, 7.7% 6, 9.7%

Energy-efficient homes have higher resale values. 14 7.3% 1, 2.9% 4, 6.2% 4, 6.5%

An energy-efficient home allows you to use more hot water or use a warmer 13 6.8% 2, 5.9% 5, 7 706 5, 8.1%

thermostat setting (in winter) without paying more.

Having a more energy-efficient home allows you to live responsibly and not waste 12 6.3% 3., 5.8% 1, 15% 8, 12.9%

energy.
There are state and/or utility incentives for certified energy-efficient homes. 8 4.2% 1, 2.9% 5a 7.7% 1, 1.6%
Total 192 [100.0% 34 100.0% 65 100.0% 62 100.0%

Q16 - How important would you say energy conservation is in the way it affects your daily purchase choices and activities? Would you say it's ...

Unimportant 17 8.5% 1, 2.8% 74 10.3% 5. 7.6%

Neither unimportant nor important 31 15.4% 5. 13.9% 10, 14.7% 9. 13.6%
Important 153 76.1% 30, 83.3% 51, 75.0% 52, 78.8%
Total 201 |[100.0% 36 100.0% 68 100.0% 66 100.0%

2013 NEEA ENERGY STAR®
Note: Values in same row not sharing the same Home Owner Telephone Survey
subscript are significantly different at p < .05. conducted by Shelton Group



Income Crosstab Less than $50,000- $100,000 or

Total $50,000 $99,999 more
*Highlighted questions indicate significant differences (p<.05). Count Col% Count Col% Count Col% Count Col%
Q17 - What's the number one reason to buy a home that is certified as energy efficient?
To have a home with lower home operating costs 51 25.4% 4, 11.1% 18, 26.5% 20, 30.3%
To save money 34 16.9% 11, 30.6% 10,4p 14.7% 7y 10.6%
To protect our environment and save natural resources 22 10.9% 3. 8.3% 74 10.3% 9. 13.6%
To be more comfortable in your home 18 9.0% 24 5.6% 5a 7.4% 5a 7.6%
To be responsible and not waste 16 8.0% 2. 5.6% 5. 7.4% 8. 12.1%
To preserve the quality of life for future generations 13 6.5% 5a 13.9% 3a 4.4% 3a 4.5%
To protect our nation’s economy and reduce our dependence on other countries 12 6.0% 3a 8.3% 3a 4.4% 5a 7.6%
To get more control over personal energy consumption and costs 12 6.0% 1, 2.8% 6, 8.8% 54 7.6%
To reduce greenhouse gas emissions and curb climate change 8 4.0% o! .0% 3a 4.4% 4, 6.1%
To have a healthier home 8 4.0% 3, 8.3% 5, 7.4% ot .0%
To have a home with a higher resale value 7 3.5% 2. 5.6% 3. 4.4% ot .0%
Total 201 | 100.0% 36 100.0% 68 100.0% 66 100.0%

1. This category is not used in comparisons because its column proportion is equal to zero or one.

Q18 - If a friend or family member were in the process of purchasing a home and asked you for advice, would you recommend looking for a home that is
certified as energy efficient?

Yes 176 87.6% 35, 97.2% 61, 89.7% 53, 80.3%
No 25 12.4% 1, 2.8% 7a 10.3% 13, 19.7%
Total 201 | 100.0% 36 100.0% 68 100.0% 66 100.0%

2013 NEEA ENERGY STAR®
Note: Values in same row not sharing the same Home Owner Telephone Survey
subscript are significantly different at p < .05. conducted by Shelton Group



State Crosstab Total Idaho Montana Oregon Washington
*Highlighted questions indicate significant differences (p<.05) Count Col% Count Col% Count Col% Count Col% Count Col%
Q2 - Is this the first home you have purchased?
Yes 28 13.9% 2, 5.9% ot .0% 74 13.7% 19, 17.8%
No 173 86.1% 32, 94.1% ot 100.0% | 44, 86.3% 88, 82.2%
Total 201 |100.0% 34 100.0% 9 100.0% 51 100.0%| 107 |100.0%
1. This category is not used in comparisons because its column proportion is equal to zero or one.
Q3 - Do you recall the builder of this home?
Yes 163 81.1% 26, 76.5% 6, 66.7% 41, 80.4% 90, 84.1%
No 38 18.9% 8a 23.5% 3a 33.3% 10, 19.6% 17, 15.9%
Total 201 |100.0% 34 100.0% 9 100.0% 51 100.0%| 107 |100.0%
Q4 - How energy efficient would you say your home is? Is it ...
Very inefficient 1 5% o' .0% ot .0% ot .0% 1, .9%
Inefficient 0 .0% ot .0% ot .0% o' .0% o' .0%
Neither inefficient nor efficient 6 3.0% 1, 2.9% ot .0% o' .0% 5, 4.7%
Efficient 44 21.9% 54 14.7% 0! .0% 11, 21.6% 28, 26.2%
Very efficient 150 74.6% 28, 82.4% ot 100.0% | 40, 78.4% 73, 68.2%
Total 201 |100.0% 34 100.0% 9 100.0% 51 100.0%| 107 |100.0%
1. This category is not used in comparisons because its column proportion is equal to zero or one.
Q5 - How does the energy efficiency of this home compare to your previous home?
This home is less efficient. 3 1.7% ot .0% o' .0% 1, 2.3% 2, 2.3%
About the same 20 11.6% 5,4 15.6% ot .0% 4, 9.1% 11, 12.5%
This home is more efficient. 150 86.7% 27, 84.4% o' 100.0% | 39, 88.6% 75, 85.2%
Total 173 [100.0% 32 100.0% 9 100.0% 44 100.0% 88 100.0%

1. This category is not used in comparisons because its column proportion is equal to zero or one.

Note: Values in same row not sharing the same
subscript are significantly different at p < .05.

2013 NEEA ENERGY STAR®
Home Owner Telephone Survey
conducted by Shelton Group



State Crosstab Total Idaho Montana Oregon Washington

*Highlighted questions indicate significant differences (p<.05) Count Col% Count Col% Count Col% Count Col% Count Col%

Q6 - To the best of your knowledge, was your home certified and/or built to any of the following national green and/or efficiency standards?
Earth Advantage® (Oregon only’ 17 [ 333% | o .0% o' .0% 17, | 333% | o0'2 .0%
Total 51 100.0% 0 .0% 0 .0% 51 100.0% 0 .0%
Built Green® (Washington only’ 19 17.8% ot 0% ot 0% ot 0% 19, | 17.8%
Total 107 | 100.0% 0 .0% 0 .0% 0 .0% 107 | 100.0%
The Northwest ENERGY STAR® home program 119 59.2% 21, 61.8% 5a 55.6% 25, 49.0% 68, 63.6%
Th_e National Association of Home Builders (NAHB) Green 38 18.9% 5., 14.7% 5, 55.6% 6, 11.8% | 22., | 20.6%
Building Program ' '
LEED® for Homes™ 20 10.0% 25 5.9% o' .0% 9. 17.6% 9. 8.4%
Some other energy efficiency certification program 9 4.5% 1, 2.9% o' .0% 1, 2.0% 7a 6.5%
No, my home is not certified by any of these programs. 8 4.0% ot .0% ot .0% 1, 2.0% 7. 6.5%
Don’t know or not sure 51 25.4% 11, 32.4% 24 22.2% 15, 29.4% 23, 21.5%
Total 201 34 9 51 107

1. This category is not used in comparisons because its column proportion is equal to zero or one.

Q7 - Were you aware that Northwest ENERGY STAR certified homes are designed to be 15% more efficient than homes built to code in the same year?

Yes 96 47.8% 12, 35.3% 4, 44.4% 28, 54.9% 52, 48.6%
No 105 52.2% 22, 64.7% 5, 55.6% 23, 45.1% 55, 51.4%
Total 201 [100.0% 34 100.0% 9 100.0% 51 100.0% | 107 |100.0%

2013 NEEA ENERGY STAR®
Note: Values in same row not sharing the same Home Owner Telephone Survey
subscript are significantly different at p < .05. conducted by Shelton Group



State Crosstab Total Idaho Montana Oregon Washington

*Highlighted questions indicate significant differences (p<.05) Count Col% Count Col% Count Col% Count Col% Count Col%

Q8a - When considering the purchase of your current home, which of the following features did you consider important?
Comfort of the home 198 98.5% 33, 97.1% ol 100.0% 51t 100.0% | 105, 98.1%
Quality of the construction 191 95.0% 31, 91.2% ot 100.0% | 48, 94.1% | 103, | 96.3%
Floor plan 188 93.5% 32, 94.1% 8a 88.9% 46, 90.2% | 102, | 95.3%
Affordability of the home 186 92.5% 33, 97.1% 8a 88.9% 46, 90.2% 99, 92.5%
Quality of the neighborhood 182 90.5% 32, 94.1% ot 100.0% | 45, 88.2% 96, 89.7%
Size: # of bedrooms, bathrooms, etc. 182 90.5% 31, 91.2% 74 77.8% 45, 88.2% 99, 92.5%
Energy efficiency of the home 179 | 89.1% | 32, | 94.1% | o' |100.0%| 46, | 90.2% | 92, | 86.0%
Heating and cooling costs 168 83.6% 30, 88.2% 8a 88.9% 44, 86.3% 86, 80.4%
Finishes: color scheme, flooring, etc. 157 78.1% 30, 88.2% 8, 88.9% 35, 68.6% 84, 78.5%
Convenience to shopping and entertainment 102 50.7% 17, 50.0% 3a 33.3% 27, 52.9% 55, 51.4%
Proximity to work 85 42.3% 11, 32.4% 4, 44.4% 21, 41.2% 49, 45.8%
School district/proximity to schools 76 37.8% 10, 29.4% 1, 11.1% 19, 37.3% 46, 43.0%
Total 201 34 9 51 107
1. This category is not used in comparisons because its column proportion is equal to zero or one.

Q8b - Which of these features did you consider the single most important in the purchase of your current home?
Floor plan 45 22.4% 7a 20.6% 1, 11.1% 8a 15.7% 29, 27.1%
Affordability of the home 31 15.4% 4, 11.8% 3a 33.3% 9. 17.6% 15, 14.0%
Quality of the construction 26 12.9% 4, 11.8% ot .0% 7a 13.7% 15, 14.0%
Quality of the neighborhood 25 12.4% 8a 23.5% 1, 11.1% 64 11.8% 10, 9.3%
Energy efficiency of the home 25 12.4% 3a 8.8% 25 22.2% 9a 17.6% 11, 10.3%
Size: # of bedrooms, bathrooms, etc. 12 6.0% 24 5.9% o' .0% 3a 5.9% 74 6.5%
Proximity to work 11 5.5% 25 5.9% 1, 11.1% 25 3.9% 64 5.6%
Comfort of the home 8 4.0% 24 5.9% o' .0% 24 3.9% 4, 3.7%
Heating and cooling costs 7 3.5% 1, 2.9% ot .0% 4, 7.8% 2 1.9%
School district/proximity to schools 6 3.0% 1, 2.9% o' .0% ot .0% 5, 4.7%
Finishes: color scheme, flooring, etc. 3 1.5% o' .0% 1, 11.1% o' .0% 24 1.9%
Convenience to shopping and entertainment 2 1.0% o' .0% ot .0% 1, 2.0% 1, .9%
Total 201 [100.0% 34 100.0% 9 100.0% 51 100.0%| 107 |100.0%

1. This category is not used in comparisons because its column proportion is equal to zero or one.

2013 NEEA ENERGY STAR®
Note: Values in same row not sharing the same Home Owner Telephone Survey
subscript are significantly different at p < .05. conducted by Shelton Group



State Crosstab
*Highlighted questions indicate significant differences (p<.05)

Total
Count

Col %

Idaho
Count

Col %

Montana

Count

Col %

Count

Oregon
Col %

Washington
Count Col %

Q9 - On ascale of 1to 5where 1is “strongly disagree” and 5 is “strongly agree,” please tell me how much you disagree or agree with each of the

following statements?

Q9a - Energy efficiency will be an important feature in the next home you purchase.

Disagree 9 4.5% 24 5.9% o' .0% 24 3.9% 5a 4.7%
3 18 9.0% 5a 14.7% ot .0% 3a 5.9% 10, 9.3%
Agree 174 86.6% 27, 79.4% ot 100.0% | 46, 90.2% 92, 86.0%
Total 201 |100.0% 34 100.0% 9 100.0% 51 100.0%| 107 [100.0%
1. This category is not used in comparisons because its column proportion is equal to zero or one.

Q9b - Homes that are certified as energy efficient are more comfortable.
Disagree 7 3.5% 1, 2.9% o' .0% 1, 2.0% 54 4.7%
3 33 16.4% a 17.6% 1, 11.1% 13, 25.5% 13, 12.1%
Agree 161 80.1% 27, 79.4% 8a 88.9% 37, 72.5% 89, 83.2%
Total 201 ]100.0% 34 100.0% 9 100.0% 51 100.0%| 107 [100.0%
1. This category is not used in comparisons because its column proportion is equal to zero or one.

Q9c - Homes that are certified as energy efficient are higher-quality homes.
Disagree 5 2.5% 2, 5.9% ot .0% ot .0% 3a 2.8%
3 26 12.9% 5,4 14.7% ot .0% 10, 19.6% 11, 10.3%
Agree 170 84.6% 27, 79.4% ot 100.0% | 41, 80.4% 93, 86.9%
Total 201 ]100.0% 34 100.0% 9 100.0% 51 100.0%| 107 [100.0%
1. This category is not used in comparisons because its column proportion is equal to zero or one.

Q9d - Homes that are certified as energy efficient have lower utility bills.
Disagree 3 1.5% 2, 5.9% ot .0% o' .0% 1, .9%
3 10 5.0% 2, 5.9% ot .0% 2, 3.9% 6, 5.6%
Agree 188 93.5% 30, 88.2% ot 100.0% | 49, 96.1% 100, | 93.5%
Total 201 ]100.0% 34 100.0% 9 100.0% 51 100.0%| 107 [100.0%

1. This category is not used in comparisons because its column proportion is equal to zero or one.

Note: Values in same row not sharing the same
subscript are significantly different at p < .05.

2013 NEEA ENERGY STAR®
Home Owner Telephone Survey
conducted by Shelton Group



State Crosstab Total Idaho Montana Oregon Washington
*Highlighted questions indicate significant differences (p<.05) Count Col% Count Col% Count Col% Count Col% Count Col%
Q9e - Homes that are certified as energy efficient have higher resale values than other homes.
Disagree 6 3.0% 1, 2.9% 1, 11.1% 0! .0% 4, 3.7%
3 36 17.9% 8a 23.5% 0! .0% 6, 11.8% 22, 20.6%
Agree 159 79.1% 25, 73.5% 8a 88.9% 45, 88.2% 81, 75.7%
Total 201 [100.0% 34 100.0% 9 100.0% 51 100.0%| 107 |100.0%
1. This category is not used in comparisons because its column proportion is equal to zero or one.
Q9f - Homes that are ENERGY STAR® certified have higher resale values.
Disagree 9 4.5% 1, 2.9% 1, 11.1% 1, 2.0% 6, 5.6%
3 38 18.9% a 23.5% ot .0% 6, 11.8% 24, 22.4%
Agree 154 76.6% 25, 73.5% 8a 88.9% 44, 86.3% 77, 72.0%
Total 201 [100.0% 34 100.0% 9 100.0% 51 100.0%| 107 |100.0%
1. This category is not used in comparisons because its column proportion is equal to zero or one.
Q9g - Homes that are LEED" for Homes™ certified have higher resale values.
Disagree 17 8.5% 1, 2.9% 2, 22.2% 4, 7.8% 10, 9.3%
3 65 32.3% 11, 32.4% 2, 22.2% 12, 23.5% 40, 37.4%
Agree 119 59.2% 22, 64.7% 5,4 55.6% 35, 68.6% 57, 53.3%
Total 201 [100.0% 34 100.0% 9 100.0% 51 100.0%| 107 |100.0%
Q10 - How likely are you to buy or build a new home within the next two years? Are you ...
Unlikely 177 88.1% 29, 85.3% 74 77.8% 45, 88.2% 96, 89.7%
Neither likely nor unlikely 11 5.5% 24 5.9% o' .0% 3a 5.9% 6, 5.6%
Likely 13 6.5% 3a 8.8% 2, 22.2% 3a 5.9% 5,4 4.7%
Total 201 [100.0% 34 100.0% 9 100.0% 51 100.0%| 107 |100.0%

1. This category is not used in comparisons because its column proportion is equal to zero or one.

Note: Values in same row not sharing the same
subscript are significantly different at p < .05.

2013 NEEA ENERGY STAR®
Home Owner Telephone Survey
conducted by Shelton Group



State Crosstab Total Idaho Montana Oregon Washington

*Highlighted questions indicate significant differences (p<.05) Count Col% Count Col% Count Col% Count Col% Count Col%
Q11 - In comparing two homes for purchase, how much would energy efficiency impact your selection decision, assuming other features like price,
size, location and major amenities were comparable?

Not much/not at all 11 5.5% 24 5.9% o' .0% 54 9.8% 4, 3.7%

Undecided 22 10.9% 64 17.6% o' .0% 1, 2.0% 15,, | 14.0%
Somewhat/very much 168 83.6% 26, 76.5% o' 100.0% | 45, 88.2% 88, 82.2%
Total 201 [100.0% 34 100.0% 9 100.0% 51 100.0%| 107 [2100.0%

1. This category is not used in comparisons because its column proportion is equal to zero or one.

Q12 - Would you be willing to pay more for a home that is energy efficiency certified?

Yes 158 78.6% 24, 70.6% 8. 88.9% 40, 78.4% 86, 80.4%
No 43 21.4% 10, 29.4% 1, 11.1% 11, 21.6% 21, 19.6%
Total 201 | 100.0% 34 100.0% 9 100.0% 51 100.0%| 107 |100.0%
Q13 - How much more would you be willing to pay for a home that is energy efficiency certified, compared to a similar home that is not certified?
Up to 4% more 56 35.4% 9. 37.5% 22 25.0% 11, 27.5% 34, 39.5%
5 to 9% more 55 34.8% 10, 41.7% 1, 12.5% 16, 40.0% 28, 32.6%
10 to 14% more 32 20.3% 4, 16.7% 3a 37.5% 7a 17.5% 18, 20.9%
15% or more 15 9.5% 1, 4.2% 22 25.0% 6, 15.0% 6, 7.0%
Total 158 |100.0% 24 100.0% 8 100.0% 40 100.0% 86 100.0%
Q14 - If you were planning to purchase a home, how likely would you be to offer a lower price for a home that is not energy efficiency certified?
Unlikely 48 23.9% 7a 20.6% 22 22.2% 10, 19.6% 29, 27.1%
Neither likely nor unlikely 45 22.4% 6, 17.6% 22 22.2% 7a 13.7% 30, 28.0%

Likely 108 53.7% 21, 61.8% 5 55.6% 34, 66.7% 48, 44.9%
Total 201 [100.0% 34 100.0% 9 100.0% 51 100.0% | 107 |100.0%

Q

Q15a - On a scale of 1to 5 where 1 is very ineffective and 5 is very effective, please rate how effective you think each of the following statements would
be to persuade you to spend an extra 5% of the total price for a certified energy-efficient home.

Q15al - An energy-efficient home allows you to use more hot water or use a warmer thermostat setting (in winter) without paying more.

Ineffective 27 13.4% 6ap 17.6% 2.1 22.2% 12, 23.5% I 6.5%

Neither ineffective nor effective 45 22.4% 10, 29.4% 24 22.2% 15, 29.4% 18, 16.8%
Effective 129 64.2% 18, 52.9% 5. 55.6% 24, 47.1% 82, 76.6%
Total 201 [100.0% 34 100.0% 9 100.0% 51 100.0%| 107 [2100.0%

2013 NEEA ENERGY STAR®
Note: Values in same row not sharing the same Home Owner Telephone Survey

subscript are significantly different at p < .05. conducted by Shelton Group




State Crosstab Total Idaho Montana
*Highlighted questions indicate significant differences (p<.05) Count Col% Count Col% Count Col%

Oregon
Count Col %

Washington
Count Col %

Q15a2 - An energy-efficient home gives you more control over energy consumption and future rate increases.

Ineffective 18 9.0% 4, 11.8% ot .0% 6, 11.8% 8a 7.5%
Neither ineffective nor effective 37 18.4% 11, 32.4% 1, 11.1% 9, 17.6% 16, 15.0%
Effective 146 72.6% 19, 55.9% 8a 88.9% 36, 70.6% 83, 77.6%
Total 201 [100.0% 34 100.0% 9 100.0% 51 100.0%| 107 |100.0%
1. This category is not used in comparisons because its column proportion is equal to zero or one.

Q15a3 - An extra investment of $4,000 would, on average, be paid back within six years through reduced utility costs.
Ineffective 18 9.0% 4, 11.8% ot .0% 4, 7.8% 10, 9.3%
Neither ineffective nor effective 36 17.9% 9, 26.5% 1, 11.1% 74 13.7% 19, 17.8%
Effective 147 73.1% 21, 61.8% 8a 88.9% 40, 78.4% 78, 72.9%
Total 201 [100.0% 34 100.0% 9 100.0% 51 100.0%| 107 |100.0%
1. This category is not used in comparisons because its column proportion is equal to zero or one.

Q15a4 - Energy-efficient homes have higher resale values.
Ineffective 14 7.0% 1, 2.9% 2, 22.2% 1, 2.0% 10, 9.3%
Neither ineffective nor effective 31 15.4% 8, 23.5% 1, 11.1% 10, 19.6% 12, 11.2%
Effective 156 77.6% 25, 73.5% 6, 66.7% 40, 78.4% 85, 79.4%
Total 201 [100.0% 34 100.0% 9 100.0% 51 100.0%| 107 |100.0%

Q15a5 - Energy-efficient homes have lower utility bills.
Ineffective 11 5.5% 2, 5.9% ot .0% 3a 5.9% 6, 5.6%
Neither ineffective nor effective 18 9.0% 3a 8.8% o' .0% 6, 11.8% 9, 8.4%
Effective 172 85.6% 29, 85.3% ot 100.0% | 42, 82.4% 92, 86.0%
Total 201 [100.0% 34 100.0% 9 100.0% 51 100.0%| 107 |100.0%
1. This category is not used in comparisons because its column proportion is equal to zero or one.

Q15a6 - Having a more energy-efficient home allows you to live responsibly and not waste energy.
Ineffective 15 7.5% 2, 5.9% ot .0% 3a 5.9% 10, 9.3%
Neither ineffective nor effective 32 15.9% 724 20.6% 1, 11.1% 74 13.7% 17, 15.9%
Effective 154 76.6% 25, 73.5% 8a 88.9% 41, 80.4% 80, 74.8%
Total 201 [100.0% 34 100.0% 9 100.0% 51 100.0%| 107 |100.0%

1. This category is not used in comparisons because its column proportion is equal to zero or one.

Note: Values in same row not sharing the same
subscript are significantly different at p < .05.

2013 NEEA ENERGY STAR®
Home Owner Telephone Survey
conducted by Shelton Group



State Crosstab Total Idaho Montana Oregon Washington
*Highlighted questions indicate significant differences (p<.05) Count Col% Count Col% Count Col% Count Col% Count Col%
Q15a7 - An energy-efficient home is a higher-quality home.
Ineffective 21 10.4% 4, 11.8% 1, 11.1% 7a 13.7% 9. 8.4%
Neither ineffective nor effective 40 19.9% 8, 23.5% 1, 11.1% 5a 9.8% 26, 24.3%
Effective 140 69.7% 22, 64.7% 7a 77.8% 39, 76.5% 72, 67.3%
Total 201 |100.0% 34 100.0% 9 100.0% 51 100.0%| 107 |100.0%
Q15a8 - Having an energy-efficient home is one way to help improve the environment.
Ineffective 18 9.0% 2, 5.9% 1, 11.1% 7a 13.7% 8a 7.5%
Neither ineffective nor effective 23 11.4% 6, 17.6% o' .0% 4, 7.8% 13, 12.1%
Effective 160 79.6% 26, 76.5% 8a 88.9% 40, 78.4% 86, 80.4%
Total 201 |100.0% 34 100.0% 9 100.0% 51 100.0%| 107 |100.0%
1. This category is not used in comparisons because its column proportion is equal to zero or one.
Q15a9 - There are state and/or utility incentives for certified energy-efficient homes.
Ineffective 20 10.0% 4, 11.8% 1, 11.1% 5, 9.8% 10, 9.3%
Neither ineffective nor effective 37 18.4% 6, 17.6% 1, 11.1% 10, 19.6% 20, 18.7%
Effective 144 71.6% 24, 70.6% 7a 77.8% 36, 70.6% 77, 72.0%
Total 201 |100.0% 34 100.0% 9 100.0% 51 100.0%| 107 |100.0%
Q15al10 - An energy-efficient home is more comfortable than other homes.
Ineffective 17 8.5% 1, 2.9% 1, 11.1% 7a 13.7% 8a 7.5%
Neither ineffective nor effective 45 22.4% a 26.5% 1, 11.1% 10, 19.6% 25, 23.4%
Effective 139 69.2% 24, 70.6% 7a 77.8% 34, 66.7% 74, 69.2%
Total 201 |100.0% 34 100.0% 9 100.0% 51 100.0%| 107 |100.0%

Note: Values in same row not sharing the same
subscript are significantly different at p < .05.

2013 NEEA ENERGY STAR®
Home Owner Telephone Survey
conducted by Shelton Group



State Crosstab Total Idaho Montana Oregon Washington

*Highlighted questions indicate significant differences (p<.05) Count Col% Count Col% Count Col% Count Col% Count Col%
Q15b - Which of these statements did you feel was most effective?
Energy-efficient homes have lower utility bills. 40 20.8% 10, 31.3% 1, 11.1% 7a 14.3% 22, 21.6%

Having an energy-efficient home is one way to help improve the
environment.
An energy-efficient home is more comfortable than other homeg 24 12.5% 4, 12.5% 1, 11.1% 5a 10.2% 14, 13.7%

An extra investment of $4,000 would, on average, be paid back
within six years through reduced utility costs.

26 13.5% 2, 6.3% 2, 22.2% 11, 22.4% 11, 10.8%

21 10.9% 3a 9.4% 1, 11.1% 5, 10.2% 12, 11.8%

An energy-efficient home gives you more control over energy

. ) 20 10.4% 4, 12.5% 22 22.2% 7a 14.3% 7a 6.9%
consumption and future rate increases.

An energy-efficient home is a higher-quality home. 14 7.3% 3a 9.4% ot .0% 54 10.2% 6, 5.9%
Energy-efficient homes have higher resale values. 14 7.3% 1, 3.1% 1, 11.1% 4, 8.2% 8. 7.8%
An energy-efficient home allows you to use more hot water or

13 6.8% 2, 6.3% ot .0% o* .0% 11, 10.8%

use a warmer thermostat setting (in winter) without paying more

Having a more energy-efficient home allows you to live
responsibly and not waste energy.

Th_ere are state and/or utility incentives for certified energy- 8 4.9% 1, 3.1% ot 0% 2. 4.1% 5, 4.9%
efficient homes.

Total 192 | 100.0% 32 100.0% 9 100.0% 49 100.0%| 102 |100.0%
1. This category is not used in comparisons because its column proportion is equal to zero or one.

12 6.3% 2, 6.3% 1, 11.1% 3a 6.1% 6, 5.9%

Q16 - How important would you say energy conservation is in the way it affects your daily purchase choices and activities? Would you say it’s ...

Unimportant 17 8.5% 2, 5.9% 1, 11.1% 3a 5.9% 11, 10.3%
Neither unimportant nor important 31 15.4% 7a 20.6% 1 11.1% 9a 17.6% 14, 13.1%
Important 153 76.1% 25, 73.5% 7 77.8% 39, 76.5% 82, 76.6%
Total 201 |100.0% 34 100.0% 9 100.0% 51 100.0%| 107 |100.0%

Q

Q

2013 NEEA ENERGY STAR®
Note: Values in same row not sharing the same Home Owner Telephone Survey
subscript are significantly different at p < .05. conducted by Shelton Group



State Crosstab Total Idaho Montana Oregon Washington

*Highlighted questions indicate significant differences (p<.05) Count Col% Count Col% Count Col% Count Col% Count Col%

Q17 - What's the number one reason to buy a home that is certified as energy efficient?
To have a home with lower home operating costs 51 25.4% 13, 38.2% 1, 11.1% 11, 21.6% 26, 24.3%
To save money 34 16.9% 6. 17.6% 0! .0% 8a 15.7% 20, 18.7%
To protect our environment and save natural resources 22 10.9% 1, 2.9% 3p 33.3% 8ab 15.7% 10,4 9.3%
To be more comfortable in your home 18 9.0% 3a 8.8% 24 22.2% 5a 9.8% 8, 7.5%
To be responsible and not waste 16 8.0% 2 5.9% 1, 11.1% 5a 9.8% 8a 7.5%
To preserve the quality of life for future generations 13 6.5% 1, 2.9% 1, 11.1% 5a 9.8% 6, 5.6%
To protect our nation’s economy and reduce our dependence on 12 6.0% 2. 5.9% ot 0% 2, 3.9% 8, 7 5%
other countries
'(I:'(c))sgtgset more control over personal energy consumption and 12 6.0% 2. 5.9% ot 0% 2, 3.9% 8, 7 5%
To reduce greenhouse gas emissions and curb climate change 8 4.0% 1, 2.9% 1, 11.1% 3a 5.9% 3a 2.8%
To have a healthier home 8 4.0% 24 5.9% o' .0% 1, 2.0% 54 4.7%
To have a home with a higher resale value 7 3.5% 1, 2.9% ot .0% 1, 2.0% 5a 4.7%
Total 201 |100.0% 34 100.0% 9 100.0% 51 100.0%| 107 |100.0%

1. This category is not used in comparisons because its column proportion is equal to zero or one.

Q18 - If a friend or family member were in the process of purchasing a home and asked you for advice, would you recommend looking for a home that
is certified as energy efficient?

Yes 176 87.6% 27, 79.4% 9! 100.0% | 45, 88.2% 95, 88.8%
No 25 12.4% 7a 20.6% 0! .0% 6, 11.8% 12, 11.2%
Total 201 [100.0% 34 100.0% 9 100.0% 51 100.0% | 107 |100.0%

2013 NEEA ENERGY STAR®
Note: Values in same row not sharing the same Home Owner Telephone Survey
subscript are significantly different at p < .05. conducted by Shelton Group



